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strange things and true from WOR’s 


own scrapbook of oddities 


ONE THING AT A TIME, PLEASE 


A TRIBE Called the Bedui, flourishing in 
the interiors of Java, had definitely fixed 
feelings—about the numeral one. They 
only allowed themselves one piece of 
work a day. 


WOR regards this as singular laziness. 
For in one day 


WOR sells more 
more often 
for more people 


to more people 


than any other station in the United States. 
ng problem , 


cuum tube 


CONSIDER THE ANTIQUE 
ALBATROSS 


ibes is jl 


‘ies Wol . 
—_ THE ALBATROSS was thought most wondrous for 


the distance it traveled. Rumor had it that it could 
be seen at a greater distance than any other bird. 
Therefore sailors looked upon it with special fond- 
ness. 

As WOR travels to % of the United States, 
it too is regarded with great affection by its many 
sponsors. And for good reason: 
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In one month 1 out of every 4 housewives 
listening to “Rambling with Gambling” 
bought the product he advertised. 


\CA 


YES, WE HAVE NO 
IMPORTED 
WITCHES TODAY 


IN THE DAYS when witches were abroad, it was 
common fancy that same flighty ladies could jour- 
ney to the East Indies in an egg-shell. Or if they 
were so inclined, negotiate a cross-country broom- 
stick hop for 300 miles. 

Nice, we think. But WOR can fly farther and 
faster. We can rocket your message to the Dominion 
of Canada and from Maine through Georgia—and 
talk to the majority of 36,000,000 people in 430 
counties in 18 states. That’s why more spot adver- 
tising was bought on WOR during the month of 
September than on any other New York station 


Gentlemen, if vou prefer facts to 
fables, sales increases to 


sallies into the great unknown 


our address is 


that pe wer-full station 
at 1440 Broadway in New York 
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easy when a station's programming makes it 
an important member of society. Only people 
who listen and like what they hear will swarm 
into a station . . . as have our Kentuckiana 
friends in less than six months. 





And don't forget, it's these people . . . and 
this programming . . . that give you sales results 


; 
n Kentuckiana. 50,000 WATTS 1A CLEAR CHANNEL 840 KILOCYC 


4 VICTOR A. SHOLIS, oo ° NEIL DY CLINE, Sales Direct 
O Zé REPRESENTED NATIONALLY BY 
EDWARD PETRY AND COMPANY 


THE ONLY RADIO STATION SERVINGS ALL OF OF THE RICH KENTUCKIANA MARKEIE 
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WNAC Boston 


and its YANKEE Network Stations (28) 























from Bangor to Bridgeport have an 


IDENTIFIABLE PROGRAM PLAN 


designed for one minute announcements (live or transcribed) 


The plan is built around these MGM programs: 


"Good News from Hollywood" ""M.G.M. Theatre of the Air" 
with George Murphy John Garfield — Deborah Kerr 
Tuesday, Thursday, Saturday 11:00- 11:15 AM Van Heflin — Charles Laughton 


Sunday 9:30- 10:30 PM 


"Hollywood U.S.A." 
with Paula Stone 
Monday thru Friday 4:00-4:15 PM 


"Dr. Kildare" 
Lew Ayres & Lionel Barrymore 
Wednesday 8:00-8:30 PM 


"At Home with Lionel Barrymore’ 


"Judge Hardy's Family” 
Monday, Wednesday, Friday 11:00-11:15 AM 


with Mickey Rooney & Lewis Stone 
Thursday 8:00 - 8:30 PM 


"Maisie" 
with Anne Sothern “Crime Does Not Pay” 
Sunday 3:00-3:30 PM Tuesday 8:00 - 8:30 PM 





Learn how you can get "sponsor identification" for your advertising 
messages in programs (day and night) that get concentrated listening. 

It's a simple, old fashioned radio advertising story designed to deliver 
product sales for the advertiser. 


teh your Petry Man jor the Plan 


Or call Yankee at Boston, COmmonwealth 6-0800 


THE YANKEE NETWORK, inc. 


Sales Dire Member of the Mutual Broadcasting System 
4 RKEI 4 BROOKLINE AVENUE, BOSTON 15, MASS. Represented Nationally by EDWARD PETRY & CO., INC. 


Udlished 7 - a 1“ = 
every Monday, 53rd issue (Year Book Number) published in February by Broapcastinc PvuBLications, INc 
3° C., un 


870 National Press Building, Wz gton 4, D.C 
Entered as second class matter March 14, 1933, at Post Office at Washington, D ider 


r act of March 3, 1879 






















Closed Circuit 


FIRST QUICK scanning of 1949 time sales 
gives impression year’s business will pass $402 
million 1948 figure despite network dip. Local 
business at least equal to 1948 with spot ap- 
parently increasing. Network decline, curious- 
ly, just matches TV national time sales. TV 
local sales hard to figure. 


CHRYSLER CORP., Detroit, through Ruth- 
rauff & Ryan, New York, preparing heavy 
spot announcement campaign starting Dec. 26, 
to introduce new 1950 Dodge car. Schedule 
will include over 500 stations. Contract runs 
five weeks. 





SALE of WNEW New York by Arde Bulova 
for gross in excess of $2 million (stripped net 
around $1,500,000) was formalized last week, 
but on terms varying from original plan 
[BROADCASTING, Nov. 21]. Bernice Judis and 
Ira Herbert will not acquire stock but have 
signed five-year contracts as executive vice 
president and vice president in charge of sales, 
respectively, with options to purchase minority 
interest. William S. Cherry, owner of WPRO 
Providence, retains substantial majority and 
two WNEW Ine. stockholders are added: Harry 
Playford, St. Petersburg banker and impor- 
tant airline owner (16%4%), and Clem Ran- 
deau, former UP and Field Enterprises execu- 
tive (about 5%). Half-dozen other stockhold- 
ers in new WNEW Ine. will hold substantially 
same interests. 


LARGEST contract yet for FM national busi- 
ness closed for six-station labor-liberal net- 
work under Kaiser-Frazer sponsorship through 
Wm. H. Weintraub, New York. Fifteen-minute 
five-day per week strip, amounts to more than 
$50,000 and was handled by Morris Novik, 
radio consultant. FM-ers, to carry program 
live or tape beginning Jan. 1: WFDR New 
York, WVUN Chattanooga, KFMV Los An- 
geles,s WDET Detroit, WCUO Cleveland, 
WCFM Washington, latter a co-op, and others 
either ILGWU or AAU-CIO. News commen- 
tary probable but not definite. 


CARTER PRODUCTS Inc., New York (Car- 
ter Little Liver Pills), through Ted Bates, New 
York, adding spot announcements Saturdays 
and Sundays on stations already carrying 
five-weekly announcements. Schedule being 
prepared now on 450 stations to start this 
week. 


WITH big AM outlets starting to shed FM 
affiliates as bad investment, feeling grows that 
proposed FCC rule requiring increased FM 
operating hours may result in hearing that 
could spell life or death for entire FM indus- 
try by bringing into limelight sources of its 
troubles. 


LATEST proposal looking toward economy in 
FM operation confronting FCC is that for 
(Continued on page 78) 
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Ujacoming 


Dec. 5: FM Assn. Board meeting, Washington. 
Dec. 5: National Institute of Municipal Law Of- 
ficers, Muehlbach Hotel, Kansas City. 
Dec. 5-6: NAB Dist. 14, Utah Hotel, Salt Lake 
City. 
Dec. 14-15: NAB Dist. 17, Benson, Portland, Ore. 
(Other Upcomings on page 26) 


Bulletins 


CBS announced late Friday Toni Co. renewed 
Give and Take, Saturday 1:30-2 p.m. though 
Foote, Cone & Belding. Metropolitan Life In- 
surance through Young & Rubicam also re- 
newed Eric Sevaried and the News, Monday 
through Friday, 6-6:15 p.m. 


GIANT ANIMALS, New York, (circus bal- 
loons) through Huber Hoge & Sons, New 
York, placing $80,000 radio campaign for pre- 
Christmas selling on about 100 stations, plus 
five quarter-hours weekly on MBS and four 
quarter-hours on ABC. Network shows are 
transcribed music programs. 


NEW Arizona lineup, effective Jan. 1, an- 
nounced by CBS Friday. KOOL Phoenix, 
KOPO Tucson and KCKY Coolidge, all Ari- 
zona, to join CBS Mountain Group replacing 
KOY Phoenix, KTUC Tucson and KSUN 
Bisbee. KOY ownership now has pending suit 
against CBS for specific performance of affilia- 
tion contract [BROADCASTING, Nov. 21]. 


MULLEN BUYS INTEREST 
IN TV FILM COMPANY 


FRANK E. MULLEN, former NBC executive 
vice president, last Friday acquired substantial 
interest in Jerry Fairbanks Inc., TV_ film 
producer, and becomes chairman of board. 
Jerry Fairbanks continues president, and 
Russell Johnson, chief of film activities of 
NBC-TV New York, Jan. 1 joins firm as vice 
president. 

Mr. Mullen, quarter-century radio veteran, 
will maintain his consulting office in New York 
as well as headquarters in Hollywood. He 
entered consulting practice last September 
when he resigned as president of G. A. Rich- 
ards Stations (KMPC Hollywood, WJR Detroit, 
WGAR Cleveland). 

Expansion of production facilities in Holly- 
wood and New York planned. Firm will set 
up own distributing and station sales units. 
Mr. Mullen will direct company’s business 
affairs with Mr. Fairbanks handling produc- 
tion and Mr. Johnson serving as board mem- 
ber and heading New York office. 


JOINS McCANN-ERICKSON 


ROBERT M. REUSCHELE, formerly with 
Headley-Reed Co., station representative, has 
joined McCann-Erickson, New York, as man- 
ager of radio-television timebuying. 





Business Brief 


PILLSBURY ADDS @ Pillsbury Mills | 
neapolis, Jan. 3 adds Cedric Adams con 
taries 3:55-4 p.m. to across-board House Pp 
on CBS 3:30-3:55 p.m., giving sponsor : 
half-hour five times weekly. Agency, | 
Burnett Co., Chicago. 


AMOCO RENEWS @©@ American Qj] 

Baltimore, renewing Carnegie Hall AB( 

cert series for 13 weeks, starting in Janu 
Tues., 8-8:30 p.m. Agency, Joseph Katy | 
Baltimore. 


KING SPOTS @ King’s Tropical Inn Fre 
Dressing, Los Angeles, Friday launched s 
campaign (15 to 20 weekly) on KLAC ga) 
city. Firm plans to add other western s 
tions shortly and expand to other areas 
next three months. Spots also carried 
KTLA (TV) Los Angeles. Agency, Ro 
Gardner & White Adv., Los Angeles. 


SEMLER RENEWALS @ RB. B. Semler I: 
New Canaan, Conn., Jan. 4 renews Gaby 
Heatter on MBS Wed., 7:30-7:45 p.m., for 
weeks. Agency, Erwin, Wasey & Co. \ 
York. 


TOBACCO ACCOUNT © U. S. Tobacco ( 
New York (Dills Best, Model, Tweed, | 
Briar) renews for 52 weeks on MBS Ma 
Kane, Private Eye, Sun., 4:30-5 p.m., Kud: 
Agency, New York, handles. 


INTERIM PAYMENT PLAN 
FOR ASCAP TV MUSIC 


TELEVISION industry’s per program ¢ 
mittee and ASCAP announced Friday ten 
rary TV music licenses would be extended fi 
Dec. 10 deadline to -period of committee's 
gotiations with ASCAP. Announced also t 
committee would recommend independent ' 
stations make interim payments to ASC: 
during negotiations, subject to adjustment 
time stations sign either per program 
blanket licenses. 

Interim payments to be flat, monthly ! 
retroactive to Jan. 1, 1949, or date station ¥ 
on air, and varying in amount according 
station’s income bracket. ASCAP to send 
per program and blanket forms simultaneos 
and stations have 30 days after receipt to mi 
choice. Stations to be indemnified by ASC 
during temporary license period. 


EDGAR BILL STRICKEN 


EDGAR L. BILL, president of WMBD Pe 
Ill., suffered serious heart attack Thur 
night at Palmer House, Chicago, shortly a 
returning from International Livestock E 
sition. He was still under oxygen tent * 
Friday and Dr. E. F. Addenbrooke, hotel | 
sician, said it would be dangerous to mové 
to hospital. Mr. Bill went to stock show 
company with his wife and Mr. and MI 
Merle V. Watson, of Peoria. Mr. Wats 
associated with him in National Radio? 
sonalities, Peoria enterprise. 
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The 
thought 

any client 

will appreciate 

most: select WFBR as 
the key Baltimore station 
on his 1950 radio 
schedule 
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ABC BASIC NETWORK % 5000 WATTS & BALTIMORE, MD. 
REPRESENTED NATIONALLY BY JOHN BLAIR & COMPANY 
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He Pulls Lumber Sales 
Out of Thin Air 


Says Mr. O. T. Griffin, President of the Griffin Lumber 
Co.. to Station WWSC, both of Glens Falls, New York: 
“We are glad to send you our signed renewal contract 
for our sponsorship locally of the Fulton Lewis, Jr. pro- 
gram for another year. We have been thoroughly con- 
vinced by results in sales of items promoted through this 
program that this tie-in with Fulton Lewis, Jr. is a most 
valuable medium to get our messages across... - We 
know that we must have the local audience because defi- 
nite tests on merchandise advertised on this program 
have shown increases in sales .. . and we wouldn’t trade 
the program for any other one on the air locally 


available.” 


Currently sponsored on more than 300 stations, the Ful- 
ton Lewis, Jr. program offers local advertisers network 
prestige at local time cost, with pro-rated talent cost. 


Since there are more than 500 MBS stations, there may 
be an opening in your city. If you want a ready-made 
audience for a client (or yourself), investigate now. 
Check your Mutual outlet—or the Co-operative Program 
Department, Mutual Broadcasting System, 1410 
Broadway, NYC 18 (or Tribune Tower, Chicago 11). 


Published Weekly by Broadcasting Publications, 


Executive, Editorial, Advertising and 
Circulation Offices: 870 National Press Bldy 
Washington 4, D. C. Telephone ME 107 


IN THIS BROADCASTING ... 


U. S. Would Prefer No NARBA Under Cuban 
Demands ... Seca 3 
Cuba‘s Terms for Ether Peace 





In 





Ad Club Protests Arkansas Tax.. . 
Hooper's New Service Detailed F 
Radio Farm Editors Stress Selling t 
Bryson Resigns; Mickelson to CBS Post r 
Dist. 16 Would Drop NAB Convention : 
Lever Ad Post Changes Announced % 
Sheppard Plans Action on Network Rules ra 
Coy Discusses FCC and Free Speech re 
Telecasting Section and Index, 
page 51, 53 
DEPARTMENTS 
Agencies 12 News rl 
Allied Arts . 42 On All Accounts 5 
Commercial 40 On Dotted Line 5 
Editorial 36 Open Mike if 
FCC Actions 68 Our Respects to x 
FCC Roundup 76 =©6Production 4 
Feature of Week. 16 Programs OT 
Management 38 Promotion % 
Network Accounts 11 Technical re 
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FEATURE CALENDAR 


First issue of the month: AM Network Showshest 
Second issue: Network Boxscore; How’s Busines; 
Third issue: Trends Survey 

Last issue: Telecasting Showsheet 


At Washington Headquarters 


SOL TAISHOFF 
Editor and Publisher 


EDITORIAL 
ART KING, Managing Editor 

J. Frank Beatty, Rufus Crater, Associate Edi- 
tors; Fred Fitzgerald, News Editor; Tyler 
Nourse, Jo Hailey, Assistants to the News Edi- 
tor. STAFF: David Berlyn, Lawrence Chris- 
topher, Mary Ginn, Tom Hynes, John Osbon, 
Ardinelle illiamson. EDITORIAL ASSIST- 
ANTS: Audrey Boyd, Estelle Dobschultz 
Kathryn Ann Jones, Pat Kowalczyk, Wilson D 
McCarthy, Jean D. Statz; Eleanor J. Brum- 
baugh, Assistant to the Publisher. 


BUSINESS 
MAURY LONG, Business Manager 
Winfield R. Levi, Assistant Advertising Man- 
ager; George L. Dant, Adv. Production Man- 
ager; Harry Stevens, Classified Advertising 
Manager; Eleanor Schadi, Elaine Cahn 
B. T. Taishoff, Treasurer; Irving C. Miller 
Auditor and Office Manager; Eunice Weston 


CIRCULATIONS AND READERS’ SERVICE 
JOHN P. COSGROVE, Manager 


Lillian Oliver, Warren Sheets, Elaine Haskell, 
Edward V. Duggan, Grace Motta, Chapalier 
Hodgson. 


NEW YORK BUREAU 
250 Park Ave., Zone 17, PLaza 5-8355 
EDITORIAL: Edwin H. James, New York 
Editor; Herman Brandschain, Asst. to the New 
York Editor; Florence Small, Gloria Berlin 
Betty R. Stone. 
Bruce Robertson, Senior Associate Editor. 


ADVERTISING: S. J. Paul, Advertising Di- 
rector; Eleanor R. Manning. 


CHICAGO BUREAU 
360 N. Michigan Ave., Zone 1, CEntral 6-41 


William L. Thompson, Manager; Jane Pinker- 
ton. 


HOLLYWOOD BUREAU 
Taft Building, Hollywood and Vine, Zone 28 
HEmpstead 8181 
David Glickman, West Coast Manager; Ralpt 
G. Tuchman, Hollywood News Editor; Amt 
August. 


TORONTO 
417 Harbour Commission Bldg. ELgin 0775 
James Montagnes. , , 
BROADCASTING * Magazine was founded in 193) 
by Broadcasting Publications Inc., using the 
title: Broapcastinc "—The News Ma azine of 
the Fifth Estate. Broadcast Advertising * w# 
acquired in 1932 and Broadcast Reporter 


1933. 

* Reg. U. S. Patent Office 
Copyright 1949 by Broadcasting Publications, Im 
cihes nnn 


Subscription Price: $7.00 Per Year, 25¢ Per Copy 
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WMT plows fertile ground 
in Oasis (IOWA) 
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t IGHTNER’S POULTRY FARM, Columbia, S. C. (Quality, Southern Chick 
: and Lightner’s Hatcheries) appoints Henderson Advertising Agency, 
ue Greenville, S. C. Plans are to begin extensive radio campaign Jan. 15. 
% 

1] 


NNTINENTAL SOAP Co., Chicago, for “bubbulated” Fazt, appoints Schwim- 

lex, > and Scott, Chicago to handle spot radio campaign. Firm’s other prod- 
q Cain's English Muffins, now using TV participations on WBKB Chicago 
+h expansion probable. 


; Bip HOUSE OF WESTMORE Inc., New York and Hollywood, appoints Harry 
— k Cohen Adv., New York, to handle advertising of its Westmore cosmetics. 


Ki 

ts to 3 7 Pm . - - 7 
i (MAN MEAL Co., Seattle, increases sponsorship of Night Editor to four 
 B.ife Coast and 12 CBS mountain stations Sunday, 10:15-10:30 p.m., PST. 
: wtract for 26 weeks. Agency: Guild, Bascom & Vonfigli, San Francisco. 
Hy 


————— By ELECTRIC Corp., New York, (Christmas tree lights and decorations 
ing extensive television spot campaign which started yesterday (Dec. 4). 
minute and 20-second announcements will be used on 32 TV stations in 
ities from New York to Los Angeles. Albert Frank-Guenther Law Inc., 
ws York, is the agency. 


Showsheet 
's Business 


4NDARD OIL of CALIFORNIA announces its weekly Standard School 


ters madeast, now on NBC’s 23-station Western Network and 35 other western 
wtions, adds KENI Anchorage, KFAR Fairbanks, KINY Juneau and KTKN 


chikan, Alaska, to line-up of stations. Contracts for 20 weeks. 


ENERAL BAKING Co., New York, renewing time signal schedule for Bond 
; raion WFIL-TV Philadelphia and WTVR (TV) Richmond. Agency: BBDO, 
ciate Edi- Mew York. 
or; ler 
Vews Edi- 
ce Chris Miss Shoe Stores, Los Angeles, starts sponsorship of half-hour weekly Flying 


._— #ton seven ABC California stations Saturday 10-10:30 a.m. PST. Con- 


»bschultz, Mat is for 52 weeks. Agency: Honig-Cooper Co., Los Angeles. 
Wilson D 
J. Brum- 
ENERAL CONTROLS, Los Angeles (home thermostats), today (Dec. 5) , ‘ ‘ 
ris two weekly spots on WTMJ-TV Milwaukee. Firm recently started You gotta look fast when you pass Oasis. It’s small 
on : arschedules on WDAF-TV Kansas City, and KTLA (TV) Los Angeles _.. and it sort of blends into the rest of Iowa, which 


lans to extend to other stations later. All contracts for 52 weeks. 





i Man- ; . . , : 
fon Man. retcy: Hixson & Jorgensen Inc., Los Angeles. is all oasis anyway. But don’t let anyone throw sand 
ivertisi : ' 
e Catt in your eyes about the importance of Oasis as a 
>. Miller ; : : 
> Weston htwork A, P market for your goods. When the Oases of 
eee sn | ; = 

RVICE ned WMTland put their collective purchasing power to- 
7 > . . "20's ic fertile : j e 
» Haskell, @UIETTE SAFETY RAZOR Co., Boston, signs for exclusive airing Dec. 31 gether, the aggregate is fertile ground indeed. 
Chapalietr & Blue-Gray annual football game from Montgomery, Ala., over full MBS ve ose 2 , "9 ” 

work. Agency: Maxon Inc., Detroit. There are 1,121,782 people within WMT’s 2.5 mv 
8355 line—well-heeled citizens whose standard of living 


ew York @TEHART-FARNSWORTH Corp., Ft. Wayne, Ind., to sponsor annual Christ- sc hie , s2 income is high—and whose affection 
) the New i day presentation of Lionel Barrymore in Christmas Carol over full MBS 1S high, whose income is high - ; 


ja Berlin, Bework. Show aired from 3-3:30 p.m. J. M. Mathes Inc., New York, is agency. for WMT stretches from day to night and back 


: 7" again. Tell your sales story to this loyal audience 

ising Di: BAKER OATS Co., Chicago, sponsors Quick As A Flash, Mon.-Wed.-Fri . ’ ‘pa IT if. 
ae ‘ y . : oe 70’ aye . ‘ 38 . = ] . As 
13412 noon on 211 ABC stations. Show replaces Quaker’s sponsorship of on Eastern lowa s exclusive ( BS outlet-—WMT. Ask 
tkYour Way Out of It. C.J. La Roche & Co., Chicago, is agency. the Katz man for full details. 

ral 6-4115 

e Pinker- 


f 
dneople eee 
Zone 2% 
a: Oe WARD GORMAN, formerly assistant manager of Swift & Co. dog food 
‘ vartment, appointed associate advertising manager for Gaines Dog Foods, 
seneral Foods Corp. subsidiary, Kankakee, Ill. He succeeds W. B. WHITE, 
gin 0775 tesigned to join Leo Burnett Advertising Agency, Chicago. 


r i] 

natty te: CLISSOLD, formerly in charge of consumer products for Standard 
om ~ Inc., New York, appointed director of sales for Anahist Co. Inc., 
porter rs Beng N. Y., new manufacturer of anti-histamine cold tablets. Mr. Clissold 
| ~utaneously announced appointment of M. G. FOLENSBEE, formerly re- 


‘a sales manager for Standard Brands, as Anahist’s manager of wholesale ¢ E D A e 4 A Be 4 D & 


tions, In. ‘chain drug sales, and CLYDE G. WILLIAMS, previously account executive 




















t Murray : 5000 Watt 600 K.C. Day & Night 
———— ne Breese Assoc., New York pharmaceutical advertising agency, as _— v 7 
Per Copy F “eer of industrial and institutional sales. BASIC COLUMBIA NETWORK 
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Mi agency. HURT, formerly vice president of Bauerlein Adyer 

Agency, New Orleans, joins executive staff of Walter Weir In, 
York. He previously was with Wendell P. Colton Co., Elmo Rope 

both New York, and was on Ford account for MecCann-Erickson Ine, 


JOSEPH FIELD, assistant publicity director for Compton Adv., Ney } 
appointed publicity director of agency succeeding VIRGINIA TRAVERS 
leaves to become managing editor of Alho and D-A publishing compap 


PHILIP F. BERNE, formerly advertising director for Goldenberg’s pp 
ment Store, Washington, appointed account executive for Kal, Erlich & y 
Inc., Washington. He succeeds RALPH EASTON, resigned. 


MATTHEW CALDERWOOD, in J. Walter Thompson Co.’s New York off: 
past several years, transferred to its Detroit office to head traffic a 
duction department there. 


NORINE FREEMAN named director of radio and television planning at } 
Doner Agency, Chicago. Working with her is ARTHUR PICKENS, for: 
of Schwimmer & Scott, also Chicago. 


PATRICIA M. RANDOLPH, assistant radio and TV director of Adrian Be 
Advertising Inc., Philadelphia, appointed director of radio and teleyi: 


SCOTT KECK, former NBC Central Div. manager of radio recording 
Henri, Hurst and McDonald, Chicago, as radio and television director 


DUANE JONES, president of New York agency bearing his name, spoke 
29 at meeting of Washington, D. C., Advertising Club. 


BASS-LUCKOFF AGENCY, Hollywood, changes name to Louis Bass Co, 
Mr. Bass serving as manager. Firm remains at 439 S. La Cienega Blvd 


CHET BROUWER transferred from Chicago office of N. W. Ayer &§ 
Hollywood office. He will handle publicity on CBS Corliss Archer show 


act as agency representative on NBC Lassie Show. 
WILLIAM ROSS FRY joins Brooke, Smith, French & Dorrance, Detroit 
WU Vahte creative supervisor. 


ROCHE-ECKOFF & Assoc., Hollywood, moves to new quarters at 6705 Su 


whose popular program 
tied inte Blvd. Telephone: Granite 3192. 


“THE MODERN WOMAN” 
11:30 a.m. to 12 noon—Monday thru Friday 










. is heard by more people* than any other woman's participat- 
ing program in the rich Washington area . . . and judging by year 
after year renewals of such top accounts as Birdseye, Bon Ami, 
Celanese, My-T-Fine etc. etc.—it’s the advertiser's favorite, too! 


















At right, Ruth Crane 
talks with “Modern 
Woman” announcer 
Jackson Weaver, one 
of Washington’s most 
popular M.C.’s, and 
Mary Burnham, As- 
sistant Director of 
Women’s Activities 
and the ‘Modern 
Woman” food expert. 


*American Research Bureau 
(Oct. 15-13, 1949) 





THESE New York advertising agency representatives took a leading pe" 


planning nation-wide radio show tie-ins for this year’s Red Feather cam 
[ BROADCASTING, Nov. 28]. Seated (I to r) are: Frank Barton, Federal Adverts 


WMAL-TV WRAL-Fm Agency; Anne Bright, J. Walter Thompson Co.; Philip Cohen, Sull 


THE EVENING STAR STATIONS 2 
Stauffer, Colwell & Bayles. Standing, Henry Weber, Community Chest 


WASHINGTON, D. .. America; Harold McClinton, N. W. Ayer & Son; Emma Mae Roberts, 
munity Chests of America; Tom Slater, Ruthrauff & Ryan. 
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ir Inc 
0 Roper 


inc, 
» New } 
AVERS, 


companie 


re’s Dey 
ch & Me 


Thirty thousand seven hundred people entered 


the recent Early Birds’ Contest ... people who make 


— , their homes in 1,080 cities and towns in North and 
arian Bay * } 
id televis : ; 


Central Texas and Southern Oklahoma. You can’t type them 


ording, | 
director 


for they include doctors, lawyers, politicians, 


e, spoke } 
housewives and youngsters... every one who 
wakes up to radio in the growing Southwest. 


They’re loyal, too... have listened 


Detroit, 


to this early morning variety show 
t 6705 Su Station WFAA 

1105 Santa Fe Building, 
Dallas, Texas. like to know more about this contest 


for six to nineteen years. If you’d 


Gentlemen: with proof of sponsor identifi- 


Please send me complete statistical data on “The 


: cation on “The Early Birds,” 
Early Birds” contest. 


just paste the coupon, at left, 
NAME___ 





on a penny postal, 
ADDRESS___ 





fill in your name and address, 
Ty 








and mail it to 


coding] PREMIER STATION OF THE SOUTHWEST , ( 4 f q. 


y= Martin B. Campbell, 
»ral Advert 


shen, Sull 820 KC * NBC * 570KC ° Cp 


nity Chest TEXAS QUALITY NETWORK 
Roberts, 


Ryan. 


Radio Service of the DALLAS MORNING NEWS 
Represented Notionolly by Edword Petry ond Company 


Telecast! ROADCASTING @ Telecasting December 5, 1949 © Page 13 











Lauds ‘Foreign Market’ 


EDITOR, BROADCASTING: 

Please accept congratulations... 
on the fine article by Herman 
Brandschain on the “Foreign Radio 
Market.”. . . 

While radio, per se, is recognized 
as a mighty sales weapon, it is 
even more so in foreign markets 
due to the high rate of illiteracy in 
many foreign countries. ... 

Brandschain’s article did a won- 
derful job within space limitations. 
We feel he might have mentioned 
South Africa. There is only one 
commercial radio station now serv- 
ing this market of over 500,000 
licensed radio homes. Lourenco 
Marques Radio carries advertising 
for many top-flight American man- 
ufacturers. ... 

Another important 
Puerto Rico. 

Arthur Gordon 
Radio Sales Manager 
Pan American Bestg. Co. 


New York 


market is 


THE 
BRANHAM 
COMPANY 


4 ailer-\cle) 

NEW YORK 
DETROIT 
DALLAS 
ATLANTA 
CHARLOTTE 

ST.. LOUIS 
MEMPHIS 

SAN FRANCISCO 
LOS ANGELES 
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HIN 
Hii 


Oven Mike 


(Letters are welcomed. The editors reserve the 
right to use only the most pertinent portions.) 


MMMM TTT 
WN] TTIW | 


Feather in WPWA’s Cap 


EDITOR, BROADCASTING: 

Page 65 of your (Nov. 28) issue 
gives a lot of credit to Philadelphia 
AM and TV stations for their co- 
operation with the Red Feather 
Drives. In Chester, WPWA got 
in the swim with the Chester Times 
whose Skipper “Scoop” Al Hill also 
headed the drive. 

The result was 107% of our 
quota two days before the drive 
ended. Sorry to say, Philadelphia 
fell short by quite a bit. This 


IIA 








is just another instance of a job 
well done by a local radio station 
(WPWA) while the big boys in 
Philadelphia are busy taking bows. 
Like all shadows, they can be seen 
but never felt. 


Lou Poller 
President 
WPWA Chester, Pa. 


[LEDITOR’S NOTE: Hats off to WPWA 
—and to all of the hundreds of other 
stations which cooperated in the Red 
Feather drives. As noted in the Nov. 
28 story BROADCASTING rounded up 
typical examples which had been re- 
ported to us.] 
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Wants Luggage Dat 
EDITOR, BROADCASTING: 

I have a luggage st 
Barbara (whose popu 
than 50,000), which 
newspapers can do a 
job than radio. 

The owner wants success sty, 
of retail luggage stores who } 
used radio successfully. If any 
your readers can furnish me, 
this information, I know we of 
all benefit from another gat: 
user of radio advertising, 





re in & 
ation is | 
Insists ; 
Detter s¢lj 





Bill Simpson 

Sales Manage) 

KTMS-KCOY Santa B; 
bara, Calif. 


More On Xmas Music 


EDITOR, BROADCASTING: 

... Dave Baylor’s letter [Brox 
CASTING, Nov. 28] is taking a} 
gether too much of my thinkiy 
MA, Sc 

If I didn’t know Dave and }y! 
only his letter on which to judy 
him, I’d set him up as an octog: 
narian dyspeptic who held 
grudge against Santa because 
non-delivery of roller skates t 


Christmas after he learned : 
walk. As it is, knowing Dave: 
I do, I believe he has mere 


stepped off on the wrong foot son 
where. 

Christmas music is a traditior 
From the days of the old wind-y 
tin-horn phonograph, I’ve be 
hearing Christmas music fr 
about December first... . 

. Frankly, I believe the 
Dave’s letter is an admission thi 
he has lost control of his progran 
ming and production. I belie 
his argument is with poor pr 
gramming and production rath 
than with Christmas music. Chris 
mas music such as “Adeste Fide 
is” and “Silent Night” will not & 
used as fill or incidental music « 
any station that maintains contr 
of its programming, which meals 
that it will NOT be used as sv 
on this station. If our competitor 
want to use it that way, I haven 
objection at all. By comparison 
makes our production sound thi 
much better. 

Come on Dave, take a bi-ca! 
and let’s think this Christmas 
sic proposition out again. 

Bob Maynard 


WSVS Crewe, Va. 


Community Sponsor 


LATEST to come under the 
heading of sponsorship is 4 
San Fernando Valley (Calif.) 
community advertising itself 
The group is sponsoring the 
ABC co-op Martin Agronsky 
five quarter-hours weekly on 
KECA Hollywood to adver 
tise the advantages of living 
in Encino Park. The area is 
a community project in the 
San Fernando Valley. 
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TV stole what pM oe from what AM? 


In Boston’s first year of TV, the evening share of audience for “FM, TV and all others” zoomed from 
3.3% in 1948 to 18.3% in 1949. Mostly this is TV, of course, and obviously had to come from AM 





station evening audiences — 


But what stations 2 





Again the answer is supplied by Hooper’s May-September 1949 figures with the comparable report 
of 1948. All network-affiliated stations individually lost from 2% to 5.8%. And the total, interestingly 
enough, approximates the gain for “FM, TV and others.” 


On the other hand, one Boston station held its evening audience — and even gained listeners against 
TV competition. This independent station — the Herald-Traveler station WHDH — demonstrated the 
power of news-sports-music programming to complement video fare in the home. 


Now with TV in the picture, Boston’s fastest growing station continues to be your surest, best buy in 


Boston radio. 


Here’s what TV did to 


Boston Evening Radio Listening... 


Network-affiliated stations lost as high as 30% 
of their evening audiences, according to these 
Hooper figures, in Boston's first full year of TV. 
And independent WHDH is the only station that 
gained! In Boston, look to WHDH to protect your 
radio position. 


Owned and operated by the Herald-Traveler 


BOSTON - 50,000 WATTS 


Represented Nationally by John Blair & Co. 


BROADCASTING e Telecasting 








Share of Audience May through September 


Evening Sunday through Saturday 6:00 p.m.—10:30 p.m. 
Network Stations 
Homes Using Sets A B C D  WHDH 


1948 26.2 21.8 20.7 14.0 23.8 
1949 25.0 16.0 é 18.7 9.8 24.2 


Audience change —5. 2.0 4.2 +0.4 
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Profits Await 




































AFFILIATES 


Page 16 






Advertisers 


in these 


i Markets 








HARRISBURG,PA 


7 
WRAW 


READING, PA: 





Clair R. McCollough, Managing Director 
Represented by 


ROBERT MEEKER 
ASSGEe’°UAtEes 
New York 
Chicago 


Los Angeles 
San Francisco 





STEINMAN STATIONS 
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JACK STERLING, the audacious 
young man who a year ago stepped 
into a big pair of shoes in early- 
morning radio when he succeeded 
to Arthur Godfrey’s place on 
WCBS New York, fortnight ago 
was celebrating his first anniver- 
sary on the station. WCBS took 
time from counting the abundant 
revenue from his show to give him 
its most fervent wishes for happy 
returns of the day. 

When Mr. Godfrey quit his early 
stint on WCBS to concentrate on 
business at more reasonable hours, 
WCBS lost its biggest single meal 
ticket. By last week G. Richard 
Swift, general manager of the sta- 
tion, happily reported that WCBS 
now was netting more from Mr. 
Sterling’s show than it had from 
Mr. Godfrey’s. 

At the time Mr. Sterling took 
over the job, the station dropped 
its rates on the 6-7:45 a.m. period 
from the $135 per one-minute an- 
nouncement, charged during Mr. 
Godfrey’s seven-year service, to 
$100 a minute. Within three 
months the Godfrey rates were re- 
stored. 

Mr. vol- 


Sterling’s commercial 


‘Feature of the Week 


Mr. Sterling about to his 


begin 
early WCBS stint. 


ume is still not quite up to the 
remarkable Godfrey record. As of 
last week 106 announcements per 
week were sold on Mr. Sterling’s 
Monday-Saturday program. Mr. 
Godfrey’s weekly average was 120. 
Owing to lower program costs since 
Mr. Godfrey’s departure, however, 
the net revenue derived by the sta- 
tion is higher. 

In the course of his year’s serv- 
ice, Mr. Sterling has produced a 
number of sales successes which the 

(Continued on page 74) 
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T WAS INEVITABLE that 
Harriet Brewer’s kid brother 
should have looked to radio for 

a career. As a boy in short pants, 
Billy Brewer had watched Harriet 
perform in Northwestern U. musi- 
cals, and he was an avid student of 
broadcasting techniques by the time 
the famous Chicago contralto had 
moved into stardom on The North- 
erners, Hymns of All Churches, 
and the Chicago Theatre of the 
Air. 

The future radio- 
television director of 
R. J. Potts-Calkins 
& Holden Agency, 
Kansas City, made 
his debut in the en- 
tertainment world 
when he_ produced 
“H.M.S. Pinafore” 
at Tabor Academy, 
a prep school for 
Dartmouth at Mar- 
ion, Mass. When he 
by - passed Dart- 
mouth to enroll at 
the U. of Arizona, 
due to illness in the 
family, he not only 
continued his musi- 
eal activities, he 
broke into the “real 
thing’’ at KVOA 
Tucson. He wrote copy, announced 
dance band remotes (was a “fair- 
to-middlin’ drummer and crooner” 
himself), and handled disc shows 
on KVOA for four years. 

Bill Brewer grew up in Wood- 
stock, Ill., on the outskirts of Chi- 
cago, and he returned to the Windy 
City in 1941 to enter network radio 





BILL 


via the NBC page-boy route. But 
he wasn’t a studio guide for long. 
NBC found him a valuable addition 
to its Transcription Production 
Dept., where he built and directed 
record shows on WMAQ and 
WENR. Within a year he had been 
promoted to night program traffic 
manager, responsible for general 
operations during the evening. 
During the later years of World 
War II, Bill fought with the 34th 
division in Italy, and after the ces- 
sation of hostilities 
remained with the 
division as head of 
its Public Relations 
Section. He not only 
founded the divi- 
sion’s radio station, 
but a daily news- 
paper as well. Under 
his direction, the 
station grew from a 
three-man, four-hour 
operation to 30 per- 
sonnel and an 18- 
hour daily schedule 
with 40% live pro- 
gramming. 
Returning to NBC 
Chicago in 1946, 
Bill was named as- 
sistant continuity 
editor. In addition 
to preparing copy for airing, he 
was responsible for maintaining 
company policy on all broadcasts. 
This work brought him in contact 
with clients and agencies, and by 
the fall of 1947 he had become an 
account executive in NBC-Chicago’s 
sales department. He has handled 
(Continued on page 74) 
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NBC 


AFFILIATE 
Represented by 
HEADLEY-REED COMPANY 
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RIE’S ONLY 


5000 wart 


STATION 





"Sue's Leading Station 
| 48 your best Gug— 


* POWER—Erie’s only high 

‘\ power station. 5000 watts \ 
day and night. SN 

Ro Songstentlywse WIKK for full 

\ Ynarkef Coverage tells its own story. 

You} too, can increase distribution 









Uy, 


1 *\ COVERAGE—Full region- 
al coverage blankets the 


entire Erie retail market. BC GES x \ : WC" Sestablish brand preference—and 
p 3 build sales when your radio mes- 
sage is on Erie’s only 5000 watt 


Uj My, 
V4; 


| ¢ PROGRAMMING—Tops in 










| local programming plus station. 
ABC Network gives WN RRQ Phone your Taylor Borroff Office 
listener preference— N Hsteners per a: Wher You're on now. Check the current availabili- 















check our latest Hooper. outer of advertisers ties and their ratings on WIKK first. 
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\ WA NN National R 
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new york san francisco 
; i chicago los angeles 
\\ atlanta portland 
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This cat had too many kittens to care for in her 
regular home. So she found a big knot-hole up a tree 
and moved her family in—a neat solution to her 
problem. 

There’s a neat solution to any advertising problem in 
the rich market of Baltimore. You just buy W-I’T’H, 
the big independent with the big audience. 

Costs so little! Does so much! Those are the two big 
facts in the WrI“T’H story. Because W-I’T’H delivers 
more home listeners-per-dollar than any other station 
in town. In addition to this biggest home audience, a 
recent survey made under the supervision of the Johns 
Hopkins University showed that of all radios playing 
in taverns, 67.3% were tuned to Werle T+H! 

Call in your Headley-Reed man today and get him 
to tell you all about W-I/ 1-H. 


December 5, 1949 
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BALTIMORE, MARYLAND 


TOM TINSLEY, President . Represented by H=ADLEY-REE? 
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The biggest program payoff in all radio is the mystery-drama... 




















consistently delivering to advertisers more 


customers-per-dollar than any other classification. 


Now available is one of the best ...a proven 
performer, with an audience in the millions, 
winning high ratings against one of the most 


publicized long-run hits on the air. 


It’s The Adventures of Philip Marlowe... 
fast, tense, expertly written and played 
stories about the best-known detective-hero 

of them all. Even before radio, Philip Marlowe 
had already won an audience of millions 

in Raymond Chandler’s best-selling novels 


and big-star, major motion pictures. 


Don’t overlook this show that has everything 


a wide-awake sponsor could want. 






poyid Serge Metin, 


Y A CBS Package 
J Program 





XUM 


SUNDAY 
CBS MBS 
Prudential Ins. | Quaker Oats 
Family Hour Roy Rogers 
a j Show (500) 


SS — 
Adams Hats Catholic Hour 
Drew Pearson $s 
Seeman Bros. | 
Mo:. Headlines 

(218) BR ee ee 
Cudahy Packing 

Nick Carter 

467 


m..TE 


Hormel Co. ~ CPP 
Horme! Girls |Our Miss Brooks 


| Gruen Watch f Co-op 
Hollywood 


| Calling (163) 


‘Ady. of the 
Falcon 


Ss. 


Amer. Tob. Co. 
Jack Benny 


Think Fast 
: (182) R 


Rexall Co. 
Harris-Faye 
(163) 


Amazing Lever Bros. 
Mr. Malone Amos ‘n’ Andy 
ia (150) 


The Saint 
(175) R 


Old Gold Coza-Cola Coe Wiidroot Co. 
Sto» the Music | McCarthy Show A. U. Blexender Adv. of Sam B.-. 
aTED) (18) R Spade (165) H ea 


Evershara, lac. 
173 


US Steel Corp. 
Theatre Guild 


P & G—Tide 
Red Skelton 
(172) R 


Sjeidel Corp. Enchanted 
Fal Hour 
O14 Gold 
Cigarettes 
meres) | 
Kaiser- ser-Fr azer 
Walter Winchell 


Electric Co. 


Corliss Archer Opera Cails 


Concert i S 
Andrew Jergens | ni | : 
Lovella Parsons 
(204) 
Burisea-Riner 
Charze of a 
Lifetime (187) 


\ Bayer Asprin” 
|American A. of 
| F. Music (155) 


Philip Morris 
Horace Heidt 
172 


Sheliah 
Graham 


“Twin Views 
Of the News 


Garter Products| CarnationCo. | OS™” Eversharp 
Jimmie Fidler | Contented Hour Take It or 
( ee ee ___| Leave ft (164) 


F Ted Malone 
s 


(97) 
TBA 


‘Don Wright 
Chorus 


Dance ~ ‘Pet Mik 
Orchestra Kay Armen 
$s (162) — 


Sokolsky na | | “« 
$ | 


Organ Music 
Ss 


SUNDAY 
SEE es 6S 


Concert 
Hall 
=x 2 


= 


Co-op General Mills 
World News Breakfast Club 
W.W. Chaplin} _(212) 


Swift & Co. 
Breakfast Club 
(27) R 


= 


Elder Michaux 
_ News Happiness Hout 


Wi d 
E. Power Biggs oy 


nets ee See : $s 
Cameos of Musi 


9;30-10 on 
Avail. Stations $ 


Voice of Proph: 


ecy, V of P inc Dixie 4 
(a5). 


Quartet 


Healing Minis- Philco Corp. 
try of Chris. Breakfast Club 
Science ( __(24)_ 
Radio Bible Libby, McNeill 
Class My True Story 
(286) (196) R 


Trinity Choir 


es | Saye Ratio Pub 


“ue 


General Mills | 
Betty Crocker 
(191) R 


Voice of 
Prophecy 


Southernaires 
$ (281) 


Family Time 
Ss 


a eo *See Footnote 


Church of Air 
s 


General Mills 
Modern 


Christian Ref. Faultless Stare 
Church, Back Ta = Starch Time 
God (266) (50 


Serutaa Co. 
V. Lindlati 
63 


Newsmakers 
$s 


Dawa Bible Howard K. 
Students, Frank Smith 
& Eraest (179) s 


Hour of Faith Salt Lake City 
5 — 


Morning 
Serenade 


N'western U 
Review 


News Hilites 
S Ss 


Buddy Rogers 
Campana oan 
Solitair Time 
(20) 


Invitation to 


Fantasy in 
Learning 


Melody TBA 
s 


College Choirs Houseparty 
(216 


On the Village 
Green 
$ 


Foreign 
Reporter 
s 


The Eternal 
Light 
$ 


Lutheran Hour 
Dr. W. Maier 
392 


People's 


Piano Platform 
°s 


Playhouse Out of Service 


Fine Arts Charles 


: Doubelday 
bo a se News 


Doubleday 
Quiz 
(61) 


Co-op 
Baukhage 
(92 


Co-op 
Nancy Craig 
(i) 


America United 


Elmo Roper 
s 


Not in Service) 


Pp 
Headline Edition 
__($3)_ 
Co-op 
Elmer Davis 


(46) 
General Mills 


Lone Ranger 


Waltham Watch | Bromo Seltzer 
Share the 
21 


General Motors 
Henry Tayior 
264 


Buddy Weed BOR we 
Ss 


Kate Smith” 


Elec. Workers 
Arthur Gaeth 


KT Roller Derby — Ls 


Romances (126) 


Pick a Date with Contin't E Baking) 
Pillsbury Mills) 


ii Whitehall 


MONDAY 
cBs MBS 


| Metro Life Ins. 
| Eric Sevareid Repeat of 
(22 


= . | b W 
Kid Strips Be _— 


Not in Service) | 


TUESDAY 
MBS 


News 
Bob Warren 
$ 


| Repeat of 
Kid Strips 


Erie Sevareid 
(22) 





| Clem McCarthy 


You and — 
$ 6:15-6:20 $ 


~ Blem McCarthy 


~ You And — 
s 6:15-6:20 § 





No Network 


Pe G= Wry 
— 


PS G—Drelt “Co-op 
Beulah Fulton Lewis jr. 
(81) R (291) 

P & G—Oiydol © as 

Jack Smith 
(84) 
Campbell Soup 
Club 15 
(155) R__ 
Campbell Seup 
Ed. Murrow 
(153) 


~T Sketches ih 
| Melody 
| 6:20-6:49 $ 


3-Star Extra 
“4 


Amer. Tob. Co. 
Light Up Time 
(163) HR 

\ “Miles Tabs: 
News of World 
(148 (46) 
Echoes from Anahist 
the : an Counter-Sp 


(60) 
te | Pure Oi Co. — 
A oe Kaltenborn 

(31 
Nations? Biscuit | A.A. oF RRs” 
| Straight Arrow | | Railroad Hour 
(279 | (163) (108) — 


Dinner Date 
Ss 


Noxzema 
— _ 


Inner Sanctum 
57) R 


} Peter Salem Co 
s 


Léver-Cipton or 
Arthur Godfrey | voice Firestone | Town Meeti 
Talent Scouts | | (140) (56) 


| 


Lix Radio “Murder By | Ber Tetephone 
Theater Experts anton Hour 
(176) S| (153) 8 


—_— ~ omerservtee 
Crime : 
and of America 
_ , (82) N 


“ | “ 


Lever-Pepsogent | | Dear mart 
My —= Irma | MBS | & ~ Lewis 
(176) 


Defense 
| Newsreel | s 


= Pp 7 
Headline Edition 
3 


0 
Elmer Davis 


Amer. Oil Co. 
Carnegie Hall 


—T "Sketches tr 
Melody 

6:20-6:45 $ 

+ Sur dit tr. 


$-Star Extra 
“4 


Amer-Tos- Co 
Light Up Time 
163)HR 


No Network 


Pe G=tory— 
Lowell Thomas 
78) 
|? ~ o~ : Fulton Lewis jr. 
(81) R 291) 
iP & Goryeo 
Jack Smith aa Date 
84) 
) Campyel Soup ‘Rioves Pharm: 
y Club 15 Gabriel Heatter 
a (153) R 135 
aMPUET SOUT Loy 
Ed. -_ A Mystery 
‘Sterting Drug “Comr of 
Mystery Theater | Monte Cristo 
(149) RL Ss 


+ Mites Cats: 
News of World 


Tatt 
Hotel Orchestra 


s 
Pure Oia 
R. Harkness 
27) RR 
tuPont,-Cavate 
of America 
152) H 


Offictat 
— 


Lewis Howe Co 
Baby Snooks 


‘C-P-P T'thnP wer. 
ng |Mr. Mrs. North k- 


_ (UR 


“tite wit 
men John Steele 
y Adventurer 


1 dohnson Wax 
Fibber McGee & 
Molly (165 


Mysterious ; 
Traveler 





+ tever Bros: 
Big Town 
(133 


MBS 
Newsreel 


Hit the Jackpot 
(172) 





~S-Reynotes 
Bob Hawk eo Music 
_(163) ed As We See 

. C. of C. 


MONDAY - FRIDAY 


CBS MBS NBC 
The Eddie 


Albert Show 
$ 


ABC 


Breakfast 


Co-op on — 


Slows Robt. Hurleigh 


Barnyard Follies > 


Sass #8 


Tennessee 


Clevelandaires 
Jamboree s 


“At Home 
with _ 


Music Please Travelers 


(142) 


coat aes 
( 30) ) 


Toni & Wildroot | 
Arthur Godfrey Faith + Time 
(179) R 


Gold Seal 
Arthur Godfrey 
(173) R 


National Biscuit 
Arthur Godfrey 
(173) R 


Junior 
Junction 
Ss 


Kraft Foods 
Marriage for 
_Two (146) 


im Sealtest 
Dorothy Dix at 
Home (77) 


Manhattan Soap 
Behind the We Love and 
Story Learn (162 


Say It with 
Music 


Liggeii & Myers - Co-op ii 


Arthur Godfrey cae 
179) R 
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MHE FATE of NARBA and the 
threat of ether war hung in the 
talance after the U.S. industry 
yivisory delegation to the Montreal 
NARBA conference voted 6-to-4 
jst: Thursday to reject Cuban 
rms for ether peace. 

The State Dept. is expected to 
jeide after conferences with FCC 
arly this week whether to accept 
the Cuban proposals for the sake 
effecting a treaty or to reject 
thm and abandon hopes for a 
treaty. 

State Dept. inclinations tradi- 
tially favor operation under in- 
tenational agreement, though this 
time a division of opinion loomed 
in view of the far-reaching Cuban 
demands, officially disclosed last 
Monday. 

Qn Capitol Hill, Senate Majority 
leader Scott W. Lucas (D-IIl.) 
served notice he will call for “an 
investigation with the purpose of 
preventing ratification” of any 
treaty incorporating Cuba’s pro- 
posals, 


Johnson Withholds Comment 


Sen. Ed. C. Johnson. (D-Col.), 
chairman of the Senate Interstate 
and Foreign Commerce Committee, 

® withheld public comment on the 
Cuban demands but implicitly op- 
im posed acceptance now by saying 
the Mexican and Cuban proposals 
should be considered together, not 
separately. Mexico is not 
titipating in the conference. 

Cuba’s proposals; the latest in 
what reportedly has been a series 
of demands advanced during the 
conference, include: 


@ Rights on three additional 
US.1-A clear channels and power 
mereases on three others. 

®@ Establishment of Cuban 
pClass 1 stations on 11 channels (7 
Htegionals, 4 clears). 


@ A total of 108 assignments 
m some 79 channels to serve an 
Bland of approximately 5 million 
population. 


© Increased protection on many 
thannels, with Cuban power boosts 
penly threatened against two sta- 
tions unless they reduce radiation 
Howard Cuba. 

@ A ban on further licensing 
m at least 590, 690, 860, 950 and 
1010 ke throughout Florida and in 
wuthern Georgia, Alabama, Mis- 
Sssippi, and Louisiana. 

Some 17 U.S. 1-B stations were 
Reported facing “incomplete” pro- 


par- 
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CUBAN CHANNEL RAID 


tection 
adopted. 

Cuba would give up its 1-kw as- 
signment at Oriente on WMAQ 
Chicago’s 670 ke clear channel and 
apparently would also relinquish 
1 kw day and 500 w night at Santa 
Clara and 250 w at Artemisa on the 
680 1-B frequency on which KNBC 
San Francisco is dominant. 


Three Days of Study 


The vote of the U.S. industry 
delegation recommending rejection 
of the proposal came after three 
days of careful study. The plan 
was presented at an extraordinary 
session of the U.S. group Monday 
morning following Washington 
conferences of FCC Comr. Rosel H. 
Hyde, delegation chairman, -with 
FCC and the State Dept. the pre- 
ceding week [BROADCASTING, Nov. 
21]. Stations affected by the pro- 
posal had been polled by telegram. 

The vote: 

Against treaty 


if the Cuban plan were 


embodying Cu- 
ban plan—Representatives of 
NBC, CBS, NAB, Clear Channel 
Broadcasting Service, WBT Char- 
lotte, and WFBC Greenville, S. C. 

For treaty—Representatives of 


‘felt he 


NG 


$7.00 A YEAR—25¢ A COPY 


U.S. Advisors Prefer No NARBA 


ABC, Westinghouse Radio Sta- 
tions, KPRC Houston (with reser- 
vations), and Fort Industry Co. 
(tentatively). 

It was not a question of whether 
Cuba’s demands were desirable or 
undesirable. Rather, to many it 
seemed basically a question of 
whether the U. S. might get a 
better treaty, at a later time, by 
foregoing one incorporating Cuba’s 
current requests. 

The CCBS vote opposing Cuba’s 
terms was cast by Louis G. Cald- 
well, Washington attorney and 
treaty conference veteran, even 
though only one CCBS member 
station—WJR Detroit—would be 
affected. Mr. Caldwell reportedly 
must oppose uny clear- 
channel breakdowns. Additionally, 
observers felt that if the plan were 
accepted and subsequent adjust- 
ments became necessary, then 
Cuba might grasp at other clears. 

Casting NAB’s vote, Govern- 
ment Relations Director Forney A. 
Rankin pointed out that 40 NAB 
member stations would be adverse- 
ly affected by the Cuban allocation 
plan. 


Among the other opponents, 
NBC stood to have its WNBC New 
York’s clear channel broken down; 
CBS faced the same prospect for 
its WBBM Chicago; and WBT and 
WFBC would be among the chief 
victims of ether Cuban proposals. 

ABC, voting for a treaty even at 
the expense of meeting Cuba’s bids, 
presumably felt almost any agree- 
ment is better than no agreement. 
ABC was the hardest hit in the 
1946 Interim Agreement between 
the NARBA nations, which official- 
ly expired last March 29. West- 
inghouse evidently also felt even 
a bad treaty would be better than 
none. 

KPRC 

KPRC, which would have to in- 
stall one or more additional towers 
if the Cuban plan were adopted, is 
understood to have voted in favor 
of a treaty only on condition that 
measures would be taken by both 
Cuba and itself to assure that the 
KPRC service aréa would not be 
curtailed. 


Action 


The 6-4 vote was not considered 


indicative of overall industry op- 


(Continued on page 20) 


CUBA’S TERMS FOR ETHER PEACE 


CHANNELS affected by the Cu- 
ban NARBA are shown 
in the following tables, presented 
to the U. S. industry delegation at 
the Montreal treaty conference last 
week. 


demands 


The tables are arranged to show 
(1) U.S. 1-A clear channels which 
would be affected; (2) 1-B and 
foreign 1-A channels. affected; and 
(3) regional stations affected. The 
dominant stations are shown in 
parentheses with each frequency 
in the case of clear channels; in 
the case of regional frequencies, 
the stations shown in parentheses 
are the ones that apparently would 
be chiefly affected. 

The comments in each case are 
those presented to the U.S. indus- 
try delegation explaining or an- 
alyzing the pertinent Cuban pro- 
posals. Channels not affected by 
the Cuban demands are listed in 
the final tables. (Also see separate 
list of the proposed Cuban assign- 
ments, channel by channel, on 
page 49.) 

In _ these 
resents 


listings, “DA” 
directional antenna. 


rep- 
As- 
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signments “as of 3-29-49” are those 
which had been reported when the 
Interim Agreement between the 
North American countries officially 
expired last March 29. 


U.S. 1-A CLEAR CHANNEL 
ASSIGNMENTS 

640 ke (KFI Los Angeles) —In- 
terim Agreement gave Cuba a 
Class 2 station at Havana, 25 kw, 
DA. Cuba proposes to change this 
to Class 1 at Santa Clara, 50 kw, 
DA. KFI and U.S. Class 2 sta- 
tions would continue to 
protection specified by 
Agreement. U.S. 
future assignments on 640 ke 
which would increase interference 
to CMQ Havana, excent that KFI 
may radiate up to 2000 mv/m to- 
wards Cuban border. U.S. assign- 
ment would remain Class 1-A sta- 
tion, but Cuban assignment would 
be considered Cuban Class 1. See 
comments on 690 ke and notes at 
end of Regional table for further 
data on protection of Cuban Class 
1 stations. 

660 ke (WNBC New York)—No 
Cuban assignment under Interim 


receive 
Interim 
would meke no 


Agreement. 


2 station at 


Class 


DA. 


Cuba proposes 

Havana, 10 kw, 
The U.S. station would be pro- 
tected in accordance with the In- 
terim Agreement formula permit- 
ting certain Cuban operation on 
designated U.S. Class 1A channels. 
The pertinent provision of the In- 
terim Agreement: “The interfering 
signal shall not exceed 0.025 mv/m 
10% of the time at night at the 
present 0.4 mv/m 50% contour of 
the respective U.S. 1-A sta- 
tions.” 

670 ke (WMAQ Chicago) 
der Interim Agreement 
assignment at Oriente, 1 
It would relinquish this 
ment. 


Class 


Un- 
Cuba has 
kw, DA. 
assign- 
760 ke (WJR Detroit)—Interim 
Agreement gave Cuba no assign- 
ment, Cuba requests Class 2 sta- 
tion at Havana, 10 kw, DA. Pro- 
tection as in case of 660 kc, above. 
However, Cuba anticipates certain 
difficulty in fully meeting the above 
requirement on this channel; an 
understanding would be 
pursuant to which Cuba would be 
required to take corrective 
(Continued on pag 47) 
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Cuban Channel Raid 


(Continued from page 19) 


position to Cuba’s proposals. Those 
voting were those on hand at the 
time, not the full group who have 
been attending the conference fair- 
ly steadily since it opened in early 
September. 

It was pointed out, further, that 
among those voting to- reject the 
demands NAB represents hundreds 
of stations, NBC and CBS pre- 
sumably were taking the interests 
of their affiliates into account, and 
CCBS represents 18 stations. 

While ABC like the two other 
networks would be thinking also 
of affiliates’ interests, Fort Indus- 
try and Westinghouse by compari- 
son represent relatively few sta- 
tions. 

Results of the industry advisory 
group’s balloting were communi- 
cated to the State Dept. by Chair- 
man Hyde and Fletcher Warren, 
Ambassador to Paraguay, who is 
political advisor to the delegation. 


At the State Dept. the situation 
was canvassed Friday in a high- 
level conference called by Under- 
secretary James E. Webb. The 
final decision, authorities reported, 
would await consultation with 
FCC. It was expected these ses- 
sions would be delayed until this 
week since several commissioners, 
including Chairman Wayne Coy, 
were absent from Washington late 
last week. 


Economic Factor 


Disclosure of economic consider- 
ations, including a purported Cu- 
ban request for a $200 million loan 
from the U.S., was considered a 
big factor in swinging the industry 
advisory group against acceptance 
of any treaty embodying the Cu- 
ban proposals. The disclosure was 
made by William B. Lodge, CBS 
vice president in charge of general 
engineering. 

One of the chief arguments 
against a Cuba-dictated treaty was 
this question: “If we capitulate to 
Cuba, what will Mexico and Can- 
ada demand next time?” Certain- 
ly, it was felt, they could justify 
substantially greater demands in 
the future. 

Mexico’s failure to participate 
in the current conference was a 
further deterrent. Even if the 
U.S. satisfied Cuba’s requests she 
would still have to face Mexico’s. 

It was also emphasized that 
Cuba has not taken advantage of 
its present assignments and can 
hardly, from an-economic stand- 
point, make full use of those now 
demanded. Additionally it was felt 
the demands do not accurately re- 
flect Cuba’s needs but actually 
represent the desires of Cuban 
broadcasters rather than the na- 
tional interest. 

Some of the Cubans who would 
benefit from accomplishment of the 
proposals, it was contended, are 
members of the Cuban delegation. 

Senate Majority Leader Lucas 
signaled his opposition to the Cu- 
ban demands in a telegram to 
Chairman Hyde, with copies to 
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ONE of the ‘clinchers in the U. S. industry advisory delegation’s decision 
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against acceptance of Cuban NARBA proposals was this map, showing in 
shaded areas the skywave losses WBT Charlotte would suffer from proposed 


250-w Havana co-channel station. 


Havana station’s service radius would 


be about two miles. 


* 


Secretary of State Dean Acheson 
and FCC Chairman Coy. 

He said the proposals “are so 
damaging to stations in the Middle 
West, including my state of Illinois, 
as well as to stations throughout 
the U.S.,” that they “should not 
be considered.’”’ He made clear that 
‘if the U.S. delegation accepts 
these proposals in an agreement, 
I will, as Senate Majority Leader, 
call for an investigation with the 
purpose of preventing ratification.” 

Any international treaty must 
be ratified by the Senate to become 
effective. 

Cuba has given little idea of the 
degree of protection it will seek 
for the Cuban Class 1 stations it 
demands. Generally it would fol- 
low these lines with respect to fu- 
ture U. S. assignments on 590 and 
950 ke, two of the regional channels 
staked out for use as Cuban Class 
1 frequencies, and 690, 860 and 1010 
ke, Canadian 1-A’s. 

1. No further assignments of new 
stations on these channels in the 
U. S. within the area south of lati- 
tude 31 degrees and east of longi- 
tude 93 degrees (all of Florida 
and parts of southern Georgia, 
Alabama, Mississippi and Louisi- 
ana including Pensacola, Mobile, 
New Orleans and Baton Rouge). 

2. Boundary protection to Cuba 
on the channel involved, the exact 
degree of which has not been de- 
termined and may depend upon the 
general treaty protection require- 


* 
ments for Class 1 stations. 


Cuba also wants the regional 
channels 550, 570, 630, 920, and 
980 ke, plus 1010 ke, marked for 
Cuban Class 1 use with the same 
sort of protections insofar as fu- 
ture U. S. assignments are con- 
cerned. However, authorities said, 
this would not adversely affect ex- 
isting assignments on these chan- 
nels. 

It also seemed likely that, to 
meet Cuba’s idea of protection, an 
outstanding proposed grant to 
Brennan Broadcasting Co. for 690 
ke at Jacksonville would have to 
be deleted. The operation of WNEL 
San Juan, P.R. on 860 ke also would 
probably need modification, per- 
haps by moving it to 850 ke. 

Plan 50 kw Operations 

On most of its Class 1 channels 
Cuba proposes 50 kw operations 
with directional antennas. An ex- 
ception is 950 ke, which would be 
used at Havana with 10 kw, di- 
rectionalized. 

The U.S. 1-A clear channel Cuba 
seeks for a Cuban Class 1 station 
is KFI Los Angeles’ 640 ke, to 
which Cuba now has Class 2, 25- 
kw rights.. 

The three additional U.S. 1-A’s 
to which Cuba demands rights are 
660 ke, used by WNBC New York; 
760 ke, by WJR Detroit, and 780 ke, 
by WBBM Chicago. On each Cuba 
proposes to operate Class 2 sta- 
tions with 10 kw directionalized, 
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using 660 and 760 kc 
and 780 ke at Oriente. 

In each of these three 
Cuba would protect the U.S, dog 
nant 1-A_ station in accordg, 










with the old NARBA formula pp SPREAD ‘ 
mitting certain Cuban use of degi $50 tax © 
nated U.S. 1-A’s. In the cage #& persons ent 
760 ke, however, Cuba anticipatgm ness, and e 
“certain difficulty” in meeting tye works for 
full protection requirements, }je under the 
thought an understanding coulgifm ing to th 


reached. 

The three U.S. 1-A’s on whieh 
Cuba seeks power boosts are qf 
ke (KFI), which would be used fp 
a Class 1 station at Santa Clap 
in lieu of the present Class 2, xf 
kw assignment at Havana; 83) pf 
(WCCO Minneapolis), which wou 
be used at Havana with 5 inste 
of the current 1-kw assignmer 
and 890 ke (WENR-WLS Chicagy 
which would be used at Havay 
with 5 kw instead of Camagy, 
with 1 kw. , 


Directionals To Be Used 

All these proposed Cuban ope. 
ations would employ direction 
antennas. The U.S. dominant ani 
Class 2 stations on 640 ke would b: 
accorded the protection to which 
they were entitled under the oli 
NARBA, but the U.S. would mak 
no future 640-ke assignments that 
would increase _ interference ¢ 
CMQ Havana. WCCO (830 ke 
and WENR-WLS (890 kc) woul 
be protected as in the case of 66 
760, and 780 ke, though Cuba ex. 
pects difficulty in giving full pr- 
tection to WENR-WLS. 

The cases in which Cuba open} 
threatened to increase power w- 
less additional protection is forth 
coming involved KPRC Houston o 
950 ke and WFBC Greenville, S$. ( 
on 1330 ke. Each apparently woul 
have to add at least one tower t 
reduce radiations toward Cuba t 
the demanded extent. 

So would WSUN St. Petersburg 
Fla. (620 ke), while WJBO Bato 
Rouge (1150 ke) would have t 
adjust or alter its present antenn 
WIBS Santurce, P.R. (740 ke 
might have to be moved to 730 k 
WKAQ San Juan (620 ke) woul 
have to reduce radiation towar 
Cuba, but the exact steps the 
would be necessary had not bee 
determined. 

U.S. 1-B stations which wouli 
find themselves with “incomplete 
protection under the Cuban prt 
posals were listed as WCFL Ch 
cago (1000 ke); WBZ Boston (10 
ke); KYW Philadelphia (1060 ke); 
KRLD Dallas and WTIC Hartfor 
(1080 ke); WBAL Baltimore att 
KTHS Hot Springs (1090 ke! 
WBT Charlotte (1110 ke); WNEI 
New York and KWKH Shrevepot 
(1130 ke); WRVA Richmond (11? 
ke); KVOO Tulsa and WWVA 
Wheeling (1170 ke); WOWO Fet 
Wayne (1190 ke); WTOP Was! 
ington (1500 ke); KOMA Okl- 
homa City WKBW Buffs 
(1520 ke). 

The NARBA conference has bea 
in progress since mid-Septembe 
The Interim NARBA Agreeme! 
of 1946 expired last March 29, b 

(Continued on page 47) 
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SPREAD of the Little Rock, Ark., 
$50 tax on radio salesmen to all 
persons engaged in the selling busi- 
ness, and even to every person who 
works for a living is conceivable 
ynder the city’s ordinance, accord- 
ing to the Advertising Club of 
Little Rock in a challenge to the 
disputed tax. 

U. §. Supreme Court action is 
awaited on a rehearing petition by 
KARK and KGHI Little Rock from 
a court ruling refusing to hear an 
appeal from the Arkansas Supreme 
Court, which had upheld the city’s 
tax [BROADCASTING, Nov. 14, 28]. 

The Little Rock Ad Club has 
adopted a strong resolution pro- 
testing the tax. Its parent organ- 
ation, Advertising Federation of 
America, has taken the matter un- 
der consideration. The AFA con- 
cern centers around the feature of 
the tax law by which individual 
salesmen are taxed. The city ordi- 
nance also places a $250 tax on the 
generation of electromagnetic ener- 
gy for broadcast purposes. 

Petition to intervene in the Su- 
preme Court proceeding as amicus 


curiae (friend of the court) was 
fled Nov. 22 by NAB. 

Tax Termed Unfair 
Phillip G. Back, head of the 


Little Rock agency bearing his 
name and president of the local Ad 
Club, said the $50 tax on station 
salesmen was studied by a club 
committee which drew up the reso- 
lution for club action. 

“We in the advertising profes- 
sion do not believe that we are en- 
tiled to any special tax burden 
and feel that the enforcement of 
that ordinance will work a hard- 
ship on all persons selling adver- 
tsing services in Little Rock or 
any other place in the United 
States,” he said. “We feel, too, 
that the tax is unfair and unjust. 

“There is no more reason why 
the City of Little Rock should tax 
a radio time salesman than they 


a ceeensecnenenncmsnenensenseenneeneneeenees 


GOLESON NAMED 


ls Ad Council Representative 


ROBERT C., COLESON, one-time 
manager of the Hollywood office 
of NAB, has been 
appointed Pacific 
Coast represent- 
ative of The Ad- 
vertising Council. 

Mr. Coleson 
managed the 
NAB western of- 
fice from 1946 to 
1948, and recent- 
ly has been the 
Council’s radio 
representative in 
part-time basis. 
His new, fulltime duties embrace 
all media, His new office for The 
Advertising Council will be in the 
taft Bldg., Hollywood Blvd. and 
Vine St. 





Mr. Coleson 


Hollywood on a 


would impose a special tax on 
newspaper advertising salesmen or 
shoe salesmen who work in a de- 
partment store, or gasoline sales- 
men who work in service stations, 
or beauty operators who-work on 
commission or straight salary 
basis. 

“This ordinance could have the 
effect of setting up a pattern that 
all salesmen will have to pay a 
special tax, salesmen to sell tickets 
at the movies, soda fountain em- 
ployes and millions and millions of 
others who earn their living sell- 
ing. And the tax of $50 a year can 
be just a ‘starter’ for each year it 





CLUB PROTEST £22 seeod ot rt. ro 


can be raised to $100 or $200 or 
perhaps $1,000 a year. There’s no 
limit once the tax is imposed. 

“Because ‘special advertising 
salesman’s tax’ was instituted in 
Little Rock, and because state- 
ments have been made by certain 
tax officials who are spreading the 
word to other cities that, ‘Here’s a 
new source of tax money, boys,’ 
the Advertising Club of Little Rock 
tas decided to take the lead in com- 
batt ng this unfair tax law. 

“T have been directed by the club 
to enlist the aid of our parent 
o: ganization, the Advertising Fed- 
eration of America, and have today 





THE Hollywood Ad Club celebrated “CBS Day” on Nov. 21 with key execu- 
tives in the new administrative setup for the network’s West Coast operations 
attending. L to r are Merle S. Jones, KNX Los Angeles and CBS Pacific 
Network general manager; Ed Wynn, CBS television star who was guest 
speaker; Howard S. Meighan, vice president and general executive and the 
network’s chief executive officer in Hollywood; Harry Ackerman, vice presi- 
dent and director of network programs, Hollywood; A. E. Joscelyn, director 
of CBS operations, Hollywood; and Kenneth Yourd, network program depart- 
ment business manager. 


telegraphed a copy of the resolu- 
tion to Elon Borton, president of 
AFA.” 

Text of the resolution as adopted 
by the club follows: 


WHEREAS, the City of Little Rock 
has announced that it will levy a 
special tax of $50 per year against 
radio advertising solicitors, and 

WHEREAS, the Advertising Club of 
Little Rock, Ark., feels that such a 
tax on advertising solicitors is really 
a tax on advertising, and 

WHEREAS, advertising is merely a 
tool to increase sales, and not an 
end product in itself, 

BE IT THEREFORE RESOLVED 
that the Advertising Club of Little 
Rock goes on record as being whole- 
heartedly opposed any tax of any 
kind assessed against advertising 
salesmen or solicitors who are em- 


ployed by established radio 


newspapers, n 


stations, 
lagazines, advertising 
other businesses selling 
that a copy of this 
delivered to our city 
other parties. 


agencies or 
advertising, and 
resolution be 


officials interested 


MBS RENEWALS 


Include Two 


and 


Top Shows 


MBS announced last Wednesday 
the $1,300,000 renewal for 52 weeks 
of Bill Henry the News by 
Johns-Manville Corp. The pro- 
gram, heard 8:55 to 9 p.m. 
Mon.-Fri. will continue over more 
than 400 Mutual stations. The 
contract, effective Jan. 2, was 
through J. Walter Thompson, New 
York. 


The 


and 


from 


MBS also an- 
nounced renewal for 39 weeks ef- 
fective Jan. 1 of Juvenile 
sponsored by General Foods in be- 
half of Gaines Dog Food. This 
program is heard Sundays, 3:30 
to 4 p.m. Benton & Bowles is the 
agency. 


same day, 


Jury 





HOOPER 


C. E. HOOPER, Inc. last week an- 
nounced a new service, Sales Im- 
pact Ratings, designed to measure 
relative proportions of product use 
among listeners and non-listeners 
to any given commercial network 
radio program. 

The measurement is intended to 
reveal the effectiveness of any pro- 
gram in encouraging the use of 
products advertised on it by listen- 
ers as compared to use of the same 
products by non-listeners of a na- 
tion-wide sample matched with 
listeners on a geographic, economic 
and community size basis. 

The method is “out of the labora- 
tory and has been applied to 80 
network radio programs,” C. E. 
Hooper, president of the firm, said. 

Technique of the measurement is 
first to distribute listener diaries 
to a cross-section sample of radio 
homes, selected in proportion to 
distribution of radio homes by 
geographic areas, community size 
and socio-economic levels. 

After the first mailing a second 
questionnaire is sent to the same 
sample. It contains questions as to 
what products in several categories 
are used. The second questionnaire 


BROADCASTING ® Telecasting 


Adds Sales Impact Ratings to Service 


avoid association 
with the diary in the respondents’ 
No radio 
listening is made in it, and it is 
presented on a different letterhead 
different return 
from the diary. 


is designed to 


minds. reference to 


with a address 

When the diaries and subsequent 
product—use questionnaires are re- 
turned, the responses to the diary 
are broken down into listeners and 
non-listeners and these two 
gories in turn adjusted so that each 
class will be proportionately dis- 
tributed in respect to geographic 
area, community size and economic 
level. 


cate- 


Credit to Radio 


An analysis of the responses to 
the product use questionnaire can 
then be made and applied to the 
two matched samples of listeners 
and non-listeners. “Other signifi- 
cant factors having been matched 
in the tow samples,” Mr. Hooper 
said, “any greater use of the prod- 
uct by listeners, as compared with 
non-listeners, can be attributed to 
the advertising effectiveness of 
that particular program.” 


Sales impact ratings are cur- 


rently available only on the 80 net- 


work radio programs which last 
winter were sponsored by fre- 
quently purchased products and 


which had audiences of better than 
the Hooper 
plan, however, to expand its report 
in the future. 


average size. It is 


“The method .. . will permit al- 
most infinite expansion on sample, 
and thereby can provide effective- 
material on 
products and 
for reports on 
programs 
announcement 

The method applied to 
network television, local radio and 
local television, he said. 


sponsoring 
services, if demand 
smaller audience 
Mr. Hooper’s 


most 


ness 


warrants,” 
said. 


can be 


In the announcement Mr. Hooper 
included a sample sales impact rat- 
daytime serial, 
times a week, spon- 


ing report on a 
five 
sored by an unidentified soap com- 
pany for a household cleanser. The 
introduction to the sample report 
written by John Lyman Boge 


broadcast 


Hooper vice pre sident and t ical 
(Continued on pag 32) 
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| FARM RADIO 


RADIO FARM EDITORS, beset 
with doubts about their future in 
the industry, learned there is a 
definite farm market, how to sell 
it and how to keep it sold—at 
their annual conference in Chicago 
Nov. 26 and 27. Analytical discus- 
sion, probing into problems of 
rural broadcasting, typified the 
two-day mecting of the National 
Assn. of Radio Farm Directors at 
the Stevens Hotel [BROADCASTING, 
Nov. 28]. 

Farm directors were concerned 
with the upcoming challenge of 
television, prevailing budget trims 
at stations, frequent switches of 


farm department personnel to 
other duties and cancellation of 
agricultural programs. CBS’ elim- 


ination of its farm staff of three 
persons and its network show last 
June was termed by one of the 
speakers “as the greatest blow to 
our organization and its causes in 
years.” 

Individual speakers and panel- 
ists throughout Saturday and Sun- 
day stressed that the farm editor’s 
services will be continued if he (1) 
supplies data needed by the farmer, 
in the home as well as on the farm, 
(2) proves that his programming 
is necessary, (3) works dependably, 
(4) knows field men representing 
agricultural firms and associations, 
and people in his home territory, 
and (5) serves both the advertiser 
and the listener. 

Sponsors Aid 

All agreed that the best farm 
shows are sponsored shows, for 
additional money supplied by a 
sponsor enlarges the scope of a 
farm director’s public service activ- 
ities. 

At the opening luncheon Satur- 
day, True D. Morse, president of 


WJR IS HOST 
Offers Mobile Unit to NARFD 








WJR Detroit’s mobile studio was a 
more than usually busy place last 
week as the complete facilities were 


made available to the National 
Assn. of Radio Farm Directors 


meeting in Chicago simultaneously 
with the National 4H Congress and 
the International Live Stock Expo- 
sition. 

During the week-long sessions, 
directors of different stations tran- 
scribed programs at the WJR mo- 
bile unit for re-broadcast over their 
own stations. The records and fa- 
cilities were offered by WJR at no 
cost to the stations. Programs re- 
corded varied from transcriptions 
of 4H Club and Live Stock Exposi- 
tions news highlights to interviews 
with local winners of National 4H 
Club and live stock awards. 

The WJR delegation to the ses- 
sions was led by General Manager 
Harry Wismer and included Farm 
Editor Marshall Wells, Promotion 
Manager and Producer Engineers 
Bert Vangeisen and Keith Kinney. 
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Selling Stressed at RFD Conclave 





RADIO FARM editors attending the sixth annual National Assn. of Radio 
Farm Directors conference in Chicago Nov. 26 and 27 visited the WJR 


Detroit mobile unit for free transportation services. 


Using the service are 


(I to r) new NARFD president, Roy Battles of WLW Cincinnati; Chris Mack, 

WNAX Yankton, S. D., secretary-treasurer; Phil Alampi, WJZ New York, 

vice president and retiring secretary-treasurer; Marshall Wells, WJR farm 
director, and Wallace Kadderly, KGW Portland, retiring president. 


Ba 


the Doane Agriculture Service, St. 
Louis, termed the present farm 
audience of six million a “small 
segment of the number of persons 
interested in agriculture.” Pointing 
to unlimited opportunities for serv- 
ice, he asserted that “‘too few shows 
give service.” Sponsorship is “an 
important measure of success,” and 
the problem of finding a sponsor 
will be solved “if you give a listener 
what he wants and needs,” he said. 

Listeners should be told specifics, 
rather than be given entertainment 
alone, he said. “Tell them how to 
improve economic conditions, in- 
comes or living.”” Mr. Morse called 
for emphasis on the management or 
economic end of agriculture, rather 
than on production (tangible). 
“Give economic guidance, and help 
the listener go beyond political 
strategy and maneuvering. Too 
much radio is tinged with propa- 
ganda, which treats listeners like 
children and gives them half- 
truths,” he said. 

Theories Desired 

Theory, with guidance from farm 
experts, is needed instead of factual 
information, he charged. “A lot 
of valuable time is wasted on chit- 
chat and filler. Farms need to be 
recognized as businesses—as big, 
commercial businesses.” 

How radio farm news can be 
shaped to fit a TV format was 
outlined at an afternoon session on 
“Practical RFD _ Television” by 
Moderator Mal Hansen, WOW 
Omaha; Bill Givens, WGY Sche- 
nectady; Amos’ Kirby, WCAU 
Philadelphia; Tom Page, WNBC 
New York, and Ken Gapen of the 
U. S. Dept. of Agriculture. 

Mr. Page, describing TV’s high 
sponsor indentification, named uni- 
versal appeal as the first require- 


ok 


* 


ment of a show unless it is spon- 
sored. All speakers agreed that 
showmanship is the main thing 


needed by agriculturists 
vision. 

Mr. Hansen, discussing his nog 
hour show, said he beams it to 
consumer as well as to the farme 
Some rules by which he worky: 
Use livestock as much as possibjel 
plan in advange; use charts if» 
props are available; ad lib whe 
ever possible; an informal 
proach is the best; live shows gy 
more popular than film. 

Mr. Givens outlined events te, 
cast during an entire day by hifi 
station a year ago, whe! five can. E 
eras were taken to a 165-ae 
farm in North Adams, Mass, J, 
handled commentary on constry. 
tion of a farm pond, machinery an; 
home demonstrations, demolition ¢ 
a 40-acre wood lot and unearthing 
of boulders from 7:45 a.m. unti 
5 p.m. 

A studio “garden’”—a _ windoy 
box for growing demonstrations— 
is a mainstay of Mr. Kirby x 
WCAU-TV. He works continually 
for a better relationship betwee 
farmer and the consumer, pr. 
gramming for both urban an 
rural areas, he said. 

The Dept. of Agriculture yil 
produce within the next six months 
an anticipated 12 television shows 
on film, Mr. Gapen said. These will 
be released to agricultural tele. 
casters without charge. The é&. 
partment is preparing a TV re 

(Continued on page 30) 
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BRYSON RESIGN 


Mickelson Heads CBS 
Discussion Diy. 


SIG MICKELSON, director of public affairs and production manager of 
WCCO Minneapolis, a CBS owned station, last week was appointed t 
succeed Dr. Lyman Bryson as the network’s director of the Division of 


Discussion. 

Mr. Mickelson will report to his 
new job at New York headquarters 
Feb. 1. 

Dr. Bryson resigned from the 
position as well 
as from his other 
post as CBS 
counselor on pub- 
lic affairs to “de- 
vote more of his 
attention to 
broadcasting, 
writing and 
teaching,” said 
the announce- 
ment issued by 
Davidson Taylor, 
CBS vice president and director of 
public affairs. 

Mr. Mickelson, widely known as 
a radio newsman, has just finished 
a term as president of the National 
Assn. of Radio News Directors. He 
has been with WCCO since 1943. 

After graduating from August- 
ana College, Sioux Falls, S. D., in 
1934, Mr. Mickelson was a reporter 
and editor on the Sioux Falls Ar- 
gus Leader until 1937 when he 
undertook graduate work at the 
U. of Minnesota. 

Later he was an instructor in 
journalism at Louisiana State U., 
the U. of Kansas and U. of Min- 
nesota. While still on the staff of 
the latter institution he joined 
WCCO in 1943 as consultant in 





Mr. Bryson 


BROADCASTING ®° 


* 
establishing a news department 
In June that year he became 


WCCO news director. In 1946 he 
became director of news and specia 
events and in 1948 became director 


of public affairs and_ productior 
manager. 
Dr. Bryson, in addition to his 


administrative and consulting wor! 
at CBS, has been a professor | 
education at Teachers College 
Columbia U. He also appears reg: 
ularly on CBS discussion program: 
on both radio and television. 





Mr. MICKELSON 
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FEMININE contingent enjoyed entertainment provided by Phoenix broad- 
casters at NAB District 16 meeting held last Monday-Tuesday at Paradise 
In group are (I to r): Mrs. William B. Ryan, KFI Los Angeles; Mrs. 


Clifford Ogden, Capitol Records; Mrs. Gene DeYoung, KERO Bakersfield; 
Mrs. Calvin Smith, KFAC Los Angeles; Mrs. J. E. Miller, KTAR Phoenix; 
Mrs. Barbara Hughes, KTAR. 


NAB CONVENTION OU 


FIRST open indication that the 
membership feels all is not well in 
the NAB setup despite the board’s 
streamlining operation developed 
last week as District 16, meeting 
in Phoenix, Ariz., called for aboli- 
tion of the annual convention and a 
“sweeping study” of the whole as- 
sociation problem. 

In a controversial resolution, the 
Phoenix meeting, 15th of the au- 
tumn series of 17, deviated from 
the series of perfunctory actions at 
other sessions by proposing a three- 
ply reorganization project. 

First, District 16 (So. Calif., 
Ariz.) reeommended that the hoard 
start a large-scale study which it 
described as “desirable and impera- 
tive.” After proposing that the 
convention be dropped in favor of 
district meetings, it was recom- 
mended that the number of dis- 
tricts be reduced in number, with 
fewer members on the board. 

Finally the district recommended 
that results of the study be dis- 
tributed to the membership for con- 
sideration and action. 

Calvin J. Smith, District 16 di- 
rector, has been an advocate of in- 


tensive reorganization and econ- 
omies in the whole association 
setup. 


Started Last Year 

The streamlining project at NAB 
developed a year ago when the 
board called for a study of the 
headquarters functioning. This cul- 
minated in a revamping program 
which was put into effect at the 
July board meeting. Division heads 
were named for radio and televi- 
sion, serving between department 
heads and the president. 

At its Phoenix meeting, held at 
Paradise Inn, District 16 urged 
NAB to notify the United States 
Tepresentatives at the Montreal 
NARBA conference to maintain 
the status quo established by the 
Havana treaty (see NARBA story 
Page 19), 

The 60-odd District delegates 
heard Gene Dockwall, business 
Manager of Foote, Cone & Belding, 
Los Angeles, call on radio to “tell 
its story directly” and effectively 
Utilize basic research. 
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The broadcast medium is suffer- 
ing competitively due to the lack of 
proper research accompanied by in- 
terpretation of such data, he said. 

Referring to BMB, Mr. Dock- 
wall declared that above everything 
stations and networks need 
coverage figures, and these are now 
being supplied by BMB. The sec- 
ond BMB study, he said, will be 
much more usable than the first, 
and will be widely utilized by the 


else 


timebuyer. In addition to BMB, 
audience measurement figures are 
needed, especially by urban _ sta- 


tions, he explained. 

Besides providing these figures, 
Mr. Dockwall said, stations should 
undertake the job of educating 
their own sales staffs on how to use 
the station’s research. 

Too Complicated 

Most research tools for radio are 
too complicated, he said, in con- 
trast to ABC figures for publica- 


tions. On the West Coast, where 
there are many buyers exposed to 
radio for the first time, stations 


should not talk to these buyers in 
technical terms, but present mean- 
ingful facts developed from _ re- 
search, he suggested, because these 
buyers are confused by technicali- 
ties of Nielsen and Hooper meas- 
urements but do understand spe- 
cific audiences delivered. 

“In contrast to the printed me- 
dia, radio is spending entirely too 
much time supplying availabilities 
rather than selling the medium,” 
Mr. Dockwall said. “Since the 
printed media do not have to quote 
availabilities, most of their efforts 
are devoted to talking about the 
advantages of using their space.” 

Pointing out that FM stations 
are providing worthwhile service 
to the public at a_ substantial 
financial loss, the district asked 
NAB to urge the FCC not to adopt 
the proposed rules covering hours 
of FM station operation. 

At a TV session, William B. 
Ryan, KFI-AM-TV Los Angeles, 
estimated gross Los Angeles televi- 
sion revenue between $3 million 
and $4 million. He said studies 
show that only 5% of these adver- 
tisers are using TV at the expense 


Telecasting 


KNBH (TV) Hollywood; Paul 


EVEN Southern Californians had to admit the Arizona weather was fine at 
last week’s NAB District 16 meeting at Phoenix. 
Bartlett, 


L to r: Wallace Boone, 
KERO Bakersfield; John Merino, 


KFSD San Diego; Charles Salik, KCBQ San Diego; Jack Williams, KOY 
Phoenix; Richard Lewis, KTAR Phoenix; William B. Ryan, KFI Los Angeles; 
Rex Schepp, KPHO Phoenix; Albert Johnson, KOY. 


? 


e 
of radio; 80% of the local ac- 
counts have never used radio. Of 


seven sponsored shows on KFI, he 
said, six had not used radio before. 
He suggested talent either must be 
a personality to begin with or must 
be built into a personality before a 
show can get an audience. 

NAB President Justin Miller 
discussed NAB activities, including 


the Arkansas tax case. Maurice 


Dist. 16 Demands Revamping 





NAB’s 
Bureau, 


director of 
Advertising 
conducted a 
radio’s the advertising 
dollar. Richard P. Doherty, direc- 
tor, NAB Employe-Employer Rela- 
tions Dept., reviewed labor devel- 
opments. Carl Haverlin, BMI pres- 
ident, 


B. Mitchell, 
Broadcast 

clinic on increasing 
share of 


discussed music copyright 


matters. 





Dist. 16 Registration—Phoenix, Nov. 28-29 





Geo E Agnew, 
Allen B. Alexander, 
Ariz.; C. E. Arney 
Paul R. Bartlett, 


KOOL Phoenix 
KRUX Glendale 
NAB, Washington; 
KERO Bakersfield 
Calif.; William Beaton, KWKW Pasa- 
dena; Robert Black, KCNA Tucson; 
Wallace Boone, KNBH Hollywood; Geo 


Bradley KTUC Tucson; Howard L 
Chernoff, “San Diego Journal’ Bill 
Connelley, KOOL Phoenix; Williams 
Cook, Tucson; A. H. Croghan, KOWL 
Santa Monica; Walter Davison, Lang- 
Worth; William Dent, Westinghouse; 
Gene DeYoung, KERO Bakersfield 


Richard P. Doherty, NAB, Washington 
Glenn Dolberg, BMI, Hollywood; Gene 
Duckwall, Foote, Cone & Belding, Los 
Angeles; Harry Engle, KVEN Ventura; 
Jack Frost, RCA, Hollywood; Lewis S 
Frost. NBC, Hollywood; Bob Garland 
KOOL Phoenix; Harold Gates, KTAR 
Phoenix; Riley Gibson, KXO El Centro 
Galen Gilbert, KGER Long Beach 

Kolin Hager, SESAC Inc., New York 
John L. Hagg, KOY Phoenix: Ray V 
Hamilton, Blackburn-Hamilton, San 
Francisco; Harry Hambleton, KMOG 
Nogales: Ralph M. Hardy, NAB, Wash- 
ington; Red Harkins, KTYL Mesa; Bill 
Harvey, KTAR Phoenix; Carl Haverlin 
BMI, New York; Bert Horswell. C. P 
MacGregor, Hollywood; Gail Hummel 
and Phillip Hurlbut, KTKT Tucson 
Albert Johnson, KOY Phoenix; Ray 
Jorgenson, KYUM Yuma; A. E. Josce- 
lyn, CBS, Hollywood Hub Keavey 
AP, Los Angeles; Gene W. Lee, KFXN 
San 3ernardino; Bill Lester, KOY 
Phoenix; Dick Lewis, KTAR Phoenix; 
Lew Little, KTUC Tucson; Bert Lown 
APS, New York 

Sam Marcus, KNOG Nogales; M 
Marquardt, World Broadcasting, Holly- 


wood; R. J. McAndrews, SCBA, Holly- 
wood; John C. Merino, KFSD San 
Diego; Don Metcalf, KYUM Yuma; 
J. E. (Brick) Miller, KTAR Phoenix; 


Judge Justin Miller, NAB, Washington 
David R Milsten, SESAC, Tulsa 
Maurice B. Mitchell, BAB, New York; 
R. W. Mitchell, KTUC Tucson; Bryan 
Moore, ABC, Hollywood; Graham 
Moore, KCBQ San Diego; Jack Murphy, 
KSUN Bishop, Ariz.; R. J. Newman, 
RCA, Los Angeles; Gerry O’Brien, 
KTUC Tucson; Clifford E. Ogden 
Capitol Records, Los Angeles; Doyle 
Osman, KFAC Los Angeles; Sol Paul, 
BROADCASTING, New York; Donn 
Petty. NAB, Washington; Harper M. 
Phillips. KVOA Tucson; Don Rankin, 
KOY Phoenix: Harold Ritter, KYCA 
Prescott; N. L. Rogers, Frederic W. 
Ziv Co., Los Angeles; James Ross, 
KOY Phoenix; William B. Ryan, KFI 
Hollywood. 


Charles E. Salik 
Wayne Sanders 
Schamblin, KPMC 
J Smith, KFAC 


KCBQ San Diego; 
KCNA Tucson: Lee 
Bakersfield; Calvin 
Los Angeles Ray 
Smucke! KYUM Yuma; Robert E 
Spiros, KOY Phoenix; W. T. Stubble- 
field Capitol Records Hollywood; 
Kevin Sweeney, KFI Los Angeles; 
Donn B. Tatum, KHJ Hollywood; Louis 
Teagarden Standard Radio Los 
Angeles Jack Tighe, KTIP Porter- 
ville; Victor A. Vacc, and Richard H 
Voorhis, KRUX Glendale, Ariz.; Morton 
Werner KVEN Ventura Jack Wil- 
liams, KOY Phoenix 


Additional Registration 
Dist. 8, Detroit 

[ BROADCASTING, Nov. 28] 

Jay Berry 


O Willian 
Douglas Can 


Harley M. West Jr., 
Myers WABJ Adrian; 
pbell, WHRU Ann Arbor; 
Edward F. Baughn, WPAG Ann Arbor; 
Dan Jayne. WELL Battle Creek; J. P. 
Scherer, WHFB Benton Harbor; Peter 


and 


J. Fausone, WHDF Calumet-Houghton; 
Richard Jones WJBK Detroit: W. 
Eldon Garnet WBBC Flint Arthur 
Treanor and Lester W. Lindow, WFDF 
Flint; Bill Clark and John R. Speer, 
WJEF Grand Rapids: Walter A. Bass 
and Stanley W. Barnett. WOOD Grand 
Rapids George L. Burgan WHDF 
Calumet-Houghton; John W. O'Harrow, 
Edward E McKean and J. E. Fetzer, 
WKZO Kalamazoo; William C. Johnson 
WDMJ Marquette: Mel Wirth, WOAP 
Owosso Helen Nelson, WHLS Port 
Huron Alice Anderson and F. 
Granger Weil WTTH Port Huron 
Harvey A. Klann. WHAK Rogers City: 


William J 
Howard H. Wolfe 
Milton Greenebaum 
WSAM Saginaw; Richard Burnett and 
Stanley R. Pratt, WSOO Sault Ste 
Marie; Les Biederman, WTCM Tra- 


verse City 
WHBU Ander- 


Edwards, O. J. Kelchner and 
WKNX Saginaw; 


and Phil Wood 


Robert B. McConnell 


son; Robert J. McIntosh, WJPS Evans- 
ville; H. M. Bitner Jr., WFBM Indian- 
apolis; Joseph G. Wood: Ken Church, 


WIBC Indianapolis; James N. Willing- 
ham and Dan Park, WIRE Indianapolis: 
George J. Higgins, WISH Indianapolis: 
O. E. Richardson and E. R. Herkner, 


WASK _ Lafayette John F. Bundy 
WCTW New Castle; Robert B. Mc- 
Connell. WHOT South Bend: Vince 


Doyle. WJVA South Bend: Wil n F. 

Rippetoe. WROW Terre H e: Joe 

Higgins, WTHI Terre Haut R. W. 
(Continued on page 50) 
December 5, 1949 © Page 23 
























































































































the dotted line...... 


CONTRACT for 26-weeks sponsorship of Damon Runyon Theatre Sunday 





at 10:15 p.m. on KGO San Francisco is set by Samuel Levin (2d I), vice presi- 


dent of Artvogue of California Inc. 
marks Artvogue’s first use of radio. 


(men’s and boys’ sport shirts). 
L to r: Milton Seropan, KGO sales repre- 


Contract 


sentative on the account; Mr. Levin; Aubrey C. Mendle, advertising director 


GREATER Detroit Dodge dealers con- 
tract for 15-minute show on WJBK 
Detroit prior to this year’s Detroit 
Red Wings home hockey games. 
Seated (I to r) are Jack Sitta of 
WJBK and Ken Brown of Dodge 
dealers; standing, Fred Huber, Red 
Wings publicity dir., and Carl E. 
Hassel, Ross Roy Inc. agency. 


t 
° 


} 












| 
«4 


1F 


MOVIE rights of MBS Queen for a 
Day are purchased by Robert Still- 
man (r), independent film producer. 
With him are Jack Bailey (1), m 
of the radio show, and Raymond R. 
Morgan, pres. of Raymond R. Morgan 
Co., Hollywood, which owns the pack- 
age. No production date set. 








of Artvogue, and Bernard Schnizter, of Elliott, Daly & Schnitzer, agency. 


CONTRACT for sponsorship of M-G-M 


Theatre of the Air over KXYZ 
Houston was arranged by South 
Texas National Bank of Houston 


after an audition by (I to r) John 

Paul Goodwin, president of Goodwin 

Co., bank’s agency; Harris McAshan, 

bank pres., and Terry Lee, KXYZ 
vy. p. and commercial mgr. 


=. 


BANNER Dairies’ sponsorship of 
Meet the Menjous over KWKC Abi- 
lene, Tex., is set by O. D. Dilling- 
ham (seated), Banner president. 
With him are A. C. Etter (I), KWKC 
general manager, and Elmer C. Bie- 
ser, account executive of Frederic W. 
Ziv Co., producer of show. 


MOTOROLA dealers in the Calumet region are sponsoring 60 high school 
basketball games and three Christmas-time tournaments five nights weekly 


on WJOB Hammond, Ind. 
Robert Hasler, 


Completing arrangements for the series are (I to r) 
manager, Gary Tire & Supply Co., 


Motorola distributor; 


Clarence Hasler, vice president and treasurer of the firm; Ed Rozhon, WJOB 
sales manager; Terry Terwilliger, assistant advertising-sales promotion man- 


ager, Motorola, Chicago; Al Halus, WJOB commercial manager, and Robert 
Hanrahan, sales representative, Gary Tire. 













LEVER CHANGES 


Adv. Posts Announced 
BECAUSE of its move from Cam- 
bridge, Mass., to New York early 
in December, Lever Bros. has made 
four new appointments in the ad- 
vertising department and created 
a new post of television manager. 
The positions were announced last 
week by James A. Barnett, vice 
president of the company in charge 
of advertising. 

Howard R. Bloomquist, advertis- 
ing manager of Toni Co., Chicago, 
will join Lever as advertising man- 
ager for a group of brands. Mr. 
Bloomquist was formerly assistant 
advertising manager for Pillsbury 
Mills, Minneapolis. 

George B. Smith, former pack- 
age goods account executive with 
Foote, Cone & Belding, New 
York, will be advertising manager 
for another group of Lever brands. 

Paul Laidley Jr., now with Gard- 
ner Adv., New York, will join as 
assistant advertising manager. Mr. 
Laidley was formerly on the staff 
of Paris and Peart Adv. and with 
McCann-Erickson. 

George T. Duram, formerly me- 
dia director for Dancer-Fitzgerald- 
Sample Inc., has been appointed 
media director for Lever Brothers. 
Mr. Duram was formerly head of 
the radio buying department. 

John Allen, former vice presi- 
dent in charge of television for 
Grant Adv., New York, has been 
named to fill the newly-created 
Lever post of television manager. 
Previously Mr. Allen had conducted 
his own television consulting firm 
in New York and had been asso- 
ciated. with the Marschalk-Pratt 
Adv. Agency before then. 

The following advertising man- 
agers have left the firm with the 
move to New York: Joe A. Procter, 
manager for Spry and Silver Dust; 
Henry M. Stevens, manager for 
Breeze and Swan, and R. E. Bous- 
quet, brand manager for Lux. 


DOUBLEDAY BUYS 


Time Around ABC Opera 


DOUBLEDAY & Co., New York 
book publisher, following a_ suc- 
cessful test on only WJZ New 


York, Sat., Nov. 26, purchased on 
a 70-station hookup on ABC the 
quarter-hours immediately _ pre- 
ceding and directly following last 
Saturday’s ABC broadcast of the 
Metropolitan Opera. 

The special one-time purchase 
was on behalf of the Book, Milton 
Cross Opera Album. Huber Hoge 
& Sons, New York, is the Double- 
day agency. 





Campbell Campaign 


CAMPBELL SOUP Co. has 
launched an_ eight-week winter 
campaign featuring “Good Hot 


Soup” jingle on Dick Hymes Club 
15 (7:30-45 Mon.-Fri.) and Ed- 
ward R. Murrow With the News 
(7:45-8 Mon.-Fri.) over CBS and 
Walter O’Keefe’s Double or Noth- 
ing over NBC (2-2:15 Mon.-Fri.). 
Agency is Ward-Wheelock. 


BROADCASTING ®* 


LOBBY GROUP 
Hilmer is Staff Dire 





APPOINTMENT of Lucien 7 
mer, Washington, D. C.., attorne 
as staff director of the Hoy 
Select Lobbying Committee y, 
revealed last week by Rep. Frayf 


Buchanan (D-Pa.), chairman of 4 


investigating group [CLOSED (y 
CUIT, Nov. 28]. 

Simultaneously, Rep. Buchany 
announced the selection of Fly 
Mattice, Justice Dept. attorney, af 
general counsel of the gropf 
[BROADCASTING, Nov. 14]. (op. 
plete staff personnel will be g 
nounced next week, according , 
Congressman Buchanan. About , 


dozen members have been assigns 


to the committee, he added. 


Mr. Hilmer, former assistgy 
general counsel of FCC and late 
associate counsel to the Seng 


Interstate Comerce Committee, yj 
supervise organization of the lobjy. 
ing committee staff and compilatioy 
of research, to be undertaken prioy 
to hearings next January. Fie 
slated for exploration have not bey 
selected, Rep. Buchanan said, 


DAWSON & ANGKSON 


New Chicago Package Fim 


DAWSON & JACKSON, Chicag 
radio-television package production 
and consulting firm, has_ beer 
formed by Stuart V. Dawson, for. 
mer president of Feature Produ. 
tions, and Lowell E. Jackson, for- 
mer executive vice president o 
Radio Features, both Chicago. 
The firm, which headquarters ai 
360 N. Michigan Ave 
tual ownership of 
chasers. After three years 0 
sponsorship, the package can be 
bought by the agency or client, wh 
pays Dawson & Jackson “a smal 
royalty” after that time, Mr. Jack 
son said. He is former presiden 
of Monogram Radio Programs 
Mr. Dawson has been radio direc 
tor of Foote, Cone & Belding an 
Young & Rubicam, both Chicago. 





Union Oil Signs 


UNION OIL Co. of California ha 
signed a contract with the six 
station Alaska Broadcasting Sys 
tem for a 15-minute newscast SI 
days a week, it was announced las 
week by ABS representative, Pa 
American Broadcasting Co., Ne 
York. The contract, through Foot 


Cone & Belding, Los Angeles, is fe 
52 weeks and represents more that 


$27,000 in gross billings—a 50° 
increase in Union Oil’s 
appropriation. 





Langley Leaves BMB 


CORTLANDT LANGLEY © 


signed last week as assistant to th 
president and director of subscribe 
service of Broadcast Measuremet: 
Bureau. He will form 


pany. 
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ETWORK RULES 


AN “AGGRESSIVE” approach to 


present 


radio network-station reg- 


ulations, already under scrutiny by 

FCC, was predicted last week by 

Rep. Harry Sheppard» (D-Calif.), 

Cuff jooking toward action in ‘i. anes 
® cossion of the 81st Congress. | 

; Rep. Sheppard, author of legis- 


lation (HR 


2410) which 


would 


2y, ape divest networks and manufacturers 
F of station properties, said he would 
press for hearings by the House 
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Interstate 


& Foreign Commerce 
} Committee early next year “be- 


cause the functions of public serv- 
ice are not being lived up to under 
present chain broadcast regula- 


tions.” 


He promised a thorough 


exploration of network-station re- 
jationships, ranging from the is- 
suance of license permits to the 


increase in 


commercial 


or spon- 





FRANK T. BOW 


Announces House Candidacy 
FRANK T. BOW, Canton, Ohio, 
attorney and former general coun- 
sel of the House Select Committee 
to investigate FCC, last Tuesday 


announced his 
candidacy in 1950 
for the Republi- 
can nomination 
to Congress from 
Qhio’s 16th dis- 
trict. 

A member of 
the Republican 
State Central and 
Executive Com- 
mittee since 1946, 
Mr. Bow is now 





Mr.Bow 


a senior member of Bow, Ake and 


Thomas, with 
First National 


offices 


in Canton’s 
Bank Bldg. He 


already has tendered his resigna- 
tion to the Republican committee. 
Mr. Bow went to Washington in 
1947 to act as general counsel to a 
House Expenditures subcommittee, 


organized to 


investigate 


propa- 


' ganda and publicity in government 
circles. At the insistence of Rep. 
Forest A. Harness (R-Ind.), chair- 
man of the House Select Commit- 
tee, he remained as general counsel. 
On Jan. 1 he became legal advisor 
to Sen. Andrew P. Schoeppel (R- 


Kans.). 


f Mr. Bow 


during 


Issues commanding the attention 
his tenure, 


which ended last January with the 
death of the old Harness commit- 


tee, included 


investigations of 


FCC's controversial Blue Book, li- 
tensing practices, the Port Huron 
and Seott decisions and radio oper- 


ations relating to 
communications and FCC’s 


Puerto 


Rico 
grant 


‘to WIPR Rio Piedros, P. R. He 
‘avored revision of the Communica- 
p “ons Act and urged Congress to 
| Spell out Commission control over 


program content. 


In the statement 


candidacy, 
of Hoover 
dations for 
Marshall P] 


announcing his 
Mr. Bow urged adoption 
Commission recommen- 
economy, and a cut in 
an and deficit spending. 


BROADCASTING e Telecasting 


sored broadcasts by network sta- 
tions. 

A similar bill, almost identical 
in its provisions, was introduced 
by Rep. Sheppard last year but no 
action was taken and the measure 
died in the 80th Congress [BRoap- 
CASTING, May 3, 1948]. 

At that time, he conceded the 
measure probably was too strin- 
gent and would invite compromise, 
but promised to re-introduce it, if 
elected last November. Since then, 
the bill has stirred repercussions, 
and he has accumulated sufficient 
material to launch his push, he 
added. He re-introduced the meas- 
ure last February. 

The Sheppard bill, by divorcing 
station operation from network- 
manufacturer ownership, would if 
enacted throw roughly $150 mil- 
lion worth of properties on the 
market for sale. 

Other Provisions 

Other provisions would prohibit 
stations from carrying any two 
consecutive hours of network pro- 
gramming, limiting them to alter- 
nate hours, and forbid manufac- 
turers to own networks. In addi- 
tion, networks would be defined as 
two or more stations linked for 
simultaneous broadcast [BROAD- 
CASTING, Feb. 14]. 

FCC, which has long felt the 
need for investigating the network- 


affiliate setup, untouched since 
1941, has already put 11 owned 
stations of CBS, NBC and ABC 


on temporary licenses pending re- 
view of network rules [BROADCAST- 
ING, Nov. 7]. No investigation cur- 
rently is underway, according to 
FCC Chairman Wayne Coy. 
Simultaneously last week, Rep. 
Sheppard denied published reports 
he would meet shortly with inde- 
pendent station operators to dis- 
cuss network-station practices. He 
said he had not been approached 





Sheppard Plans Action 


by them, though he had received a 
“reasonably heavy” amount of 
mail protesting alleged “monopoly” 
by networks. He declined to iden- 
tify the operators. 

The independents reportedly 
were seeking Congressional inter- 
vention with the Dept. of Justice. 

When queried, Dept. of Justice 
officials denied any study was un- 
derway. 

Congressman Sheppard said a 
number of House Interstate Com- 
merce members favor an explora- 
tion of radio matters, and that 
Commerce Chairman Robert Cros- 
ser (D-Ohio) had received a num- 
ber of communications, many in 
connection with the McFarland 
FCC procedure bill, from affiliates 
dissatisfied with present network- 
station structure -[BROADCASTING, 
Aug. 22]. 


Common Complaints 


Most common complaints center 
around time options, sales repre- 
sentation, etc. 

Meanwhile, Sen. Edwin C. John- 
son (D-Col.), chairman of the 
Senate Interstate & Foreign Com- 
merce Committee, declined com- 
ment on the Sheppard bill. He 
said it had received “careful scru- 
tiny” of committee members, but 
added he didn’t know the commit- 
tee’s position as a whole. 

Some authorities think it signif- 
icant, however, that neither Sen. 
Johnson, an avid anti-monopoly 
legislator, nor any other Senators 
introduced a companion piece to 
Rep. Sheppard’s measure. The 
bill in its present form is so strin- 
gent as to militate against its 
chance for passage, they point out. 

A House Judiciary monopoly sub- 
committee has indicated a desire 
to review broadcast operations, and 
has hinted it may invite industry 
spokesmen, probably from NAB, 
to testify in next session. 


ee an 


"WIN and GRIN | 
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Drawn for BroapcastTinc by Sid Hix 


You'd rather try for the diamond ring instead of the 


10-Ib can of coffee?” 





FCC Actions 


THREE new AM 
granted by FCC 
existing stations given im- 
proved facilities. Five trans- 
fer approved, including sale 
by John A. Kennedy of 


stations 
and three 


WCHS Charleston, W. Va., 
for $650,000 to Lewis: C. 
Tierney interests. One TV 


outlet and four AM authori- 
zations deleted. For details 
of these and other FCC ac- 
tions, see FCC Roundup be- 
ginning on page 76 and Ac- 
tions of the FCC beginning on 
page 68. 


TIME COSTS 


Night Rate To Drop—Clyne 


PREDICTION that station rate 
cards, possibly within the next two 
years, will no longer show night- 













































































time costs at 
twice their day- 
time figures, was 
made by C. Ter- 
ence Clyne, vice 
president of the 
Biow Co., at a 
joint luncheon 


meeting of the 
Boston Advertis- 
ing and Radio Ex- 
ecutives Clubs 
Tuesday (Nov. 
Statler. 
live to see 





Mr. Clyne 


29) at the Hotel 
“We may the time 
when this ratio will drop to the 
extent where night will be 
half those of daytime,” Mr. Clyne 
told the gathering of 250 advertis- 
ing, agency, and radio executives. 


costs 


Citing a 90° TV _ tune-in as 
against 10°. for radio between 8 
and 10 p.m. in television homes, 


he declared that radio and TV are 
definitely competitive. Although 
convinced of the penetration of 
television, he said that it would be 
at least three to five years before 
half the radio homes have TV and 
that this lesser circulation will be 
the radio’s strength. 
“Radio is still the only true mass 
medium” he said. 

Mr. Clyne advised advertisers to 
take advantage of the impact of 
both radio and TV, but he sug- 
gested that they study how to use 


basis of 


radio most effectively in view of 
the competition of video. He asked 
them to consider the question: 
“Should we switch our money to 


daytime advertising?” 


NEW MALONE SHOW 


To Start on ABC Dec. 12 


TED MALONE, ABC’s poet and 
story-teller, will start a new series 
of quarter-hour programs, sched- 
uled for Monday-Friday, 11:15- 
11:30 p.m., effective Dec. 12. The 
programs will replace Joe Hasel’s 
sports round up and will be offered 
to local sponsors in ABC cities on 
a cooperative basis. 

The new program will be in addi- 
tion to his current shows 
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NABET CHANGE 


Meher Succeeds Westover 


CLARENCE WESTOVER, §na- 
tional executive secretary of the 
National Assn. of Broadcast Engi- 
neers and Technicians resigned 
effective Dec. 31, it was announced 
Wednesday by NABET President 
John R. McDonnell. 

He will be succeeded by George 
Maher, NABET national repre- 
sentative in Chicago. Mr. Maher is 
expected to come to New York Dec. 
9 and consult with Mr. Westover 
for a week on pending matters. 
Mr. Maher then is expected to pre- 
pare to administer the office from 
Chicago. 

Mr. McDonnell’s announcement 
said the Westover resignation was 
accepted reluctantly. “His vigor 
and enthusiasm in union matters 
has been a great asset to NABET,” 
said Mr. McDonnell. Mr. Westover 
resigned, said Mr. McDonnell, be- 
cause of the pressure of personal 
problems. 


LABOR LEAGUE 


Plans Program Expansion 


EXPANSION of its program serv- 
ice and development of special pro- 
grams for the 1950 Congressional 
elections are planned by Labor’s 
League for Political Education, po- 
I'tical arm of the American Federa- 
tion of Labor. 

The league’s radio campaign this 
year includes 35 quarter-hour in- 
terviews with leaders in public life. 
They feature Al Hamilton, of the 
league’s radio staff, as interviewer. 
Titled Special Report From Wash- 
ington, the programs were carried 
by 50 stations when they started in 
April, reaching a peak of 189 sta- 
tions in 43 states, District of Co- 
lumbia, Alaska and Hawaii. 

One of the league’s special pro- 
grams, a three-episode half-hour 
series titled Mr. Congressman Re- 
ports From Abroad, carried by 
MBS, was edited from some 200 
hours of recordings. 

The labor press, comprising some 
800 publications, features news 
stories and display promotion about 
the programs. Radio staff includes 
Paul Green, Terry Honda and 
Betty Arundell. 


Johnson FCBA Speaker 


SEN. EDWIN C. JOHNSON (D- 
Col.), chairman of the Senate In- 
terstate and Foreign Commerce 
Committee, will be feature speaker 
at the Federal .Communications 
Bar Assn. annual dinner in honor 
of FCC members to be held Jan. 12 
at Washington’s Hotel Mayflower, 
President Guilford Jameson an- 
nounced last week. FCBA’s usual 
business meeting and election of 
officers will. precede the banquet. 
Annual dinner committee members 
include the following Washington 
radio attorneys: Clair L. Stout, 
chairman; A. Dale Cobb, Harold 
G. Cowgill, Corwin R. Lockwood 
Jr., James A. McKenna Jr., Don 
Petty, William P. Smith, John P. 
Southmayd and Harry P. Warner. 
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FIRST 15 PROGRAM HOOPERATINGS—Nov. 30 Report 


No. of 
Sta- 


Program tions 


Radio Theatre (CBS) 172 
Jack Benny (CBS) 180 
Original broadcast 
21.0 


Added by 2d 
broadcast 2.5* 
Walter Winchell (ABC) 284 
Original broadcast 
20.2 
Added by 2d 
broadcast 0.7* 
My Friend Irma (CBS) 150 


Godfrey's Talent 156 
Scouts (CBS) 

McGee & Molly (NBC) 165 

Groucho Marx (CBS) 151 


Bob Hope (NBC) 151 
Charlie McCarthy 171 
(CBS) 
Original broadcast 


13.7 
Added by 2d 
broadcast 2.7* 
Bing Crosby (CBS) 175 
Mr. Keen (CBS) 149 
Crime Photographer 149 
(CBS) 
Day in Life of Dennis 144 
Day (NBC) 
People Are Funny 164 


(NBC) 
Bob Hawk (CBS) 160 


(FC&B) 


Sponsor & Agency 


Lever Bros. (JWT) 
American Tobacco (BBDO) 


Thos. J. Lipton Co.-Div 
Lever Bros. (Y&R) 

S. C. Johnson & Son (NL&B) 
Elgin American Div.-IIlinois 
Watch Case Co. (W&G) 

Lever Bros. (BBDO) 
Coca-Cola Co. (D’Arcy) 


Liggett & Myers (N-E) 
Whitehall Pharmacal (Murray) 
Philip Morris (Biow) 
Colgate-Palm.-Peet (Bates) 15.1 | 
B. & W. Tobacco (Seeds) 


R. J. Reynolds (Esty) 


| 

| YEAR AGO 
Hooper Hooper -+or—Pos. 
25.8| 225 +433 3 
23.5| 253 —18 2 


| 
| 


Kaiser-Frazer (Weintraub) 


Pepsodent Div.-Lever Bros. 


16. 11.5 
15. 11.3 
15. 13.5 
15.2 
15.0 


15.0 


13.9 
13.6 





* Second broadcast on same day in some cities provides more than one opportunity 


to hear program. 


KOY-KTUC SUIT 


CBS Has Week To Answer 


CBS HAS one more week in which 
to answer a suit filed Nov. 17 in 
Chicago’s Federal District Court by 
KOY Phoenix and KTUC Tucson 
as represented by the Salt Valley 
River Broadcasting Co. [BROAD- 
CASTING, Nov. 21]. Chicago law 
firm of Damon, Hayes, White and 
Hoban, is seeking specific perform- 
ance of an affiliation contract for 
its client. It is reported that CBS 
plans to switch its affiliation to 
KOOL Phoenix and KOPO Tucson 
Jan. 1. 

It is alleged by the plaintiff that 
CBS officials gave assurances that 
the network affiliation would not be 
canceled or terminated. Answer 
will either admit or deny, and is 
required by law to be filed within 
20 days after suit is admitted to 


g 


BACHELOR luncheon for Stuart M. Kelly (standing), Taylor-Borroff & Co. 
salesman, who married Betty Barnett, New York timebuyer, is held at New 


York’s Press Box restaurant by agency associates and friends. 


court. If admitted, the judge will 
decide if the plaintiff is entitled to 
relief. If denied, Salt Valley 
Broadcasting will attempt to prove 
its charges. 


Upcoming 


Dec. 5-6: 
Ottawa. 


Dec. 6: Pye Ltd. Demonstration, Park 
Sheraton, New York. 


Dec. 9-10: Southwestern Institute of 
Radio Engineers second meeting, 
Baker Hotel, Dallas. 

Dec. 12: Multiplex Facsimile hearing, 
FCC Hdqrs., Washington. 

Dec. 15: American Television Society, 
Park Sheraton Hotel, New York. 

Jan. 12: Federal Communications Bar 
Assn. dinner honoring FCC, Hotel 
Mayflower, Washington. 

Jan. 17-18: Georgia Assn. of Broad- 
casters, Hotel Dempsey, Macon. 

Jan. 27: Advertising Workshop, Pant- 
lind Hotel, Grand Rapids, Mich. 

Feb. 4: Radio Correspondents Assn. an- 
nual dinner, Statler Hotel, Wash- 
ington. 


CBC Board of Governors, 





‘ 


Attending 


the surprise party are (I to r): John Stewart, John E. Pearson Co.; Frank 
Daniel, timebuyer, Lennen & Mitchell; Thomas S. Abbott, advertising direc- 
tor, New York Newspaper Guild; Robert Canavan, sports director, KROD 
El Paso and the Southwest Network; Ed Devney, William G. Rambeau Co.; 
Mr. Kelly; John D. Allison, vice president, Taylor-Borroff; N. C. Rorabaugh, 
president, Rorabaugh Radio & TV Reports; Patrick J. Sullivan, Headley-Reed 
Co.; James Sutton, manager, Terminal Cab Co.; Justin McCarthy, general 
manager, Matthew M. McCarthy Inc.; Ed Whitely, timebuyer, Badger & 
Browing & Hersey; William M. Wilson, executive vice president, William G. 
Rambeau Co. 


BROADCASTING 


NAB ELECTIONS 
Forms for Board Are Maijs 


FORMS to be used by NAB nal 
ber stations in nominating af 
electing board members 
mailed Thursday by C. E. Am, : 
Jyv., NAB © secretary treasure 
Elections will be held early yg 
year and will be complete ;, 
March 17 [BROADCASTING, Noy. 9 

The directors-at-large and 4, 
eight even-numbered district dir. 
tors will be elected. The fo» 
mailed last week allow each me, 
ber station to designate its vot, 
representative and also its repr 
sentative eligible for nominatiy 
and election to the board. Distrie 
elections may be held by mail baljy 
or at special district meetings , 
the choosing of the district diregty, 

NAB members have voted oyy. 
whelmingly to amend the NAB py. 
laws so the board may fix dys 
without regard to the calendar 
year [CLOSED CIRCUIT, Nov, 9) 
The NAB’s fiscal year, - formerly 
on a calendar basis, has bee 
changed to April 1-March 31. Ty 
new amendment includes a “hard. 
ship” clause, which was applied }y 
the board to TV stations affiliate; 
with aural stations already men. 
bers of NAB. These TV station; 
pay only $10 a month dues com. 
pared to $125 a month for stations 
not so affiliated. Only 17 member 
votes were cast against the ney 
by-law. 


DALTON LEAVES ECA 


Returns to WHAS Position 


NEIL DALTON, director of in. 
formation for ECA, is returning t 
Louisville, Ky., to resume his posi. 
tion as public relations directo 
of WHAS and the associate 
newspaper properties, the Courier. 
Journal and the Lowisville Times 
He had served with ECA on leav 
of absence from his Louisville pos 
since last January. 

Robert R. Mullen, newspaper an 
advertising executive for the pas 
20 years, will succeed Mr. Daltor 
Paul Hoffman, ECA Administrator 
announced last Wednesday. Mr 
Mullen is on leave from John Or 
Young & Assoc., New York publi 
relations consultants. He hai 
served as consultant to Mr. Hof 
man the past two months. He als 
has been associated with th 
Christian Science Monitor as # 
executive, and with Life magazin 
as editorial writer. 


‘Town Meeting’ Cut _ 


WEEKLY ABC series, America® 
Town Meeting of the Air, has bee 
cut from one hour to 30 minutes 
effective Jan. 3, date of the renewé 
of the contract between the née 
work and the Town Hall Inc., Ne¥ 
York. No provision has been mace 
for telecasting the Tuesday, 9-9:9 
p.m. program, it was learned. Tr 
show will use two speakers instea! 
of four, retaining the questiot 
and-answer period. 


@ Telecastia 
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Vow! owned and operated by 
The San Antonio Express and 
SAN ANTONIO EVENING NEWS 


TRANSMITTER 


Latest and finest transmitting equipment 
including 4 new towers in directional 
array assure top broadcast transmission. 


FULL TIME POWER 


Gives clearer, more powerful signal; 
finer, more perfect reception of 
simultaneous AM and EM. broadcasts. 


And business offices in the Express 
Publishing Company Building include 


every facility and convenience. 


Minion 


G0 POR Pet pre pre pre phe jar b= 


CBS PROGRAMS 


Night and day the greatest radio 
entertainers in the world in an 
endless parade of network programs. 


NEWS SERVICES 


Complete radio news service now coordin- 
ated with special news bureaus, wire services 
and reporting staffs of two great newspapers. 


SPECIAL FEATURES 


New public service features, new 
local programming, broader and 
improved special events coverage. 


550 on your AM dial 
101.5 on your FM dial 


Representatives 
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City OF 
CHICAGO 


CHICAGO 
METROPOLITAN 
AREA (1940 CENSUS) 


| 
ANTIOCH e 
WOODSTOCK ZION 
. 


WAUKEGA 
(WKRS) 


BB 


BARRINGTON) e@ 


ELGIN 
(WRMN) 


a 
DE KALB 


e 
bs ST. CHARLES 


LAKE FOR PROJECTED LIMITS 
OF CHICAGO 
METROPOLITAN 


AREA (1950 CENSUS) 


ess 


titi 
° 


CHICAGO == 


I eoOEeoeOarOoOorrra™ 


AURORA 


shear ~" ae Sooo 
° no 
HAMMOND ICAGO 
mors WJOB 
a 


JOLIET Cuca HEIGHTS 


(WJOL) | 


LOCK PORT 


| 
erimeter 


BROADCASTING ASSOCIATION 


/ | STATION COVERAGE 
— 7 Sold in Combination 


WJOL WJOB 


JOLIET HAMMOND 


WRR W ELGIN 
chicago perimeter sxcszcsss 
185 N. WABASH AVE., CHICAGO (1), ILL. 


the answer to your sp(_)t radio needs 
contact JOSEPH HERSHEY McGILLVRA INC. 
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Coy Defends Commissi 


FCC'S ROLE Om coisas 


FCC’s ROLE as a champion of “freedom on the air” was detaile 
and defended—by Chairman Wayne Coy last Thursday night jp 
address at Amherst (Mass.) College. 

He called attention to the Commission’s Blue Book on _ progr 
ming, its Chain Broadcasting Reg- * 
ulations, the newspaper ownership I have discussed, the total » 
investigation and the present formance of American broad, 
“newspaper policy” on applica- ing has resulted in the presey 
tions, multiple-ownership rules, the tion of a breadth and diversif, 
WHKC Columbus decision on _ tion of opposing viewpoints 
broadcasts of controversial issues. has established it as a_ peopl 
the “new” Mayflower decision giv- forum of high utility to the fy 
ing licensees the right to editorial- tioning of our democracy,” 
ize, the Port Huron decision ban- He conceded that governmerf 
ning censorship of political broad- licensing power in radio “caryg 
casts, and the currently suspended With it the possibility of abu! 
anti-giveaway rules. but said “neither the radio indy 

“I would of course be the first try nor the Commission as presay 
to agree that some of the Com-_ ly constituted show any dispositig 
mission’s actions restrict the li- whatsoever to permit such aby 
censee’s freedom,” he said, explain- to arise.” 
ing: 

They restrict his freedom to be un- 


fair . . . to use his publicly owned He felt, however, that “it is not 
frequency for his Own whims and 


caprices . . . to use a scarce frequency ‘Safe to assume that things will g. 


out of the public domain that belongs ways so continue,” and that “her 
o all the people to dole out time to te ‘ . > Ca 

his pets or use it for himself and his Ore than In any field, eternal 
own interests and to withhold it from vigilance is indispensable.” 


to ain es with whom he happens = —=— Nor did he think it “safe” fri 


rey, abridge his freedom to dodge public te rely upon _ broadcaster 
is responsibility to operate his sta- " > Senatul «2 , ra 
tion as an open forum for all the alone to “resist beet tendency w 
conflicting interests of the community undue control of access to radiy 
instead of as a private chattel to do Pa eilities.”? Hh. oneurne ont 
with as he will. They abridge his free- facilities. The answer, he said, 
dom to evade his responsibilities as a is “an organized and informed pub 
trustee. ic” whic 7] ee ‘ i 

cae th cet, S eee 0 ee ee lic” which will keep watch agains 
to make every effort to curtail the government’ encroachments anf 
freedom of radio station licensees to be also assis rer > j ; 
unfair or to use their licenses solely also assist GeenrEns Opposing 
for their own private benefit rather restrictions advanced by industy 
than for the public interest. or pressure groups. 


Mr. Coy reiterated, without am- : 


plification, FCC’s frequent asser- 
Hanna Cites FM Disinteres 


tion that another network investi- 
gation is needed—“not only to de- 

WBRC-FM Birminghan, describ i 
as the most powerful radio statio 


termine how the regulations are 
working with respect to standard 
broadcasting, but also to examine 
some of the problems concerning 
the relationship of the networks tO in the world because of its 546 kv 
talent bureaus and recording com- output, was to go off the air at mié 
night Saturday, Dec. 3. 
The station had been focal poitt 
of a network of 24 AM stations? 


panies and also to examine care- 

fully the effect of the regulations 
Alabama and Tennessee, operatilf 
since last Feb.. 14 as Associate 


in the FM and television fields.” 
He conceded FCC’s Port Huron 
decision creates a “real dilemma” 
atl tigen gees! pe be coe renting Broadcasting Service [BROADCAS® 
AE EER SR SAASTONS CNR ee Aug. 29]. The network wa 
sible for libelous remarks in a é : -s Eloise Smit 
+4: : developed by Mrs. Eloise Sm 
political speech. But he reiterated eis > Rirmingll 
i ase Hanna, president of Birminghal 
FCC’s view that the federal gov- ne 
‘ 4h: Broadcasting Co. 
ernment has “preempted” this field aie gl decisia# 
and that therefore the state laws Mrs. Hanna said, “The decis) 
; j “was brought about due to the fat 
that FM has not been accepted if 
the general public. Therefore, co 
sistent with the policy of the Bir 


will not stand up. 
He found support for this theory 
ingham Broadcasting Co. of sert- 
ing the people of Alabama it ws 


Vigilance Is Indispensable 





in the recent Pennsylvania TV 
censorship decision, in which U.S. 
District Judge William H. Kirk- 
yatrick upheld _ telecasters’ suit : p ‘J 
chia the State Board of Censor- decided that it was in the = 
ship [BROADCASTING, Oct. 31]. interest » concentrate all on 
Judge Kirkpatrick, he noted, held 0” WBRC and W BRC-TV. rvi t 
that the federal government has for the expansion of WBRC- 
occupied the field of regulation cilities will be announced later. 
in radio, including censorship. Three FM stations still or 
Referring to the equal-time pro- i Birmingham — WM SG} 7) 
visions of the law on political WAFM (FM) and WJLN a 
broadeasts, the FCC chief noted The WBRC-FM network had¢ 
that “in the heated presidential erated in the red at the rate § 
campaign of 1948 the complaints $9,000 a month last winter but 
reaching the FCC numbered less had reduced to $3,000 by May. 
than six. And, so far as I know, summer Mrs. Hanna was quo : 
all of them were adjusted during predicting it soon would be eo . 
the progress of the campaign.” for itself. The station's — 
Chairman Coy said that “despite said to have been easily picked @ 
deviations and derelictions such as over a 200-mile radius. 
BROADCASTING @®@ Telecast! 
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Look into Lang-Worth... 


for the ONE Program Service that’s always ONE step ahead of the rest! 


While the presses roll on The NEW Lang-Worth Transcription, 
Lang-Worth still offers MORE for every member of your staff! 


FOR THE PROGRAM DIRECTOR...In Program Scripts for 
this month of December alone: 35 Special Christmas 
Shows! 10 Special New Year’s Shows! Including a full- 
hour Documentary “Production” Program—‘50 YEARS 
IN REVIEW—A Cavalcade of America’s Music Through 
Half-A-Century of History!” 


And all year ’round: Individual Network Calibre Pro- 
gram Series covering every category of listener-interest. 


In Talent: A constant flow of new Name talent, to 
sweeten up the old standbys. Added in the last 4 months 
of °49:... RED NICHOLS AND HIS FIVE PENNIES 
—HENRY BUSSE AND HIS FAMOUS SHUFFLE- 
RHYTHM BAND—RAY ANTHONY, HISTRU MPET 
AND HIS ORCHESTRA! Coming up for the New 
Year: The famous Victor Recording Artist, RUSS CASE 
AND HIS ORCHESTRA. 


FOR THE SALESMEN .. . Selling aids, publicity, pictures, 
mats, promotional material, etc., in addition to a break- 
down list of sponsors currently using Lang-Worth pro- 
grams in markets throughout the U.S. and Canada. 


FOR THE PRODUCER-DIRECTOR .. . The widest and most 
versatile library of distinctive program themes, special 
production aids, spoken intros and signatures, mood 
music, bridges, backgrounds—in addition to the exclusive 
Lang-Worth “Synkrodisk”’. 


FOR THE ENGINEERS . . . The most revolutionary develop- 
ment in sound reproduction—The NEW Lang-Worth 
8-inch Transcription—offering 15 additional points of 
superiority. If you haven’t heard it yet—send for your 
audition sample. 


FOR THE DISC-JOCKEY... Information that puts the 
answers right at your finger-tips. Popularity dates on 
tunes, copyright, source (movie or musical play), vocal 
entrances, tempo, rhythm, timing—all on label copy as 
well as in “‘Talendex’’. All instrumental selections on 
separate discs from vocals. 


FOR THE LIBRARIAN .. . The easiest, most comprehensive 
system of cataloguing and filing ever devised. Simple 
numbering, the compact “Talendex” and “4000”. And 
a sturdy, unbreakable 8-inch transcription that weighs 
ONLY 2 OUNCES! 


AND FOR YOU, THE MAN WHO PAYS THE BILLS... 
Lang-Worth more than pays for itself! 


Tested Hoopers, endorsed sponsorship of programs and 
talent, prove that the monthly charge for your Lang-Worth 
Program Service is just a drop in the bucket compared 
to what it brings to your bank. 


For the one really progressive, 
visionary Program Service... 


LOOK INTO... 


LANG-WORTH 


FEATURE PROGRAMS, Ine. 


113 WEST 57TH STREET, NEW YORK 19, N. Y. 


“A Quality Service — Complete and Compact” 


LOOK INTO 
ANG-WORTH 
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Farm Radio 


(Continued from page 22 
search paper on the measurement 
of audience impact. 

Roy Battles of WLW Cincinnati 
was elected NARFD president at 
a business meeting Sunday morn- 
ing. He succeeds Wallace Kadderly 
of KGW Portland, Ore. Phil 
Alampi of WJZ New York, retir- 
ing secretary-treasurer, was elected 
vice president. His former post 
was taken over by Chris Mack of 
WNAX Yankton, S. D. Retiring 
vice president is Gordon Louden of 
the Agricultural Extension Service 
at Louisiana State U. 

Mr. Battles moderated a panel 
on “Selling Farm Programs,” 
pointing out “(1) if the farm de- 
partment is in the black, you are 
on much firmer ground in the 
station, (2) sponsored programs 
are usually much better than sus- 
tainers, (3) TV’s_ spectacular 
growth, and doubling of AM sta- 


tions in four years, add up to 
possible financial problems in the 
station, (4) now is the time to 
attract desirable sponsors, before 
the heat is on financially, (5) the 
economic pulse of the nation is 
good, but what would a recession 
mean to your department? (6) is 
your show good enough to attract 
listeners and sponsors?” 


Seeks Farm Audiences 


“We buy stations that have a 
good farm audience and a good 
farm editor,” said Leo Olsen, ad- 
vertising manager of the DeKalb, 
Ill., Agricultural Assn. This is 
“difficult to do,” he added, because 
there “is only one good farm listen- 
ing survey.” Because big stations 
often do not key shows to farmers 
and offer air serials instead of 
farm shows at noon, “we use small 
stations for better and beamed 
coverage,” he said. 

“There’s still novelty in radio, 
although I’ve been in it 25 years,” 


Joseph G. Bumgarner, account ex- 
ecutive at E. H. Brown agency, 
Chicago, told the group. He finds 
sponsors are more critical of radio 
than black-and-white advertising, 
that distribution must fit the cover- 
age pattern if radio is to be used, 
that mechanical items are hard to 
sell on AM but that “there’s noth- 
ing better than radio to build up 
prestige and service a trade name.” 

Farm shows are sold easily in 
Iowa and at WMT Cedar Rapids 
because “we have a good farm di- 
rector and good facilities,’ in the 
opinion of WMT’s sales manager, 
Lew Van Nostrand. His rules for 
developing a serviceable, commer- 
cial farm program: Know the area 
served and the people in it, give 
specific service, work closely with 
the sales department. 


Serve Audience First 


Lowell Watts of KLZ Denver 
believes in serving the audience 
first and then the sponsor. “People 








SOUTH BEND IS A MARKET— 
NOT JUST A CITY— AND 


WSBT COVERS IT ALL 


South Bend is one of the biggest, richest, 

and most responsive markets in America. Its 
heart is two adjoining cities — South Bend 

and Mishawaka — with a combined population of 


157,000. The entire South Bend market 


contains more than half-a-million people. In 


1948, retail sales were over half-a-bz//ion dollars! 


WSBT — and only WSBT — gives you 


thorough coverage of this great market. Plus this, 


the rest of WSBT’s primary area gives you an 


additional million people whose retail 


purchases last year amounted to $911 million. 


You need the South Bend market. You get 
it — all of it— only with WSBT. 


H. RAYMER 


December 5, 1949 


WSBT duplicates its entire 
schedule on WSBT-FM —at 
no extra cost to advertisers. 
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must believe you and be with yon 
and entertainment is supplemep, 
ary to factual information ay 
guidance,” he said. ; 

Charles Worcester, farm dire, 
tor of WMT, was chairman of, 
discussion group on “Servicing th: 
Farm Program and Keeping ; 
Sold.” Appearing with him we. 
Charles N. Karr, sales promotiy, 
manager of Allis-Chalmers’ Tract, 
Div., Milwaukee; Ross Wallace «: 
Wallace Advertising Agency, ), 
Moines; Don Sullivan, commer: 
manager of WNAX Yankton, §,] 
and John C. Drake, sales promoti,, 
and publicity director at Wy) 
Chicago. 

“The battle starts after the pp. 
gram is sold,” according to lp 
Sullivan. His recommendation; 
Guard against misunderstanding; 
with the agency and the clien; 
salesmen should go into the fie 
with the farm men; tie in wor 
with the promotion and merchap. 
dising departments, and _ promote 
“sponsor conservation.” 

Ross Wallace said the most jp. 
portant agency factor is buying 
the correct time slot. Publicizing 
the show is secondary, he believes 

Living with the client is mor 
important than getting the con. 
tract, in the opinion of Mr. Kar 
of Allis-Chalmers. ‘Make the 
honeymoon last by building and 
holding a solid farm audience, by 
promoting network and _ recorded 
shows as strongly as local origina- 
tions, and by letting sponsors know 
just what you are doing by for. 
warding them lists of plugs you've 
given. Get acquainted with the 
sponsor’s ‘family’, his local sales 
representatives,” he added. 

Promotion Ideas 

Outlining the ideal relationship 
between a farm director and the 
promotion manager of any station 
Mr. Drake of WLS said servicing 
varies little between big and smal 
stations. “Farm people are just 
people.” The best promotion is 4 
cooperative enterprise, with pro- 
motion of all farm accounts with 
large, institutional campaigns, he 
said. Primary purposes are to kee} 
the show sold to the listener and t 
the sponsor, and “both are of equa 
value.” Mr. Drake suggested dis 
tribution of a farm service bulletiz 
to agencies, advertisers and potem 
tial clients with explanations @ 
exactly what the farm department 
does. Most important, promotio 
men should know farm people just 
as farm directors do, he concluded 

The program for the sixth annua 
meeting was planned by Paul 
Visser, director of agriculture # 
NBC Chicago. At the concluding 
session, Sam Schneider of KV00 
Tulsa directed summation and get 
eral discussion. 


Buchanan Named 


TENNESSEE Valley Chemical 
Corp. has appointed Buchanan é 





Co., New York, Chicago, Las 
Angeles and San Francisco, © y 
handle the advertising for two ne’ 
products, Tev plastic starch am W 
Tev wick deodorizer. Radio W! & National Rep, 
be used. ae 
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TIGHTEN YOUR GRIP 


ON THE NATION’S THIRD MARKET! 


nh yoy 
men. 
Lan 































































dire. f 
ofall 

me @ To step up your sales in the rich, responsive Philadelphia market-area.. 
— use sure-pulling, hard-working KYW! 


te KYW is the station that’s always on the job! On the job with its new, more 


ace (f powerful antenna system to give you extra coverage. On the job with new, 
s De 


vere stimulating program formats to bring you extra listeners. On the job with audi- 
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ence checks that show an ever heavier response! _— 


At any time of day or night, your sales message will get action on KYW! To 
@ pr. tighten your grip on the nation’s third market, call KYW or Free & Peters. 
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WESTINGHOUSE RADIO STATIONS Inc Pose 

WBZ » WBZA + KDKA +» WOWO + KEX + KYW + WBZ-TV 

National Representatives, Free & Peters, except for WBZ-TV: for WBZ-TV, NBC Spot Sales 
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Hooper 


(Continued from page 21) 
director, outlined the method used. 

“In January-February 1949, 
3,114 families, distributed geo- 
graphically in proportion to popu- 
lation, reported on diaries the radio 
programs to which they listened 
during seven consecutive days. 

“Among the programs broadcast 
was a daytime serial, broadcast 
five times weekly and transmitted 
over about four-fifths of the sta- 
tions available on its network. This 
program was sponsored by a soap 
manufacturing company, and the 
same individual product of this 
company had been advertised on 
this program since June, 1943, a 
period of about five and one-half 
years prior to the time the listen- 
ing reports were made, 

“During the months of February- 
March 1949, 2,361 families who had 
reported their radio program lis- 
tening also returned questionnaires 
giving the family usage of various 
product brands, of which house- 
told cleansers was one. The sur- 
vey of product ‘use’ was so con- 
ducted as to be associated in no 
way with ‘listening’ survey in the 
respondents’ minds. 


2,361 Replies 


“This study is an analysis of the 
2,361 replies to determine the effect 
of listening to the surveyed pro- 
gram on the family usage of the 
soap product. 

“If the total group of respond- 
ents could be divided into two 
groups (program listeners and non- 
listeners) both of which were rep- 
resented in random samples of the 
same population in respect to all 
factors which influence product 
usage except the specific program 
listening, then the differences in 
usage between the listeners and 
non-listeners above a normal level 
of statistical probability would 
truly represent the association be- 
tween listening and usage. In this 
association, listening is the inde- 
pendent variable and usage is the 
dependent variable. 

“The first step, therefore, was to 
divide the 2,361 reports into two 
groups—listeners (348) and non- 
listeners (2,013)—in order to de- 


GENERAL MANAGER Ralph O'Connor of WISC Madi 






&> 


enat ye 


son, Wis., has his beard 


shaved by Mrs. C. J. Klingele, winner of the station’s Money Man question. 
Shaving of Mr. O’Connor’s facial adornment climaxed a beard raising contest 
held among WISC staff members who resolved not to shave until the question 


was answered. 


The delicate operation was performed at one of the Renne- 
bolm Better Drug stores where Gillette blades came in for a tie-in. 


Watching 


ceremony are (I to r) WISC staffers, Mort Wagner, Lee Wesner, Jerry Harper 
and Richard Nickeson. 


termine the degree of difference in 
these two samples in regard to 
their representativeness as_ iden- 
tical cross-sections of the same 
population—an essential require- 
ment of this analysis. The two 
groups were tabulated in respect 
to location of family by geographic 
divisions and the community size 
and by income levels, size of fam- 
ily, and number of radio sets. All 
of these data were known regard- 
ing the individual family  re- 
spondents. 
Overlap Indicated 

“When the above tabulation was 
made, it was apparent that the 
two samples were not representa- 
tive of the same population, but 
were in fact cross-sections of two 
distinct but overlapping popula- 
tions, and the differences in prod- 
uct usage level between these two 
populations might be due in part 
or in whole to factors other than 
that of program listening which 
was to be measured. 

“It was necessary, therefore, to 
modify the two sample groups by 
eliminating the excess families in 
certain classifications so that the 
two groups would have approxi- 
mately equal proportions in each 
subdivision and hence would be 
equally representative of the same 
povulation in respect to all factors 
influencing the usage of the prod- 


DO YOU WANT TO MAKE YOUR ADVERTISING CAMPAIGN 
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uct. In this modification, product 
usage was, of course, ignored. 

“Because the non-listener group 
was the larger, deductions were 
made in this group to bring the 
geographic area by community size 
and geographic area by income 
levels to an identical match with 
the listener group. By eliminating 
1,097 families from the original 
non-listener group and 21 families 
from the original listener group, an 
identical match was obtained, com- 
prising 327 listeners and 916 non- 
listeners. 

“By matching the two samples 
with respect to community size 
within each geographic area, the 
requirement that both samples be 
representative of the same popu- 
lation (except as to the specific 
program listening) was met. Fac- 
tors other than the radio program 
which influenced family usage such 
as product distribution, price re- 


sistance, space advertising, local 
_fromotions, etc., therefore were 
equally represented in the two 
matched samples, and the effec- 
tiveness of listening to the pro- 
gram was isolated. 
Sample Comparison 

“Having matched the samples, 

the proportion of product users 


among listeners and non-listeners 
was established in the total as well 
as the subdivisions of the samples.” 

Mr. Hooper admitted the tech- 
nique of measuring program effec- 
tiveness in matched samples was in 
itself not new. Frank Stanton, now 
CBS president, described an appli- 
cation of it in 1940, when he was 
CBS director of research, in the 
Journal of Applied Psychology. 

The new Hooper service repre- 
sents a development of the tech- 
nique investigated by Mr. Stanton 
and its adaptation to commercial 
use. 

Results of the sales impact rat- 
ing of the daytime serial used as 
a sample in Mr. Hooper’s announce- 
ment showed that among -listeners 
to the program there was consid- 
erably more use of the product 
advertised — the cleanser — than 
among a matched sample of non- 
listeners. The report showed 41.6% 
of the listeners used the cleanser, 
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while only 
listeners did. 

Mr. Hooper refused to divylp § 
the rates to be charged for the no § 
service. He pointed out, howey 
it was an independent service ; 
included with other Hooper ge, 
ices. 

He believes its strongest apne, 


30.2% of the ho 


i 


will be to advertisers. Pres 
plans contemplate two sales jy 
pact ratings reports per year, ; 


though greater frequency may } 
attained in the future, Mr. Hoop 
said. 


SARNOFF. CITATION 


To Receive UN Presentatic, 


BRIG. GEN. DAVID SARNOFF 
RCA chairman of the board, y 
receive a United Nations citat 
for his “advocacy of concepts 
freedom to listen and freedom ; 
look” at a commemoration of ¢ 
first anniversary of the adopti 


of the universal Declaration 
Human Rights. 
The ceremony will precede a 


NBC television discussion on fre. 
dom of information from Carnegie 
Hall, New York, Dec. 10, 5:15-5:45 
p.m. The program will be rebroai. 
cast on NBC’s radio network Syp. 
day, Dec. 11, 1:30-2 p.m. as the 
U. of Chicago Round Table pro. 
gram. Benjamin Cohen, UN As. 
sistant Secretary-General 

Charge of Public Information, wil 
present the citation to Gen. Sarnof. 








Goodyear Renews 


ABC SERIES The Greatest Stor 
Ever Told (Sunday 5:30-6 p.m) 
dramatizations of Biblical stories 
has been renewed effective Jan. 1, 
for the fourth sucessive year by 
Goodyear Tire & Rubber (Co, 
Akron. The program has received 
numerous awards for general ex 
cellence, most recent of which was 
first prize in the radio category 
awards by Freedom Foundations 
Inc., and honorable mention from 
the National Council of English 
Teachers. Kudner Agency, New 
York, is the agency for the com 
tract, which covers 72 ABC sta) 
tions. 
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Engineeted by the World's Oldest and Largest 
Manufacturers of Protess Magnetic Recorders 


Magnecord, Inc., 360 N. Michigan, Chicago, ll 
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PT6-JA 
A new easily portable, high fidelity 
magnetic tape recorder and amplifier 
priced unbelievably low- $499.50 
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THE NATIONAL 


A Service of Radio Corporation of America 


I he other day, Norman Ross brought in the 


4000th consecutive broadcast of the “400 Hour” 
with the usual relaxed skill which has always 
marked this Chicago institution on WMAQ. 


Length of time on the air alone — now almost 
13 years for the same sponsor, the Chicago 
and North Western Railway — would 

be enough to make the show an institution. 


But there’s more to it than that. 


at 7, six mornings each week, sends commuters down 
to the Loop whistling only the finest classical and 
semi-classical tunes. For that’s the music 

Ross spins (although he refers to their composers 
as Dick Wagner, Jack Brahms, or Pete 
Tchaikovsky ). Interspersed is pleasant chatter 
about time, weather, public service — and 


effective selling plus good will for the CRANW. 


It’s an unusual show — for an unusual sponsor: 
one to be congratulated on finding the ideal 

way to reach millions of potential passengers. And 
having found that way, to use it year after 


year with such telling effect. 


That 4000th successive broadcast by the same 
sponsor was a notable event. Notable too in 
America’s No. 2 market is the loyal, responsive 
audience of WM AQ, the station that’s 

been a C&ANW stop for almost 13 years. 
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LE BLANC CORP. 


mankeas oF 


LAFAYVETTE.LOUISIANA 


November 5, 1949 


Mr. Charles Topmiller, Manager 
Radio Station WCKY 
Cincinnati, Ohio 












Dear Mr. Topmiller: 


You will be very glad to know about the amazing response we 
recently had on an offer broadcast over WCKY. On one 
announcement at 11:30 at night on "Hillbilly Jamboree", The 
LeBlanc Corporation received over 3,200 replies from 42 
states. 













Never in the history of our Company have we ever had such a 
sensational response to any single announcement. 


Our congratulations and heartiest thanks! 


Yours very truly, 







THE LeBLANC CORPORATION 


b , 7 
Dudley J. LeBlanc 
President 


THE LATEST WCKY STORY 


THE WCKY JAMBOREE DOES IT AGAIN! 


FOR HADACOL, A PRODUCT USING OVER 200 STATIONS, WCKY 
PRODUCED THE GREATEST RESPONSE IN THE HISTORY OF THE 
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THE LATEST WCKY STORY 


HADACOL IS ONE OF A SCORE OF SUCCESS STORIES. HERE ARE 
WHAT OTHER ADVERTISERS ARE DOING ON THE JAMBOREE: 
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THE BLADE MAN CO SOLD 48,961 PACKAGES 
OF 100 RAZOR BLADES 


—— ee nee 


THE L& MCO SOLD 15,223 SETS OF PLASTIC 


TABLECLOTHS AND APRONS 


THE TOY MAN, INC SOLD 20,652 CHRISTMAS TOY 


SETS WITHIN TWO MONTHS 


ART INSTRUCTION, INC PULLED 5,989 INQUIRIES 
ON ITS ART COURSE 
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YOU CAN SELL YOUR PRODUCT TO A LARGE PROVEN BUYING 


AUDIENCE ON WCKY-AN AUDIENCE BUILT WITH INDEPENDENT 
UNDUPLICATED PROGRAMMING. 
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Call collect Tom Welstead 


53 E 5lst St. 
New York City id 
Phone: Eldorado 5-1127 ' . 


TWX: NY 1-1688 


or 
C. H. “Top” Topmiller 
Cincinnati 
Cherry 6565 


TWX: Ci 281 CINCINNATI 


THOUSAND WATTS OF SELLING POWER 





Editorial 


The Pl-ed Pikers 


INDULGE US a 
talk after sign-off. 

It’s about the parasite P. I. We shall men- 
tion no names simply because we do not want 
to promote the particular outfit. 

Several weeks ago there came over the tran- 
som from this company a display ad in the 
form of an open letter to stations and repre- 
sentatives—a P. I. deal for stations. The copy 
was artful. It sought the “advice” of stations 
and representatives. But it made the inevi- 
table pitch—sell it for two bucks and keep half. 

We turned the ad down, consistent with our 
policy. It was resubmitted twice, but in each 
instance the P. I. aspect was there. 

The story could have ended there, just as 
have several others in the P. I. plague of re- 
cent months. But our P. I. zealot wasn’t con- 
tent. He has circularized stations, advising 
them that the ad had been prepared for BROAD- 
CASTING and that it “was turned down flat.” 

We began hearing from stations and rep- 
resentatives. They were of one accord: 


little soul-searching shop 


“Congratulations on your policy. ... If ever 
the broadcasting industry looks favorably on PI 
business, I’m afraid it is the end of radio as a 
legitimate advertising medium.” 

“When local advertisers become familiar with 
this system of buying radio time, I’m afraid 
they will refuse to pay rate card rates.” 

“I think your refusal of this advertising is 
appreciated by the entire industry.” 

“I wish to congratulate you on the stand 
taken in this matter. I have always been a 
strong supporter of the stand taken by your 
magazine in regard to P. I. deals. Your action 

. is definite proof that you practice what you 
preach. ... You give us the best trade publi- 
cation in the United States.” 

“Another reason for writing this letter (to 
the P. I. entrepreneur) is that I really want to 
go on record as complimenting Sol Taishoff and 
his advertising department.” 


And so it went. 
Thanks for bearing with us. 





Of Eyes, Type & Circulation 


WITH COMMENDABLE enterprise, Editor 
& Publisher has made a precedent-shattering 
survey of television’s effect on newspaper cir- 
culation. It has found that in 33 of 42 TV 
cities, newspaper circulation has _ increased 
some 2% this year over 1948. 

The surprise is not so much that newspaper 
circulation increased, but that it increased so 
little, both in TV and non-TV cities. News- 
print has been plentiful, in contrast to war- 
time rationing and postwar grey markets. Cir- 
culation campaigns have been under way. 

It may well be that TV will have little over- 
all effect upon newspaper and magazine circu- 
lations. The experience may turn out to fol- 
low that in sound‘radio. More radio sets are 
being sold than ever before, and, after the first 
TV flush, radio tune-in actually has increased. 
Yet TV sets are selling beyond plant capacity 
and this Christmas will be an assured sell-out. 

E. & P. shouts Eureka. But it may be whis- 
tling prematurely through its 7 pt. type. You 
can read when you listen. But can you read 
newspapers or books when you’re telelooking? 

We'll be interested in the results of E. & P.’s 
second survey a year from now, when the TV 
set population will exceed 7,500,000 in about 
125 markets. TV may not be a cut-throat 
competitor, but we would not suggest, that the 
printed media turn their collective heads. 
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AM Alive or NARBA Dead 


ANY day now there will be action in Montreal 
on NARBA. The issue is whether the most 
powerful nation on earth shall submit to the 
preposterous demands of Cuba, no bigger than 
a midget’s hand. 

Cuba, after feinting, bluffing and grimacing 
all over the Montreal landscape, asks for 108 
assignments. It seeks protection from our 
regional stations, entailing a junior realloca- 
tion. It would break down three additional 
dozen 1-A clears and would acquire rights on 
virtually all our 1-B’s. For an island popula- 
tion of 5 million it wants facilities adequate 
to serve practically everything in our hemi- 
sphere south of Florida. 

If our delegation capitulates, the responsi- 
bility must be laid at the doorstep of our State 
Dept. (probably with the consent of the FCC) 
which sanctimoniously invokes the “hemi- 
spheric solidarity” wheeze. And that would 
be only the beginning. What about Mexico, 
which without explanation, so far has ab- 
stained from participation? And will Canada 
stand by? 

It isn’t so much how individual stations may 
be affected, though that’s disastrous enough. 
Rather, it’s the principle of the U.S. being 
caught in the continental pincers and being 
pushed around virtually at will. 

If there is no treaty (and that would hap- 
pen, we judge, only if the State Dept. is con- 
vinced that there would be no chance of Senate 
ratification), then the alternative presumably 
would be an “ether war.” Such an eventuality, 
of course, is undesirable, but to American 
broadcasters and to the public, it is to be 
preferred over complete subjugation and the 
inevitable clamor from others for correspond- 
ing treatment. 

Indeed, there’s an ether war on now. Cuba 
is occupying about every facility it has de- 
manded. The difference is we are not fighting 
back with our own watts. Our State Dent., of 
course, might well oppose such retaliatory 
measures, but we feel national pride and self- 
preservation would prevail through an out- 
raged Congressional reaction. Those members 
of Congress already apprised of the Cuban 
cupiditv have had the same reaction: Let’s 
have “jungle warfare” if thev want it. 

Why should our State Devt. shrink when 
mention is made of economic reprisals? Are 
broadcasters second-rate citizens? Are not 
listeners in America, where radio was born, 
nurtured and developed, entitled to service as 
good as that accorded our Cuban cousins? 
There are 150 million of us; 5 million of them, 
and you could put all of Cuba in the vest 
pocket of Texas. 

But there’s more than one way of skinning 
the radio cat. Call the status quo a “cold radio 
war.” Practically all of the good Cuban trans- 
mitters are U. S. made. Others are haywire. 
How much more power can they emit even with 
overloaded transmitters? Can they foot the 
additional bills? They can cover Cuba’s pint- 
sized area with a few watts, but they can’t 
get any more rate out of wasted watts. 


Cuba has little or no reserve equipment. 
Tubes and condensers burn out. Our manu- 
facturers certainly wouldn’t be disposed to sell 
them replacements simply to blast away at 
their good U. S. customers. That isn’t pru- 
dent business. So, if need be, let them fire 
away and burn out. 

The U. S. delegation, headed by FCC Comr. 
Hyde, has had a thankless job from the start. 
Chairman Hyde has made it clear that he did 
not intend to stand by and see U. S. radio 
liquidated. He, however, is subject to State 
Dept. veto. 

But, whatever the diplomatic stresses or the 
political strains, let’s have U. S. radio alive, 
or NARBA dead. 


Our Respects Ton 


Rev. FRANCIS EDMUND CORKERY, 8J, 


MONG the presidents of the nation’s lead. 
A ing stations, there are few Doctors ¢ 
Philosophy, still fewer university preg. 
dents—and members of the clergy are rap 
indeed. Yet the Very Reverend Francis f, 
Corkery, S.J., A.B., M.A., Ph.D., STL, who 
in September became president of KG 
Spokane, is all of these, and a first-class 
administrator in addition. 

Father Corkery, whose priestly robes do not 
hide a colorful, vigorous personality, disclaims 
knowledge of radio operations, and his lifes 
experience in the service of religion and educa 
tion would seem to indicate at most a limited 
contact with station management. Still, as 
he talked about plans for the station before he 
became head of KGA, his conversation showed 
real familiarity with the problems involved 
even to such details as the desirability of a 
low spot on the dial. 

The president of KGA, ABC’s affiliate in 
the Inland Empire of eastern Washington 
State, has entered the area of radio by virtue 
of his position as president of Gonzaga U, 
one of the largest Jesuit institutions of higher 
learning in the Pacific Northwest. Formerly 
owned by Louis Wasmer, long-time North 
west broadcaster and a member of the uni- 
versity’s board of regents, KGA was sold to 
Gonzaga last spring for $425,000 [BRoapcast- 
ING, June 20]. Mr. Wasmer continues with the 
station in an advisory capacity, although serv- 
ing without salary. 

Father Corkery’s philosophy of the role of 
radio indicates a rare combination of realistic 
practicality and loftier vision regarding the 
medium’s value. 

“A well and properly informed public,” he 
believes, “is the only true safeguard of the 
dignity and freedom of man. Radio, being 
one of the major means of communication and 
education, has a tremendous responsibility a 
properly informing the mind in the basi 
underlying principles upon which the whole 
concept of human freedom and dignity rests 
This responsibility in radio is the greater 
cause it reaches every segment of society ant 
reaches into every home in the land. It 
message is heard by persons of every age ani 
of every condition in life.” 

Because radio, to Father Corkery’s way 0 
thinking, is essentially a public service oper 
tion, it is particularly fitting that KGA shoul 
now be operated under the aegis of a university. 
The station president has no narrow conceptiat 
of “public service,” however, for he visualizé 
the inclusion of a constructive viewpoint inal 
programs, not merely the so-called “educt 
tional” broadcasts. 


(Continued on page 41) 
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Management 


t MAT 
ILLIS W. HOLT resigns as gen- 
eral manager of WHAY New 
Britain, Conn., to become chair- 
man of board of directors and chief 
engineer of station which is owned by 
Central Connecticut Broadcasting Co. 


HOMER GRIFFITH, formerly head 
of his own station representation 
organization, joins executive staff of 
KAFY Bakersfield, Calif. 


T. O. M. McCULLOUGH, part owner 
and former general manager of 
WMBM Miami Beach, joins Gerity- 
Michigan Corp. (Dishmaster dish- 
washing machines, manufacturers and 
distributors of die cast and plated 
products), as sales manager. He will 
headquarter in Chicago and retain 
his radio interests. 


DON MACKAY, station manager of 
CJCJ Calgary, Alta., elected mayor of 
Calgary on Nov. 24. 


HUBBELL ROBINSON Jr., CBS vice 
president and director of programs, 
is in Hollywood for two weeks con- 
ferences. 


JOHN CARL JEFFREY, general man- 
ager of WIOU Kokomo, Ind., is the 
father of a girl, Janelle Anne, born 
Nov. 16. 


CANADIAN radio listeners have paid 
more than $13,000,000 in radio license 
fees over past three years, according 
to report tabled in Parliament at Ot- 
tawa by Transport Minister L. Chev- 
rier. Annual license fee is $2.50. 





GRANGE BACKS CLEARS 
Urges FCC Action 


DEMAND that all existing clear 
channels be retained was made 
Nov. 26 by the National Grange at 
its annual meeting in Sacramento, 
Calif. The California State Grange 
a week earlier had taken a similar 
stand [BROADCASTING, Nov. 28]. 
The national body demanded that 
the FCC give clear-channel sta- 
tions permission to operate at suf- 
ficient power to provide adequate 
service to all rural areas and in- 
sisted the State Dept. resist any 
attempt by other North American 
nations to set up stations on fre- 
quencies now assigned U. S. clears. 


Football Guests 

WSBT South Bend, Ind., and 
the Paul H. Raymer Co. last 
month joined in entertaining 
advertising agency people in 
New York and Chicago on 
two football parties. In New 
York, the agency representa- 
tives were entertained at a 
luncheon at the Hotel Roose- 
velt and then were guests at 
the Notre Dame-North Caro- 
lina football game at Yankee 
Stadium, Nov. 12. On Nov. 
26, Chicago agency personnel 
were brought from the 
Windy City to South Bend 
where they were entertained 
at a luncheon at the Indiana 
Club and then witnessed the 
Notre Dame-Southern Cali- 
fornia game. 


INC. 


ESTING CO., 
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NEW ENGLAND GROU 


FORMATION of the New England Broadcasting System, made Up ¢f 
21 stations in the six New England states, was announced last Tues, 
by Kettell-Carter, Boston, station representative. 

Announcement was made during a day-long sales meeting held 


Boston’s Hotel Statler. Morning 
session was devoted to an agency 
panel. Participants included: Jan 
Gilbert, Harold Cabot & Co. Inc.; 
Lois H. Scott, John C. Dowd Inc.; 
Edmund J. Shea, James Thomas 
Chirurg Co.; Helen C. Horrigan, 
Chambers & Wiswell Inc.; Beatrice 
Ludwig, Bresnick & Solomont Inc., 
and Eugene F. Stafford, Daniel F. 
Sullivan Co. 

NEBS will function on a single 
rate card, order, and billing basis; 
the 21 stations sold as a single 
unit, or a portion of the group sold 
to any advertiser. Potential lis- 
tening audience of the group, ac- 
cording to K-C, is 5 million of New 
England’s total population. 

Kettell-Carter said NEBS’ slo- 
gan is “Buy the Boston station of 
your choice—NEBS delivers the 
rest of New England.” Stations 
comprising the newly formed 
broadcasting group are: 

Maine—WABI Bangor, WLAM 
Lewiston-Auburn, WPOR Port- 
land, WTVL_ Waterville; New 
Hampshire—WFEA Manchester, 
WKNE Keene, WLNH Laconia, 
WMOU Berlin; Vermont—WJOY 
Burlington, WSKI Montpelier- 
Barre; Massachusetts —W ACE 
Chicopee-Springfield, WALE Fall 
River, WBEC Pittsfield, WBKA 
Brockton, WBSM New Bedford, 
WEIM Fitchburg, WHAV Haver- 
hill, WKOX Framingham, WNEB 


RADIO MAIL 


Favors the Program 











WHILE unsolicited letters written 
to radio programs probably over- 
emphasize the unfavorable side of 
audience reaction, still almost every 
letter received is, in a way, a mark 
of approval. These are two of sev- 
eral conclusions drawn from a sur- 
vey of fan mail conducted by Leo 
Bogart, member of the public re- 
lations department of the Stand- 
ard Oil Co. of New Jersey. 

Mr. Bogart’s findings were based 
on an analysis of mail received on 
behalf of the New York Philhar- 
monic Symphony Orchestra con- 
cert broadcasts, sponsored by the 
Standard Oil on CBS, Sunday 
(3-4:30 p.m.). His report appears 
in the fall, 1949 edition of the 
Public Opinion Quarterly, pub- 
lished by Princeton U. Press. 

Mr. Bogart explains in his sum- 
mary that while the critic seizes 
his pen more hastily than the par- 
tisan, it is easy for the listener who 
dislikes what he hears to switch to 
another station. Therefore, Mr. 
Bogart believes that one who takes 
the trouble to write expressing 
criticism ‘evidently is attracted 
strongly to the program. Solicited 
mail also produced a typical re- 
sponse, he explains, because per- 
sons influenced by appeals for mail 
already feel some favorable in- 
volvement with the program. 


* 


Providence; 
Hartford. 


K-C Form 
Unit 


i 
Worcester; Rhode Island—Wyyy 


Connecticut—WTyy 


Taking part in the morning SeSsign 
of the day-long sales meeting wa; . 
panel of Boston agency personnel, j. 
cluding Jan Gilbert, Harold Cabot ; 
Co.; Lois H. Scott, John C. Dowd I. 
Edmund J. Shea, James Thomas (hj. 
urg Co.; Helen C. Horrigan, Chambex 


& Wiswell 


Inc.; 


Beatrice Ludwig 


Bresnick & Solomont; and Eugene 7 
Stafford, Daniel F. Sullivan Co. 


The afternoon session was 
voted to local selling problens 
with Gerald Higgins, sales Manag. 
er of WLAM Lewiston, Me, anj 
Robert Peebles, sales manager oj 
WKNE Keene, N. H., leading the 


discussion. 


Following the sales meeting, sta. 
tion men and Kettell-Carter wer 
hosts to a group of New England 
agency executives and advertisers 
at a cocktail reception held at the 
Hotel Somerset. 


H. M. GOLDBERG 
Dies In Plane Crash 


HARRY M. GOLDBERG, 47, pr. 
duction manager at Ruthrauff é 
Ryan, New York, was killed las 
Tuesday in the Dallas crash of an 
American Airlines DC-6, en route 
from New York to Mexico City. 


Mr. 


Goldberg joined R&R i: 


1917, at the age of 15, as a mail: 
room boy, and worked his way w 
production depart: 


through the 
ment. 


He was considered to be one 


of the top production men in th 


city. 


His wife, Sophie, 42, also wa 
killed in the crash. They are sur 
vived by two children, Doris, 2 
and Howard, 18, a U. of Pennsy! 
vania freshman. 

One of the crash survivors wa 


Dr. 


Luis de la Rosa, of Mexie 


City. Senor de la Rosa is directo: 
of the Chamber of Broadcasters ¢ 
Mexico and one of the organizer 
of the Inter-American Assn. ¢ 


Broadcasters. 


He 


was en rout 


from New York to Mexico City. 





Thomas H. Murray 


THOMAS HENRY MURRAY, # 


administrative 


assistant to Wi: 


liam J. Norfleet, chief accountatt 
in charge of FCC’s Bureau of At 


counting, died Nov. 27. 


successfully 


clot, it was reported. 
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ertisers Subject: COMPETITION -- THE AMERICAN WAY 
| at the 
Our railroads live in a world of competition, and have done 
so for more than a century. They are in competition not only with one 


City. Sincerely yours, 


G another but also with other forms of commercial transportation -= by 
Crash highway, by air and by water. They know what it is to meet competition, 
47, pro- and they must keep on meeting it. 
rauff & 
ae First of all, there is competition in service. Each form of 
on ‘nae transportation can do certain things and each offers advantages. How-= 
City. ever, only the railroads are true common carriers, because they are the 
pet only form of transportation which can and does handle anything movable, 
way Up in any quantity, for anyone, anywhere, and in any season of the year. 
depart: 
~~ There is also competition in rates charged for transportation 
service. These rates must be low enough to move the traffic and at the 
also Wai same time high enough to meet and to cover the cost of doing business. 
otis, % 
Pennsy! The public wants and is entitled to the most adequate, the 
most dependable, and the most economical transportation service, all 
Mex costs considered. The only way that sort of service can be provided 
- director is to have competition among carriers on an even basis, with each form 
asters (: of transportation standing on its own feet and paying its own way 
rang without government aid or subsidy. | 
en rout | 
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IN BMB 
IN HOOPER 


IN THE SOUTH’S 
FIRST MARKET 







t To sell Houston 
and the great 


Gulf Coast area 


ee 
uy KPRC 


FIRST in Everything 


that Counts! 


HOUSTON 


950 KILOCYCLES - 5000 WATTS 


NBC and TQN on the Gulf Coast 


Jack Harris, General Manager 


Represented Nationally by Edward Petry & Co. 
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Commercial | 


“NHET YOUNG resigns from sales 
staff of WOR New York to join 
WCBS New York as an account 

executive. Before joining WOR he 
was in radio department of Associ- 
ated Press. 


WARREN STOUT named commercial 
manager of KSEK Pittsburg, Kan. 
He has been with station as salesman 
for more than a year, and before that 
was salesman with WMBH Joplin, Mo. 


JACK BRUMBECK, formerly with 
CBS in San Francisco, joins ABC, in 
San Francisco, as West Coast sales 


representative. He 
replaces FRANK 
SCHMIDT, re- 
signed. 

CARLO F. ZEZZA, 
formerly project 
engineer _ with 
Gibbs and_ Hill, 
New York, and 
JOHN W. DOS- 
CHER, formerly 
space salesman 
with Hearst News- 
papers, join WOR 
New York as ac- 
count executives. 
CLARK-WANDLESS-MANN Inc., New 
York, appointed exclusive U. S. rep- 
resentative for WAPA San Juan, P. R. 


Mr. Brumbeck 


LOUIS LEPROHON, formerly man- 
ager of CKCO Ottawa, and CKSB St. 
Boniface, joins Joseph Hershey Mc- 
Gillvra, New York, as special French- 
Canadian station representative. 


INDEPENDENT METROPOLITAN 
SALES appointed national represent- 
ative for KOWH Omaha, effective im- 
mediately. 


ERIC ROSS, formerly of KSWI Coun- 
cil Bluffs, Iowa, joins sales depart- 
ment of KBON Omaha. 


WESTERN RADIO SALES of Holly- 
wood appointed West Coast represent- 
ative for KLAS Las Vegas, Nev. 
Donald Cooke Inc. remains East Coast 
representative for station. 


HARVEY CARY, program director at 
WKRC Cincinnati since 1947, ap- 
pointed to local sales force, handling 
both regional and national accounts 
for WKRC. He was previously an- 
nouncer with WBBM Chicago, and 
network production manager for Mid- 
west Division of CBS. He is succeeded 
as program director by PAUL SHU- 
MATE (see Production). 


KETTELL-CARTER, Boston,  ap- 
pointed regional representative of 
WBSM (FM) New Bedford, Mass. 


Station is represented nationally by 
Joseph Hershey McGillvra Inc. 


JAMES E. FOX, account executive of 
KWG Stockton, Calif., is the father 
of a boy, Dennis Leslie, born Nov. 3. 
CHARLES E. BURGE, salesman at 
KXOK St. Louis, is the father of a 
boy, John Charles. 





NEW 10 kw station, CBE, will be 
opened early next year by Canadian 
Broadcasting Corp. at Windsor, Ont. 
CBE will serve Canadian programs to 
Windsor-Detroit area, and will not air 
U. S. originating commercial network 
shows due to proximity of Detroit 
stations. 





TRANSIT RADIO 


Faces New Battle in D. C. 


ATTORNEYS for Washington, 
D. C.’s Transit Radio and Capital 
Transit Co. were preparing a brief 
last week refuting renewed charges 
that music-equipped buses and 
streetcars violate the First and 
Fifth Amendments of the Constitu- 
tion, and endanger the “public 
safety, comfort and convenience.” 

The brief, to be filed today (Mon- 


day) with the Public Utilities 
Commission, District of Columbia, 
will answer a new appeal sub- 
mitted to PUC by two Washington 
attorneys, Franklin Pollak and 
Guy Martin. Mr. Pollak, a Justice 
Dept. attorney, testified before 


PUC during its October hearings 
[ BROADCASTING, Oct. 31]. 

The new appeal seeks a ban on 
present radio receivers in transit 
vehicles and prohibition of further 
installations as contemplated by 
Capital Transit Co. and WWDC- 
FM, capital TR franchise-operator. 
Possibility of a rehearing, should 
PUC place emphasis on the reve- 
nue issue before making its deci- 
sion, also was’ suggested by 
Messrs. Pollak and Martin. CTC 
officials contend that the radio ad- 


vertising helps defray transit 
costs. 
TR and CTC officials are ex- 


pected to contend that neither the 
First nor Fifth Amendments are 
involved, since each entails legisla- 
tion by government, and to point 
out that PUC already has heard 
evidence tending to disprove that 
comfort and safety are endangered 
[BROADCASTING, Nov. 7]. 

The Pollak-Martin brief charges 
that the two amendments—dealing 
with free speech (‘freedom to lis- 
ten”) and deprivation of property 
and liberty without due process of 
law—are violated by the _ broad- 
casts. 


RADIO STRENGTH 


Campeau Cites AM Power 


ABILITY of AM radio to with- 
stand TV competition was voiced 
strongly last week by J. E. (Ted) 
Campeau, president of CKLW, 
Detroit-Windsor, Mutual’s 50 kw 
outlet in that area. He said from 
the standpoint of his own station’s 
sales figures, AM radio is far from 
being “on the way out,” as CKLW’s 
business is operating 28% ahead 
of a year ago with local and na- 
tional commitments pointing to a 
banner year in 1950. 

“Of course,’ Mr. Campeau said, 
“TV will continue to grow in ac- 
ceptance by both viewer and spon- 
sor, however, as TV grows, so will 
the high-powered AM stations in 
major markets continue to record 
extremely satisfactory sales re- 
cords.” He cited an upturn in the 
sale of AM sets in the Detroit area 
and the increase in his station’s 
business, concluding both adver- 
tisers and listeners are accepting 
AM broadcasting “as the mass- 
appeal medium for a long time to 
come.” 
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LATIN BROADCASTER,  Clemen; 
Serna Martinez (I), founder of Rojj, 
Programas de Mexico, largest rmji, 
network south of the Rio Grande 
host to Percy Hodgson, president ¢j 
Rotary International. Mexico (iy 
Rotarians honored Mr. Hodgson nj 
his wife during a brief visit in Mexico 
recently. Senor Martinez is presiden; 

of the Mexico City Rotary Club, 


LEVY AGENCY 
Gets Three New Account; 
LEVY ADVERTISING Agency 


Newark, has recently acquire 
three new radio-television accounts 
Hyman R. Levy, president, an. 
nounced last week. 

The upholstery division of Gin. 
bel’s Department Store, New York 
has appointed the agency to han. 
dle a test radio campaizn alread 
launched on WVNJ Newark. 

American Limoges China ( 
New York (dinnerware), has ap- 
pointed the firm to handle its na 
tional radio and television activi. 
ties. Radio spots have been sched 
uled on WPEN Philadelphie 
WVNJ Newark, WLIB New York 
and WFDR (FM) New York, th 
latter on a test basis as it is th 
company’s first use of FM. Afte 
the first of the year, Mr. Levy a 
pects to use TV film demonstrat 
shows as well as video spots 
various cities. 

Kitchen Sales Corp., Newar! 
maker of Cooleroller, aluminu 
rolling pin with built-in refriger 


f 


tion, has named the agency f 
national radio and television a 
vertising. The firm, formerly ha! 


dled by Huber Hoge & Sons, Ne 
York, currently is using WAA4! 
Newark, and after successful tes 
ing of WATV (TV) Newark, ha 
scheduled five 15-minute film den: 
onstration programs (Mon.-Fri 
on that station. The direct-salé 
type of films subsequently will & 
scheduled in other cities. 
Frank Silver is account execl 
tive on the Gimbel account, wif 
Mr. Levy handling both America! 
Limoges and Kitchen Sales & 
counts. David Howard is the 
agency’s radio and TV director. 
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Respects 
(Continued from page 36) 
At the same time, since KGA 


continues to be operated as a com- 
mercial, there have been no major 
changes ie the program schedule 
or emphasis. Harvey Wixson con- 
tinues as station manager, and the 
officials of Gonzaga have retained 
the services of the entire staff. 

“We feel fortunate in having the 
wealth of experience of those who 
have heen with KGA over the 
years,’ ’ Father Corkery said. “Their 
knowledge will be an invaluable 
asset. Basic station policy will be 
determined by Mr. Wixson, in con- 
sultation with the University.” 
As the station’s operation un- 
der university auspices develops, 
Father Corkery expects that in- 
creasing use will be made of the 
expert knowledge available from 
members of the faculty, in such 
varied fields as international re- 
lations, political science, political 
economy and education. In addi- 
tion, visiting artists and lecturers 
who may come to Spokane under 
university sponsorship’ will be 
afforded an opportunity to broad- 
cast over KGA when possible. 

KGA’s Primary Purpose 

Gonzaga has for some time 
offered courses in radio writing, 
journalism and broadcasting tech- 
niques, and these may be expanded, 
Father Corkery indicated, with 
KGA serving as an observation 
laboratory for the students. Pri- 
mary objective of the station will 
continue as in the past, however, 
major emphasis being on the de- 
velopment of a varied program 
schedule which will attract both 
listeners and advertisers. For KGA 
is not to be an “educational sta- 
tion” in the sense that many 
college-operated facilities are; 
rather, the university regards the 
station as primarily a financial in- 
vestment. 

While Father Corkery has had 
no previous experience directly in 
radio management, he does have 
an extensive background in ad- 
ministration and ‘business affairs. 
Prior to his presidency of Gonzaga 
U, a post he assumed on April 12, 
1945, he was for nine years presi- 
dent of Seattle College (now Seat- 
tle U.) where, during his term of 
office, the student enrollment leaned 
from 200 to 1,500. Gonzaga has 
experienced similar growth in re- 
cent years, and a peak registration 
of 2,000 was reached last fall. 

Father Corkery also has dis- 
tinguished himself as a prominent 
tivie figure in the Northwest by 
taking the lead in activities outside 
the realm of education. During 
the war years, he served as a mem- 
ber of the Regional War Labor 
eres 
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Board from its inception. The 50th 
General Military Hospital, spon- 
sored by Seattle College, counts 
Father Corkery as its original god- 
father. The hospital, staffed with 
60 physicians and surgeons, den- 
tists and technical experts, and 115 
nurses, saw active duty in the 
European Theatre during the Sec- 
ond World War. 

The son of the late Mr. and Mrs. 
T. J. Corkery, Francis Edmund 
Corkery was born Jan. 17, 1903, in 
Springfield, Ill., and was brought 
to Spokane at the age of eight 
months. He attended Webster 
Grade School, Gonzaga High 
School and Gonzaga U., all in 
Spokane, and later taught for four 
years at the university of which he 
is now president. 

He entered the Society of Jesus 
in 1920, immediately following his 
graduation from high school. In 
addition to further education at 
St. Louis U. and at Alma College 
in Santa Clara, Calif., he received 
his Ph.D. from Gregorian U. in 
Rome. His novitiate (first phase 
of training after entering the or- 
der of the Society of Jesus) was 
served at Los Gatos, Calif., and he 
was ordained at St. Mary’s in 
Kansas. 

When Father Corkery took the 
presidency of Seattle College in 
1936, he was the youngest college 
president in the United States. He 
is now also a member of the board 
of directors of the National Foun- 
dation for Infantile Paralysis, the 
American Arbitration Assn. and 
the Assn. of American Colleges. 
He is a member of the college as- 
sociation’s Commission on Aca- 
demic Freedom and Tenure, and is 
chairman of the Labor and Indus- 
tries Committee for the Spokane 
Chamber of Commerce. 

Major Expansions Made 

Under Father Corkery’s presi- 
dency , Gonzaga U. had taken sev- 


eral major steps in its expansion 
program prior to the acquisition of 


KGA. First big step was con- 
struction of the $500,000 engineer- 
ing building, recently completed. 


Next came the announcement, in 
the fall of 1948, that after more 
than 60 years of an all-male stu- 
dent body, the university would 
open its doors to coeds. More re- 
cently, plans were announced for 
construction of the Crosby Memo- 
rial Library, financed by a gift 
from Bing Crosby, Gonzaga alum- 
nus and a classmate of Father 
Corkery. 

In the opinion of university offi- 
cials, however, the purchase of 
KGA is perhaps the greatest step 


thus far taken in Gonzaga’s ex- 
pansion program. The station, 
which went on the air Jan. 8, 1926, 


with 10 kw, was part of the early 
“Northwest Triangle” network, de- 


veloped by Mr. Wasmer to link 
Spokane with Seattle and with 
Portland, Ore. Today, KGA op- 


erates fulltime with 50 kw on 1510 
ke, although an application is 
pending before FCC to change the 
frequency to 1030 ke. 
An alert, forceful 
graying temples and 


man with 
expressive 
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UPSIDE DOWN or right side up it is 
still Earle Pudney, WGY-WRGB (TV) 
Schenectady, N. Y., radio and tele- 
vision star, accepting $25 check from 
the Y’s Men’s Club. When Mr. Pud- 
ney said he’d stand on his head on 
some busy street corner if some of 
his listeners would swell the purse 
strings of a lagging chest drive, mem- 
bers of the Y took him at his word. 
While he was at it, Mr. Pudney col- 
lected an additional $45.31 from 
spectators for the Community Chest. 


eyebrows, Father Corkery is aware 
of the potentialities of radio. He 
has established his presidential 
office at the KGA studios, so that 
he may be constantly in touch with 


station developments. And _ he 
recognizes that the advent of tele- 
will pose new problems for 


management, although he 


vision 


radio 


does not join the prophets of gloom 
who say radio will be dead in a 
few years. 

“T fully believe,” Father Corkery 
said, “that despite the advent of 
television, radio will continue to 
play a very important role in the 


field of communication. When 
radio first entered prominently into 


the field of communication, there 
were those who sang the death 
knell of newspapers, magazines 
and particularly phonograph rec- 
ords. These were all supposed to 
have been outmoded by the advent 
of this new, great medium of com- 
munication. But today, the circu- 


lation of newspapers, magazines 


and particularly phonograph rec- 
ords has increased apace and 
reached a maximum never dreamed 
of in the early days of radio.” 
Father Corkery has little time 
for personal hobbies. His chief 
concern has always been with edu- 
cation—and now, with the added 
duties of heading KGA, he sees 


added opportunities in education. 


Arch Kepner 


ARCH KEPNER, 34, « 
editor WQXR New 
on Nov. 27 at New 
Sinai Hospital. He had been ill 
for two months with cancer. Mr. 
Kepner joined WQXR in 1937. 
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lied Outs 


cal and TV producer, onetime ac- 
count executive for Ruthrauff & 
Ryan, appointed 


ery ADAMS, Detroit theatri- 


executive producer 
of West Hooker Telefeatures Inc., 
New York. He will headquarter at 
his own Detroit office, which merges 
with Hooker organization, and will 
head all video productions for firm. 


ALEX MUMFORD, of Roberts & Carr 
Productions, New York package pro- 
ducer, granted two-month leave of 
absence from firm to be radio direc- 
tor of March of Dimes for Greater 
Manhattan. 


BERT F. RUDOLPH, formerly with 
Telamir Production, Monterey, Calif., 
recording and TV film firm, named 
president and business manager of 
Calmont Radio and Television Co., 
newly formed corporation with offices 
at 226 Pajaro St., Salinas. 


STANDARD RADIO Transcription 
Services Inc., Hollywood, is distribut- 
ing as Christmas gift to all subscriber 
stations a half-hour dramatic fantasy, 
Pokey, The Christmas Elf. Program 
can be used as sustainer or sold locally 
by individual stations. 


CHARLES MICHELSON Ince., New 
York, announces sale of A Date With 
Music series to KTTS Springfield, Mo., 





and WWPB Miami, Fla., on five-per- 
week basis under sponsorship of Black- 
stone Washing Machines. Another 
series, The Sealed Book, half-hour 
mystery, sold to WCPO Cincinnati. 


CHESHIRE & Assoc., radio program 
packaging and transcription sales or- 
ganization, formed in Hollywood by 
BOB REICHENBACH, formerly sales 
manager, Mayfair Transcription Co., 
Hollywood, and HARRY CHESHIRE, 
entertainer. Offices are at 6533 Holly- 
wood Blvd. Telephone: Hollywood 
9-4580. Firm now producing and dis- 
tributing transcribed series titled 
Lonesome Gal. 

A. C. NIELSEN Co., Chicago, an- 
nounces Ellington & Co., New York, 
has subscribed to New York television 
index service. Young & Rubicam Inc., 
New York, has subscribed to Nielsen’s 
Class A service. 


Equipment 


WILLARD H. SAHLOFF, formerly 
merchandise manager and vice presi- 
dent of Montgomery Ward Co., and 
more recently president of National 
Enameling and Stamping Co., ap- 
pointed manager of General Electric 
Co. Receiver Div., Syracuse, N. Y. 


AEROVOX Corp., New Bedford, Mass., 
purchases entire outstanding stock of 


FIGURE THE ODD$S...by KX 


¥ 
1 


s| 


BUT THE ODDS ARE IN YOUR FAVOR when you pick Charley Stookey's 
“Town and Country’ program on KXOK to sell farm products. Persua- 
sive salesman, Charley Stookey, is widely known in KXOK-land, with 
legions of listeners from 6:00 to 7:30 a. m., Monday through Satur- 


day. To build sales in the vital-to-advertisers 


112-county, 5-state 


coverage of KXOK .. . phone, wire, write for availabilities today .. . 


or call your John Blair man. 


630 KC 5,000 WATTS FULL TIME BASIC ABC 
IN BIG ST. LOUIS 
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Electrical Reactance Co., Franklin- 
ville, N. Y. Plants will be operated 
as wholly-owned subsidiary under con- 
tinuing management of CHARLES E. 
KRAMPF, president. Mr. Krampf 
also becomes a director of Aerovox. 


ADMIRAL Corp., Chicago, 
four new vice presidents. Executives 
and their new positions are: RICH- 
ARD F. DOOLEY, vice president in 
charge of real estate; FRANK J. 
KAZDA, vice president in charge of 
purchasing; CY S. ROSSATE, vice 
president in charge of production, and 
KENNETH D. TURNER, vice presi- 
dent in charge of engineering. 


DAVID RANDOLPH, music consult- 
ant for Lafayette Radio, New York 
distributor of radio equipment, has 
created High-Fidelity Music Guide, 
explanation in layman’s language of 
what high-fidelity sound reproduction 
is, its advantages, and how it can be 
obtained. Copies of 12-page guide 
may be had by writing to company at 
100 Sixth Ave., New York 13, N. Y. 


appoints 


HENRY TAYLOR 
Cited in FTC Order 


FEDERAL TRADE Commission 
has issued a “cease and desist’ 
order to prohibit Henry J. Taylor, 
ABC commentator, and Package 
Advertising Co., from “coercing 
and inducing” other manufacturers 
into certain license agreements in- 
volving unpatented waxed paper 
bands. 


Mr. Taylor’s firm makes and 
sells printed waxed paper inserts 
used by bakers for advertising 
media. According to FTC, he pur- 
portedly licensed other manufac- 
turers on a royalty basis, and col- 
lected about $1,300,000 from 1931 
to 1945. The company used the 
trade mark Ad-Seal-It. 


The ABC commentator said, 
however, that patents and licensing 
agreements had terminated this 
past March, and that his firm had 
issued the licenses without charge. 
The licensees paid a uniform roy- 
alty on all sales realized, he said. 


The commission said it found 
that “none of the licensees have 
ever used the methods” covered by 
Mr. Taylor’s two patents—one deal- 
ing with the method of applying 
the bands to the wrappers, the 
other covering the package result- 
ing from use of the method patent. 


FTC concluded that the result of 
the practices tended to “create a 
monopoly ... in the interstate sale 
and distribution of unpatented 
printed waxed paper bands.” 


WHO Buys WE Units 


WHO Des Moines has contracted 
with Westinghouse Electric Corp. 
for two new 50 kw FM and AM 
transmitters, according to Ralph 
Evans, WHO executive vice presi- 
dent. The AM transmitter is model 
50-HG-2. The FM transmitter, 
model FM-50, uses the new “Sym- 
metron” power amplifier. Both 
transmitters use selenium rectifiers 
in the high-voltage d-c power sup- 
plies. 





KVOO SHINES 


In Promoting Shoe Pojiy 


——, 
CHANCE United Press pop, 
item jelled into a natural prom 
tion for KVOO Tulsa and Grif 
shoe polish at the annual gridin, 
classic between Oklahoma Agy 
and the U. of Tulsa Nov. 5, 
The news article quipped thy 
to even the U. of Oklahoma.(j,. 
homa A&M “press box score” (;j, 
Oklahoma press box has an ele, 
tor but the Aggies’ box doesn 
A&M would offer free shoeshjn: 
to newsmen on the day of ty 
A&M-Tulsa big game. “Quan, 
Parker, Stillwater’s shoeshine gt 









Mr. Henry gets his shoes shined by 
Mr. Parker as Mr. O’Brien stani 
by with more polish. 
* * * 

and sports expert who was sent ti 
the World Series by townspeople 
will carry the brush and polish for 
the Aggies,’”’ UP reported. 

John Henry, KVOO sports d: 
rector, who is’ sponsored thre 
nights a week on Sports Call by 
Griffin, read the dispatch and wire 
Otis Wile, Aggie publicist, that le 
would furnish all the Griffin ABC 
shoe polish that Mr. Parker woul 
need for the game. He also plugge 
the promotion on the air precedin 
Griffin spots. At the game, ML 
O’Brien, Griffin. representativs 
contributed a case of the polish t 
Mr. Parker for his “athletic cor 
tribution” and distributed 85 ca 
to visiting newsmen. 
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MARITIME PROVINCES 
ASK 
JOS. WEED & CO. 
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National Nielsen-Ratings Top Programs 


S., INCL. SMALL-TOWN, FARM AND URBAN HOMES 
—and including TELEPHONE and NON-TELEPHONE HOMES) 


OCTOBER 16-22 


NIELSEN-RATINGt 
a 


— Current Rating — 


























Current Previous Homes Homes Points 
Ronk Rank Program (000) % Change 
EVENING, ONCE-A-WEEK (Average for All Programs) (3,692) (9.4) (+0.2) 
1 1 Lux Radio Theatre (CBS) ......... 10,252 26.1 +4.2 
: 2 c,h... ee 9,035 23.0 +2.8 
3 4 Godfrey's Talent Scouts (CBS).... 7,738 19.7 +1.9 
4 6 My Friend Irma (CBS)........... 7,621 19.4 +28 
5 3 Charlie McCarthy (CBS).......... 7,188 18.3 —04 
6 5 Amos ‘n’ Andy (CBS)............ 6,678 17.0 —0.2 
7 | Mystery Theater (CBS) ........... 6,442 16.4 +1.2 
: 9 Fibber McGee & Molly (NBC)..... 6,246 15.9 —0.4 
8 8 Inner Sanctum (CBS)............ 6,167 15.7 ey 
10 7 Be Tee Ge) o ccccccccccccccs 6,048 15.4 —t1.1 
i 13 ED dceccccccccces 5,931 15.1 +0.1 
‘ 12 12 People Are Funny (NBC)........ 5,931 15.1 +0.1 
: 13 14 Mr. & Mrs. North (CBS).......... 5.617 14.3 0.0 
t 14 10 Mr. Keen : er haar ia wae 5,578 14.2 as 
: 15 22 Walter Winchell (ABC)........... 5,460 13.9 +0.9 
16 16 F.B.1. in Peace & War (CBS)...... 5,460 13.9 0.0 
7 29 Mr. Chameleon (CBS)............ 5,460 13.9 +1.5 
18 24 Day in Life of Dennis Day (NBC).. 5,381 13.7 +1.0 
19 30 Great Gildersleeve (NBC)......... 5,342 13.6 +1.3 
0 26 Hallmark — (CBS)... Pen Seen 5,303 13.5 +0.9 
_ — WEEKLY iment for All ia (2,593) (6.6) (0.0) 
Oe Serres 4,399 11.2 0.0 
; ; Counter-Spy (ABC)............... 4,242 10.8 —0.7 
3 3 _ lone > 4,085 10.4 —0.1 
—— A — —_ = es = —_ a 
WEEKDAY oe for All Programs) —_............ (1,964) (5.0) (—0.1) 
1 Arthur Godfrey (Liggett & Myers) 

“Cie Si et ciate 3,889 99 —0.1 
1 2 Arthur Godfrey (Nabisco) (CBS)... 3,417 8.7 +0.4 
3 3 Romance of Helen Trent (CBS)... .. 3,182 8.1 +0.1 
4 5 EE BI Ge av cccsccdccaces 3,103 7.9 +0.1 
5 13 Min Poskins (GBS)... .........005. 3,025 7.7 +0.7 
6 4 Wendy Warren (CBS). ; 2,985 7.6 —0.2 
7 20 See 2,946 75 +0.9 
8 10 Arthur Godfrey (Goldseal) (CBs). 2,907 7.4 0.0 
9 a8 Right to Happiness (NBC). . 2,868 7.3 —0.2 
10 12 Pepper Youna’ . ‘omen (NBC). 2,868 7.3 0.0 
’ " 14 Rosemary (CBS)............. ose 2,868 7.3 +0.4 
12 18 My True Story (Sterling) (ABC).... 2,868 7.3 +0.6 
. 3 19 Our Gal, Sunday (CBS)........... 2,828 7.2 +0.6 
4 23 Guiding Light (CBS)............. 2,671 6.8 +0.6 
by 5 6 Young Widder Brown (NBC). rr 2,671 6.8 —0.9 
nas - SATURDAY (Average for All Programs) (2,043) (5.2) (+0.2) 
Grand Central Station (CBS)...... 3,967 10.1 +1.4 
: ; Stars Over Hollywood (CBS)...... 3,692 9.4 +1.6 
3 1 — Theater — Peek v 3,457 8.8 —1.9 
t —————— : = — 
ple -, meAY (Average oo All Peon (1,414) (3.6) (+0.3) 
s True Detective Mysteries (MBS). 4,321 11.0 —0.6 
fe} 2 Shadow (MBS).................. 4,007 10.2 +0.5 
3 3 Martin Kane, Private Eye (MBS)... 3,614 9.2 +1.7 

dis Copyright 1949, A. C. Nielsen Co. 


ree NOTE: Number of homes is obtained by applying the ‘’NIELSEN-RATING” 


(%) to 39,281,000— 


the 1949 estimate of Total United States Radio Homes. 
| by f (*) Homes reached during all or any part of the program, except for homes listening only 
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SPARTANBURG 


—— 
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casts of Twenty Questions, which 
started Nov. 26 for five weeks, and 
is seen at the same time (8-8:30 
p.m.) as program is broadcast on 
MBS. 





The ‘a 


-< WORD) 


(0. fot resale inc) 
SPARTANBURG 


MORE FOR YOUR 
DOLLAR WITH 
WORD in Spartanburg 


See TAYLOR-BORROFF 


ABC 


SERVING THE 
HEART OF THE 
PIEDMONT 
CAROLINAS 


KLZ_NEWSMAN 


Backed on Denver Barring 
SHELDON PETERSON, the KLZ 


Denver news and special events di- 
rector, who was refused the right 
to broadcast the highlights of a re- 
cent Denver city council hearing, 
has been defended by the Southern 
California Radio News Club. 

In a letter to Mr. Peterson, Al 
Gordon, president of the California 
organization, stated: “The refusal 
to permit you and other radio news- 
men to record portions of a city 
council hearing is, of course, unjust 
and discriminatory. On behalf of 
the Radio News Club of Southern 
California, I want to assure you of 
our support of your position in the 
matter.” 


Attracts National Attention 


Mr. Peterson stirred nation-wide 
comment fortnight ago when the 
Denver city council turned down 
his petition to broadcast a hearing 
involving charges which had been 
brought against a Denver council- 
man accused of taking a $500 “gift” 
in connection with a liquor license. 
At the same time, the council de- 
nied broadcast rights both to KLZ 
and KMYR Denver. In his petition, 
Mr. Peterson had stated that every 
effort would be made to be impar- 
tial and to give both sides of the 
discussion. 

“In view of the action taken by 
your city council this morning,” he 
told his KLZ audience, “we can 
draw but one conclusion. The ma- 
jority of the city council does not 
want you to hear the proceedings 
of the trial exactly as they occur 
and in the actual voice of the par- 
ticipants.” 

Mr. Peterson, who has been KLZ 
news and special events director 
since 1947, was elected last month 
to the board of directors of the 
National Assn. of Radio News 
Directors. 


HOWARD NAMED 


Heads Munitions Board 


HUBERT E. HOWARD, chairman 
of the Personnel Policy Board, 
Dept. of Defense, has been ap- 
pointed chairman of the Munitions 
Board, charged with the responsi- 
bility for procurement of electron- 
ics equipment for the military in 
the overall mobilization program. 
A native of Fairfield, Iowa, Mr. 
Howard was named to head the 
Policy Board by Defense Secre- 
tary Louis Johnson last Septem- 
ber. 


The Munitions Board has been 
working on_ standardization of 
equipment specifications and stock- 
piling of strategic and critical ma- 
terials. Currently it is drawing up 
a procurement program for elec- 
tronics equipment to be submitted 
to a manufacturers’ industry ad- 
visory group comprising members 
of Radio Mfrs. Assn. [BROADCAST- 
ING, Nov. 21]. No meetings have 
been held recently. 





































News 





OBERT SCHAKNE, former In- 
R ternationa News Service and 
PM reporter in New York, named 
acting t WMOR (FM) 


news director 
Chicago. 

ARTHUR LODGE appointed to handle 
film operations for NBC’s video news 
and special events department, suc- 
ceeding PAUL ALLEY, resigned. 
STUART STRAND, editor for 
WHIO Dayton, Ohio, appointed con- 
sultant te Sound Motion Pictures Di- 
vision of Air Fo Wright-Pat- 


news 


rees at 


terson Field, Dayton 

DICK CUTTING, formerly of CBS 
Western Division news and _ special 
events, joins staff of KITO San Ber- 
nardino, Calif., where he is in charge 
of special events and news depart- 
ments 


Dr. HAROLD FISHER, 
on KNBC San Francisco, has left for 
New Delhi to part 
on Indian- 


commentator 


Conference 
Relations. He 


icipate in 
American 


will then continue around the world. 
San Francisco educators and journal- 
ists will substitute during his two- 
month absence from station. 

JACK BRICKHOUSE, sports manager 
of WGN Ine. and sportscaster for 
WGN-AM-TV Chicago, is one of nine 


Bradley U. alumni to be elected to 
school’s sports Hall of Fame 

LEONARD O’CONNOR, who conducts 
News on the Spot daily on WMAQ 
Chicago, is father of a boy, William, 


orn Nov. 17. 
Adv. 





Week-End with 
International and 
4-H a Busy One 


When the week-end of 
26-27 hit WLS, it found the staff 
meeting itself coming back, as activ- 
activity for complete co- 
with the great International 


November 


ity piled or 
operatior 


Live Stock Exposition, the 4-H Club 
National Congress, and other events. 

The station originated over 5% 
hours direct from the International 
Live Stock Show, Chicago’s biggest 
annual event and live stock’s “grand 
finale”. Special programs came from 
the 4-H Club Congress, 4-Hers were 
guests on half a dozen WLS pro- 
grams, and 900 4-H Club Members 
came to the WLS National Barn 
Dance on Saturday night. WLS tal- 


ided for the annual meet- 
Editors and for 
Wilson and Com- 


ent was prov 
ing of Agricultural 
a banquet given by 


pany and Wilson Brothers during the 
Live Stock Exposition. And so fora 
few days, the WLS staff ate and slept 
“in the saddle” 


All so that listeners who have come 
to depend on WLS for thorough cov- 


erage of all important events would 
again find the 890 spot the best on 
the dial for service and entertain- 
ment. 


WLS 
Chicago 7 


Represented by John Blair & Company 
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‘DRY’ VICTORY 
NTPC Lauds Sen. Johnson 
“DRY” factions can claim a “moral 
victory” over radio-minded dis- 
tillers, thanks largely to Sen. Ed- 
win C. Johnson (D-Col.) and a few 
temperance leaders, according to 
the president of the National Tem- 
perance and Prohibition Council. 

In recent statements, Bishop 
Wilbur E. Hammaker told council 
members that while distillers 
temporarily have been restrained 
from using the airwaves to adver- 
tise liquor, “nothing in the law pre- 
vents a renewed and successful at- 
tempt to get whisky, rum and 
brandy on the air.” He said pres- 
ent restraint was due largely to 
“vigorous efforts” of Sen. Johnson, 
chairman of the Senate Interstate 
& Foreign Commerce Committee, 
and others, and is a “moral victory 
only.” 

Bishop Hammaker, who is chair- 
man of the council’s committee on 
liquor advertising bills, reminded 
that the Senate Interstate Com- 
merce Committee will hold hear- 
ings Jan. 12-13 on legislation (S 
1847) to outlaw all such advertis- 
ing in interstate commerce. Sen. 
William Langer (R-N. D.) is the 
author. Bishop Hammaker testi- 
fied at similar hearings held by the 
same group in 1948. He urged 
Congress to pass both the Langer 
measure and another (HR 2428) 
introduced in the House by Rep. 
Joseph Bryson (D-S. C.) to outlaw 
not only radio-TV liquor ads but 
also “Men of Distinction” ads. 


Miss Mildred Fulton 
The Biow Company 
New York City 


Dear Millie: 


Ain't never seen nothin’ like th’ per- 

motin’ thet’s bin done here at WCHS! 

Why these fel- 

lers is a dream- 

in’ up sump- 

thin’ all th’ 

time! They’s 

jest finished 

up th’ Kroger 

contest, and a 

coupla weeks 

ago they an- 

nounct th’ win- 

ners in th’ Lux 

Radio Theeater 

15 year ole airl 

contest. Now 

they’s around- 

in’ out th’ big 

CBS Fall Per- 

moshun Cam- 

paign, so yer’d 

think they’d be 

tired. But not 

these WCHS 

boys, nosiree! 

Now they’s 

abeginnin’ 

their big 

Christmas 

Basket Show 

for th’ Salva- 

tion Army! Y’- 

know, Millie, 

permotin’ 

really makes 

a station, and 

good ole WCHS 

really goes all out whether it be fer a 

client er fer some community agency like 

th’ Salvation Army! Thet’s why folks 

*round here thinks 0’ WCHS when they 
thinks o’ radio! 

Yrs. 


WCHS 
Charleston, W. Va. 
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Production 


AUL SHUMATE, formerly pro- 
ducer at KMOX St. Louis, joins 
WKRC Cincinnati as program 

director, succeeding HARVEY CARY, 
who has joined station’s sales force. 
Mr. Shumate has been active in radio 
since early ’30’s. 


DON THURSTON and JERRY JOHN- 
SON join staff of WTWN St. Johns- 
bury, Vt., as combination-men. Mr. 
Johnson was formerly with WJOR 
Bangor, Me. 


CLARENCE E. (Bud) DAY Jr. joins 
WWJ Detroit as associate producer. 
He formerly was with Brooke, Smith, 
French & Dorrance, Detroit. 


STEPHEN WOOD promoted from 
continuity editor to program manager 
at WMOR (FM) Chicago. 


JOHN HORSTMANN Jr., formerly 
assistant director at WCAU-TV Phila- 
delphia, joins WOR-TV New York, as 
assistant sports camera director. He 
will assist Director ROY MEREDITH. 
WILLIAM TUSHER today (Dec. 5) 
starts quarter-hour weekly commen- 
tary program, William Tusher in 
Hollywood, on ABC Pacific stations. 


HENRY ALLIN appointed program 
director of WLAP Lexington, Ky. He 
served as chief announcer and produc- 


tion manager of 
station for past 
three years. He 


succeeds J. B. 
FAULCONER, re- 
signed to enter in- 
surance business. 
Mr. Fauleconer con- 
tinues in his posi- 
tion as sportscaster 
with WLAP. 

Mrs. MAYME M. 
ALLISON joins 
KBON Omaha as 
director of wom- 
en’s activities. She 
will be featured on 
the Town show. 


NORMAN WAIN, formerly of WLOW 
Norfolk, Va., and WNYE New York, 
joins WASA Havre de Grace, Md., as 
early morning man and_ staff an- 
nouncer. 

BOB CHAMLEE, recent graduate of 
Broadcasters Network Studios, Holly- 
wood, joins staff of KROS Clinton, 
Iowa. 

JACK GIBBONS, former program di- 
rector for WAMS Wilmington, Del., 
joins WONE Dayton, Ohio, in same 
capacity. 

ROBERT D. SMITH, announcer with 
WABI Bangor, Me., for 25 years, re- 





Mr. Allin 


15-minute ’Round 


signs from station. Future plans 
have not been announced. 
TONY BELLO, former news and 


sports editor for WCNT Centralia, II1., 
joins announcing staff of KWK St. 
Louis. 

GENE KLAVAN, former dise jockey 
and announcer for WCBM Baltimore 
and after that with WITH and WAAM 
(TV) both Baltimore, joins WTOP 
Washington. 


OZZIE JOHNSON appointed program 
director for KSEK Pittsburg, Kans. 
He has been announcing for station 





since it took the air two and one-half 
years ago. 


JANE RYDSTROM, assistant producer 
for WAAM (TV) Baltimore, named 
producer-director for station. 


PERRY W. WARD joins KRMG Tulsa, 
Okla., as program director. He 
started his radio career in 1931 as 
announcer for 
KVOO Tulsa, mov- 
ing to WKY Okla- 
homa City in 1935. 
He was a producer- 
m.c. with NBC-Blue 
and has done pro- 


duction and _ pro- 
gramming with 
ABC, CBS and 


NBC in Hollywood. 
In 1947 he was ap- 
pointed program 
manager at KOMA 
Oklahoma City. For 
past two years he has free-lanced. 


BILL HELLMAN, formerly’ with 
KSAN San Francisco, joins announc- 
ing staff of KSFO, same city. 


BILL VENELL, announcer at WHO- 
AM-FM Des Moines, Iowa, elected 
president of Des Moines Junior Cham- 
ber of Commerce. 


GERTRUDE BERG, star of CBS and 
CBS-TV program The Goldbergs, will 
be honored Dec. 13, by New York’s 
Cinema Lodge of B’nai B’rith, for her 
“ceaseless efforts in promoting inter- 
faith understanding.” 


GEORGE C. BIGGAR, WLS Chicago 
program executive, elected to board 
of directors of Chicago (loop) Kiwanis 
Club. He served as agriculture chair- 
man for past year. 


GLORIA GRANT, movie editor of 
KMGM (FM) Los Angeles, signed to 
do syndicated column for five Los 
Angeles area newspapers. 


MARTHA DEANE, woman’s commen- 
tator at WOR New York, elected to 
board of governors of Fashion Group 
for a two-year term. She is only 
radio representative on board. 


Mr. Ward 


WONS SALE 


Yankee-’Times’ Pact Not {% 









NEGOTIATIONS between Yanks 
Network and The Hartfonj 
(Conn.) Times for purchase y 
Yankee’s WONS Hartford are gi 
just in the talking stage, it Wis 
reported last week. In fact, Ya. 
kee has received several other gf 
fers for purchase of the statin, 
it was said. 

The Times, licensee of WTRy 
Hartford, 250 w local ABC outly 
on 1230 ke, at one time sought 
switch WTHT to 5 kw on 910% 
but lost out in the comparatiy 
proceeding to WHAY New Britaip, 
WONS is assigned 5 kw on 14) 
ke and is a Mutual-Yankee af. 
iate. 

In October Yankee received pe. 
mission from FCC to lease js 
WAAB Worcester, Mass., and 
WMTW Portland, Me., to Radio 
Enterprises Inc. for three years at 
$40,000 yearly, with re-lease op. 
tions and certain other rights 
[BROADCASTING, Oct. 10]. Yankee 
also is licensee of WICC Bridge. 
port and WNAC Boston. 





WBS Renewals 


A GROUP of six Southern stations 
have renewed their contracts for 
the transcribed library service of 
the World Broadcasting System, 
the firm announces. Stations which 
have renewed the _ service are: 
WEED Rocky Mount, N. C, 
WKBC North Wilkesboro, N. C.; 
WMGY Montgomery, Ala.; KALB 
Alexandria, La.; WKEY Coving. 
ton, Va., and WFTC Kinston, 
N. C. 





Three Take Ziv Show 


THE Frederic W. Ziv Co. “Mr. 
and Mrs.” show, Meet the Menjous, 
featuring Adolph Menjou and his 
wife, Veree Teasdale, has been sold 
to three more stations, according 
to an announcement by the firm. 
New stations taking the show are 
KCMO Kansas City, Mo.; WNDN 
Midland, Mich., and KDIX Dicki- 
son, N. D. 



















tional 


5 KW DAY—1 KW NITE 
MISSOULA 


Cyywm ontana: 


not one, but SEVEN 


Seven major industries, we mean. Mining, cattle, 
lumbering, electric power, farming, sugar beets, 
meat packing. Diversification which means sales 
stability all year around. 

Add ‘em together. 
capita income of $1641—$318 above the na- 
average. 
Montanians adds to sales, too. 


They tote up a Montana per 


KGVO-CBS for 85 thousand 
For you? 


Stations 


ANACONDA BUTTE 
250 KW 


te NOT ONE, BUT SEVEN MAJOR INDUSTRIES 
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WATL CASE 


RESIDENTS of Southern California’s Ventura Valley who wanted to have a 
panoramic view of the recent 20,000 acre fire in the Santa Susana Valley, 
vere able to do so when Manager Bob Reel of KSPA Santa Paula arranged 
for special night flights over the area. 
yere made during which passengers could record their reactions to the 
sight on a tape recording placed in the plane. 
rip over the area are (1 to r) Airport Manager Wally Bassett, KSPA News 


During the night (Nov. 2), 25 flights 
Winding up the inaugural 


Editor Roy Sadlier, Mr. Reel and Charles Martin of KSPA sales. 





Labor Board Approves 
Tact With Unions 


‘ENERAL approval of WATL Atlanta’s conduct in bargaining nego- 
ations with AFRA and IBEW and specific indictments of certain union 
tacties highlighted findings of an intermediate report filed by NLRB 
last week. 

The recommendations, filed by * 
Hamilton Gardner, NLRB trial ex- refusal of technicians to cross 
yminer, were based on findings that AFRA picket lines led to a “work 
WATL, licensed to Atlanta Broad- stoppage,” and clearly abrogated 
sasting Co., had consistently bar- the contract Dec. 30, 1948. WATL 
gained “in good faith,” contrary to had “no further obligation” to bar- 
union allegations, and that the sta- gain collectively with IBEW, the 
tin had engaged in unfair labor intermediate report held. The 





practices to the extent only of original contract was signed in 
tending to “restrain” certain em- 1944. 
ployes in the exercise of certain The WATL-AFRA-IBEW case 


rights. 

Chief findings of NLRB’s pre- 
iminary report were that AFRA 
‘struck” the station without notice 
last Jan. 1; that since the contract 
expired Dec. 30, 1948, WATL was 
not bound to bargain collectively 
wih AFRA per se; and _ that 
AFRA, in effect, abrogated the 
entire agreement by striking with- 
out notice. Announcers were in- 
volved in the dispute. 

With respect to IBEW, repre- 
senting the station’s technicians 
and engineers, NLRB found that 


last August prompted the artists’ 
union to petition FCC for revoca- 
tion of WATL’s AM-FM licenses, 
contending the station had violated 
labor relations laws and FCC reg- 
ulations. 

The station, owned by J. W. 
Woodruff Sr., told FCC that AFRA 
had (1) indulged in secondary boy- 
cotts, (2) struck without notice, 
and (3) was pressuring the Com- 
mission to settle Mr. Woodruff’s 
differences with both AFRA and 
IBEW. On the other hand, WATL 
Mr. Woodruff had not 


contended, 
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“flagrantly disregarded” either la- 
bor laws or FCC rules, and had 
conformed to provisions of NLRB’s 
early order. WATL said it had 
operated in the public interest since 
1935 [BROADCASTING, Aug. 29]. 

Furthermore, WATL advised the 
Commission, the station had com- 
plied with citations on its techni- 
cal setup as studied by an FCC in- 
vestigator earlier this year. AFRA 
had charged that the station vio- 
lated FCC technical regulations. 

NLRB’s intermediate report, re- 
leased last Thursday, noted that 
the board had never authorized an 
election at WATL among announc- 
ers, technicians and engineers, but 
held that both union locals had 
written contracts designating them 
as representatives. 

The examiner’s 
out that AFRA, in striking, had 
“violated an important and vital 
part of the contract ... it is ele- 
mentary that non-observance or 
breaking of an essential part of a 
contract has the effect of abrogat- 
ing the entire document.” The: 
contract terminated Dec. 30, 1948, 
and WATL “had no further duty 
to bargain collectively with AFRA,” 
Mr. Gardner added. 

The finding continued: “The very 
fact that (WATL) was willing to 
negotiate with AFRA after the 
strike evinces an attitude of fair- 
ness, consideration and good faith. 
Under the contract it was under 
no further obligation to do so.... 
(WATL) did not delay or prolong 
the negotiations Increases 


report pointed 


of $10 per week per announcer 
were fixed by negotiation but 
turned down by certain AFRA 


members. 
Dismissal Recommended 


Mr. Gardner recommended dis- 
missal of the complaint alleging 
WATL’s refusal to bargain col- 
lectively “and in good faith.” 

With respect to IBEW, the find- 
ings noted that while the techni- 
cians did not strike, “they refused 
to cross the AFRA picket lines” 
and there definitely had been a 
“stoppage of operations,” thus vio- 
lating the 1944 contract. Hence, 
the station was not obligated under 
the contract after Dec. 30, 1948, 
when it was abrogated entirely, to 
bargain collectively with IBEW, 
they noted. Thus, AFRA and 
IBEW were reprimanded for sec- 
ondary boycotts. 

Differences with IBEW evolved 
around a six-day week, rejected by 
the engineers union. Again, WATL 
showed a willingness to negotiate 
and bargain collectively, the find- 
ing showed. Dismissal of that por- 
tion of the complaint also was 
urged by Mr. Gardner. 

Charges originally were filed by 
AFRA’s Atlanta Local on March 
24, and by IBEW Local 1193 on 
March 22. NLRB filed its 


com- 
plaint on March 25. 
WATL’s answer denied _ that 


AFRA and IBEW were authorized 
representatives of the announcers 
and technicians, and specific unfair 
labor practices alleged by both un- 
ions. Hearings were held in At- 
lanta May 3 to May 26. 





Technical oh 


RANK GOLDSTEIN 

assistant chief 

WMOR (FM) Chicago. 
JAMES M. BURKE, formerly 
of WAAM (TV 
WTVN (TV 
e capacity. 
CLARKE INSTRUMENT Corp., Silver 
Spring, Md., announces Model 109 
high-precision phase monitor for use 
with directional antenna systems. 
ROY R. HAYWARD has 
moted to technic 
A operations at 


ROBERT V. 


promoted to 
engineer at 


chief 
Baltimore, 
Columbus, Ohio, 


engineer 
joins 


in San 





been pro- 
or of studio 
WENR-TV Chicago. 
NICHOLAS, assistant 
chief KXOK St. Louis, 
is the father Robert V. 3d. 


TRANSRADIO Ltd., London, Eng., an- 


ai direct 


engineer for 


ot a boy, 


nounces two new capacitance cables, 
Type C34, low, and Type C344, very 
low; and two new transmission lines, 
Type A34, highly flexible, and Type 
A344, flexible 

PHILCO Corp., Philadelphia, an- 
nounces three types of biconical TV 
aerials, for installations requiring 
outdoor antennas, six alignment jigs 
for simplifying servicing of Philco 
TV receivers, and Model M-20 three- 
speed record changer and 45 rpm 
record adapter discs and non-slip 
driver. 


ED MORRELL, assistant station engi- 


neer at WNBQ (TV) Chicago, is the 
father of a boy, James Richard, born 
Nov. 19 


One Does I- 
in Mid-America 


ONE Spot on the Dial 
im ONE Set of Call Letters 


KCMO 


Kansas City’s ONE and ONLY 


watt station 
810k« 


Programmed for 
Mid-America Audiences 


Feature 
Availability 


Jim Monroe & The 
News 6:00-6:10 P.M. 
Tues., Thurs. & Sat. 
Radio reporting at 
its best with Mid- 

America’s favorite 

newscaster. Write, 
wire or call today! 





Nationa! Representative — John E. Pearson Co. 





December 5, 1949 © Page 45 



















ADIO and television editors have 
been sent cakes by Yolen, Ross & 
Salzman Inc., New York, publicity 
representative for Ronson Art Metal 
Works. Accompanying cakes were 
notes encouraging editors to eat them 
while watching simulcasts of Ronson’s 


Twenty Questions on WOR-TV New 
York and NBC-TV network. Show 


debuted on television last Saturday. 


Daily Radio Column 
FEATURES written about show stars, 
sponsors, behind-the-scene happenings 
and listeners are in column, “MACK 
from K-PAC” which runs daily in 
Port Arthur, Tex., newspaper. ““Mack” 


is Mack Newberry, promotion man- 
ager of KPAC Port Arthur. Arti- 


cles strive for “human interest appeal 
that KPAC and MBS programs fea- 


ture. Equal attention is given to net- 
work and local programs... .” Air- 
spot program promotion is given 
column. 


Northwest Newshawk 


LATEST promotion piece from KSTP 
Minneapolis-St. Paul is bulletin, part 
of which is made up of reprint from 
trade magazine. Piece begins: “Bill 
Ingram’s Noon News is KSTP’s Hot- 
test Availability—Noon News with Bill 
Ingram racked up an 8.1 Hooperating, 
July through September 1949. Since 
1946 this quarter-hour period on 
KSTP has maintained a healthy 9.9 
average. ...” Complete information 
about show is given. 


Spotsy, the Panther 


SERIES of promotion pieces from 
WQQW Washington center around 
Spotsy, panther who attacked mink 


searf in station’s studios during pro- 
gram recently. Letter from station, 
bearing Spotsy’s signature—red print 
of panther paw—tells of publicity in 
newspapers, radio, TV, newsreels and 


YOUR OWN 
CALL LETTERS 


Hand-lettered in gold on luxurious 
MAROON SATIN 


TIES 


$2.50 
Post Paid 
No C.O.D. 


(Cleanable) 





Allow 2 weeks for delivery 
Add 3% sales tax for Michigan residents. 


ae ad 


_ Seagate iain 


] Hessing’s Men's Shop. | 
1 Lobby, Hotel Statler, | 
i Detroit, Michigan. 
Gentlemen: | 
1 Please send me....... CALL LETTER | 
{ TIES with the following call letters 


| ree oT eT eer Enclosed is $........ 

| in check/money order. | 
1 IUBINO crcccccccccccccccccccsecceccce | 
I | 
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Promotion 


photographs resulting from “... just 
30 seconds on WQQW, the smart 
Washington independent that pro- 
duces RESULTS ... Mine was a one- 
shot. Just think what regular use 
of WQQW could do for you or your 
client,” says Spotsy. Additional pro- 
motion is given by Spotsy to station’s 
change of address. Piece shows cari- 
cature of Spotsy reading script and 
changing records. New address of 
station is 1125 Vermont Ave., N.W. 
Phone: Executive 8676. 

Promoting FM 
EXCLUSIVE Chicago-area events car- 
ried on FM only are described in four- 
page black-and-white promotional 
brochure sent last week by FM 
Broadcasters of Chicagoland to its 
member stations. Recommended lis- 
tening included special sports, dra- 
matic, educational, musical and reli- 
gious events broadcast by 24 FM 
stations in area. Points cited in favor 
of FM—“favorite regular network 
programs free from static and inter- 
ference, even in the worst storms; 
many network shows which crowded 
AM stations don’t bring in some areas, 
but FM stations do; local sports 
broadcasts and other events not car- 
ried by AM stations, and beautiful 
recordings and transcriptions with 
tone beauty and fidelity not possible 
on AM.” 


Miss Gloveteen Competition 


BRAINCHILD of Alix Blake, morning 
man at WENT Gloversville, N. Y., 
and Manager Harry Weiner of Smal- 
ley’s Johnstown Theatre has grown 
to astounding proportions in one year. 
Competition for Miss Gloveteen, con- 
ducted by Mr. Blake, selects most 
representative teen-aged girl in glove 
manufacturing cities of Gloversville 
and Johnstown, N. Y. Competition 
started on morning record show, 
Wake With Blake, and this year many 
local merchants participated by award- 
ing prizes to winners. 
Toys for Joy 


ASSISTING the San Jose, Calif., Fire 
Dept. and local Exchange Club, in its 
collection of used toys for under- 
privileged children for Christmas, 
KEEN San Jose is conducting a “Toys 


for Joy” campaign. Station broad- 
casts daily remotes from the City 
Plaza yiving reports of toy collec- 


tions, and special nightly hour pro- 

grams on which are played musical 

requests of those who pledge toys. 
Cooperation Helps 

LARGE ecard sent to trade by KCKN- 

AM-FM Kansas City shows weight- 


lifter, labeled “Network Station” 
struggling with dumbells marked 
“Billion Dollar Market.” Caption 


underneath reads, “One Alone Can’t 
Do the Job... .” Back of card shows 
two lifters, “Network Station” aided 
by “KCKN,” holding dumbells high 
above their heads. Station’s statistics 
and coverage area are analyzed and 
readers are urged, “For extra profits 
in Greater Kansas City, hire KCKN!” 
Big Ideas 


FOLDER made from reprints of two- 
page ad in BROADCASTING, Nov. 14, 
and distributed by Columbia Pacific 
Network shows part of man’s face and 
is entitled, “What’s the big idea.” 





Inside of folder tells Columbia Pacific 
Network’s big idea for “big listening.” 
Bulletin announces sale of Jeff Regan, 
mystery show attractively placed in 
Wednesday evening line up. Back 
of red, black and white promotion 
piece shows graph with sales curve 
mounting up. 

Popular Newsman 
HAND-DELIVERED fan mail is one 
aspect evincing popularity of Jack 
Chase, day news editor of WCOP 
Boston. Promotional letter sent to 
trade by station tells how Watertown, 
Mass., seventh-grade English-Speech 
teacher walked into studio with let- 
ters for Mr. Chase and told him that 
he had been cited as an example of 
good speech in class. When students 
were being taught art of letter-writ- 
ing, they petitioned teacher to allow 
them to write Mr. Chase. Newsman 
reciprocated student’s interest by 
visiting school, passing out auto- 
graphed pictures to pupils and deliver- 
ing short talk on “Magic and Romance 
of Radio News.” Follow-through with 
other schools in area is being planned 
by Mr. Chase and WCOP. 

WPEN Scores Knock-Out 
PICTURE of boxer delivering K.O. 
punch to his opponent on latest mail- 
piece of WPEN Philadelphia enables 


station to impart this message: 
“WPEN, Philadelphia’s sports station, 


lands heavy Hooper haymaker.... By 
adding boxing to nation’s already 
greatest sports schedule!!!  Undis- 


puted leader in the football and basket- 
ball fields—both collegiate and profes- 
sional—-W PEN is now in top position 
in boxing field through signing ex- 
clusive rights to the town’s hottest 
boxing attractions. WPEN con- 
tinues to be the best buy for adver- 
tisers desiring to SELL the Philadel- 
phia market!” 


Personnel 


BEVERLY BUSH, recent graduate of 
U. of Omaha, joins publicity and pro- 
motion staff of KBON Omaha. 





CFCA-FM Kitchener, Ont., is install- 
ing FM radios in buses on trial basis 
in Kitchener-Waterloo area. To date 
there are no FM transit radio opera- 
tions in Canada. 






ANTI-TB ROLE 


Earns Citation for Radi 


RADIO contributions cf time a 
talent to the nation-wide 
against tuberculosis have been ¢ipi 
by Dr. James E. Perkins, many 
ing director of the National Typ. 
culosis Assn., in pointing up 4 
part played by radio to the gy 
annual Christmas Sea! Sale, — 
Dr. Perkins emphasized the wy: 
offered by networks, stations, hn. 
sors of network and local progray, 
advertising agencies, stars, ». 
nouncers and commentators, “Rai, 
has been a vital factor in the he, 
education programs of the yoly,. 
tary tuberculosis associations, x 
well as in the success of the anny) 
Christmas Seal Sale (Nov. 2 4 
Dec. 25),” Dr. Perkins said, 


INDEPENDENTS 
McGrath Outlines Advantage; 


Caen eee aD 
THE contention that independey; 
AM stations have kept their night. 
time audiences intact, while Ay 
network stations with TV duplic. 
tion have suffered losses to the 
newer medium, is set forth in ale. 
ter sent to timebuyers by William 
B. McGrath, managing director of 
WHDH Boston. 

Entitled, “What Happens to Ay 
Listening When TV _ Arrives?” 
Mr. McGrath’s letter states that iz 
a Hooper survey of five Boston 
stations, four of them network af. 
filates, the only one showing a 
increase in audience was WHDE 
an independent. The others showe 
a total audience loss of 14.6% du: 
ing the period, he says. 

The McGrath letter points ox 
that it is easier for an Arthv 
Godfrey AM fan to become # 
Arthur Godfrey TV fan—‘“so t) 
affiliate loses one more evenilg 
listener when Godfrey’s nighttin 
show becomes visual. Likewise 
you enjoy The Amateur Hour 
AM, you will probably like it ma 
on TV. On the whole,” Mr. I 
Grath says, “independent statio 
programming, unlike affiliate 
schedules, is non-duplicated . . 
therefore, its AM audience remait 
intact. In fact, it cannot pick it 
own pocket.” 


Coe Oe ee ee ee. eS 
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Cuban Channel Raid 


(Continued from page 20) 
most of the signatory nations howe 
represented themselves as abiding 


by its provisions pending negotia- 
jon of a new agreement. Signa- 
try countries in addition to the 
1,8. Cuba, Mexico and Canada are 
Haiti, Dominican Republic, and the 
as. 

Perticipants in the industry ad- 
ysory delegation during consider- 
ition of the Cuban proposals in- 
juded NBC Executive Vice Presi- 
ient Charles R. Denny, former 
7CC chairman, and Gustav B. Mar- 
waf, NBC vice president and gen- 
zal attorney; CBS Vice President 
lodge; Mr. Rankin and Engineer- 
ing Director Neal McNaughten of 
yAB; Charles Crutchfield, vice 
yesident and general manager of 
‘BT; Mr. Caldwell for CCBS; C. 
y, Jansky, Washington radio en- 
jneering consultant, for WFBC 
teenville, S. C.; Andrew Haley, 
jashington attorney for ABC; 
1A.M. Craven, Washington engi- 
wring consultant, for Fort Indus- 
wy Co.; Ralph N. Harmon, engi- 
wring manager of Westinghouse 
ydio Stations; Frank W. Wozen- 
aft and Frank H. MelIntosh, 
Jashington attorney and consult- 
1g engineer, respectively, for 
IPRC. 


Cuba’s Terms 

(Continued from page 19) 
wes in event radiation on these 
hannels exceeds a_ specified 
trength. 

780 ke (WBBM Chicago)—No 
sigmment now. Cuba _ requests 
‘lass 2 at Oriente, 10 kw, DA, with 
wrotection as in the case of 660 kc, 
above, 

80 ke (WCCO Minneapolis) — 
Interim Agreement gave Cuba a 
‘lass 2 assignment at Havana, 1 
iw, DA. Cuba proposes to raise 
thisto5 kw, DA. Protection same 
asin 660 ke, above. 

80 ke (WENR-WLS Chicago) 
—Interim Agreement gave Cuba 
‘lass 2 station at Camaguey, 1 kw, 
)A. Cuba proposes to change this 
t) Havana, 5 kw, DA. See 760 ke, 
above, for conditions. 

CUBAN PROPOSALS ON 1-B 
AND FOREIGN 1-A CHANNELS 


680 ke (KNBC San Francisco is 


joining states. 


WIB 


FARMERS 
Prefer WIBW because we've served 
their interests for 24 years. WIBW is 


the farm station for Kansas and ad- 


U.S. 1-B)—Cuba apparently would 
give up present assignments of 
1 kw day and 500 w station at 
Santa Clara and 250 fulltime at 
Artemisa, to which U.S. has formal 
objection outstanding. No Cuban 
proposals for this channel shown. 

690 ke (Canadian 1-A under 
NARBA)—Cuban Interim Agree- 
ment Assignment: Havana, 25 
kw, DA. NARBA assignment as 
of 3-29-49: Havana, 10 kw. Cuba 
proposes Class 1 station at Ha- 
vana, 50 kw, DA. Exact protec- 
tion to be accorded Cuban Class 1 
assignment is as yet undecided. 
The protection contemplated from 
U.S. stations is along the following 
lines: (a) Certain adjustment in 
the operation of new Jacksonville, 
Fla., assignment on 690 ke and of 
WNEL San Juan, P.R. on 860 ke; 
(b) No further assignments of 
new stations in the U.S. within the 
area south of latitude 31 degrees 
and east of longitude 93 degiees; 
(c) Boundary protection to Cuba 
on the channel, the exact degree of 
which is yet to be determined and 
may depend upon the general 
treaty rules for Class 1 protection. 
It was said that to afford the de- 
gree of protection desired by Cuba, 
the proposed Jacksonville grant 
(issued July 12 to Brennan Broad- 
casting Co.) probably would have 
to be deleted. 

730 ke (Mexican 
Interim Agreement assignment: 
Oriente, 10 kw, DA; Assignment 
as of 3-29-49: Holguin, Oriente, 
5 kw; Cuba proposes 10 kw, DA, at 
Havana, and 250 w at Oriente. 


1-A )—Cuban 


See 740 ke, below. 
740 ke (Canadian 1-A)—Exist- 
ing Cuban assignment: Havana, 


10 kw, DA. Cuba proposes 10 kw, 
DA, at Camaguey and 1 kw at 
Pinar del Rio. It was reported 
that Cuba desires additional pro- 
tection from WIBS Santurce, P.R. 
(110 mv/m maximum radiation) 
and 85 uv/m 10% skywave at bor- 
der from future U.S. assignments. 
Cuba would increase limit to 
WIBS to approximately 10 mv/m. 
Tentative solution, it was said, is 
to change WIBS frequency to 730 
ke. 

800 ke (Mexican 1-A)—Cuban 
Interim Agreement assignment: 
Oriente, 250 w; NARBA 
ment 3-29-49: Santiago de Cuba, 
250 w, and Pinar del Rio, 250 w. 


assign- 
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810 ke (KGO San Francisco and 
WGY Schenectady are U.S. 1-B’s) 
—Cuba uses 1 kw day and 250 w 
night at Santa Clara, L.V., pro- 
poses to change this to Oriente, 5 
kw, DA. Cuban use of DA, plus 
the change of location to Oriente, 
reportedly would remove basis of 
outstanding objection to previous 
assignment at Santa Clara. 

850 ke (KOA Denver is U.S. 
1-B)—Cuban Interim Agreement 
assignment: Oriente, 2 kw; assign- 
ment as of 3-29-49 is Santiago 
de Cuba, 2 kw. Cuban proposal: 
Oriente, 2 kw. See comment on 
860 ke, below. 

860 ke (Canadian 1A)—Under 
Interim Agreement, Cuba uses 860 
ke at Havana with 15 kw, DA-1. 
Cuban proposal is to boost this to 
Class 1, 50 kw, DA, at Havana. 
See 690 ke for contemplated pro- 
tection of Cuban Class 1 assign- 
ments. It was said that to afford 
the degree of protection desired 
by Cuba, WNEL San Juan would 
decrease the interference at the 
eastern tip of Cuba to less than 
125 uv/m. Cuba would increase 
limit to WNEL to 9 mv/m. Tenta- 
tive solution is to change WNEL 
frequency to 850 ke. Station 
KOAM Pittsburg, Kan., it was 
reported, would not be subject to 
interference in excess of that which 
would be permitted from a Class 2 
station under the regular Class 2 
protection rules. 

“900° ke (Mexican 1-A)—€uban 
assignment as of 3-29-49: Guan- 
tanamo, 250 w. Cuba proposes 250 
w at Mantanzas and 5 kw at Ori- 
ente. 

990 to 1500 ke 


990 ke (Canadian 1-A)—Cuban 
assignment as of 3-29-49: Sancti 
Spiritus, 1 kw day and 250 w night. 
Cuba proposes 1 kw day and 250 w 
night at Las Villas, and 250 w at 
Pinar del Rio. 

1000 ke (WCFL Chieago and 
KOMO Seattle are U.S. 1-B’s) 
Cuban assignments as of 3-29-49: 
Santiago de Cuba with 1 kw: 
Camaguey with 1 kw, which U.S. 
has formally protested. Cuba pro- 
poses to use instead at Mantanzas 
with 250 w, Camaguey with 250 w, 
and Oriente with 1 kw or with 
10 kw DA. Result, it was felt, 
would be incomplete protection to 
WCFEL. 

1010 ke (Canadian 1-A and Cu- 
ban 1-B)—Cuban assignment as 
of 3-29-49: Havana, 10 kw, DA-1. 
Cuba proposes to make this Class 
1 and use it with 50 kw, DA. It 
was reported that KLRA Little 
Rock will not be subject to inter- 
ference in excess of that which 
would be permitted from another 
Class 2 station under regular Class 
2 protection rules. See 690 ke for 
contemplated protection of Cuban 
Class 1 assignments. 

1030 ke (WBZ Boston is U.S. 
1-B)—Cuban assignment as of 
3-29-49: San Cristobal, 250 w, day. 
Cuban proposal: Pinar del Rio 
with 250 w day; Las Villas with 
250 w, Oriente with 250 w. Pro- 
tection to WBZ, it was said, would 
be incomplete. 

1050 ke (Mexican 
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Cuba’s Terms 
(Continued from page 
3-29-49: 
with 250 w. 
to Havana and increase 
DA. 

(KYW Philadelphia is 


47) 
Holguin, 
Cuba proposes 


assignment as of 
Orte., 
to move 

to 10 kw, 

1060 ke 
U.S. 1-B)—Cuban assignment s 
of 3-29-49: Camaguey with 250 w, 
DA, and Havana with 10 kw, DA 
(U.S. has formerly protested Ha- 
vana assignment). Cuba proposes 
to use instead at Las Villas and 
Oriente with 250 w. Protection to 
KYW would not be complete, it was 
thought. 

1070 ke (KNX Los Angeles is 
U.S. 1-B)—Cuba has no assign- 
ments under NARBA but proposes 
to use at Pinar del Rio with 5 kw, 
DA, and Camaguey with 250 w. 

1080 ke (KRLD Dallas and 
WTIC Hartford are U.S. 1-B’s)— 
Cuba has no assignments under 
NARBA but proposes to use at 
Havana with 250 w. This, it was 
felt, would result in incomplete 
protection to KRLD and WTIC. 

1090 ke (KTHS Hot Springs and 
WBAL Baltimore are U.S. 1-B’s) 
—Cuban assignments as of 3-29- 
49 (U.S. is protesting nighttime 
use in both cases): Havana and 
Encrucijada with 250 w day, 100 
w night. Predicted result: Incom- 
plete protection to WBAL and 
KTHS. 

1110 ke (WBT Charlotte and 
KFAB Omaha are U.S. 1-B’s)— 
Cuba has no assignments under 
NARBA but proposes to use at 
Havana and Camaguey with 250 
w. Incomplete protection to WBT 
was forecast. 
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1130 ke (KWKH Shreveport and 
WNEW New York are U.S. 1-B’s) 
—Cuban assignment as of 3-29-49: 
Guantanamo with 250 w. Cuba 
proposes to move to Las Villas and 
use with 1 kw. Expected result: 
Incomplete protection to WNEW 
and KWKH. 


1140 ke (WRVA Richmond is 
U.S. 1-B)—Cuba has no assign- 
ments under NARBA, but pro- 
poses to use with 250 w at Oriente. 
Incomplete protection to WRVA 
anticipated. 

1170 ke (KVOO Tulsa and 


WWVA Wheeling are U.S. 1-B’s) 
—Cuban assignment as of 3-29-49: 
Artemisa with 250 w, DA at night. 
Cuba proposes to move to Las 
Villas with 250 w and Oriente with 
1 kw. Protection to KVOO and 
WWVA, it was predicted, would 
be incomplete. 

1190 ke (WOWO Ft. Wayne and 
KEX Portland are U.S. 1-B’s)— 
Cuban assignment as of 3-29-49: 
Havana with 250 w, or with 5 kw 
using DA. Cuba proposes to use 
at Havana and Camaguey with 250 
w. Predicted result: Incomplete 
protection to WOWO. 

1500 to 1580 ke 


1500 ke (KSTP St. Paul and 
WTOP Washington are U.S. 1-B’s) 
—Cuba has no NARBA assign- 
ments but proposes to use at Cam- 
aguey with 250 w. Incomplete 
protection to WTOP forecast. 

1520 ke (KOMA Oklahoma Citv 
and WKBW Buffalo are U.S. 
1-B’s)—Cuba has no NARBA as- 
signments but proposes to use at 
Havana and Oriente with 250 w. 
Forecast: Incomplete protection to 
KOMA and WKBW. 

1550 ke (U.S. 1-B but with no 
1-B assignments)—Cuba has no 
NARBA assignments but proposes 
to use at Camaguey with 500 w. 

1560 ke (Cuban 1-B)—Cuban 
assignments as of 3-29-49: Havana 
with 5 kw, which temporarily is 
not operating, and Caibarien with 
5 kw. Cuba proposes to use at 
Havana with 5 kw and Oriente 
with 250 w. U.S. would be per- 
mitted Class 1-B assie@nments in 
eastern and western U.S., which 
would require modification of Cu- 
ban proposal for the station in 


Havana. 
1580 ke (Canadian 1-A)—Cu- 
ban assignment as of 3-29-49: 


Nuevitas and Havana with 250 w. 
Cuba proposes to move to Cama- 
guey with 500 w. 


REGIONAL STATIONS AF- 
FECTED BY CUBAN 
PROPOSALS 


580 ke (WDBO Orlando, Fla.)— 
No Cuban assignment as of 3-29- 
49. Cuba proposes to use at Cama- 
guey with 500 w. It was said this 
would result in RSS increase to 
U.S. station from 2.37 mv/m to 3.2 
mv/m. 

*590 ke (WMBS Uniontown, Pa.; 
KTBC Austin, Tex.; WKZO Kala- 
mazoo, Mich.; WOW Omaha; WEEI 
Boston; WAGA Atlanta) — Now 
used by CMCY Havana with 25 kw, 
DA-1, as Class 2-S, to which U.S. 
has objection outstanding. Cuba 
proposes to make this a Cuban 
Class 1 station and boost power to 
50 kw, DA-1. U.S. stations would 





receive same protection provided 
for in Interim Agreement, except: 
(a) WEEI limitation not to exceed 
1.5 mv/m; (b) WAGA limitation 
not to exceed 4 mv/m. 

620 ke (WSUN St. Petersburg, 
Fia.; WKAQ San Juan, P.R.)— 
Cuba has no assignments but pro- 
poses 1 kw at Camaguey. This 
would increase WSUN RSS from 
2.13 mv/m to 3.8 mv/m. WSUN 
probably would have to add another 
town. Steps required of WKAQ 
have not been determined. 

*950 ke (KPRC Houston)— 
CMBF Havana is assigned as Class 
2-S with 5 kw day and 1 kw night. 
Cuba proposes to make it Cuban 
Class 1 station and increase to 10 
kw, DA. Cuba also proposes a 
substantial reduction of radiation 
towards it from KPRC, which 
would require modification of the 
KPRC antenna system by addition 
of at least one tower. Cuba would 
reduce its limitation to KPRC pro- 
portionately and not increase 
power. The net effect of these 
changes, it was said, would be a 
substantial reduction in radiation 
not only towards KPRC but also 
other U.S. stations on the channel, 
particularly WGOV Valdosta, Ga., 
and WLOF Orlando, Fla. In the 
absence of a reduction in the limi- 
tation from KPRC to Cuba, the 
Cuban station would increase 
power to 10 kw, resulting in an in- 
creased limitation to KPRC from 
1.7 mv/m to approximately 5.5 
mv/m. 


WJBO and WFBC 


1150 ke (WJBO Baton Rouge)— 
CMJK Camaguey assigned with 
500 w. Cuba proposes to move to 
Havana and boost to 10 kw, DA. 
Cuba proposes reduction of limita- 
tion from U.S. by about one-half. 
This would be accomplished 
through some adjustment or altera- 
tion of the present WJBO antenna. 

1330 ke (WFBC Greenville, S. C.) 
—CMCB Havana assigned with 1 
kw. Cuba’s proposal anticipates 
continued use of same facilities, 
but seeks additional protection by 
reduction of radiation from WFBC 
to 250 mv/m. It is now approxi- 
mately 500 mv/m. The proposed 
change would apparently involve 
modification of the WFBC antenna 
by addition of another tower. Radi- 
ation towards WFBC from Havana 
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BROADCASTING ®*@ 


WHY TAKE SECONDARY COVERAGE 
of Virginia’s FIRST Market? 


Regardless of claims, if you're trying to cover Greater Norfolk from 
nature’s terrain made it impossible. 
Only Greater Norfolk stations can cover it. 


Availabilities and costs from Ra-Tel will prove it. 
“solving advertising problems” in Virginia’s FIRST market. 


WSAP MUTUAL NETWORK AFFILIATES 
PORTSMOUTH NORFOLK NEWPORT NEWS 


would not exceed 175 mv/m, Cui 
proposes that if reduction in WF 
radiation cannot be accomplishy 
Cuba would increase the power y 
its station to 5 kw. ‘ 
* The asterisk indicates regioy 
channels on which Cuba propoy 
Cuban Class 1 assignments. Cuby 
proposals provide for a total of jj 
Cuban Class 1 —— ments fy 
‘national coverage” Cuba. Ty 
exact protection i“ g* accordal 
them is as yet undecided. They 
ture of protection contemplated f, 
the proposed Cuban Class 1 assip, 
ment on 640 ke and on other cle 
channels has been indicated aboy 
Protection contemplated for Cub 
Class 1 assignments from any fj, 
ture U.S. assignments on the » 
gional channels marked with » 
asterisk is along the following 
lines: 
(a) No further assignments of 
new stations on these channels jy 
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the U.S. within the area south o Ji te" Ge 
latitude 31 degrees and east of |e preside 
longitude 93 degrees. ronaging 
(b) Boundary protection to Cub, }—— 
on the channel involved, the exact und); 112 
degree to be determined and may #1160 - ( 
depend upon the general treaty figo ke (1 
protection requirements for Class | ff, (WOAI 
stations. WCAU P 
In addition to assignments on re. q 
gional channels marked with an = 
asterisk (590 ke and 950 ke) Cuban with a 
assignments on the following tr. US. l- ‘ 
gional channels would also be Francisco) 
regarded as Cuban Class 1 stations | York); 94 
entitled to the protection from ney | it (WLA' 
U.S. assignments indicated in this J kane); 18 
note: 550, 570, 630, 920, 980, 101) & mento, W 
ke. This would not adversely af § \« (Bahar 
fect existing U.S. assignments 0 § jn 1-A). 
these channels. ies 
CHANNELS NOT AFFECTED fo 04 4 
BY CUBAN PROPOSALS [° ™ 
The Cuban proposals did not Gaal cha 
include change affecting the follow. § MS? % PU 
ing channels. et forme! 
U.S. 1-A Channels (dominant sta- | Nations ha 
tions in parentheses) —650 kt § within spe 
(WSM Nashville); 670 ke (WMAQ s 
Chicago); 700 ke (WLW Cineit- § 
nati); 720 ke (WGN Chicago); 7) } “ORE TH 
ke (WSB Atlanta); 770 ke (WJ § * were 
New York); 820 ke (WBAP-WFAA f "8 day 
Ft. Worth-Dallas) ; 840 ke (WHAS § *® childr 
Louisville); 870 ke (WWL Nev Ps over 
Orleans); 880 ke (WCBS Nevg ‘0% Show 
York); 1020 ke (KDKA Pitt: § "Christm 
burgh); 1040 ke (WHO De 
———- 





Moines); 1100 ke (WTAM Cleve 

















And only WSAP can 


SERVING 








Telecastin/ 










The my. 
ated fp 
Assign. 
or Clea 
| above 
* Cuba, 
any fy. 
the rp. 
vith an 
lowing 


ents of 
nnels jp 
outh of 
east of 


to Cuba 
1 exact 
nd may 

treaty 
Class 1 


LS ON re- 
with an 
) Cuban 
ving re- 
also be 
stations 
rom new 
1 in this 
80, 101) 
sely af. 
nents on 


ECTED 
ALS 
did not 


e follov- 


nant sta- 
650 k 
(WMAQ 
~ Cinein- 
go); 75 
ke (WII 
D-WFAA 
(WHAS 
VL New 
BS Nex 
A Pitts. 


10 De 
M Cleve 


—$—_ 


from 


can 







rket. 











——- 





2q-Tel! 










castin| 
















THESE four executives were among the radio figures who attended the dedi- 


ation ceremonies for new studios of WCAM Camden, N. J., municipally 
wned, commercially operated station, on Nov. 22 [Broapcastinc, Nov. 28]. 
tor; Gerald Fadden, Philco Distributors, Philadelphia; Joseph L. Tinney, 
vice president and general manager, WCAU Philadelphia; Willard C. Schriver, 
sonaging director, WCAM, and Donald Thornburgh, president of WCAU. 


snd); 1120 ke (KMOX St. Louis); 
60 ke (KSL Salt Lake City); 
80 ke (WHAM Rochester); 1200 
« (WOAI San Antonio); 1210 ke 
WCAU Philadelphia). 

1B and Foreign 1-A Channels 
vith dominants shown in case of 
1§. 1-B’s)—680 ke (KNBC San 
francisco); 710 ke (WOR New 
York); 940 ke (none listed); 1510 
«¢ (WLAC Nashville, KGA Spo- 
ine); 1580 ke (KFBK Sacra- 
mento, WCKY Cincinnati); 1540 
ke (Bahaman 1-A); 1570 ke (Mexi- 
can 1-A). 

Regional Channels—Apparently 
{0 and 13880 ke are the only re- 
gional channels Cuba does not pro- 
pose to put into use. However, un- 
et former NARBA the signatory 
nations had a right to use regionals 
within specified limitations. 





MORE THAN quarter-million pack- 
ages were sent overseas by Thanks- 
giving day as Christmas presents for 
ver children as result of MBS ap- 
jeals over J Love A Mystery and Bob 
Poole Show. Appeal will continue un- 
til Christmas. 
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PROPOSED CUBAN STATION ASSIGNMENTS 





550 ke—Havana: Class I, DA. 

560 ke—Oriente: 0.25 kw. 

570 ke—Las Villas: Class I, DA. 

580 ke—Camaguey: 0.50 kw. 

590 ke—Havana: Class I, DA. 

600 kc—Pinar del Rio: 1 kw; 
Oriente: 2.5 kw. 

620 kc—Camaguey: 1 kw. 

630 ke—Havana: Class I, DA. 

640 kce—Las Villas: Class I, DA. 

660 kce—Havana: DA. 

690 ke—Havana: Class I, DA. 

730 ke—Havana: 10 kw, DA; 
Or‘ente: 0.25 kw. 

740 ke—Pinar del Rio: 1 kw; 
Camaguey: 10 kw, DA. 

760 ke—Havana: 10 kw, DA. 

780 ke—Oriente: 10 kw, DA. 

790 kce—Havana: 10 kw, DA. 

800 kc—Las Villas: 1 kw. 

810 kec—Oriente: 5 kw, DA. 

830 ke—Havana: 5 kw, DA. 

850 ke—Oriente: 2 kw, DA. 

860 ke—Havana: Class I, DA. 

890 ke—Havana: 5 kw, DA. 

900 ke—Matanzas: 0.25 kw; 
Oriente: 5 kw. 

910 ke—Las Villas: 5 kw or 10 
kw, DA. 

920 ke—Havana: Class I, DA. 

930 ke—Matanzas: 0.50 kw; 
Oriente: 1 kw. 

950 kce—Havana: 10 kw, DA, 
Class I. 

960 ke—Matanzas: 0.50 kw; 
Camaguey: 1 kw. 

970 ke—Oriente: 2.5 kw. 

980 kce—Havana: 10 kw, DA, 
Class I. 

990 ke—Pinar del Rio: 0.25 kw; 
Las Villas: 1 kw-D, 0.25 kw-N. 

1000 ke—Matanzas: 0.25 kw; 
Camaguey: 0.25 kw; Oriente: 1 
kw, or 10 kw DA. 

1010 ke—Havana: Class I, DA. 

1030 ke—Pinar del Rio: 0.25 
kw; Las Villas: 0.25 kw; Oriente: 
0.25 kw. 

1050 ke—Havana: 10 kw, DA. 

1060 ke—Las Villas: 0.25 kw; 
Oriente: 0.25 kw. 

1070 ke—Pinar del Rio: 5 kw, 
DA; Camaguey: 0.25 kw. 

1080 ke—Havana: 0.25 kw. 

1090 ke—Las Villas: 0.25 kw; 
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WAR BROADCASTS 


Begin On WNEW New York 


A 13-WEEK series, A Radio His- 
tory of the War, composed of many 


documentary, 


The series, written and produced 


employ historic recordings obtained 


U. S. Office of Education, the U. S. 
Library of Congress, 
French Broadcasting System, and 
J. S. stations. Capt. Harry 


Dwight D. Eisenhower, and 


Oriente: 0.25 kw. 
1110 ke—Havana: 

Camaguey: 0.25 kw. 
1130 ke—Las Villas: 
1140 ke—Oriente: 0.25 kw. 
1150 ke—Havana: 
1160 ke—Camaguey: 

KSL Salt Lake City. 
1170 ke—Las 


10 kw, DA. 


1190 ke—Havana: 


1220 kc—Oriente: 


For an accurate versa- VEN co. 
tile gain set, at a mod- | ™® DA 
erate price — specify 


The Daven Type 11A. 


Write today for additional information. Dept. BD-3 






1230 keHavana: 0.25 kw; 
Camaguey: 0.25 kw. 

1240 kc—-Pinar del Rio: 0.25 
kw; Las Villas: 0.25 kw. 

1250 kc—Oriente: 1 kw. 

1260 kc—Havana: 5 kw. 

1270 kc—Pinar del Rio: 0.25 
kw; Camaguey: 1 kw. 

1280 kc—Las Villas: 1 kw. 

1290 ke—Havana: 0.25 kw; 
Oriente: 1 kw. 
300 ke—Camaguey: 1 kw. 
310 ke—Las Villas: 1 kw. 
320 kce—Oriente: 1 kw. 
330 kc—Havana: 1 kw. 
340 kc—Matanzas: 0.25 kw; 
Camaguey: 0.25 kw. 

1350 ke—Las Villas: 1 kw; 
Oriente: 0.25 kw. 

1360 ke—Havana: 0.25 kw. 

1370 ke—Camaguey: 0.25 kw. 

1390 ke—Havana: 0.5 kw; Ori- 
ente: 0.5 kw. 

1400 kce—Matanzas: 0.25 kw; 
Camaguey: 0.25 kw. 

1410 ke—Las Villas: 1 kw. 

1420 kce—Havana: 1 kw. 

1430 ke—Oriente: 0.25 kw. 

1440 kce—Camaguey: 0.5 kw. 

1450 kc—Las Villas: 0.25 kw. 

1460 kce—Havana: 0.5 kw; Ori- 
ente: 0.5 kw. 

1470 kce—Camaguey: 0.25 kw. 

1480 kc—Las Villas: 0.5 kw. 

1490 kc—Havana: 0.25 kw; Ori- 
ente: 0.25 kw. 

1500 ke—Camaguey: 0.25 kw. 

1520 ke—Havana: 0.25 kw; Ori- 
ente: 0.25 kw. 

1550 ke—Camaguey: 0.5 kw. 

1560 ke—Havana: 5 kw; Ori- 
ente: 0.25 kw. 


i 
1 
1 
1 
1 
1 


1580 ke—Camaguey: 0.5 kw. 
1590 ke—Oriente: 0.25 kw. 















‘on Measuring 5¢! 


New Trans eS 


Daven Type 11A Transmission Meas- 
uring Set is fast proving itself a “must” 
for FM and AM < station engineers. 
This instrument offers an ideal solu- 
tion for making measurements re- 
quired by FCC “proof of performance” 
regulations. 
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NAB Registration 
(Continued from page 23) 


Holloway, WTRC Elkhart. 
Samuel E. Feldman, ASCAP, Balti- 


more; Burt Squire, BMI, Chicago; 
William F. Reilly, RCA, Chicago; 
Milt Blink, Standard Radio, Chicago; 
Robert L. Howell, Capitol Records, 
Chicago; William M. Mertz Jr., C. P. 
MacGregor, Chicago; J. W. Knodel, 
Avery-Knodel, Chicago; James H. 


Keachie, RCA, Cleveland; Clifford E. 
Ogden, Capitol Records, Hollywood; 
Robert Burton, BMI, New York; Kolin 
Hager, SESAC, New York; Bert Lown, 
Assoc. Program Service, New York; 
Pierre Weis and Bill Young, Lang- 
Worth, New York. 

George W. Johnston, SESAC, New 
York; Hugh M. Grauel, World Broad- 
casting System, New York; H. Scott 
Killgore, Collins Radio, New York; 
Edward G. Hynes Jr., C. E. Hooper 
Inc., New York; William Harold Moon, 
BMI Canada Ltd., Toronto; Pat Free- 
man, Dr. of Sales, Toronto; Justin 
Miller, Arthur Stringer, Helen A. 
Fruth, R. P. Doherty and Don Petty, 
NAB, Washington; Win Levi, BROAD- 


CASTING, Washington; James. W. 
Blackburn, Blackburn-Hamilton, 
Washington. 





Fla. Greyhound Signs 


FLORIDA Greyhound Lines, 
through Beaumont & MHohman, 
Atlanta, Ga., has signed a 13-week 
contract for the ABC cooperative 
broadeasts of Elmer Davis over 
five Florida affiliates of the net- 
work. Starting Dec. 5, the com- 
pany will Mr. Davis’ 
quarter-hour commentaries every 
Monday, Wednesday and Friday on 


sponsor 


WQAM- Miami, WMFJ Daytona 
Beach, WSUN St. Petersburg, 
WPDQ Jacksonville and WHOO 


Orlando. 


HEMPSTEAD’S 


$119,129,000.00 


FOOD STORE SALES 


ranks 2nd only to New 
York City among the 38 
cities in the New York City- 
Jersey City wholesale food 
area. 


And in Hempstead, WHLI actual- 
ly delivers more daytime listeners 
than 3 network stations, and all 
the other 18 N. Y. independents 
combined! 


Data Sources: Sales Management's 
“Survey of Food and Automotive 
Markets”; Conlan Report. 


ALI. 


HEMPSTEAD, LONG ISLAND, N.Y. 
; ELIAS LGODOFSKY President 
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ADVERTISING REVENUE 


Radio Fares Well, More for TV, S&P Predicts 





MORE advertising revenue for 
television, less for magazines and 
radio, with advertising going into 
1950 at about the present level, 
which will give 1949 a total all- 
media volume the same or better 
than last year’s peak of $4.8 billion, 
is predicted by Standard & Poor 
in its current analysis of the print- 
ing and publishing industry. 
Noting that the declining trend 
of magazine advertising is _con- 
tinuing, S&P reported that “radig 
time sales have made a good show- 
ing in recent months, considering 
the rapid growth of television. 
Gross billings of the four leading 
networks receded only 1% in the 
first half of 1949; after deducting 
discounts, the drop in net billings 
probably was somewhat greater. 
Despite this comparatively good 
showing, competition for accounts 
and the costs of developing tele- 
vision have caused a further de- 
cline in operating results. 
“Earnings of companies engaged 
in both endeavors are likely to re- 
main depressed over the near-term, 
despite efforts to economize. The 
longer-term outlook is more prom- 
ising; any loss of revenues from 
radio broadcasting should be fully 


WDMG FIRE 


Other Stations Help Outlet 


AIDED by neighboring stations, 
WDMG Douglas, Ga., went on the 
air as usual Nov. 26, even though 
the daytime outlet’s studios, con- 
trol room, music library and offices 
were completely destroyed by fire 
the night before. 

When the extent of the damage 
was determined, station officials 
decided to establish temporary 
quarters at the transmitter site 
about two miles from_ the 
city. Several stations in Georgia 
and Florida answered an emer- 
gency call. WDMG’s Chief Engi- 
neer Al .Woodson and Assistant 
Clem Vaughan assembled equip- 
ment brought to Douglas in the 
early morning hours by Ralph 
Dennis of WGOV Valdosta, Ga., 
Jim Hayes of WNER Live Oak, 
Fla., and John Bartlett of WKMA 
Quitman, Ga. 

As a result of this cooperation, 
WDMG’s Program Director Terry 
Kielty was able to sign on at 7 
a.m. with the regularly scheduled 
15-minute sponsored newscast. In 
addition to these stations, Georgia’s 
WVOP Vidalia, WBBQ Augusta 
and WFRP Savannah, as well as 
transcription and advertising agen- 
cies, offered their assistance. 

Damage to the studios and build- 
ing is estimated at approximately 
$200,000. Temporary offices were 
set up in the Chamber of Commerce 
Bldg. on Nov. 27. Downing Mus- 
grove, president, and Brody Timm, 
general manager, announced that 
station-building plans would be set 
at an early date. 





offset by gains in television re- 
ceipts, while costs should come 
down gradually.” 

CBS is the only broadcasting 
company included in the 18 firms 
individually covered by the report, 
which noted that while the CBS 
gross for the first nine months of 
1949 was up 4% from the pre- 
vious year, the net was down 33%. 
Report on CBS continued: 

Despite a seasonal lull during the 
summer months, new radio shows 
should permit favorable radio time 
sales comparisons over the near term. 
Revenues from television should im- 
prove this year, but net probably will 
be small at best until fall. Prospects 
for the record subsidiary are none 
too promising. Lower over-all reve- 
nues are in prospect, and earnings 
for 1949 are expected to fall to 
around $2 a combined class A and B 
share. Dividends of 35¢ quarterly may 
continue, but the rate cannot be con- 
sidered secure. While the longer-term 
outlook for television is promising, 
near-term -problems’ make the class 
A and B stock relatively unattractive. 


FM ASSN. MEET 


Will Mull NAB Merger Bid 


MEETING of the FM Assn. board 
will be held today (Dec. 5) in 
Washington to consider the invita- 
tion extended by NAB to merge 
with the industrywide association. 
NAB’s board voted at its mid-No- 
vember meeting to invite FMA to 
merge, accepting the recommenda- 
tion of a joint NAB-FMA liaison 
committee [BROADCASTING, Nov. 
21]. 

Should the FMA board approve 
the merger invitation it will refer 
the proposal to the membership for 
action. If accepted by a majority 
the merger will be effected. FMA’s 
board will take care of liquidation 
details in case of acceptance. 





WNAR Morristown, Pa., broadcast 
ceremonies accompanying Freedom 
Foundations awards from Valley 


Forge, Pa., as public service to south- 
eastern Pa, 
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PEARSON-PEGLER 


Answers to Suit Fj 


DREW PEARSON, AEC comma 
tator and Bell Syndicate column; 
was cited as a “liar” in amends 
answers to his $250,000  gyj 
against Westbrook Pegler, Kig 
Features Syndicate and Consg 
dated Hearst Publications Ine. » 
umnist. 

The answers, filed Nov. 29 ; 
New York Supreme Court, den 
that Mr. Pegler in a newspapg 
column damaged Mr. Pearsoy) 
reputation, alleging that Mr, Pegy 
son “for many years, has beg 
utterly and completely devoid=d 
any reputation for principle g 
veracity whatever and has bee 
publicly characterized by a vag 
number of responsible and eminey 
citizens and officers of the Unite 
States as an utter, incorrigibl 
faker, liar and blackguard.” 

The answers also alleged tha 
while Mr. Pearson’s columns wer 
largely edited by competent profes 
sionals, his broadcasts were “ng 
edited by persons of profession@ 
qualifications and experience, but 
if ‘at: all, by persons ~ devoid—d 
courage, professional capacity of 
common decency.” 












































































































































































The cases grew out of two Pegle 
Columns last May in which M 
Pegler attacked Mr. Pearson fa 





the latter’s criticism of the la 
James V. Forrestal. * 
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Jergens Renews o7 
SUNDAY EVENING Hollywoo fig 
commentary of Louella Parson of 
The Jergens-Woodbury Journal 
has been renewed over 268 ABE 
stations by the Andrew Jerget ne 
Co., Cincinnati: Program, aite 
9:15-9:30 p.m., has been renewe to 
for 52 weeks effective Jan. I by 
through Robert W. Orr Asso of 
New York. 
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@ When station WTTV went on the air (it was the 
second in the state) Bloomington, Indiana (population 
20,000) became the smallest city in the country with its 
own Television station. Not included in the population 
figure is the Indiana University enrollment, a bonus 
of 13,000. 


It was the culmination of two years of diligent pio- 
neering in a new field. With the exception of two projec- 
tors, all equipment—including transmitters—was built 
by the staff of WTTV engineers. And, at only a fraction 
of the cost of other TV operations! 


And, what kind of programs do they put out? For the 
most part, they’re LIVE talent. They frown on the 
canned stuff at WT TV. They draw from the talent—and 
there’s lots of it—at Indiana University in Bloomington. 
They use hometown folks on the air frequently, for here 
in Bloomington, everybody knows everybody else. 


‘ 
a WITS 


A Regional Station 
on the Air 20 Hours 


Represented Nationally by 
WILLIAM G. RAMBEAU CO. 
360 N. Michigan Avenue, Chicago 
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They like to see their friends, relatives and associates 
on the air. WTTV programs are intimate, “folksy” and 
somewhat like a small town newspaper, as compared 
to a metropolitan daily. 


WTTYV goes in heavily for sports, and this season is 
televising a// of the home basketball games of Bloom- 
ington’s two high schools. Many sports, musical and 
dramatic programs come directly from the I.U. campus. 
Newscasts and some commercials are done LIVE, while 
other presentations—using local talent—have included 
everything from Canasta lessons to Cartoon lessons. 

And, it’s going over BIG! All of Bloomington is 
proud of its TV station, for when WTTV went on the 
air, there were only 83 stations in the nation. 

Station WTTV is a sister station of WTTS—which 
in less than a year on the air—has become the leading 
AM station in the area. 


LET OUR NATIONAL REPS. GIVE YOU THE COMPLETE STORY 


WTTV 


Indiana's Second 
TV Station. 


ee Re RE 


a Day. Owned and Operated by Sarkes and Mary Tarzian 


National Representatives 
BARNARD & THOMPSON, INC. 5 
299 Madison Avenue, New York i 















Gives ‘Clear Sweep”’ 
television coverage of the 
San Francisco Bay Area 
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T&T RELAY POLICY 


oRAL ARGUMENT was held be- 
fore FCC last Monday on the Com- 
nission’s proposed report to re- 
wire American Telephone and 
Telegraph Co. to interconnect its 
jell System intercity television fa- 
ities with those of private broad- 
asters [BROADCASTING, Sept. 12, 
et, 24]. AT&T’s policy has been 
wainst such interconnection. 
Attorneys for AT&T, Western 
{nion, Phileo, DuMont and Tele- 
vision Broadcasters Assn. took 
nost of the day for their detailed 
wgument of the case, pending for 
nore than a year. The intercon- 
rection issue is but one phase of 
the Commission’s overall investiga- 
tion of AT&T and Western Union 
wtwork television rates [BROAD- 
astING, Oct. 4, 11, Nov. 8, Dec. 6, 
148]. Action on rates was de- 
ferred by FCC pending settlement 
ifthe interconnection dispute. 


Common Carrier Issue 

In its proposed report, FCC re- 
iterated its view that common car- 
riers alone should handle all inter- 
city TV relaying when they have 
established adequate facilities, but 
the Commission emphasized it did 
not foresee such adequate facilities 
for an appreciable interval of time. 
FCC therefore concluded that so 
long as it authorizes private broad- 
casters to operate intercity relays 
the Commission does not consider 
common carrier facilities adequate. 


Hence the Commission proposed 
to require interconnection with 
these “temporary” private facili- 
ties, and would so require even 
alter common carrier facilities 
were available, until such time as 
the private broadcaster could rea- 
sonably amortize his investment. 
FCC’s report held that refusal by 
AT&T to interconnect with facili- 
ues authorized by the Commission 
would constitute an effective veto 
oer FCC determination of what is 
inthe public interest. 


John T. Quisenberry, AT&T 
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counsel, in his argument supported 
FCC’s conclusion that all intercity 
relaying should be handled by com- 
mon carrier, but opposed any inter- 
connection during the transitional 
period. He cited that past experi- 
ence has proven interconnection to 
be impractical and unsatisfactory, 
and that many courts have upheld 
the principle of no interconnection. 

He explained that the cost of a 
national TV network will be tre- 
mendous and that AT&T is the 
only one that will provide such a 
service. As a result, Mr. Quisen- 
berry said, to permit interconnec- 
tion would reduce this facility to a 
standby service as far as private 
broadcasters are concerned. Pri- 
vate broadcasters, who would not 
have the restrictions or obligations 
of AT&T, thus could “skim the 
cream” and resort to Bell facilities 
only when it had too, he explained. 

The AT&T counsel explained it 
proposed to allow interconnection 
only when Bell facilities are insuf- 
ficient or lacking in certain situa- 
tions, provided proper notice is 
given and AT&T, after specified 
periods of time, determines it will 
not provide the service. Under 
certain circumstances AT&T would 
have a full year to decide whether 
or not to furnish facilities. If it 
could not and the customer then 
built his own, he would be assured 
of such use in interconnection for 
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FCC Hears Oral Argument 








three years, the AT&T counsel ex- 
plained. 

Mr. Quisenberry urged FCC to 
deal through common carrier regu- 
lations rather than licensing pro- 
cedure for microwave radio relays 
since their use is common carrier. 
He pointed out that regulation 
through licensing procedure would 
become very burdensome and does 
not provide for common carrier 
participation which would be neces- 
sary if interconnection issues were 
involved in each case. 

Wendt Contends 

William Wendt, Western Union 
counsel, contended that the pro- 
posed report decided only half the 
issue by requiring customer inter- 
connection. He indicated the re- 
striction still would be imposed on 
the customer who wanted to inter- 
connect Western Union facilities 
with those of AT&T. To require 
AT&T to interconnect with private 
broadcasters and not with other 
common carriers places the private 
broadcaster in a_ better position 
than Western Union, discriminates 
against Western Union and elim- 
inates the only firm which could 


effectively compete with AT&T, 
Mr. Wendt said. 
DuMont’s counsel, William A. 


Roberts, charged that AT&T’s in- 
terconnection policy is one of sev- 
eral methods employed to establish 
a preferred national service for it- 





BOXING 


National Group Plans Study 


Of Video's Effect 


TELEVISION’s impact on boxing will be the major consideration of the 
National Boxing Assn.’s executive board which will meet at a date to be 


fixed early in 1950. 


At that time, according to Abe J. Greene, NBA’s national commis- 


sioner of boxing, the board will 
take up rumblings heard last month 
at the organization’s convention in 
Havana. Members voiced misgiv- 
ings that video was killing boxing 
by destroying box office. 

Mr. Greene’s own opinion is that 
the two industries will have to 
work out a modus vivendi, but 
meanwhile that television is strik- 
ing at the roots of boxing growth— 
preventing development of new 
talent. 

He believes the lack of promis- 
ing young performers is due to 
lack of opportunity for them to 
start in small clubs. Such clubs, he 
contends, have been killed off in 
large numbers by television—their 
patrons preferring to watch more 





* 
important fights via television. 

Mr. Greene said he hoped the 
NBA members, who are official 
members of state and other local 
governmental boxing commissions, 
would be able to originate a plan to 
make the television industry pay 
for boxing’s maintenance as a go- 
ing institution. 

Television sponsors already are 
responsible for New York clubs 
reaching the break-even point, he 
said, but that is being done at the 
expense of smaller clubs in sur- 
rounding states. New Jersey, he 
said, now has only one fulltime 
boxing club whereas it used to 
have 10 or 12 operating. 
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self. He held that the telephone 
company has assumed it would con- 
trol all intercity relaying and de- 
sires such exclusive monopoly. The 
DuMont counsel held this would not 
be desirable for either television 
or the country. 

Mr. Roberts challenged the quan- 
titative and qualitative adequacy 
of AT&T’s intercity TV facilities 
program, contending that 2.7 me 
coaxial service isn’t even sufficient 
when installed. He held that Phil- 
co’s radio relays are superior and 
yet Philco is refused interconnec- 
tion. In addition to hitting AT&T’s 
cost estimates, Mr. Roberts also 
held that the phone company’s sug- 
gested modifications of its proposed 
tariff regulations would still tend 
to make impractical any use of pri- 
vate facilities. 

Henry B. Weaver, Philco counsel, 
explained that because of Philco’s 
achievements AT&T is converting 
to 85% radio relay. He said AT&T 
doesn’t realize that broadcasters 
are its customers and not competi- 
tors. In supporting Western Un- 
icn’s position, however, Mr. Weaver 
thought that more than one com- 
mon carrier would be a_ healthy 
competitive situation. He also felt 
private links should be allowed per- 
manently. 

Thad H. Brown Jr., counsel for 
TBA, held that AT&T’s claim for 
the reasonableness of its tariff pol- 
icy is not supported in the record. 
He said that the policy would cre- 
ate a Bell System monopoly, arti- 
ficially restrict the development of 
TV, result in absurd application 
and waste as proven in the past 
and place TV standards in the 
hands of the phone company rather 
than FCC. He also cited inade- 
quate AT&T facilities and the sys- 
tem of tentative planning. 


WKTV (TV) UTICA 
Affiliates With ABC-TV 


WKTV (TV) Utica, now under 
construction with the only permit 
in its city, has affiliated with ABC- 
TV effective Dec. 1. The station 
is owned by the Copper City Broad- 
casting Corp., and will operate as a 
metropolitan class station on Chan- 
nel 13. Michael C. Fusco is man- 
ager. 

ABC-TV now totals 46 stations, 
five of which are owned and oper- 
ated by the network, and 40 of 
which are on the air. 
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Tel epil e: 
HISTORY OF WNBT'S OPERATION 
TYPIFIES STORY OF TV'S GROWTH 


By BRUCE ROBERTSON 


N July 1, 1941, NBC’s television station in New York dropped its 
11-year-old experimental call of W2XBS to become WNBT, the 
country’s first commercially licensed television station. 

The same day, the WNBT program schedule opened with a visual 


Bulova time signal, first paid-for 
advertising ever to be _ telecast 
(previously some commercial video 
material had been aired, but on an 
experimental basis, without any 
time charges). Before the day was 
over, three other advertisers also 
made use of WNBT’s facilities: 
Lever Brothers, Procter & Gamble 
Co. and Sun Oil Co., the last pre- 
senting the first sponsored simul- 
cast in TV history by putting a 
camera into a news studio to pick 
up Lowell Thomas doing his regu- 
lar evening news commentary 
broadcast. 

By the end of 1941, Alfred H. 
Morton, then NBC vice president in 
charge of television, proudly re- 
ported in his year-end statement 
that WNBT had four regular com- 
mercial accounts—Bulova watches, 
Adam hats, Gold Mark hosiery and 
Botany neckties. 

Other advertisers who had used 
the station during its first six 
months of commercial operation 
were Frank H. Lee Hat Co., Mis- 
souri Pacific Railroad, Blooming- 
dale’s and Abraham & Strauss 
(New York department stores), L. 
Bamberger & Co. (Newark depart- 
ment store), RCA and the Hat Style 
Council. The outlook for more spon- 
sored programs was “excellent,” 
Mr. Morton stated. 


UBSEQUENT history has 

proved Mr. Morton an able 
prophet. WNBT’s schedule for the 
last week of November included 6 
sponsored local programs, 30 com- 
mercial network programs and 36 
advertisers presenting a total of 93 
announcements, station breaks or 
participation spots. An analysis of 
WNBT programs for the month of 
October (see adjoining table) 
shows that of a total of 215 hours 
and 54 minutes of broadcast time, 
the sponsored portion amounted to 
123 hours and 21° minutes, or 
57.1% 

This program breakdown shows 
that changes other than advertiser 
took place at WNBT between July 
1941 and October 1949. The Octo- 
ber table reveals children’s pro- 
grams getting 20.9% of the sta- 
tion’s total air time, more than any 
other program category. Sports 
shows ranked second, with 17.4% 
of total time; dramatic programs 
were third with 17.1%; no other 
program class got as much as 10% 

WNBT’s program schedule for 
the week of June 30-July 5, 1941, 
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shows a total of 19 hours and 15 
minutes of air time of which 15 
hours was devoted to sports pick- 
ups—Monday night boxing bouts, 
Tuesday afternoon baseball and 
the Eastern clay court’ tennis 
championship matches each after- 
noon Wednesday through Saturday. 
The remaining 4% hours comprised 
Mr. Thomas’s newscast, a_half- 
hour video version of radio’s 
Truth or Consequences, excerpts 
from “Bottlenecks of 1941,’ camp 
show of the Fort Monmouth Signal 
Corps Training Center, a lecture 
(subject unspecified), a spelling 
bee, a group of USO Drive speak- 
ers, a feature film and a movie 
short. 

The changes in program struc- 
ture, the increase in total program 
time (48% hours during the last 
week of November 1949, about 2% 
times as much as in the first week 
of July 1941), have been accom- 
panied by an increase in the num- 
ber of TV homes in the WNBT 
service area from about 4,500 in 
1941 to some 875,000 this Novem- 
ber, an increase of 19,344% 

Along with this tremendous 
growth in circulation have come 
some increases in WNBT’s time 
and facility charges. Its first 
rate card—also the first in video 
history—listed a base evening hour 
time rate of $120, plus $150 for use 
of the main studio, $75 for either 
the small studio or a film studio. 
There also was a $75 minimum 
charge for remote’ pickups. 
WNBT’s current rate card, No. 5, 
gives the base evening hour rate 
as $1,500, with minimum fees of 
$200 for a live studio, $125 for a 
film studio and remote “quotations 
on request.” 

In 1941 WNBT sponsors could 
buy evening “service spots (news, 
weather, time, etc.)’’ for $8 each. 
Today time for a one-minute an- 
nouncement costs $200 on weekday 
evenings, $250 on Saturday or 
Sunday evening, and 20-second sta- 
tion breaks are $250 in the prime 
evening hours of any day. 

UST as WNBT’s commercial de- 

velopment since 1941 epitomizes 
the complete field of American TV 
broadcasting, so does the station’s 

(Continued on Telecasting 8) 


WELL-ROUNDED and _inter- 
esting programs key WNBT’s 
offerings. Typical are: 

TOP PHOTO—Tex Antoine 
gives artistic impressions of 
the weather on the Con Ed 
Weatherman, daily five-min- 
ute show under sponsorship of 
Consolidated Edison. 

SECOND PHOTO—Ed Her- 
lihy and two young hopefuls on 
the Horn and Hardart Chil- 
dren's Hours, Sunday show. 

PHOTO AT RIGHT_—Color. 
ful costumes are a part of 
Tropic Holiday, musical tour 
of Latin America, on Sunday. 

PHOTO BELOW — Mighty 
Gotham, always chock-full of 
human interest stories, was the 
“on location” spot of City at 
Midnight, long a viewer fa- 
vorite. 
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LD-IV DEBUT 


Notre Dame-SMU Opener 


KRLD-TV, Dallas’ second televi- 
ion station and third for the Fort 
Worth-Dallas area, began sched- 
led operations Saturday, Dec. 3, 
with a telecast of 
the Notre Dame- 
Southern Metho- 
dist U. football 
game in the Cot- 
ton Bowl. 
Humble Oil & 
Refining Co. 
sponsored the de- 
but program, 
Clyde W. Rem- 
bert, KRLD man- 
aging director, 


Mr. Rembert 


nounced. 

Yesterday (Sunday), Fred War- 
y and his Pennsylvanians saluted 
ERLD-TV, which is the CBS outlet 
for Dallas and Fort Worth in the 
levision field, as the station has 
jen on AM and FM. 

Telecasts originated from the 
ww KRLD Radio-Television Bldg. 
in Herald Square in downtown 
Dallas. 

Station, which test patterned 
two weeks prior to the debut, fea- 
fures a six-bay antenna said to be 
Whe first built by General Elect-ic 
in the U.S.. the station reports. 
Pit will give KRLD-TV, on Channel 
4a potential power of 28 kw. 
Programs, including film and live 
fhows, will be aired seven days a 
Pyek with 31 hours 21 minutes 
Mwheduled for its first week of 
‘gperation. 

‘In addition to Mr. Rembert, of- 
feials include Jim W. Crocker, 
asistant manager; W. A. Roberts, 
@mmercial manager; Roy George, 
Program director, and Roy M. 
Flynn, technical supervisor. 





WYNN FOR CAMELS 
Speidel Drops Its Plans 


PR J. REYNOLDS Tobacco Co., 

(Camels), Winston-Salem, will 
| sponsor the Ed Wynn Show, half 
hour, once a week on CBS-TV be- 
giming in January. The program 
is said to cost $12,000 weekly for 
talent. 

The show. currently sponsored 
by Speidel Corp., New York (watch 
bands), will be cancelled by that 
company early in January. The 
cancellation was due to a disagree- 
ment over the program format be- 
| tween the network and the agency, 
Ceil & Presbrey, representing 
Bpeidel. Speidel had been slated 
tsponsor the program every other 
)Wek [BRoapcasTING, Nov. 28] 
sarting in January, but the ad- 
Vertiser wanted the program ex- 
tended to a full hour with Ed 
Wynn augmented by other Holly- 
Wood talent. CBS however, in- 
sisted that the format of the pro- 
fam remain the same and that it 
continue to be a half-hour show. 

The program is telecast Thurs- 
day, 9-9:30 p.m. now, but the same 
time has not been definitely signed 
up by Camels. William Esty Co., 
New York, is the agency for 
Camels, ; 
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‘VEEP’ AND BRIDE 


NBC-TV Records Famous Wedding Ceremony 


WHEN Vice President Alben W. 
Barkley and the former Mrs. Carle- 
ton S. Hadley were married last 
month, an estimated 10% million 
people literally accompanied them 
through the ceremony. NBC-TV 
telecast the church activities to a 
27-station network [BROADCASTING, 
Nov. 21]. 

Cameras began’ grinding at 
11:45 p.m. outside of St. John’s 
Methodist Episcopal Church in St. 
Louis giving a pictorial review of 
the social set’s highlight of the 
season. The network received the 
pickup, handled by NBC’s affiliate, 
KSD-TV St. Louis; of the church 
activity and wedding luncheon until 
1 p.m. George M. Burbach Jr., 
KSD-TV manager, supervised the 
telecast. 

While the newlyweds were inside 
the church NBC showed a film 
roundup of highpoints in the Veep’s 
career and then shifted its scene 
to the home of Mrs. Thomas Say- 
man, reception who 
interviewed by a KSD-TV 
mentator. 


hostess, was 


com- 


AT 12:15, the cameras focused on 


SANTA’S HELLO & 


WENR-TV CHICAGO and _ the 
Chicago Daily News collaborated 
Nov. 19 to stage one of the most 
“tremendous” pre-Christmas cele- 
brations on record. 

“T have witnessed many a Christ- 
mas opening in New York, but 
never have I seen anything so tre- 
mendous as today’s opening of the 
Chicago Christmas season,” said 
ABC Vice President John Norton 
after viewing the arrival by boat 
of Santa Claus, followed by his 
triumphal parade down the city’s 
famous State St. 

Randall Cooper, executive secre- 
tary of the State Street Council, 
added: 

“This was the 
Day that we’ve had. 
took over the street 
else moved. It was a capacity 
crowd. I don’t know where we 
would have put any more people.” 


closest to V-E 
The crowd 
and nothing 


Many hours of preparation by 
the combined promotion staffs of 
WENR-TV and the Daily News 
preceded St. Nick’s visit to Chicago 
aboard the “S S Santa Claus.” 
Here’s WENR-TV’s log: 

Oct. 381—Carried teaser an- 
nouncements that an S-Day was 
scheduled for Chicago Nov. 19. 

Nov. 2—S-Day was identified as 
“Santa Claus Day.” 

Nov. 3—Contest was started on 
WENR-TV’s Larry on Location 
show (Monday through Friday, 
5:15 to 5:45 p.m.) when children 
from 6 to 12 years of age were 
asked to submit their own drawings 


the Barkleys and the wedding 
party leaving the church. The 
couple stopped before entering the 
car and received congratulations 
from Frank Eschen, chief NBC 
narrator of the activities. Later, 
the Barkleys’ arrival at the Say- 
man house was recorded. Mr. Es- 
chen, assisted by David Barkley, 
the Veep’s son, introduced various 


relatives in the Barkley-Hadley 


La 


Vice President and Mrs. Alben W. 
Barkle y before NBC-TV 


cameras. 


of Santa. It was stipulated that 
no child should enter the contest 
who could not ride down the Chi- 
cago River in the “S S Santa 
Claus.” 

Nov. 12—Contest closed with the 
selection by WENR-TV and Daily 
News promotion men of six boys 
and girls, who would join Santa’s 
crew as his boat entered the Chi- 
cago River from Lake Michigan. 
They would ride with him to the 
Daily News plaza, nearly a half- 
mile down the stream. 

Nov. 16—Contest winners were 
announced on the Larry on Loca- 
program. (More than 2,000 
entries had been received.) 

Nov. 19—Contest winners 


tion 


and 


families until 1 p.m., sign-off time. 

Behind this undertaking, first of 
its kind, a total of 35 staff members 
were on hand to record the event. 
They included announcers, techni- 
cians, and_ technical 
recorded the 
newsreel and 
hours after 
Camel News 
after it was 


cameramen 

directors. NBC also 
for its TV 
was show! 


activities 
film eight 
the the 
Caravan (7:45 p.m.) 


ceremony on 


flown to Chicago. 


‘CRUSADE’ SPONSORS 


First Two Contracts Made 
FIRST local of the ABC-TV 


film series Crusade in Europe, were 
announced week by the net- 
work. 

Detroit Edison Co., starting 
early in January, has signed with 
WXYZ-TV Detroit, to the 
entire 26-week telecasts. 
Account was placed through Camp- 
bell-Ewald Co. 

Stromberg-Carlson, 
rectly, will the film on 
WHAM-TV_ Rochester, starting 
the second week in January. 

Each ABC-TV affiliated station 
will receive a special print of the 
General Eisenhower edited 
for cooperative sponsorship to pro- 
vide for inclusion of copy from the 
local advertiser. 


} 
Sa LOS 


last 


present 


series of 


placing di- 
sponsor 


series, 


WENR-TV, ‘News’ Promote 


the cast of WENR-TV’s Super Cir- 
cus joined Santa at 9 a.m. along 
with personalities and ra- 
dio’s Bob Hope. The boat docked 
at the Daily News plaza at 10 a.m. 
where thousands awaited it. 

Chicago traffic experts estimated 
that more than a million persons 
lined the banks of the river, 
jammed the plaza, and later bor- 
dered State St. during the demon- 
stration. WENR-TV carried more 
than 90 S-Day announcements in 
the period from Oct. 31 to Nov. 19. 
The proceedings were filmed and 
condensed into a 30-minute series 
which WENR-TV_ telecast’ the 
night of S-Day and on the follow- 
ing Sunday. 


sports 


BOB HOPE (center) shivers from cold aboard S$ S Santa Claus as performers 
on WENR-TV’s Super Circus register amusement. L to r: Claude Kirchner, 
ringmaster of Super Circus; Mary Hartline, director of the circus band; Mr. 
Hope; Cliff Soubier and Phil Patton, circus clowns “Cliffy’’ and ‘’Scampy.” 










































































Telestatus 


IF RESULTS of a recent Roper 
survey can be projected, future 
Americans will be a race of seden- 
tary mutes, bug-eyed, flap-eared, 
and almost invariably hunched be- 
fere their television sets at mo- 
ments when their antecedents 
would have been gadding around or 
perhaps indulging in the archaic 
practice of reading. 

Elmo Roper, head of his own 
research firm, reported results of 
the nation-wide survey in a script 
prepared for his regular CBS 
broadcast Sunday, Dec. 4. The 
Roper researchers investigated lei- 
sure-time habits of those who did 
and did not own television sets. 

“What we have found is this,” 
Mr. Roper said: “The introduction 
into our lives of television on a 
large seale is reshaping leisure- 
time America. The recreational 
habits of those bitten by the tele- 
vision bug bear little resemblance 
to those who have not yet been ex- 
posed. The non-owners of televi- 
sion are what America used to be 
like. The owners are in all proba- 
bility very much like what we are 
all going to be.” 

As compared with people who do 
not yet own television sets, televi- 
sion owners listen less to the radio, 
read less, go out less, and en- 
gage in less conversation. Tele- 
vision owners stay at home more 
than do those without sets, but 
although this phenomenon may be 
conducive to an improvement in 
family life, it may be partly offset 
by the fact that although the tele- 
vision family is at home, it doesn’t 
take its attention from the televi- 
sion screen long enough to do much 
talking. 


Reading Decreases 


Among non-television owners, 
the Roper survey learned, 33% 
usually sit down to read a news- 
paper, book or magazine after sup- 
per. Among television owners, 
only 18% can tear their eyes from 
the screens long enough to read 
anything. 

Mr. Roper, a pollster who like 
others has been careful to qualify 
his conclusions since the recent 
presidential election, quickly added: 
“It isn’t that reading disappears 
from the television home, it simply 
isn’t done as much.” 

About 16% of non-owners of 
television usually entertain guests 
or go visiting in the evening. Only 
10% of the television owners go 
visiting or have guests in for home- 
invented entertainment like play- 
ing cards or just talking. 

Among non-television owners, 
15% usually spend their evenings 
in a cozy family circle, just chat- 
ting. Only 6% of those owning 
television engage in family con- 
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versation after the dinner dishes 
are cleared away. 

“Now this last point,” said Mr. 
Roper, “is a fairly serious thing. 
It certainly alters the traditional 
relationship of a family. Father 
might be home more often, but ap- 
parently he spends less time talk- 
ing to mother and the children 
when there is a _ television set 
around. Now whether this drop- 
off in family conversation will lead 
to a happier married life in the 
homes of America or will lead to 
more marital difficulties than we 
already have our survey didn’t pre- 
tend to find out.” 


Roper Surveys Living Habis 


Among Mr. Roper’s general con- 
clusions: “Well, we found that tele- 
vision owners do fewer of almost 
everything the rest of America 
does. Fewer of the TV-owners 
work around their house or in the 
garden. Fewer go to the movies, 
or go dancing, play bingo, or drink 
beer at the corner bar. And fewer 
told us they just rest and go to bed 
in the evening—which frankly is a 
bit puzzling, since television shows 
do not usually run very late into 
the evening.” 

One thing that television set 
owners do that most of the rest of 
America doesn’t do is look at their 
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Weekly Television Summary 


Based on Dec. 5, 1949, BROADCASTING Survey 
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Number Source of 

City Outlets On Air Sets Estimate 
Albuquerque KOB-TV 1,000 Station 
Atlanta WAGA-TV, WSB-TV 18,500 Distributors 
Baltimore WAAM, WBAL-TV, WMAR-TV 100,036 TV Cire. Comm. 
ee eee Err er cre 2,300 Dealers 
Birmingham WAFM-TV, WBRC-TV 6,500 Dealers 
Bloomington WTTV 300 Dealers 
Boston WBZ-TV, WNAC-TV 172,276 TV Comm. 
Buffalo WBEN-TV 44,132 Buff. Elec. Co. 
Charlotte WBTV 7,800 Distributors 
Chicago WBKB, WENR-TV, WGN-TV, WNBQ 266,460 TV Comm. 
Cincinnati WCPO-TV, WKRC-TV, WLWT 44,000 Distributors 
Cleveland WEWS, WNBK 101,358 West. Res. U. 
Columbus WBNS-TV, WLWC, WTVN 20,750 Distributors 
Dallas, 

Ft. Worth See Ft. Worth-Dallas listing. 
Davenport* 

Quad Cities Wwoc-Tv 3,315 Distributors 
Dayton WHIO-TV, WLWD 23,800 Stations 
Detroit WJBK-TV, WW4J-TV, WXYZ-TV 128,522 Distributors 
Erie wicu 14,700 Station 
Ft. Worth- 

Dallas WBAP-TV, KBTV, KRLD-TV 20,800 Dist. & Deal. 
Grand Rapids WLAV-TV 7,000 Distributors 
Greensboro WFMY-TV 7,325 Distributors 
Houston KLEE-TV 9,000 Distributors 
Huntington WSAZ-TV 2,038 Distributors 
Indianapolis WFBM-TV 11,200 Dist. & Deal. 
Jacksonville WMBR-TV 3,000 Wholesalers 
Johnstown WJAC-TV 7,850 Distributors 
Kansas City WDAF-TV 20,434 Station 
Lancaster** WGAL-TV 15,974 Dealers 
Los Angeles KLAC-TV, KNBH, KTLA, KTSL, KFI-TV 

KTTV, KECA-TV 251,042 Rad. & Appl. Assn. 
Louisville WAVE-TV 13,104 Station 
Memphis WMCT 9,910 Distributors 
Miami wiv 12,000 Station 
Milwaukee WTMJ-TV 50,115 Distributors 
Minn.-St. Paul KSTP-TV, WTCN-TV 41,300 Stations 
New Haven WNHC.-TV 55,100 Station 
New Orleans WDSU-TV 9,000 N. O. Pub. Serv. 
New York WABD, WCBS-TV, WJZ-TV, WNBT, 

WOR-TV, WPIX 875,000 Stations 
Newark WATV Incl. in N. Y. estimate 
Oklahoma City WKY-TV 11,587 Distributors 
Omaha WOW-.-TV, KMTV 9,840 Distributors 
Philadelphia WCAU-TV, WFIL-TV, WPTZ 285,000 Distributors 
Phoenix KPHO-TV 3,000 Station 
Pittsburgh WDTV 45,000 Dist. & RMA 
I hoo 6.450045:0-0-0:6.6 606 Eng. Est. 
Providence WJAR-TV 19,750 Dealers 
Richmond WTVR 16,845 Distributors 
Rochester WHAN-TV 11,287 Distributors 
Salt Lake City KDYL-TV, KSL-TV 7,000 Station 
ON RE re 150 Distributors 
San Diego KFMB-TV 12,750 Station 
San Francisco KGO-TV, KPIX, KRON-TV 18,000 N. Cal. Elec. Assn. 
Schenectady WRGB 38,000 Distributors 
Seattle KING-TV 12,600 Distributors 
St. Louis KSD-TV 57,600 Union Elec. Co. 
Syracuse*** WHEN 15,104 Distributors 
Toledo WSPD-TV 25,000 Dealers Assn. 
Tulsa KOTV 2,028 Station 
Utica-Rome =—................... 2,250 Dealers 
Washington WMAL-TV, WNBW, WOIC, WTTG 69,550 TV Cire. Comm. 
Wilmington WDEL-TV 19,305 Dealers 


Total Markets on Air 54; 


Stations on Air 94; 


Sets in Use 3,058,772 


* Quad Cities include Davenport, Moline, Rock Island, East Moline. 


** Lancaster and contiguous areas. 
*** Also claims coverage in Utica-Rome area. 


Editor's Note: Sources of set estimates are listed for each city as available and since most 
are compiled monthly some may remain unchanged in successive summaries. Total sets in all 


cities surveyed is necessarily approximate since two areas may overlap. 


To offset this there 


are many scattered sets in areas not included in| the survey. 
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(Report 88) 


television sets. “Some 75 , 
television owners told us that , 
most any evening you're likely, 


drop in to see them, they wij] prob. 
ably be looking at their yiq 
screen,” Mr. Roper said. 

“Among television owners, |o}. 
ing at television is far and away 
and easily the most important ap 
time-consuming, spare-time ogy, 
pation they have. More televisio, 
owners look at their sets than d 
all the rest of the things everybody 
else does in the evening combine" 

Two-thirds of the television own. 
ers say they see a television pry. 
gram every day, Mr. Roper rp 
ported. On the average they spend 
two hours per day watching the 
machine. More than one-third 
the television owners view teley;. 
sion an average of more than thre 
hours per day. 


Women Watch More 


Women spend more time watch. 
ing television than do men; young 
people more than old people, and 
lower income people more than 
those in higher brackets, Mr. Roper 
reported. 

The fact that women look mor 
at television than do men is slightly 
paradoxical in view of another 
Roper finding. “We found in ow 
survey that in 74% of the cases 
men were directly responsible fo: 
buying the television set,” Mr 
Roper said. “They were the one 
who wanted it. The women in th 
family and the children were th: 
chief exponents of buying telev: 
sion in only a minority of cases 
Remember, once the set is in th 
house, it’s the women who liste 
to it more than the men. It looks 
like television is home to stay 


* 


Milton Berle Leads 
In November Pulse 


STILL holding the lead in th 
television rating competition, Mi 
ton Berle continued to head th 
field in November. Mr. Berle a 
his Texaco Star Theatre topped th 
list in five of the six cities covert 
by The Pulse Inc. for the mont! 

In Los Angeles, the show wé 
nosed out by 0.1 point for t™ 
honors by the U. of Southern Cal: 
fornia-Stanford football game, 
of the top interest games on 
West Coast this season. 

Of the  multi-weekly shows 
Howdy Doody led in New Yo 
and Philadelphia and was seco! 
in Washington and Chicago. Kué 
Fran & Ollie, which led in ® 
latter two cities, also was in © 
Top 10 for the other four cit 
covered by The Pulse Inc. 

For the test week of Nov. ! 

(Continued on Telecasting 1?) 
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We’ve Got 


GHTNING IN THE BOTTLE 


IN HOLLYWOOD 
Everybody’s Watching 


KRLAC-TV 


LUCKY CHANNEL 13 


DAYTIME PROGRAMMING 


Here’s the biggest news that’s hit television! 
Look at These Ratings at the Beginning of the Second Week 


of 


~~” AL JARVIS MAKE BELIEVE BALLROOM 


; young 
dle, and 
ethan 
*. Roper 


se HOOPER RATING SHOW PULSE RATING SHOW 

slightly Average tune-in . Average tune-in 

another Highest two-hour average tune-in 99 Highest tune-in 

_ KLAC-TV average share of audience .59 KLAC-TV average share of audience 
re KLAC-TV highest two-hour share of audience 80.8% KLAC-TV highest share of audience 


The first television program that dares to be different 


. 
the one: 

n in the + . ) . a aie bh Oa 

vee th Everybody's Climbing Aboard the KLAC-TV Bandwagon! 
r telev 


f cases Everybody's listening to 
S in th 
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O stay 


570 On Your Dial 
DAYTIME PROGRAMMING 
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Telefile 


(Continued from Telecasting 4) 


entire history typify the full story 
of the growth of electronic tele- 
vision. 

For the first years after its in- 
ception (July 30, 1930), W2XBS 
served primarily as a field testing 
laboratory for RCA’s video devel- 
opments. From its transmitter site 
atop the world’s loftiest skyscraper, 
New York’s Empire State Bldg., 
W2XBS sent out picture signals 
that increased in definition from 
120 lines in 1932 to 343 in 1936, 
441 in 1937 and 525 in 1941. In 
19837 RCA-NBC began making the 
first TV remote pickups with its 
new mobile unit vans. 

By the end of 1937 video trans- 
mission techniques were sufficiently 
perfected to insure reasonably regu- 
lar delivery of reasonably good pic- 
tures to sets in the homes of NBC- 
RCA engineers throughout the New 
York metropolitan area. Now, for 
the first time, NBC program people 
began to concern themselves seri- 
ously with what sort of material 
their television station was going 
to transmit. Outstanding among 
their 1938 experiments was the 
telecast from the RCA Bldg. stu- 
dios of scenes from that year‘s 
Broadway hit, “Susan and God,” 
starring Gertrude Lawrence. 


N April 30, 1989 W2XBS tele- 

cast the opening ceremonies of 
the New York World’s Fair, during 
which President Roosevelt became 
the first Chief Executive to be seen 
by television. This date also marks 
the inauguration of regular NBC- 
TV program service for the New 
York public. 

Other NBC video firsts in 1939 
included the first baseball telecast 
—Columbia-Princeton, May 17; 
first major league telecast—Brook- 
lyn-Cincinnati, Aug. 26; first col- 
lege football game telecast—Ford- 
ham-Waynesburg, Sept. 30. 

In June 1940, NBC scored a 
double video first by covering the 
Republican National Convention in 
Philadelphia for its New York 
viewers—first political convention 
video coverage and first use of co- 
axial cable to transmit TV _ pro- 
grams. 1940 also was the first 
year in which election returns were 
telecast. 

Within six months of the be- 
ginning of WNBT’s commercial 
operation the country was at war 
and for the next two years the 
station’s most notable programs 
were its training tourses for air 
raid wardens and fire guards. 

As the war progressed, WNBT’s 
programming was cut to a token 
four hours a week, almost entirely 
film. Then in October 1943, John F. 
Royal, who succeeded Mr. Morton 
as NBC’s TV vice president, ar- 
ranged for WNBT to pick up a 
number of the sports and special 
events from Madison Square Gar- 
den. These telecasts were primarily 
for the benefit of wounded service- 
men who watched them on sets 
donated by the manufacturers and 
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PROGRAM PLANNERS at the studio of NBC’s New York television outlet-— 


WNBT (TV)—discuss future schedules in this huddle. 


L to r: John C. War- 


ren, sales manager; Thomas B. McFadden, manager; John H. Reber, program 


manager, and Reid R. Davis, netw 
* 


installed in the service hospitals by 
NBC. 

In 1944, boxing and wrestling 
were added to WNBT’s sports 
schedule, which proved to be almost 
as popular with New York’s civil- 
ian viewers as with the service- 
men. On Sept. 24, 1944, Gillette 
Safety Razor Co. began sponsoring 
boxing matches one or two evening's 
weekly, first on WNBT alone and 
later, since Nov. 8, 1946, on the 
NBC-TV Network. Gillette thus 
stands as television’s oldest con- 
tinuous program sponsor. 

Both major political parties held 
their 1944 conventions in Chicago, 
beyond the reach of TV network 
connections at that time. WNBT 
covered them by films which were 
flown to New York and aired as 
soon as possible. WNBT also re- 
sumed studio programming during 
1944, increasing its total program 
time to more than 500 hours for 
the year, more than double 1943’s 
total. 

In 1945, the end of the war, 
celebrated by WNBT with 14-hour 
continuous telecasts on both V-E 
and V-J Days, permitted further 
expansion of the station’s program 
activities which again more than 
doubled the previous year’s record. 
In addition to twice-weekly boxing 
telecasts, the station’s sports 
schedule included baseball, tennis, 
football—both college and profes- 
sional—basketball and hockey, all 
on a fairly regular schedule. 


EAR’s outstanding single 
sports telecast was WNBT’s 
coverage of the Army-Navy game, 


another in its list of TV firsts. 
Outstanding among studio pro- 


grams was a series of full-length 
plays, including such top hits as 
“Winterset,” “You Can’t Take It 
With You” and “The Front Page.” 

By the end of 1946 WNBT was 
serving as key station for an em- 
bryo East Coast TV network which 
also included WPTZ (TV) Phila- 
delphia, WRGB (TV) Schenectady 
an d—occasionally—WTTG (TV) 
Washington. Its 14 sponsors in- 
cluded such leading national adver- 
tisers as Standard Brands, Bris- 


ok 


ork television operations supervisor. 


* 


tol-Myers, RCA, U. S. Rubber, 
Standard Oil of New Jersey, Fire- 
stone Tire & Rubber Co., Bulova 
Watch Co., Elgin National Watch 
Co., Botany Worsted Mills and, of 
course, Gillette. 

In addition to its regular fight 
telecasts Gillette in 1946 sponsored 
the first telecast of a world’s 
championship heavyweight match, 
the Louis-Conn fight on June 16, as 
well as NBC’s Army-Navy game 
video pickup on Nov. 30. 


HE last three years have seen 
the growth of the NBC-TV Net- 


work to include 49 stations and 
have proportionately added to 
WNBT’s_ responsibilities as the 


network’s key station in New York, 
where the majority of video pro- 
grams originate. 

Baseball serves as a good ex- 
ample of the effects of WNBT’s 
network duties on its local opera- 


tions. In 1947 WNBT covered all 
home games of the New York 


Giants, both day and night, on a 
sustaining basis. In 1948 it again 
planned for such coverage and sold 
sponsorship of the Giants telecasts 
to Liggett & Myers Tobacco Co. 


for Chesterfields. But the pres- 
sure of network advertisers was 
such that WNBT soon found it 


necessary to farm out the night 


games to another station, WPIX 
(TV) New York. This past year, 


WNBT eschewed baseball altogeth- 
er, except for the pooled World 
Series, and WPIX telecast the 
complete Giant home schedule for 
Chesterfields. 

A year ago WNBT’s operations 
were integrated with those of 
NBC’s New York radio stations, 
WNBC and WNBC-FM, under the 
direction of Thomas B. McFadden, 
general manager. This semi-au- 
tonomous set-up gives WNBT for 
its own use the hours before 10 
a.m., 1-3 p.m., 6-7 p.m. and after 
10:30 p.m. Last February the sta- 
tion launched a 2'4-hour afternoon 
schedule of women’s programs, but 
this was discontinued in June and 
there is presently no thought of 
re-entering the daytime field “un- 
less we get a particularly sensa- 
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tional idea and until a 
studio space is available,” 
spokesman said last wee! 


lot Mor 
& Statig 


N addition to General Manage 

McFadden, WNBT’s top exe, 
tives are Donald A. Norman, agg. 
ant manager; John C. Warre 
sales manager, and John H. Rebe 
program manager. The services 
program personnel are rented fron 
NBC, along wtih the networ, 
video studios and equipment. Tj 
currently comprises 10 studios } 
the RCA Bldg. and the building y 
106th St. and Park Ave., two the 
atres for audience shows, 25 stugj 
cameras and 12 field cameras, thre 
16mm and four 35mm motion pi. 
ture projectors, and six slide Drv. 
jectors. Studio and transmittig 
equipment is, of course, RCA, 

Studio 3H, NBC’s original Ty 
studio at Radio City, is 30 by 5 
by 18 feet. It is equipped with the 
Eddy-type lighting fixture, using 
both incandescent and _ fluorescent 
light units which can be electrically 
controlled and mechanically of. 
ented from the light bridge. A eat. 
walk for lighting extending around 
all four walls is equipped with 
three RCA field type cameras. The 
floor is level and small audiences 
such as Howdy Doody’s Peanut 
Gallery are sometimes used. Lap 
dissolves can be integrated with 
film sequences. 

Studio 8G, 50 by 90 by 18 feet, 
contains four permanent “non- 
standard” cameras, each equipped 
with a three-lens turret. These 
were the first Image Orthicon stu- 
dio cameras and were custom built 
to NBC specifications. This stu- 
dio, which was put into use in 
March 1948, is the only Radio City 
studio with control room equipment 
specifically designed for video 
operations. Lap dissolves and split 
screen can be accomplished by the 
cameras or integrated with the 
film studio (5F). 

Studio 3A, 48 by 78 by 18 feet, 
is equipped with three RCA field 
type cameras. Its control rooms 
are on the studio floor level. 

Studio 6B, converted for vide 
use last September, audience 
type with 290 fixed seats and 4 
stage 38 by 45 feet. Including the 
stage it measures 48 by 115 by 18 
feet. It has three RCA field type 
cameras. Backstage permanent 
dimmer boards and switches, audi- 
ence and front stage lighting and 
various types of stage lighting give 
this studio, where the Texaco Sta’ 
Theatre originates, what NBC be 
lieves to be the best studio lighting 
in the country. This is the only 
Radio City TV studio which also 1s 
used for radio programs. 

The Uptown Studios for live 
programs are A, 74 by 94 by 32 
feet; B and C, each 30 by 60 by 21 


is 


feet. Lighting for A and B is 
mounted on pipe grids; C has the 
Eddy-type system. Each of the 


three is equipped with three RCA 
studio cameras. ’ 

NBC has 11 Fearless dollies an? 
11 microphone booms for its Ne¥ 
York studio operations. Their dis 
tribution varies from week # 
week. There are two film studios 
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F Uptown is equipped with three 
sim cameras, two associated with 
ihe RCA Multiplexer permitting 
the use of 16mm or 35mm film 
op Liker slides, the third associated 
with the new Projectall. Studio F 
Uptown also has one live camera. 
studio 5F at Rad'o City has two 
sameras, two 35mm projectors, one 
igmm projector, two slide projec- 
rs and a special Baloptican pro- 
ecto for transmitting illuminated 
dock faces. 


* 


ROBABLY the _ best - known 
— developed by WNBT 
;the puppet show Howdy Doody, 
ghich long since has extended its 
ope to network proportions. 
While it was still a local show, 
Mason, Au & Magenheimer spon- 
gred it for 15 minutes a day to 
lp establish a new candy bar, 
the Mason Cocoanut Bar. At the 
and of the 13-week contract, 95% 
werage of the thousands of New 
York retail markets was reported. 
Retailers asked to stock the bar 
ecause Howdy Doody fans kept 
adgering them for it. An offer 
falariat in return for two wrap- 
yrs resulted in the mailing of 
46,000 lariats. 

The magazine Television Guide 
recently used three one-minute an- 
nuncements on WNBT as a test, 
fering a TV screen filter as a 
premium with a $3 subscription. 
No other advertising was used for 
fur days before and four days 
after the WNBT spots. The spon- 
wr received orders for 2,190 sub- 
sriptions, amounting to $6,591, for 
an overall cost of $270. 


Most unusual of WNBT’s cur- 
rent local programs is City at Mid- 
ight, broadcast Tuesday from 11 
pm. to midnight under the spon- 
worship of Bedford Radio & TV 
Stores. Each hour drama of this 
ries is done as a remote pickup 
frm the story’s actual location 
somewhere in the city, the actors 
performing on real streets and in 
real buildings instead of before 
studio backdrops. 

Another WNBT novelty is the 
Monday-through-Friday five-min- 
ue WNBT Weatherman, with 
weather forecast and commercials 
ilivered by a cartoonist who ac- 
companies his talk with amusing 
and pertinent drawings. Consoli- 
dated Edison Co. of New York, 
publie utilities company, is the 
sponsor. 

WNBT’s program philosophy was 
outlined for BROADCASTING by Mr. 
McFadden, as follows: 


We here at WNBT have presented 
~and will continue to present—a well- 
tuunded program service with both 
live and film presentations. At the 
moment we are trying to utilize every 
opportunity to cooperate with local 
and national groups in our community 
in developing new techniques to pre- 
sent both public service and commer- 
tial programs that will be of satis- 
faction to our audience. 

We are trying to make the station 
{ important part of the community, 
and this means an awareness on our 
part of the basic problems confront- 
ing us here in New York—racial and 
religious differences, housing needs, 
tent problems, divergent political 
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WNBT Local & NBC Television Network Program Time 
October 1949 


WNBT Telecasts 








Local Local & 
Only Fed to Net. 
Comm. Sus. Comm. Sus. 
Hr-Min Hr-Min Hr-Min Hr-Min 
Drama 6:54 21:00 7:30 
Situation 

Comedy — 1:19 4:30 4:30 
Variety 2:00 — 10:00 1:00 
Musical 7:40 1:35 6:45 :15 
Opera — a — — 
Concert — — 4:00 a 
The Dance —- — _— — 
Talks & 

Discussions 1:15 ee a 2:30 
Instructional :30 1:23 — 2:00 
News :50 3:48 4:03 1:45 
Special Events — —— 1:07 
Religion — — — —— 
Agriculture a oa oe on 
Women’s 

Interest — — — —_— 
Children’s 

Interest 6:45 10:00 5:15 13:00 
Sports :45 4:56 2:15 16:50 
Quiz & Aud. 

Part. 2:30 — 8:00 :30 
Novelty —— — so 1:30 
Spot Announce- 

ments 2:51 3:41 ao oe 

Total 32:00 26:42 65:48 52:27 





Rec'd 

from Net. Total WNBT 

Comm. Sus. Comm. Sus Total 
Hr-Min Hr-Min Hr-Min Hr-Min Hr-Min % 
_—_ 1:30 27:54 9:00 36:54 17.1 
— oa 4:30 5:49 10:19 48 
a 2:30 12:00 3:30 15:30 7.2 
— 745 14:25 2:35 17:00 7.9 
—_— ae 4:00 — 4:00 1.8 
a 6:00 1:15 8:30 9:45 45 
— 1:15 :30 4:38 5:08 2.4 
1:12 a 6:05 5:33. 11:38 5.4 
— :30 — 1:37 1:37 0.7 
10:00 — 22:00 23:00 45:00 20.9 
11:51 54 =8=614:51 22:40 37:31 17.4 

:30 ae 13:00 :30 13:30 6.2 

—— —— a 1:30 1:30 0.7 
— — 2:51 3:41 6:32 3.0 
25:33 13:24 123:21 92:33 21554 100% 


Note: Program Classifications were devised for NBC’s own use and are not in all cases similar 
to those required by the FCC in its various application and report forms 


* 


views, shortage of schools,’ transpor- 
tation difficulties, and the rest. In 
addition, the problems outside our 
own immediate boundaries — the 
struggle toward a world of brother- 
hood and lasting peace—must be 
brought into the living rooms of our 
audience by all known (and some 
untried) devices of showmanship and 
by a truly humanitarian approach. 

On top of this, of course, lies the 
ever-pressing need for maintenance 
and increase of revenue. Our first 
year of autonomous operation has 
proved that we can build a strong staff 
capable of putting our activities on 
a paying basis. We look forward to 
great progress during the next few 
years. Our position as a key station 
for NBC gives us tremendous advan- 
tage, and this, coupled with our own 
philosophy of “good programming is 
good business,” should help us to 
success. 





DEAN of radio commentators, H. V. 
Kaltenborn (seated), turns music im- 
pressario as Oscar Levant studies the 
commentator’s one finger technique. 
Mr. Kaltenborn, member of a Who 
Said That? panel on NBC TV, carried 
out a standing promise to Mr. Levant 


that he would play the piano. By 
impersonating President Truman play- 
ing “The Missouri Waltz,”” Mr. Kal- 
tenborn repaid the compliment of 
the Chief Executive’s now famous 
imitation of the news analyst's 
broadcasting technique. 


* 


We face the future, then, convinced 
that our station will continue to be a 
leader both in business and in commu- 
nity service, and will continue to be 
part of the most powerful media yet 
found to combat hate, prejudice, in- 


tolerance and other evils besetting 
the community, the nation and the 
world. 


WRGB (TV) TIE-IN 


Feeds Cable to Outlet 


WRGB (TV) Schenectady, which 
since 1947 has received network 
telecasts from New York over a 


special General Electric radio relay 
system, last week tied into the 
telephone company’s coaxial cable 
system at Albany. 


Affiliated with all four major 
television networks, the station 
will henceforth take all its net- 
work programs from the cable. 
Signals will be relayed by radi‘o 
from Albany to Schenectady. The 
coaxial cable will also serve 
WHEN (TV) Syracuse and 
WKTV (TV) Utica. 


WHEN (TY) Anniversary 


WHEN (TV) Syracuse 
its first anniversary last Thursday 
by becoming linked to national 
television by AT&T microwave re- 
lay. The first interconnected tele- 
cast was seen at 5 p.m. when the 
Ted Steele Show was picked up 
from CBS in New York. AT&T and 
WHEN officials took part in cere- 
monies marking the double event. 


observed 


KFI-TV Starts AM Shows 


KFI-TV Los Angeles today (Dec. 
started morning programming 
with addit'on of 15 hours weekly 
to its schedule. Station is now 
telecasting 9 a.m.-12 noon Monday 
through Friday in addition to reg- 
ular 12 noon-6 p.m. schedule seven 
days a week. Audience participa- 
tion programs make up the morn- 
ing schedule. 


5) 
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CENSORSHIP 


Pennsylvania Case Re-Opened 


THE FIGHT over the Pennsyl- 
vania TV censorship issue is being 
re-opened. The Pennsylvania State 
Board of Censors appealed to the 
Third Court on Nov. 25 
against a U. S. District Court de- 
cision that it could not censor films 
to be used by TV stations [BRoAD- 
CASTING, Oct. 31]. 

Attorney General T. McKean 
Chidsey and H. F. Stambaugh, his 
special assistant in the case, filed 
the notice of appeal in behalf of 


Circuit 


the members of the Pennsylvania 
State Board of Censors, Edna R. 
Carroll, chairman; Beatrice Z. 


Miller and John C. Miller. 

The five plaintiff stations in the 
case scored a clear-cut victory in 
the first judicial test when on Oct. 
26 in Philadelphia Chief Judge 
William H. Kirkpatrick handed 
down a declaratory judgment in- 
validating the board’s regulation 
issued last Jan. 24 providing for a 
censor’s viewing of films designed 
for TV. 

The request for this judgment 
had been filed by the following 
Pennsylvania corporations: Allen 
B. DuMont Labs, operating WDTV 
(TV) Pittsburgh; Phileo Broad- 
casting Corp., operating WPTZ 
(TV) Philadelphia; Triangle Pub- 
lications Inc., operating WFIL-TV 
Philadelphia; WCAU Inc., operat- 
ing WCAU-TV Philadelphia, and 
WGAL Inc., operating WGAL-TV 
Lancaster. 


INS. NEWSREELS 


Signs Six Sponsors 
INTERNATIONAL News Service, 


New York, has signed six new 
snonsors for its Telenews-INS 
Newsreels. 

Stroh Brewing Co., Cleveland, spon- 
scoring daily reel on WEWS (TV) Cleve- 
land: West Virginia beer on WSAZ- 
TV Huntingtor Duquesne Brewery, 
Pittsburgh, will sponsor effective Dec 
12 on WDTV (TV) Pittsburgh through 
Walker & Downir Agency, and Fort 


Schuyler ts daily 


on WKTV (TV) Utica, N. Y 


beer star sponsorship 


In Dallas, 





General Electric Supply Corp., local 
GE distr tor, will sponsor 10-minute 
d v ns I on KRLD-TV Dallas 
This Week Sports purchased by 
KFMB-TV San Diego, with Kettner 
Motors, local used car dealer to as- 
sume sponsorship Dec. 4 Station has 
also signed El] Cortez Pontiac, local 
dealer, f weekly newsreel review 
Gosch Resigns 
RESIGNATION, due to the pres- 
sure of business, of Martin Gosch as 
president of Independent Televi- 
sion Producers Assn. (ITPA), was 


announced following a board meet- 
ng held in New York a fortnight 
ago. Mr resignation 
reluctantly accepted by the board, 


Gosch’s was 










which then unanimously elected 
Irvin Paul Sulds as president to 
fi'l out the unexpired term ending 
Apr'l 15, 1950. Mr. G was 
subsequently prevailed upon to ac- 


pt the office of ITPA treasurer. 
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AFTER their round-table discussion KEY 
appearance on WTVJ (TV) Miami, 
Secretary of Commerce Charles Saw- 
yer (r) and Sen. Spessard Holland 
(D-Fla.) (1), have an informal chat 
with Mitchell Wolfson, WTVJ (TV) 
co-owner. Secretary Sawyer told the 
group he believes: ‘Television is def- 
initely here to stay.” 


figures in reorganization of 


NBC’s TV network, making it a self- 
contained unit, are (I to r) Frederic 
W. Wile Jr., production dir.; Carleton 
D. Smith, dir. operations; S. L. (Pat) 
Weaver Jr., v. p. in charge of TV; 
Norman Blackburn, 


> 


Hollywood TV 
operations dir.; George H. 
Frey, dir. TV sales. 





THESE beauties, winners of the weekly Miss Tavern Pale of 1949 contest 

on WGN-TV Chicago, competed in the grand finals Thursday night (Thanks- 

giving). Those lucky. men are (I to r) Leo Lederer, v. p., Atlantic Brewing 

Co., Myron Wallace, m.c., and Marvin H. Frank, executive v. p., W. B. 
Doner Agency, Chicago. 


IT’S a reunion in Chicago for this quartet. Comparing notes are (I to r) 
Gene Rayburn of WNEW New York; Fran Allison, of NBC-TV’s Kukla, Fran 
& Ollie; Mrs. Rayburn, and Burr Tillstrom, creator of Kukla, Fran & Ollie. 


RCA ANTENAPLEX 





INSTALLATION of RCA’s new 
television Antenaplex systems in 
three New York apartment proj- 
ects as an integral part of the 
buildings’ engineering features was 
arranged last week at a meeting of 
the realtors and their architects 
with RCA executives and officials 
of the Commercial Radio Sound 
Corp. 

Under contracts placed by the 
realtors, Commercial Radio Sound 
Corp., RCA sound products repre- 
sentative in New York, is supply- 
ing the multiple-antenna systems 
on the same basis as_ heating, 
plumbing and ventilating systems 
are installed. Tenants will have 
only to plug TV sets into an an- 
tenna outlet. 

The three projects installing the 
system and the principals who 
signed for them are Schwab House, 
owned by the 11 Riverside Drive 
Corp., Julius Perlbinder, president; 
40-44 Park Ave., owned by Pier- 
pont Estates Inc., Samuel Rudin, 
president; 715 Park Ave., owned by 
715 Park Ave. Corp., Francis J. 
Kleban, president. Schwab House, 
with approximately 700 apartment 
units, will have the largest TV 
mass viewing system ever installed, 
RCA stated. 

Frank M. Folsom, RCA president, 
said at the meeting that the con- 
certed action of the three apart- 
ment owners is believed to be the 
first in which realtors have joined 
to solve the TV reception problem 
for their tenants. 

Mr. Folsom said in part: 

RCA is gratified by this step toward 


TELECRUISER 


KBTV (TV) Buys $92,000 Unit 


CUSTOM BUILT $92,000 remote 
truck, newly arrived at KBTV 
(TV) Dallas, will be put into im- 
mediate service, according to Tom 
Potter, station’s owner. Called 
the “Golden Telecruiser” by KBTV, 
the truck, constructed especially 
for KBTV by Allen B. DuMont 
Labs Inc., New York, is a com- 
plete video studio on wheels and 
represents the most advanced ve- 
hicle for TV field operations, he 
said. 

The Telecruiser will be used for 
telecasting sports, parades, special 
events, and other remote programs. 
The station’s officials said it vir- 
tually duplicates actual studio 
operating conditions, including a 
camera control desk designed to 
allow operators to concentrate upon 
picture monitoring screens. Roof 
deck provides for camera tripods 
and a parabolic reflector for the 
microwave relay which will connect 
the mobile unit with KBTV’s stu- 
dio. All telecasting equipment 
within the truck is shock-mounted. 
Completely air-conditioned, the 
Telecruiser is 30 ft. long and 8 ft. 
wide. 


New TV System Installed In 3 N. Y. Apartment Proje, 
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solution of the TV reception Proble 
of thousands of families and individu, 
in metropolitan areas who make the 
homes in apartments and hotels Th 
Antenaplex system is designed to : 
move this last barrier to enjoymey 

Nation; 







{of television] in all of the 
rapidly expanding TV service arex 

W. W. Watts, vice president; 
charge of RCA Engineering Proj 
ucts Dept., explained that the R¢ 
Antenaplex system consists of; 
rooftop group of antennas, one fy 
each channel serving the area: 4 
master signal amplifier to boost 
each channel’s signal; and a pg. 
work of coaxial cable carrying gip. 
nals on all channels to outlets iy 
the building. : 

“Each Antenaplex system,” yr 
Watts explained, “is specially q. 
gineered to meet field condition 
and other requirements peculiar t; 
the site of the installation, and ea 
separate antenna is_ individually 
tuned to a particular channé, 
Furthermore, each receiver igs con. 
pletely electrically isolated from gj} 
others in the system.” 





FARM VIDEO 
Workshop Held in Ohio 


TELEVISION Workshop was held 
by the Ohio Extension Service 
fortnight ago, with officials of 
U. S. Dept. of Agriculture, radi 
farm directors and county demon- 
stration agents attending a thre. 
day meeting. 

Program started with a visit t 
WBNS-TV Columbus studios and 
included a live 30-minute program, 
Your Thanksgiving Holiday, on 
WLWC (TV) Columbus. — Seven 
sessions were held, dealing with 
such topics as visual aids, movie 
and still films, program production 
techniques and “package pro- 
grams.” 

Heading the USDA contingent 
were Ken Gapen, assistant radio- 
TV information director, and 
Maynard Speece and Tom Noone, 
radio specialists. RFDs attending 
were: Louella Engle and Bob Mil- 
ler, WRFD Worthington; Betty 
Brady and John Butler, WLW Cir- 
cinnati; Sam Steiger, WHIO Day- 
ton; Bill Zipf, WBNS; Elton Tait, 
Pennsylvania State College, and 
members of the Ohio Extension 
Information Office and Ohio State 
U. teaching staff. 





Ovaltine Sponsors 
OVALTINE Ine., Chicago, 


sponsor two quarter-hours, twice 
weekly, Tuesday and Thursday, 0! 
the Howdy Doody show on NBC 
TV effective Jan. 3. Grant Adv. 
Chicago, is the agency. This con 
tract makes seven quarter hours 
sponsored out of the ten quarte! 
hours that the show is on the alt 
Monday through Friday, 5-0: 
p.m. Other advertisers are Mars 
Inc, and Unique Art Mfg. Co., both 
also serviced by Grant Adv. 


will 


ELLISON 
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AUISON TO ARCHER 


Named Sales Vice President 


pAUL S. E LLISON, former chair- 
man of the Assn. of National Ad- 
yertisers, last W eek was named vice 
charge of 


sales of 
Archer Produc- 
tions, New York, 
commercial film 
and television 
producer. 

He previously 
was executive 
vice president of 
Control Systems 
for Management, 

























































Intercity Color Exhibit 


INTERCITY microwave relay will 
be employed for color television 
demonstrations to American Medi- 
cal Assn. meeting in Washington 
Dec. 6-9, with pickups from oper- 
ating rooms of Johns Hopkins Hos- 
pital in Baltimore relayed via tow- 
ers at Jessup and Cheverly, Md. 
One of a series of medical color- 
casts sponsored by Smith, Klein & 
French, Philadelphia pharmaceuti- 
cal house, it will be the first to go 
intercity, said SKF. CBS color TV 
system is to be used. 





, New Zonas” WORLD-WIDE. VIDEO 
a Net. Mr. Ellison tor of advertis- is 
8) by ; 
re ing, public rela- Jolliffe Predicts Future 
: ions and sales promotion of Syl- 
nM, mtia, Electric Products Inc.; ad- WORLD-WIDE _ television _ net- 
ally * vertisiIng Bing gong 3 works, self-powered, portable video 
ndition Balke-Collender aa pena ewe sets, and remote observation via 
uliar ty a former Girechee 0 eupapese TV of dangerous industrial opera- 
© Bouncil, Advertising Research ae nee 
nd each & an ond Adit Museen of et were foreseen by Dr. C. B. 
vidually owemeal _ Jolliffe, executive vice president in 
‘hannel, — charge of RCA Labs., who last 
1s com. Tuesday addressed the commence- 
Tom all Interstate Enters TV ment exercises of RCA Snatitnies. 
Ceremony was held in NBC’s 
INTERSTATE BAKERIES, Los _ studio in Radio City, and diplomas 
\ngeles (Butternut Bread) enters were awarded to 198 students, the 
TV for the first time Dec. 10 when Institutes’ largest graduating class 
n Ohio t sponsors the pour-tong Hopa- to date. Fields in which TV could 
as held rs ‘Sagi ~y gl nen tae ston operate as observer, Dr. Jolliffe 
Service sey co rd pointed out, were those of explosive 
ials of Mo: WENR-TV Chicago: WLWT mixing, and mining, where TV 
» Tadio # (py) Cincinnati and WOW-TV “eyes” could substitute for dan- 
demon- (maha. Agency is R. J. Potts, gerous exposure of men to the 
| three # Calkins & Holden, Kansas City, Mo. operations. 
visit t 
ios and 
ces /LEGISLATE BY TELEVISION 
lay, on 
ee Wiley Urges Soloncast Plan in Defense Report 
g with 
, movie | GOVERNMENT civil defense plans spect to a “mobile capital,” video 
duction } should make provision for members already has been tested on the Bal- 
2 pro- § of Congress to legislate by televi- timore & Ohio railroad and found 
on from key centers throughout potentially feasible, it was pointed 
tingent § the country, Sen. Alexander Wiley out. 
} radio- (R-Wis.) has advised President Sen. Wiley criticized defense of- 
+ and § Truman. ficials who cite National Security 
Noone, Ina 1,200 word statement urging Resources Board plans covering 
tending § il-out dispersal of government any emergency. Some of them have 
ob Mil- J mits, private industry and popula- een disclosed by NSRB [Broap- 
Betty § tion groups, Sen. Wiley urged a castinc, Nov. 21]. He declared 
W Cin- J ttree-point program: (1) Appoint- they were “useless because they 
O Day- Ff ment of a Council of Decentraliza- weren’t being applied in action” at 
m Tait, | ton to initiate dispersal of key the outset of World War II. 
e, and | military and other facilities; (2) 
tension § wthorization of funds to provide —- 
o State | ‘or decentralization; and (3) re- ’ 
toubling of efforts by agencies and ‘CISCO FILMS 
ficers on the city and state levels. 
“Congress should consider legis- Ziv Signs Krasne 
ation by television from 30 or 40 
attered points in the nation, JOHN SINN, president of Ziv 
o, will J ‘here legislators grouped around Television Programs, New York, 
, twice V sets could cast their votes,” has signed Philip N. Krasne, Holly- 
day, of § ‘0. Wiley suggested. “It should wood film producer, for production 
1 NBC: nsider the question of a mobile of 52 Cisco Kid video films yearly 
t Adv. § ital, if necessary, on railroad for the next ten years. 
is con- J “ains where legislators and key The films, to cost Ziv $15,000 
- hours eat officers could continue each, will be shot in 16mm Koda- 
quarter direct the affairs of the nation.” chrome, in preparation for color 
the alt, Presumably 30 or 40 centers now’ video, and will be offered first to 
5-5 iol tijoying or contemplating TV re- sponsors of Cisco Kid radio pro- 
e Mars | ption and equipped with trans- grams, rights to which are con- 
o., both hitting equipment are envisaged trolled by Frederic W. Ziv Co., 
der the Wiley plan. With re- Cincinnati. 
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«ee IN TECHNICAL EQUIPMENT 










WGN-TV leads all other Chicago stations 
in Technical Equipment with more mobile 
units (2), more studios devoted exclusively 
to television (4), more cameras (14) and 
associated equipment, plus a complete pro- 
jection room to handle both 35 mm and 
16 mm films and 

























slides, and the most 
modern transmitter in the area—all for your 
service when you advertise on WGN-TV. 











~--- IN LOCAL PROGRAMMING 











WGN-TV originates more local program- 
ming than any other Chicago station... has 
more local time sold .. . and also originates 
programs each week—studio and 
remote — for the Dumont network. 
WGN-TV is the only Chicago station with 
its own newsreel department for full news- 





many 













in-action coverage. 








---IN SPORTS COVERAGE 









Channel 9 in Chicago is the station to turn 


to for sports—no need to hunt. . . because 








WGN-TV telecasts more special and reg- 
ular events and has more sponsored sport 












shows than any other station. 





















..-for the TOP value 
for your Chicago television dollar, 
contact Chicago's 
TOP television station 
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Telestatus 


(Continued from Telecasting 6) 


this is the way the Pulse ratings 


lined up: 
CINCINNATI 
ONCE A WEEK SHOWS 


Program Average 


Rating 
Nov. Oct. 
Texaco Star Theatre 51.0 43.5 
Fireside Theatre 38.3 
Xavier-Kentucky Football 35.8 
Godfrey & His Friends 31.9 30.2 
Cavalcade of Stars 29.0 31.4 
Original Amateur Hour 26.0 
Stop The Music 25.0 27.0 
TV Teen Club 24.5 28.2 
Wrestling 24.0 25.5 
Blind Date 22.4 
Wrestling 22.4 
Mr. Black 22.4 25.7 
MULTI-WEEKLY SHOWS 
Captain Video 21.5 19.6 
6 Gun Theatre 18.6 18.0 
Kukla, Fran & Ollie 15.7 18.8 
Coco The Clown 15.7 17.6 
Howdy Doody 13.0 12.9 
Mohawk Showroom 127 16.0 
Film Serials 12.3 
Camel News Caravan 11.9 13.6 
News & Sports (5:45) 11.5 1.1 
Lucky Pup 10.8 11.2 


AVERAGE QUARTER HOUR SETS-IN-USE FO 
WEEK STUDIED 
Entire Week, 12 Noon -12 Midnight 


TELEVISION HOMES 


NEW YORK 
ONCE A WEEK SHOWS 


Program Average 
Rating 
Nov. Oct. 
Texaco Star Theatre 72.4 69.6 
The Goldbergs 51.3 49.8 
Godfrey's Talent Scouts 48.0 48.5 
Studio One 42.9 35.1 
Godfrey & His Friends 41.6 43.8 
Toast of the Town 41.5 39.6 
Suspense 36.8 
Fireside Theatre 32.8 
Stop the Music 31.5 
Silver Theatre 31.5 31.3 
MULTI-WEEKLY SHOWS 
Howdy Doody 16.9 16.3 
Captain Video 15.7 14.8 
Small Fry Club 13.3 13.4 
Lucky Pup 12.5 13.8 
Kukla, Fran & Ollie 10.5 11.3 
Camel News Caravan 10.5 10.8 
Magic Cottage 8.9 
Bob Howard 8.6 10.4 
Western Feature (7 pm) 8.3 10.7 
Mohawk Showroom 8.2 8.2 


AVERAGE QUARTER HOUR SETS-IN-USE FOR 


WEEK STUDIED 
Entire Week, 12 Noon-12 Midnight 


TELEVISION HOMES 


Combined 

Radio & TV TV Radio 
November 1949 37.0 27.8 9.9 
October 1949 40.3 31.2 10.4 
November 1948 34.2 24.1 11.5 


PHILADELPHIA 
ONCE A WEEK SHOWS 









KSD-TV PROFIT 


Averages $1,500 Wee, 


KSD-TV St. Louis, Post-Dispgy, 
television station, has been avery, 
ing $1,500 weekly profit since Jy, 
September, David Pasternak, Drv. 
motion director, said Wednesday ;, 
Chicago. ; 

Addressing the Chicago Tele: 
sion Council, he disclosed that 
the past nine weeks KSD-TY },, 
been taking in an average , 
$8,000 weekly and paying oy 
$6,500, including $1,100 depregis. 
tion on equipment, $540 rent to th 
Post-Dispatch, and salaries to y 
exclusively KSD-TV__ employe 
Nineteen of the latter are techyj. 
cians. 

Mr. Pasternak pointed out, hoy. 
ever, that no administrative ¢,. 
penses are being charged agains 
the station, but anticipated they 
will be expense items after the firs 
of the year. 

KSD-TV has spent $350,000 for 
equipment and sustained $400,000 
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Combined Program Average sre mse ; , 
Radio & TV TV Radio Rating in operating losses since it took the , 
November 1949 39.6 28.3 13.2 Nov. Oct. air in February 1947, he added, Affil 
October 1949 41.7 30.1 13.9 Texaco Star Theatre 59.7 57.7 All of the station’s : : 
September 1949 43.9 29.8 16.2 Toast of the Town 54.8 51.7 é i S promotion ‘pHO-1 
Godfrey's Talent Scouts 52.7 44.7 budget is going toward helping KP c 
enenatel Godfrey & His Friends 46.3.-«=Ss«as7_—=«deallers sell more TV sets, he sai, J vith the 
ONCE A WEEK SHOWS The Goldbergs 40.0 with the result that the St. Louis BS, I 
Program Average — — Susthe® 2 viewing area now has more thar schedule 
— —_ Swedio One 36.2 80,000 installations. He told how = (Di 
. x Ford Theatre J r T . Tie = Seniek ee and its 
Texaco Star Theatre 45.3 47.9 MULTI-WEEKLY SHOWS a a Interest “ze che l: 
i i > y >» y y - mc y ‘ 
1 ee ee ag gag ube televiewing in dei’ J ae 
Godfrey’s Talent Scouts 31.0 28.4 Frontier Playhouse 28.4 26.0 showrooms by sending bulletins t 
Fireside Theatre 30.7 26.4 ee See - 24 193 dealers of special events. = - 
Saag the, Susie 28.4 33.8 Sonny Kendis Show 10.7 — mepol 
Ford Theatre 27.4 Carol Calling 10.7 tion he 
Super Circus 26.7 Cinderella Weekend 10.4 12.3 DAY PROGRAMMING Tucson 
Kraft TV Theatre 26.2 25.2 On Chestnut Street 10.0 13.3 : a ot | 
MULTI-WEEKLY SHOWS ike Gan st Olle bd James’ Show First on DuMont a» 
i , 20. g ~ATATT CO ret) ; 1) mules 
a ins i@@ AVERAGE QUARTER HOUR SETS-IN-USE FOR DENNIS JAMES’ WABD (T\ than P 
Small Fry Club 16.0 15.9 WEEK STUDIED New York daytime show Okay ae 
Uncle Mistletoe 14.3 14.5 Satine ae, SS Ceeee~ we Saige Mother is to be the first daytime ae 
Lucky Pup 13.2 12.9 TELEVISION HOMES € aA ee accordil 
Film Serials 12.3 12.4 Causbionis video show to go network, starting KPH 
—— — ey i Radio & TV TV Radio Dec. 12, acording to Tom Gallery, Phoenis 
Curbstone Cut-Up 97 9.1 November 1949 349 = 258 = 10.4 = DuMont Network director of sales. | poy g 
Trailblazers Theatre 9.3 cance = yh ag ae Program’s sponsor, _ Sterling - 
AVERAGE —, eee FOR Products Inc., New York, through Westw: 
Entire Week, 12 Noon -12 Midnight WASHINGTON Dancer-F itagerald-Sample, XN ew and J. 
TELEVISION HOMES ONCE A WEEK SHOWS York, has signed a 52-week con- see 
Combined : Program Average tract placing the show on four KPH 
ber 1949 ~~ ad Fd —_ we Oct DuMont TV Network stations— 5. with 
November 6 : ° 8 is cate x Biiste Antahd d, Wil 
October 1949 33.9 23.0 77 tems tec Seen 47.8 527 WABD, WFIL-TV Philadelphia, J ang ig: 
i * Covers two broadcasts of same show. Toast of the Town 33.2 26.4 WAAM (TV) Baltimore, and tions ¢ 
Whether on ground level or high Godfrey & His Friends 32.2 34.8 WTTG (TV) Washington. Show vo 
: IGELES ry e Music : i : \ é “ap ( 
above street level on top of tall LOS ANGELES Fireside Theatre 297 30.0 will be aired 1-1:30 p.m. Mon.-Fri. 
y Redskins-Steelers Football 27. 
skyscrapers, BDN'S expertly ONCE A WEEK SHOWS " Pali TW Plovhowte as ans 
trained field force will erect your —— Original Amateur Hour 26.4 DAT 
Ford Theatre J 
TV, FM or AM antenna and tower Nov. Oct. Sedhey's Talent fesuts 260 27.0 ou loo 
USC-Stanford Football* 32.5 31.7 Are yY W 
quickly and safely. Texaco Star Theatre 32.4 40.7 MULTI-WEEKLY SHOWS EN 
. Ed Wynn Show 24.7 23.7 Kukla, Fran & Ollie 20.0 18.0 TRAINED ' 
Erections completed when prom- toast of the Town 24.0 27.5 Howdy Doody 15.9 12.2 WE WKY. 
H H Fred Waring Show 22.2 Frontier Theatre J i 
ised—no matter how difficult the Gulives & His Friends 20.7 — a Caravan Ts Hp é a di 
j Studio One 20.4 Mohawk Showroom d ; . shows, 
job . - Wrestling-Hollywood Legion 19.7 Lucky Pup 8.4 8.7 Bie to operate and Thurs 
Perfect erection and operation Hopalong Cassidy 19.6 so Sports Reel 72 5.2 maintain TV, FM or st 
. Wrestling x : e Seria i e ‘ rogra 
guaranteed upon completion * USC-Washington in October. Telenews Daily 5.7 67 AM station equipment? a 
Complete liability insurance MULTI-WEEKLY SHOWS ee ee 4 
Pp Cowboy Thrill 12.5 10.5 AVERAGE QUARTER HOUR SETS-IN-USE FOR re vedeuihs Afte 
i “ y — “ ¥ WEEK STUDIED Tell us your needs! Our graduate a 
carried Time for Beany 12.0 10.5 bo have thorough, technical training in hour ; 
Telescout Club 11.3 10.0 Entire Week, 12 Noon - 12 Midnight one of the nation’s finest Television- sewing 
Handy Hints ' 9.7 8.8 TELEVISION HOMES Radio - Electronics training labora- 
Kukla, Fran & Ollie 9.6 a KC Canbinsi ara instru 
Fe oe ny .. Radio & TV TV Radio These men are _- grade ss aa type f 
. . i re we ¥ 
Playtime 7.9 6.7 November 1949 33.4 #2.) ta corp pone ey aan we and fe 
ee 5 Ul en or) Bet 
= i ment. Our graductes are employe table 
AVERAGE QUARTER HOUR SETS-IN-USE FOR by many of the best known TV- . 
WEEK STUDIED es INSULIVE Corp. of America has Radio-Electronic concerns across Hl e pl nn 
Entire Week, 12 Noon - 12 Midnight placed on market new TV antenna nation. Write, phone or wire: om 
TELEVISION HOMES : mr il _ ann: ’ 
- designed to withstand long exposure i oma 
Rae may go Vv Radio «9: Tooftops without reduction of per- DeFOREST’S TRAINING, INC. round 
82 W. WASHINGTON ST. N ber 1949 . pte 217 13.3 formance, firm reports. Antenna sells 2533 N. Ashland Ave., Chicago 14, featuy 
CHICAGO 2, ILL. October 1949 31.2 19.9 130 ~— for $13.50. Phone Lincoln 9-7260 ; 
age 
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KPHO-TV’s antenna atop the 


Westward Ho Hotel. 


pH0-TV_ OPENS 


filiated With 4 Networks 


KPHO-TV Phoenix, Ariz., affiliated 
with the four TV networks—ABC, 
CBS, DuMont and NBC—was 
scheduled to go on the air yester- 
jay (Dec. 4). The video outlet 
and its sister AM station, KPHO, 
moved last week into a new $200,- 
000 building adjacent to the West- 
ward Ho Hotel on First Ave. 

Reports of good test signal recep- 
tion have been received from 
Tucson and Wickenburg, both on a 
direct line of sight although 110 
miles away and 1,600 feet higher 
than Phoenix. There are 3,000 
sets in the Phoenix-Tucson area, 
according to KPHO-TV officials. 

KPHO-AM-TV are owned by 
Phoenix Television Inc., of which 
Rex Schepp is president. Other 
ficers are John Mills, owner of the 
Westward Ho Hotel, vice president, 
and J. N. Harber, Phoenix 
hessman, secretary-treasurer. 

KPHO-TV operates on Channel 
5, With 8.7 kw aural, 17.5 kw visual, 
and is DuMont equipped. Both sta- 
tions are represented by Taylor- 


Borroff & Co. 


DAYTIME SCHEDULE 


WKY-TV Women’s Shows 


WKY-TV Oklahoma City has be- 
gun daytime programming of live 
shows, carrying telecasts every 
Thursday afternoon. Expanded 
Program is directed primarily at 
Women viewers. 


busi- 





_ Afternoon schedule, running an 
tour and 45 minutes, includes a 
“Wing demonstration, a cooking 
Instruction class and a magazine- 
Ype format show titled The Girls 
and featuring such topics as beauty 
aids, gardening, home decorations, 
table Settings, fashions and party 
planning. A quarter-hour segment 
highlighting activities of Okla- 
oma's Parent-Teacher associations 


nN , 
sunds out the Thursday women’s 
features. 
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FILM ART FORUM 


SDG Looks at Standards 


SCREEN Directors Guild, which is 
trying to raise the standards of 
non-feature films, including those 
used for television, held its second 
public forum last Tuesday to a 
sell-out house in Museum of Mod- 
ern Art, New York. 

Five films were shown, and their 
directors, all members of the guild, 
were present to answer questions 
about shooting problems of their 
respective works. The films and 
directors: “One God,” Nicholas 
Farkas; “A Bottle of Milk,” Herb- 
ert Kerkow for U. S. Dept. of 
State; “A Time for Bach,” by Paul 
Falkenberg for Bach Aria Group; 
“The Truth About Angela Jones,” 
by Erwin Scharf for American 
Telephone and Telegraph Co., and 
“Toward Independence,” by George 
L. George for U. S. Army. 





WIW 


Announces with Pleasure 
the appointment of 








TELEVISION 


NATIONAL 


* Estimated from NBC research and survey of dealers 





CRADLING equipment, 
Salt Lake City technical crew staff- 


KDYL-TV 


ers, routed out of bed at 5 a.m., 
empty KDYL Television Playhouse as 
flames sweep through a paint shop 
next door. Firemen fought the blaze 
from the Playhouse roof. Only dam- 
age to KDYL from the estimated 
$140,000 blaze was confined to a 
small amount of smoke. Station was 
on the air that night as usual. 


channel 4 


MIAMI 


AS OUR 


now 


12,000 Television Sets 


in use in 


South Florida® 


WIV 


17 N.W. 3rd St., Miami, Fla. 


December 5, 1949 


KF&O To Remain 


NBC-TV’s Kukla, Fran & Ollie 


will remain on the air throughout 


the winter months, despite recent 
plans of co-sponsors Sealtest Ice 
Cream and RCA Victor to take it 


off for an eight-week hiatus in Jan- 
[CLosep Circuit, Nov. 21]. 
Change in plans came about after 
protest of Burr Tillstrom, creator 
of the half-hour, five-a-week puppet 
feature from Sealtest 


uary 


Chicago. 


asked for the precedent-setting 
move originally because of an ex- 
pected seasonal drop-off in_ ice 
cream sales. It sponsors the Tues- 


day and Thursday segments, with 
RCA paying for Monday, Wednes- 
The Wednesday 


slot, which is being is ex- 


and. Friday. 
released, 
pected to be sold to a third sponsor 
soon. Sale negotiations are being 
handled in New York. Agencies 
are J. Walter Thompson for RCA 


J 
and N. W. Aye rs for Sealtest. 


IN FLORIDA 


IKREE & Peters, INC. 


REPRESENTATIVES 


channel 4 


MIAMI 
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HANS AUGUST SPANUTH 
YEAR OLD Hans 
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WENTY-FOUR 
Spanuth rocked the entertainment world 


in 1911 when he produced “Oliver Twist,” 
America’s first feature film. 
three decades he worked to improve the cinema 
art, but in 1945 veered toward television. 
H. A. Spanuth, head of Film Studios of Chi- 


For more than 


cago, was not only the first member of Picture 


Pioneers Inc. to be intrigued by the 
new entertainment medium, he was 
the first to plunge into it. His 
Woman Speaks, a film digest of the 
activities and achievements of 
women everywhere, has been tele- 
cast for more than four years, and 
enjoys a wide reputation of having 
played on many TV stations from 
coast-to-coast. 

In the days when it was a “dis- 
grace” for a stage star to be 
identified with the “lowly screen 
medium,” Mr. Spanuth persuaded 
Nat Goodwin, star of the Broadway 
company of “Oliver Twist,” to 
“preserve his performance for pos- 
terity.” Corraling the cast of the 
Dillingham production in New 
York’s old Crystal Studios, Mr. 
Spanuth was one of the first film 
producers to shoot more than a 
thousand feet on one job. 

“We just kept on shooting until 
the play was finished,” he relates. 
“When the picture ran to 5,000 
feet, the exhibitors turned it down. 


COMMONWEALTH 


Currently Serving the 
Nation's Leading TV Stations 


FRANKIE Dag 
CTION PICTURES 


A 
CHARLIE *. 2 
COMEDIES 


2 REELS 
EACH 


‘or further inform- 
ation and complete 
list, write to 


LommonwWeAlTH 


Hy and tseborvtston, Ine. 


723 Seventh Avenue, New York 19, N.Y. 
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Who, they asked, would sit for over 
an hour looking at a picture?” 

Young Spanuth showed them who 
would, by licensing a theatre and 
filling it to capacity night after 
night. Then, through a double- 
page advertisement in the Motion 
Picture News, a leading trade pa- 
per of the day, he offered state 
rights for “Oliver Twist.” It was 
the first time state rights for a 
motion picture had ever been of- 
fered, and Mr. Spanuth cleared 
$93,000 within two months. 

With part of this capital, he now 
was able to bid for the best talent 
of the day. He made a. $50,000 
“good faith” deposit with Charles 
Frohman’s New York agent for the 
services of Maude Adams, John 
Drew, Nazimova, Billie Burke, and 
others. But since Mr. Frohman 
preferred to personally sign any 
contracts, and he was away on a 
visit to London, the young film pro- 
ducer was obliged to wait until his 
return. Mr. Frohman = shortly 
started back to this country by 
boat, but never arrived. The ship 
he was on was sunk in the Atlantic. 
His death caused the deal to fall 
through, and Mr. Spanuth left New 
York for Chicago. 


% 


OR a brief time he was manag- 

er of General Film Co. in Chica- 
go, but soon went on his own again 
to make “Spanuth’s Original Vod- 
A-Vil Movies.” Originally produced 
on 35mm so that small theatres 
unable to afford live acts could sup- 
ply public demand for this form 
of entertainment, the library of 
some 500 of vaudeville’s heydey 
performers now is being prepared 
for re-issue on 16mm for television. 
Burton Holmes Laboratory, Chica- 
go, which made the original prints 
for Mr. Spanuth, is helping re- 
make them now. A negative cutter 
named Hattie Gehrite, who worked 
on the films 30 years ago, is assist- 
ing with the work today. 

Shortly after he had finished 
production on his ‘“Vod-A-Vil 
Movies,” Mr. Spanuth became as- 
sociated with Bell & Howell and 
organized its Filmosound library, 
one of the first 16mm rental li- 
braries. He remained with B&H 
nearly 10 years, leaving to join 
Bertram Willoughby’s Ideal Pic- 
tures. After 8% years with this 
firm, he organized, with G. L. 
Reason, Film Studios of Chicago, 





Mr. SPANUTH 


with headquarters 
Field Bldg. 

In addition to his accomplish- 
ments in film production, he has 
had wide experience in the theatre 
exhibition field and in film distribu- 
tion. He has owned and operated 
Chicago’s Ziegfeld, Peerless, Rose- 
wood, Ravenswood, and Morse 
Street theatres, for a time had his 
own film exchange, organized the 
Celebrated Players Film Exchange, 
and was manager of the Jones, 
Linick and Schaefer Central Film 
Exchange. 


in Chicago’s 


* * * 


ORN in Hamburg, Hans Au- 

gust Spanuth was named for 
his father, August Spanuth, Ger- 
man music critic and close friend 
of Kaiser Wilhelm. He recalled the 
story that when attending concerts, 
the Kaiser would watch for his 
father to applaud, then follow suit. 
Young Hans was brought to this 
country at the age of six months 
when his father became editor of 
the New York Staatszietung. Asa 
young man, he attended Columbia 
u. 

Mr. Spanuth doubts that “the 
vast motion picture industry, with 
all its invested capital, will permit 
a new entertainment like television 
to put it out of business.” 

“I predict that in the not too 
distant future the major picture 
producers will present special tele- 
vision features,” he says. “You 
will see first run special TV fea- 
tures, other than those shown in 
regular theatres, but equally as 
good if not better because of the 
close-up feature of television pro- 
duction.” 

He notes that the major picture 
companies already are making big 
investments in television, and an- 
ticipates they will build live televi- 
sion shows “just as they own 
Broadway plays today.” 

Mr. Spanuth believes that the 
picture producers are waiting until 
their theatre business drops off to 
such an extent that when they do 
decide to go all-out for TV, it won’t 
matter what the theatre owner 
thinks. Their losses, he says, will 
be overcome by receipts from indi- 
vidual “box-office coin boxes,” in- 
stalled in millions of TV homes 
through arrangement with the tele- 
phone company. 
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Seek To Void TV f,, 


BY MUTUAL agreement betwee, 
the Philadelphia Retail Ligue 
Dealers Assn. and the Penny 
vania Liquor Control Board it ind 
decided to by-pass the Superiy 
Court and go directly to the Pep, 


FUGEN S$ 
imbassador 
sith St. N 
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sylvania Supreme Court (Noy, 9 
with the appeal by Philadelphi, 


taproom and restaurant owne 
that a $120 amusement fee be 
year imposed between 1946 and 
1948 on establishments show 

TV programs should be declare 


void. The PRLDA is making th 
fight for the tavern operators, 

The case history goes back ty 
1947 when the Liquor Contr 
Board ordered tavern owners shoy. 














ing TV to pay an amusement fe Mr. Cox 
(in Philadelphia, one-fifth of the 
license fee of $600) on the grounds J} .. film 
that TV constituted motion pie. _ ea 
tures. tudios 1n 
follywood. 
Walt Disn 
ears, and 
TV TEAMS ational an 
uction ser 
To Produce, Direct Shows | Amurol 
NEW association, called TV Teams, soup ee 
has been organized to produce and Sen . 
direct programs in local video sta- dent Chi 
tions. According to Jay Russell, id “ 
vice president, the New York firm ran “ as 
is unique in that it can supply an _ ‘ 
entire programming schedule for Lally 
any station with a qualified, expe- + Prank 
rienced team of production per- lle Ky 
sonnel. ee ll 
The firm also will handle public - rs oe 
station relations and time sales, rs coer 
Mr. Russell said. As “trouble- “Kas ap 
shooters” they are “able to put any | , i 
station on the air, program and |.” TV a 
production-wise.” Other officers of pt ted 
TV Teams, located at 316 West = Sod 
79th St., are Norman H. Bonter, | °°" i 
— and Robert Gale, secre- Titled Th 
i written es 
: ing on the 
series NOV 
are Luise 
NBC Changes ergs 
IN THE NBC reorganization, | d Ches' 
James Nelson, advertising and pro- Carl Bixb 
motion director, is to become chief 
of that department in the TV unit, | Princete 
while Roy C. Porteous, NBC ad- — is 0 
vertising and promotion depart- rg = 
ment manager, is slated to join the lighting 
newly-organized TV set-up under ves 
George H. Frey, director of TV United 
sales [BROADCASTING, Nov. 28]. An Burbank, 
error in the captioning of photo | You og, 
graphs which accompanied the pub- ters at 2¢ 
lication of this story inadvertently | mann, vi 
switched the identification of Mr. | manager 
Porteous and Mr. Nelson. Television 
has sole 
weather-} 
(lV) H 
San Anti 
of Journ: 
obtained 
and demc 
struction 
ductions, 
v right 
 & Sefles, | 
Mr. Nelson Mr. Porteous | "easury 
) Page 65 


© Page 64 









easSSSSSSSesaseesrraaananenansaaeanaaanrasunuuus 
os® 





& 
he Film Report 
tween 
Lique SSSSSSSSVeseseseeseeeseseseeeeeeeeeeeeeeenuauee 
Nnsyl. eicall 
it Wi F yGEN SHARIN, president of in T-Men series. Sample audition 
ne \mbassador Films Inc., 118 W. films of each series underway. 
enn. 9 





“th St.. New York, producer of 


Filmack Trailer Corp., Chicago, 








r 21 musical short- has completed series of three com- 
elphia subjects, en route mercials for Sterling Brewers, 
Wners to Europe to film Evansville, Ind. Agency: Ruth- 
© per full-length chil-  rauff & Ryan, Chicago. Same firm 
a dren s feature for doing one-minute spot for Balabans 
te TV based on _ Floor Coverings, Chicago, and edit- 
tare Humperdinck op- ing and titling three one-minute 
g the era, “Hansel and commercials for Community Mo- 
. Gretel ee Rex tors of Chicago, advertising 1950 
Ck to Cox, former ani- Pontiac. . . . Transfilm Inc., New 
Pe mator and story York film production firm, has cre- 
at fe Cox editor, has joined ated new film counselling and re- 
; - Mr. creative staff of search department, headed by 
, te Sarra Inc., tele- Thomas Baird, former regional di- 
ounds | isin film production firm with rector of British Information Serv- 
| Pl: f udios in Chicago, New York and __jces and previously chief of its film 
follywood. Mr. Cox had been with division. 
fait Disney Productions for 15 American Releasing Corp., Los 
ears, and also headed his ah odu- Angeles, signed to distribute series 
ational and commercial film pro- of 52 half-hour western video films 
mein service for two years. — ; to be produced by Bachman-Striker, 
hows Amurol aggre Co., Chicago Jo. Angeles. Series starring Hoot 
eams > sing er wale yf tgh enor Gibson to start immediately with 
eani 1% to advertise bee d oe production at rate of one a week, 
i intifrice. Spots produced by Sarra  gictribution to start in February. 
r Tine, Chicago, through Jones 
assell, J.) 4 ... J. Robert Rastatter formerly 
fire fail agency, same city .. assistant director of public rela 
im J srough Smith, Benson & McClure, *°*!* lig F cccxscen 
ly an 9 y: w “ 12 tions for Hawaiian Pineapple Co., 
hicago, Sarra is to produce 12 "lags ; . 
e for : Honolulu joins staff of Jerry Fair- 
y-second stop motion film spots hhc Casi: tines on 
expe | or Frank Fehr Brewing Co., Louis- 7" "*S 4 incre d - ~z “— 
pet- J ie Ky. Commercials to be tele- scenario department head. 
ble | t in sponsored shows and as sta- 
a | tion breaks on WHAS-TV Louis- 
a ille and WFBM-TV Indianapolis. RESULTASCOPE 
t i Kasper-Gordon Inc., 140 Boylston ; 
. po %., Boston, now releasing “name” WTVJ (TV) Has Race Device 
boi sar TV series on film, on open-end 
West | ‘Micated basis. National or re- opr ECASTING of race results 
gional advertisers may obtain ex- .. : : x 
onter, he ‘ oe via the new Resultascope last 
R dusive rights in selected markets. tee : ee 
secre- . 4... :. Thursday gave another “first” to 
Titled Theatre Time, each story is WTV sage aia Heys 
ce P J (TV) Miami, Florida’s first 
written especially for star appear- ig a 3 ‘ 
: . television station, General Manag- 
ingon that program. First two in ‘ < 
: > , er Lee Ruwitch announced. 
series now being screened for TV s ; 
are Luise Rainer in original by A new invention created by Max 
Alfred Bester, “The Lost Child.” J. Weisfeldt, vice president of the 
ation, | and Chester Morris in original by Charles a Advertis- 
1 pro- Carl Bixby, “Garcy’s Girl”. ing Agency of Miami, the Resulta- 
i Ae scope adapts racing results for 
chief : eae ; television programming by pic- 
unit, Fagan Film Center, Princeton, turization of the race being re- 
> ad- . J, Is on location at Philadelphia ported on special gauge motion 
spart- a shipyard doing film entitled picture film. The winning horses 
inthe {04 Too, Are the Navy high- are flashed passing a picture of the 
ander Sa Senition of civilian em- grandstand of the park in which 
. TV ployes in Naval establishments. they are racing. The pictured 
]. An United Productions of America, horses are equipped with the num- 
hoto- Burbank, Calif., has opened New bers of the actual winners. Prices 
) 4 York offices with temporary quar- paid are shown on a close-up of a 
” pu | ters at 208 E. 72nd St. Ed Gersh- tote board. Including the commer- 
tently mann, vice president and business’ cial at the beginning and end, each 
f Mr. manager heads office. ... Tressel result takes approximately one 
Television Productions, Chicago, minute. 
mas sold its Projectall (time- The Blatz Brewing Co. of Mil- 


‘teous 








Weather-news device) to KNBH 
(TV) Hollywood and WOAI-TV 
san Antonio. Columbia U. School 
of Journalism, New York, also has 
obtained loan of instrument for use 
and demonstration in television in- 
struction classes. TEEVEE Pro- 
ductions, Hollywood, has acquired 
v rights to L. Frank Baum OZ 
“nes, Crime Club books and 

sury Dept. material contained 
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waukee has arranged to sponsor 
over WTVJ the entire results of 
the current racing season at Trop- 
ical, Hialeah and Gulfstream 
Parks, and is the first commercial 
sponsor to use the Resultascope. 
Mr. Weisfeldt and Charles Gross, 
president of the advertising agen- 
cy, have formed the Resultascope 
Co. in Miami for distribution of the 
device to television stations. 
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The finest in engineered lighting 















equipmem, newly developed by 
Mole-Richardson to give the max- 
imum in modern, flexible illumi- 
nation. A product no television, 
commercial or motion picture stu- 


dio can afford to be without. 


Ask your dealer or write us about 
this result of over twenty years 


of illuminating achievement. 


MOLE-RICHARDSON CO. 


937 NORTH 
HOLLYWOOD 


SYCAMORE 
3 8, 


AVENUE 
CALIFORNIA 


ee requirements for quiet, mobile illumination has been foremost in 

the minds of Mole-Richardson engineers since the industry's conception. Already 
the winner of repeated awards from the Academy of Motion Picture Arts ond 
Sciences for outstanding studio lighting, Mole-Richardson now presents to the 
television industry their Blue Comet Boom Light. Developed to give complete, 


stable light coverage in any direction this new boom light promises to be the 


answer to your lighting problem. 
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Mae EF OUT 


Zenith “Lexington” TV Con- 
sole with 165 sq. in Giant 


Circle Screen. $39935 


plus Federal excise tax 





Zenith “Classic” TV-Radio- 
Phonograph... 165 sq. in. 


Giant Circle Screen. $5gg35 


plus Federal excise tax 


Zenith 
“Saratoga” TV 
Console with 105 
sq. in. Giant Circle 


Screen. $989%5 


plus Federal 
excise tax 





Zenith 
“Claridge” Table 
Television with 
105 sq. in. Giant 
Circle Screen. 


249" 


plus Federal 
excise tax 





Zenith 
“Graemere” TV 
Console with full- 
length doors, 105 
sq. in. Giant Circle 


Screen. $32995 


plus Federal 
excise tax 





ZENITH RADIO CORPORATION e 





In your own interest—do not do this. \t creates 
a BLACK MARKET that is not only vicious but _ tity. 


THE 


Kemember 
Only Zenith’ Television Gives You All These 


1 Built-in provision for the new 

ultra-high frequencies, about to be 
introduced by the Federal Communica- 
tions Commission. With a Zenith, you 
will not need to buy a new set to receive 
the coming ultra-highs on present stand- 
ards, nor will you have to use an ex- 
ternal converter. 


The “Black Magic” Glare-Ban Blax- 


ide picture tube which lets you view 
television as doctors recommend. You 
enjoy pictures of startling life-like de- 
tail, free from annoying glare or blur, 
even in broad daylight or fully lighted 
rooms! 
3 Built-in “Picturemagnet” aerial — 

in many locations— without outside 
antenna—just plug in and get pictures 
that come in beautifully clear, and stay 
that way! 

One-knob simplified automatic 

tuning — with the Zenith Turret 


Tuner. All seven necessary adjustments 
are made automatically—does away with 


Zenith Sheraton” TV-Radio- 
Phonograph... 165 sq. in. 


Giant Circle Screen. $625 


plus Federal excise tax 


knob fiddling and fussing even when 
you switch from station to station! 


5 Amazing lifetime chassis—built by 

the most modern precision methods, 
it sets a new standard of excellence in 
workmanship and dependable perform- 
ance. The chassis that anticipates the sig- 
nificant developments in television to 
keep Zenith always ahead! 


6 Giant Circle Screen with picture 
control — gives you the LARGEST pos- 
sible picture in relation to tube size, with 
a CHOICE of circular or rectangular 
shape pictures! 
7 “Gated” automatic gain control — 
shuts out interference, maintains uni- 
form picture quality and audio volume 
automatically. 
Genuine Zenith-Armstrong FM 
sound—coupled with Zenith- built 
Alnico speaker, provides greater sensi- 
tivity, far greater rejection of interfer- 
ence noises, superior tone quality. 





Zenith “Waldorf” TV 
Console with full-length 
doors, 165 sq. in. Giant 


Circle Screen. 344995 


plus Federal excise tax 


Zenith “Warwick” TV 
Console with full-length 
doors, 165 sq. in. Giant 


Circle Screen. $4799 


plus Federal excise tax 





6001 WEST DICKENS, CHICAGO, ILLINOIS 


You have waited a lifetime for television 
Why not wait a few weeks more and get the best... Jat 











ROYALTY 
OF TELEVISION 


Wane many other makes are readily avail- 
able, there just aren’t enough Zenith tele- 
vision receivers to satisfy the demand for im- 
mediate delivery. It has come to our attention 
that because of this, some customers have 
tried to get immediate delivery of a Zenith 
by offering to pay over the market price. 


unnecessary. Zenith production of television 
receivers is at an all-time high—and is increas. 
ing daily. Your dealer may be able to deliver 
a Zenith now. If not, he will take your order 
for the exact model of your choice and give 
you a priority certificate. 

Please remember that—for your protection 
—Zenith will never sacrifice quality for quan. 





Zenith “Riviera” 
Phonograph... 


TV-Radio- 
105 sq. in, 


Giant Circle Screen. $4498 


plus Federal excise tox 


Zenith 
“Biltmore” TV 
Console with 


105 sq. in. Giant 


Circle Screen. 


$309°° 


plus Federal 
excise tax 








Zenith “Regent” TV-Radio-Phono- 


graph... 


Giant Circle Screen. 
plus Federal excise tax 





lama RADIO 
and TELEVISION 


105 sq. in. $4993 
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Pull Out for Filing 






ELIEVING that sign-off should 
receive same program attention 
given rest of broadcast schedule, 
fX0A Sacramento, Calif., recently 
ranged fron traditional “Star 
cangled Banné r”’ to use of different 
‘mn each evening. Hymns used are 
joral, primarily those of Phil Spi- 
alny All-Girls Choir. All are well- 
‘sown songs. Station portion of sign- 
: z precedes hymn, FCC-required 

yrtion follows. Change has been 





so 


“i Bivorably received that station re- 
rts fan mail concerning it. 
Unique Quiz 
WORLD’S toughest quiz show” is 
ition applied to portion of Brunch, 
ntime show on KDKA Pittsburgh. 
friter-M.C. Ed King has question 
sled in an envelope and he is only 
»e who knows what question is. Each 
x he asks his studio and listening 
sdience if they can tell him the an- 
sion ser, Even station executives and em- 
reds yes are eligible to answer question 
iver -if they can. Telephone, letter and 
egram responses to stunt have been 
rder eived, station reports. 
give 
Santa Claus Parade 
tion WFFALO, N. Y., parade honoring 
1an- uta Claus was given full coverage 


WKBW that city, recently. Tape 
ording booth was set up in store 
shind reviewing stand, and descrip- 
ns of parade as it passed were 
axed. Seven-foot replica of WKBW 
icrophone was placed in convertible 
which skirted parade and returned 
recording booth several times with 
mmentary on happenings along the 
neof march. Mike Mearian, station 
sc jockey, handled commentary from 
oth while Roger Baker, news com- 
entator, reported from car. 





Santa on Shortwave 


‘adio- 

q. in, FIVE-a-week pre-Christmas telecast 

4935 ere WLWD (TV) Dayton, Ohio, is 
titled Calling Santa Claus—and that’s 

se fox 


ut what happens. Children visiting 
sation for program chat with Santa 
via shortwave and at the same time, 
ve him in his workroom via television. 
At-home viewers also see children call- 
ng Santa. Children must have tickets 
and be accompanied by adult in order 
gain admission to show. 


‘King’s Court’ 


IN SETTING of court room of king’s 
palace, quizmaster-king, outfitted in 
yal garb and assisted by staff of 





pages and courtiers, conducts King’s 
Court on WATV (TV) Newark, N. J. 
Quiz show also features novel idea in 
TV promotion whereby participating 
sponsors receive mention of their prod- 
ucts in Kings Super Market newspaper 
ads, handbills and store displays. Show 
is designed to merchandise and sell 
food items stocked by 20 Kings Mar- 
kets throughout North Jersey, and is 
directed and produced by George Green 
with settings by Tom Naegele and Zal 
Venet. 


Bridge Opening Aired 
DEDICATION of 


new million-dollar 
viaduct in Massillon, Ohio, was re- 
ported by Al Frances, news and spe- 


cial events director of WHBC Canton. 
An hour was spent describing festivi- 
ties in which 95-year-old Jacob C. 
Coxey, who led famous “Coxey’s 
Army” march on Washington, par- 
ticipated Massillon’s “elder citi- 


as 


zen.” Broadcast was sponsored by 
Reliance Div. of Eaton Mfg. Co., 
Massillon. Ten thousand persons 


witnessed opening, station reports. 


Telecast of Shrine Events 


ONE-HOUR telecast of non-secret 
rites of Fall Ceremonial Ancient and 
Accepted Nobles of Mystic Shrine was 
made by KDYL-TV Salt Lake City. 
Special permission was granted sta- 
tion to set up its cameras in El Kah- 
lah Temple in Salt Lake City. In- 
cluded in program was concert by 
Shrine Band, selections by choral 
group of Shrine and marching evo- 
lutions of Shrine patrol. Film show- 
ing activities of Intermountan Shrin- 
ers Crippled Childrens’ hospital con- 
cluded show which won high praise 
from Shriners, Masonic officials and 
public, station reports. 


Full Football Schedule 


NEAR end of season, KPQ Wenatchee, 
Wash., carried four football games in 


one day and picked up fifth contest 
which was fed across state to KVOS 
Bellingham, KPQ’s sister station. 
Notre Dame-Michigan State contest 


led off list at 10:45 a.m., followed by 
two local high school tiffs, and junior 


college contests. 


TV Cartoons 
SERIES of television broadcasts fea- 
turing Francis Dahl, nationally-known 
cartoonist, and sponsored by Boston 


HOWARD J. McCOLLISTER 


Regional 


©660 BELLAGIO, Los ANGELES e 


Representatives 


BR 04705 
+ 


Shows with a Hollywood Heritage * Member N-A:B- 
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Px ogtams 





& Maine Railroad, 
WBZ-TV__ Boston. During weekly 
Wednesday night series, Mr. Dahl car- 
toons people and events on railroad, as 
he sees them. New TV show is known 
as Cartoons by Dahl. 


has been started on 


Anniversary Celebrated 
SIXTIETH Washing- 


2 ‘ 7. | 5 | 
ton Board 


anniversary of 
of 
week in two broadcasts 
WMAL Washington. First 


long program in which Board of Trade 


honored last 


earried by 


Trade was 


was hour- 


members and their families were 
feted, and play depicting aid given 


business men by Board of Trade was 
aired. show f 
of vignettes depicting civic 
good accomplished by board. It 


Second was made up of 
series 


was 


carried on ABC through This Js Ow 
Town series, jointly sponsored by net- 
work and U. S. Chamber of Com- 
merce. 


School Talent 
Hampton (L. I 


SCHOOLS of East 
Township visited Thu 
Dec. 1) by Tony Allen, dise jockey 
on WERI Westerly, R. I. Climax of 
all-day visiting was special dinner 
for Mr. Allen and eight talented teen- 
agers who with Mr. Allen, were flown 
to East Hampton to put on ad lib show 


were 


in East Hampton High School audi- 
torium. Show was recorded for re- 
broadcast from Rhode Island this 
week. Visit was sponsored by East 
Hampton Chamber of Commerce and 
East Hampton Lions Club. 

Police Featured 
IN EFFORT to bring people of Rich- 


mond, Va., up to date on work of large 
police department, WTVR (TV) that 
city currently is presenting weekly 
show, Calling All Citizens. Show takes 
up work of separate parts of the or- 
ganization each week, introducing men 
in charge who briefly explain prob- 
lems and how they are handled in indi- 
vidual Films what 
prospective “rookie” through in 
training will be 


cases. showing 
goes 


shown. 


TV Students 


DRAMA department of U. of Texas, 
Austin, has been supplied with re- 
cordings of weekly series, Television 
and You, for classroom use by WOAI- 
TV Antonio. Program deals with 
history of TV, its impact on national 
industry and national background, 
insuring good reception, TV 
and program- 
expected on WOAI-TV. 
over WOAI-TV Sept. 11, 
and continues each Sunday until regu 


Dec. 11. 


San 


ways of 
standards, types of sets 
ming to be 


Series began 





lar programming begins 
Cole-Moran Trade 

FORERUNNER of upcoming televi 
sion show from New York on behalf 
of National Sclerosis Society was re- 
cent trade between Grady Cole, com- 
mentator of WBT Charlotte, N. C., 
and noted press agent Jim Morar 


Mr. Moran received a 500-pound bale 


of North Carolina-grown cotton in 


exchange for one of Senator Clyde 
R. Hoey’s neckties during Mr. Moran’s 
recent visit to Charlotte on behalf of 


NSS campaign. 





on 


new “DJ” couplings 
from RCA VICTOR* 


The Blossoms 
on the Bough 


=~ Timbales 









ROSALIE 


Allens Pi 


The Game of Broken Hearts 







» 





— 


DJ-809 


TONY 


- 


ELTON 


Beyond the Sunset 
DJ-811 


an 


Bye Bye Baby 


Marta 


DJ-810 


COUNT Batic, 


Blee Blop Blues 
St. Louis Baby 


DJ-812 


“DJ” disks couple the cream of the 
RCA Victor hits for your convenience! 
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ONS OF THE FCC 


| Ae 
NOVEMBER 25 TO DECEMBER 2 

CP-construction permit 
DA-directional antenna 
ERP-effective radiated power 
STL-studio-transmitter link 
synch. amp.-synchronous amplifier 

STA-special temporary authorization 





November 25 Applications. . . 


ACCEPTED FOR FILING 


Chanute Bestg. 
—CP new AM station 1460 ke 250 w D 
AMENDED to change 
cant to Harley E. Walker, 
George A. Rountree and James 
T. Jackson d/b as Chanute Bestg. Co., 
change power to 1 kw. 


name of appli- 
Phil Cren- 


License Renewal 


applications 
following AM stations: 
Florence, Ala.; KIBH Seward, 
KBRS Springdale, Ark.; 
Oak, Mich.; KWOC Poplar Bluff, Mo.; 
Steubenville, 
Cleveland, Tenn. 


WEXL Royal 


License for CP 


Binghamton, 
cense to cover CP new TV station. 

WGKV-FM Charleston, 
cense to cover CP new FM station. 


WIKB Iron River, Mich.—License to 


cover CP new AM < station. 


SERVICE DIRECTORY 


Custom-Built Equipment 
U. S. RECORDING CO. 


1121 Vermont Ave., Wash. 5, D. C. 


STerling 3626 


Negro Radio Promotional 
and Counseling Services 


Administration 
Media Brokers 


Carter & Eubanks & Co. 


6 E. Lake St., Chicago 1 (at State & Lake) 
FRanklin 2-4344 


YOUR SERVICE 


can be brought regularly to the attention of the 15,500 (paid) subscribers 
of BROADCASTING-TELECASTING, by simply indicating the number of 


insertions desired and mailing this coupon to: 


BROADCASTING - TELECASTING © NAT'L. PRESS BLDG. © WASHINGTON, D.C. 


Please reserve space in your Service Directory for: 


(] 26-times 


1-time-$20.—26-times-$15. ea.—52-times-$10. ea. 


December 5, 1949 


ant.-antenna cond.-conditional 
D-day LS-local sunset 
N-night mod.-modification 
aur.-aural trans.-transmitter 
vis.-visual unl.-unlimited hours 


CG-conditional grant 





Grants authorizing new stations, changes in facilities, and transfers 
appear at the end of this department, accompanied by a roundup of new 
station and transfer applications. 





Modification of CP 


WW45J-TV Detroit—Mod. CP new TV 
station for extension of completion date 
to 3-15-50. 

WATV Newark, N. J.—Same to 7-9-50. 

WXEL Parma, Ohio—Same to 8-4-50. 

KRMG Tulsa, Okla.—Mod. CP new 
AM station for extension of comple- 
tion date. 

KGDM-FM Stockton, Calif.—Mod. CP 
new FM station for extension of com- 
pletion date. 

WMVA-FM Martinsville, Va.—Same. 

KWKH-FM Shreveport, La.—Mod. 
CP new FM station to change ERP to 
13.5 kw, ant. height to 393 ft. above 
average terrain. 

WBEY (FM) Bay Shore, N. Y.—Mod. 
CP new FM station to change ERP 
to 750 w, ant. height to 103 ft. above 
average terrain. 


November 28 Decisions. . . 


BY COMMISSION EN BANC 


Oral Argument Set 
Oral argument scheduled on follow- 
ing cases on dates cited: KOOS Coos 
Bay, Ore., and KIDO Boise, Ida., initial 





Commercial Radio Monitoring Co. 
successor of 
COMMERCIAL RADIO EQUPT. CO. 
Monitoring Division 
PRECISION FREQUENCY MEASUREMENTS 
Engineer On Duty All Night Every Night 


PHONE LOGAN 8821 
Porter Bldg. Kansas City, Mo. 


CLARENCE R. JACOBS 


Studio Consultants 
Planning - Design - Acoustics 


Box 69 - Princeton, Illinois - Tel. No. 4200 





C) #é52-times 





decision, Dec. 20; Savannah Bestg. Co., 
Savannah, Ga., and Brennan Bestg. Co., 
Jacksonville, Fla., initial decision, Dec. 
20; WHOM Jersey City, initial decision, 
Dec. 20; Metropolitan Bestg. Co., Alamo 
Heights, Tex., and St. Mary’s U. Bestg. 
Corp., San Antonio, initial decision, 
Dec. 20: The Connecticut Electronics 
Corp., Bridgeport, Conn., et al, Jan. 6; 
WIBS Santurce, P. R., initial decision, 
Jan. 6; WRTV New Orleans, Jan. 6; 
Wyoming Valley Bestg. Co., Wilkes- 
Barre, Pa., Jan. 6; WMEX Boston, 
initial decision, Jan 9; Huntington 
Bestg. Co., Huntington Park, Calif., 
San Gabriel Valley Bestg. Co., Mon- 
rovia, Calif.. and Coast Radio Bestg. 
Corp., Los Angeles, proposed decision, 
Jan. 9; UAW-CIO Bestg. Corp., Detroit, 
and WCAR Detroit, proposed decision, 
Jan. 9. 


Modification of CP 


WWSW Pittsburgh—Granted mod. CP 
change DA. Also denied informal re- 
auest for authority to continue opera- 
tion of WWSW on 1499 ke 250 w unl. 
for 48 hours after WWSW has com- 
menced program tests on its new 
frequency of 970 kc. 


November 28 Applications... 


ACCEPTED FOR FILING 


SSA—730 ke 


WPIK Alexandria, Va.—SSA to oper- 
ate on 730 kc with 1 kw D and 250 w N 
for period ending Nov. 1 AMENDED to 
extend expiration date to Nov. 1, 1950. 


License Renewal 


WSOY Decatur, Ill.—License renewal. 
WHHM Memphis, Tenn.—Same. 
WTMJ-TV Milwaukee—Same. 


Modification of CP 

KFI-TV Los Angeles—Mod. CP new 
TV station for extension of completion 
date to 6-30-50. 

KFSA-FM Fort Smith, Ark.—Mod. 
CP new FM station for extension of 
completion date. 

WJEF-FM Grand Rapids, Mich.— 
Same. 

WSLB-FM Ogdensburg, N. Y.—Same. 

WBEN-FM Buffalo, N. Y.—Mod. CP 
new FM station change ERP to 104 kw, 


ant. height to 1,338 ft. above average 
terrain, change trans. site. 


November 29 Decisions. . . 


BY THE SECRETARY 


KFDA - AM - FM Amarillo, Tex.— 
Granted request for voluntary relin- 
quishment of negative control of li- 
censee corporation; outstanding capital 
stock is owned 50% each by J. Lindsay 
Nunn (father) and Gilmore N. Nunn 
(son). J. Lindsay Nunn proposes to 
transfer 12% to his son as gift, and 
outstanding capital stock will then be 
owned 38% by transferor and 62% by 
transferee. , 

WCAU-AM-FM-TV_ Philadelphia — 
Granted voluntary transfer of control 
of WCAU Inc., licensee corporation, 
through transfer of all common voting 
stock from Courier-Post Co. to Bulletin 
Co. No monetary consideration. 

WFHR-AM-FM Wisconsin’ Rapids, 
Wis.—Granted involuntary transfer of 
control of William F. Huffman Inc., 
licensee corporation, through transfer 
of 93.8% of common stock from William 
F. Huffman Sr., deceased, to Louise 
Huffman, executrix of estate. 

Home News Pub. Co., New Bruns- 
wick, N. J.—Granted license to cover 
CP new exp. TV station KE2XEL. 

WASA Havre de Grace, Md.—Granted 
license covering change in frequency 
and increase in power 1330 ke 1 kw D. 

WLBH Mattoon, I1l.—Granted li- 
cense covering mounting of FM ant. on 
side of AM tower. 

KCNI Broken Bow, Neb.—Granted li- 
cense new standard station 1490 ke 
250 w unl. 

WGNB Chicago—Granted license cov- 
ering changes in existing FM station; 
Chan. 254 (98.7 mc), 35 kw, 530 ft. 

WFMH Cullman, Ala.—Granted li- 
cense new FM station Chan. 265 (100.9 
mc), 360 w, 160 ft. 

WLBC Muncie, Ind.—Granted CP in- 
stall new trans. 

KFUO Clayton, Mo.—Granted CP 
change trans. location. 

KFRU Columbia, Mo.—Granted CP 
install new trans. and vertical ant. and 
change trans. and studio locations. 

WRFS-FM Alexander City, Ala.— 
Granted mod. CP change studio loca- 
tion. 

WCOJ Coatesville, Pa.—Granted mod. 
CP change type trans. and move trans. 
173 ft. 

KENE Belen, N. M.—Granted author- 
ity to move main studio and waiver of 
Sec. 3.30(a) for period of 30 days from 
date of grant, pending filing and 
action on application for mod. CP. 

Following were granted mod. CPs 
for extension of completion dates as 
shown: WCON-TV Atlanta, Ga., to 
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2-15-50; WSAY Rochester 
6-15-50; KRMG Tulsa, Okla., 
WWSwW Pittsburgh, to 3-15-50: 
Marion, Ind., to 1-1-50; KRON-Fy 
Francisco, to 3-3-50; WKNE-FM x, 
N. H., to 5-15-50; WTOC-FM Savanna 
Ga., to 6-18-50; KTUL-FM Tulsa, Okis 
to 5-28-50. 

KFBK Sacramento, Calif.—Gran, 
license install aux. trans e 




















































































KSTT Davenport, Iowa Granted yy t 
untary acquisition of Control of Day. i JA 
port Bestg. Co. Inc., licensee ¢ . 
tion, by sale of 121 sh or one Executive ¢ 
outstanding common voting stock 
Hugh R. Norman for $1,078. Nn, | 
presently owns 24334 sh or 483," Offices ond 
common stock and acquisition of } . 
sh will increase his holding to 9'f| washington 
sh or 5114%. i | ; 

KTRM Beaumont, Tex.—Granig | 
mod. CP change type trans, ——— 

WFBM-TV Indianapolis — Gran 
mod. CP for equipment changes — 

WLWC Cincinnati—Granted mod mf Commert 
for extension of completion date +f} 
6-16-50. | tt 

WPRA Mayaguez, P. R.—Graniafl! Evere 
mod. CP for extension of completig: ff] jNTERNATI! 
date to 1-19-50. | W 

WIPR Santurce, P. R.—Granted yy.) 
untary assignment of license fro, 

Puerto Rico Communications Authoris PORTER BL 
to Dept. of Education of Puerto Rig KA 


WNOR Norfolk, Va.—Granted ¢? jp. f_—_—_— 


stall aux. trans. at present locatio, 
of main trans. to be operated on y{_-————— 
ke 250 w. 

Shamrock Bestg. Co., Area Houston 
Tex.—Granted CP new remote pick: §| RAYMC 


KA-4922. 

Bamberger Bestg. Serv. Inc., North§) 
Bergen, N. J., and New York—Grante 1469 CHUR 
CPs licenses for new remote pickups 


KEA-782, KA-4924-5. WA! 
Donald Lewis Hathaway, Casper 
Wyo.—Granted CPs new remote pick 
ups KA-743 KA-4926 KA-4923. ——— 
KCLX Colfax, Wash.—Granted mod 
CP for approval of ant., tras, xj" 
studio locations and change type trans 
WGAD Gadsden, Ala.—Granted moi RY § § 
CP change type trans 
WATM Atmore, Ala.—Granted mod 
CP for approval of ant. and trans, |o.§| 1422 F St. 
cations and _ specify studio location ‘ 
and change type trans. | Washingtor 
Following were granted mod. CPs forff) 
extension of completion dates af} 
shown: KIVY Crockett, Tex., to 2-19-50 
WBGE Atlanta, Ga., to 4-1-50; WCAR- fh 
FM Pontiac, Mich., to 6-1-50; WLAG- 
FM LaGrange, Ga., to 5-30-50. —_— 


WOV New York—Granted extension £ 
of time from Nov. 21 to Dec. 21 to ° 


carry out transfer of control from ce 
N. J. Leigh to Richard E. O’Dea. 
ACTION ON MOTIONS 
(By Comr. Walker) oe 
y Comr. Walker 
2 WA 


WEMB San Juan, P. R.—Granted pe 
tition requesting dismissal of appl 
cation for mod. CP. 

WGBF Evansville, Ind.—Dismissed : 
moot petition filed on Aug. 11 request 
ing severance and grant of application 
petitioner filed new petition on 10-17-# 





thereby rendering petition of 8-1l+ WILL 
moot. 

James D. Sinyard, Moundsville, W Forme 
Va.—Granted petition insofar as ! 
requests leave to amend application ' 927 15th 


specify 1470 kc 1 kw D in lieu 99 ke 
250 w D: dismissed petition insofar & Ww 
it requests immediate reconsideratio: 
and grant of application; application 4 
amended removed from hearing docke 

WTOD Toledo, Ohio—Granted pet 
tion to accept late its appearance = 
hearing on application of Sandusky 
Newspapers Inc., Sandusky, Ohio 

Moberly Bestg. Co., Moberly, Mo~ 
Granted petition for leave to ament 
application to specify 1220 ke in lieu 
1230 ke, and to change time of operation 































Philip M 





from unl. to D, and for remova! at e 
application, as amended, from hear 
docket; amendment accepted and appl#) RADI( 
cation, aS amended, removed fror 
hearing docket. a 


John J. Dempsey—On Commission 
own motion, ordered hearing on jer 
tion of Dempsey re KOB, now sche 





uled 11-28-49, continued to 2-28-50, a SILLI 
Albuquerque, N. M. F 
(By Examiner Elizabeth C. Smith) Tl seciauizy 
FCC General Counsel—Ordered the 
hearing on applications of KWAYA io) qe, 


Pasadena, Calif. et al, now schedule 
12-1-49, be continued to 1-16-50 @ 
Washington. 

KVLH Bestg.Co., Pauls Valley, “_ 
—Granted petition for continuane 
hearing scheduled to be held at 4 ‘ 
ington Nov. 28; hearing continued ® 
2-3-50. 

WTOB Winston-Salem, 


' 








WA 


N. C.—Grant 


ed petition for continuance of cor) CONSUI 
solidated hearing presently sche vee 
12-5-49, at Washington on applic ust Executi 
of WTOB and that of wees, oa | 
Airy, N. C. Hearing continue wa 






at Washington. 


(Continued on page 75) ( 















CONSULTING RADIO ENGINEERS 












40 years of professional 
background 


PAUL GODLEY CO. 
Upper Montclair, N. J. 
MOntclair 3-3000 
Labs: Great Notch, N. J. 


JANSKY & BAILEY 


tive Offices 
—- National Press Building 
and Laboratories 
-_ 1339 Wisconsin Ave., N. W. 
ington, D. C. ADams 2414 
— Member AFCCE* 

















McNARY & WRATHALL 
RADIO ENGINEERS 


906 Natl. Press Bldg. 1407 Pacific Ave. 
Washington 4, D.C. Santa Cruz, Cal. 
Member AFCCE* 


GEORGE C. DAVIS 










501-514 Munsey Bidg.—STerling 0111 
Washington 4, D. C. 







AFCCE* 


Member 











There is no substitute for experience 


GLENN D. GILLETT 















\Commercial Radio Equip. Co. 
Everett L. Dillard, Gen. Mgr. 


A. D. RING & CO. 


26 Years’ Experience in Radio 


GAUTNEY, RAY & PRICE 


successors to John Barron) 


















































INTERNATIONAL BLDG. _—DI._: 1319 Engineering AND ASSOCIATES CONSULTING RADIO ENGINEERS 

nS€ fron | poRTER BLDG. LO. 8821 WASHINGTON 4, D. C. WASHINGTON, D. C. Washington 4, D. C. 
rio me KANSAS CITY, MO. Member AFCCE* Member AFCCE* National 7757 
ed CP in 

locatio 
d on 12 

H Craven, Lohnes & Culver , 
eT RAYMOND M. WILMOTTE JOHN J. KEEL Mcintosh & Inglis 


MUNSEY BUILDING DISTRICT 8215 
WASHINGTON 4, D. C. 














710 14th St., N.W.—Metropolitan 4477 






©, Noth gg CHURCH ST., N. W. DE. 1232 Warner Bidg., Wash., D. C. 
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@ pickups WASHINGTON, D. C. 
WASHINGTON 5, D. C. National 6513 Member AFCCE* sii a alae 
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em | RUSSELL P. MAY ANDREW CORPORATION Dixie B. McKey & Assoc. WELDON & CARR 
ited ‘mod CONSULTING RADIO ENGINEERS 1829 Jefferson Place, N. W. WASHINGTON, D. C. 


1422 F St, N. W. Kellogg Bldg. 
| Washington, a '<. REpublic 3984 
Member AFCCE* 


1605 Connecticut Ave. Mi. 4151 


DALLAS, TEXAS 
1728 Wood St. Riverside 3611 
Member AFCCE* 


trans, |o- 


location 363 E. 75th St. TRiangle 4400 | Washington 6, D. C. 


d. CPs for CHICAGO 19, ILLINOIS REpublic 7236 


dates afi} 
to 2-19-50; | 
); WCAR- 
); WLAG- 
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ec. 2 g. ¢€. PAGE CHAMBERS & GARRISON KEAR & KENNEDY A. EARL CULLUM, JR. 
ea. ee ee Soe Gee 1703 K ST., N. W. STERLING 7932 CONSULTING RADIO ENGINEERS 
iS | WASHINGTON 6, D. C. , HIGHLAND PARK VILLAGE 
| SOND BLDG. EXECUTIVE 5670 WASHINGTON, D. C. 
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-anted ne e We we ® Member AFCCE* JUSTIN 8-6108 
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1 request 
pplication 
n 10-17-# onne 
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SILLIMAN & BARCLAY LYNNE C. SMEBY GEORGE P. ADAIR LEE E. BAKER 















Smith) ” . . A . . : : . ° , 
sien the ECIALIZING IN ANTENNA PROBLEMS Registered Professional Engineer’ Radio Engineering Consultant Consulting Radio Engineer 
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Ben Adler 
TELEVISION FACILITIES ENGINEERS 
15 Gedney Circle, White Plains, N. Y. 
White Plains 8-3796 


Shop and leboretery—720 Milton Rd. 
Rye 7-1413 Rye, N. Y. 


_ WALTER F. KEAN 
e of con] CONSULTING RADIO ENGINEERS 
schedulet 


application Executive offices: 40 East Ave 
Mount ( ; 
AQ , laboretory: 114 Northgate Rd. 


dto 26-05 
Riverside, Ill. — Riverside 6652 
(A Chieago suburb) 






ROYAL V. HOWARD 
1600 16th St., N. W., Wash., D. C. 
NOrth 6600 
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eo CLASSIFIED ADVERTISEMENTS 


PAYABLE IN ADVANCE—Checks and money orders only. 


Situation 


Wanted 10c per word—$1 minimum. Help Wanted 20c per word—$2 


All other classifications 25¢ per word—$4 minimum. 


No 


charge for blind box number. One inch ads, acceptable, $12.00 per in- 
sertion. Deadline two weeks preceding issue date. Send box replies to 
Broadcasting Magazine, 870 National Press Bldg., Washington 4, D. C. 


BROADCASTING is not responsible for the return of application material 
(transcriptions, photographs, scripts, etc.) forwarded to box numbers. 








Help Wanted 
Managerial 

Manager for 250 watt of successful 
small northmidwestern station. Give 
complete record and personal history. 
Box 246D, BROADCASTING. 





Salesman 





Experienced salesman, Texas ABC sta- 
tion. Good territory, requiring good 
salesman. Permanent. Equitable com- 
pensation. Send full sales resume. Box 
280D, BROADCASTING. 


Are you a salesman who knows you're 
ready for salesmanager? Maybe this is 
it. 1 kilowatt midwest station with 
terrific potential. Ready to hire now. 
Send details. Box 373D, BROADCAST- 
ING. 


Central Michigan 24 hour station has 
opening for aggressive experienced 
salesman with proven record. Job open 
immediately. Box 399D, BROADCAST- 
ING. ; 
Experienced radio salesman _ lovely 
sunny valley in heart of Rockies. 20 
percent commission. KVRH, Salida, 
Colo. 


Aggressive salesman to sell telephone 
promotions on leading stations in 
southwest. Top commissions—oppor- 
tunities unlimited. Write George R. 
Turpin, Box 802, Fort Worth, Texas. 





Announcers 


Have immediate opening for announcer 
who plays piano and Hammond organ. 
Send audition disc of announcing and 
playing. Box 371D, BROADCASTING. 


Good opportunity for versatile an- 
nouncer who has special ability in 
newscasting. Audition disc, photograph 
requested immediately. Box 372D, 
BROADCASTING. 


First phone announcer for immediate 
permanent employment. $60.00 weekly 
starting. Send history, disc. KCHA, 
Charles City, Iowa. 


Combination men, Birmingham, Ala- 
bama network affiliate. Licensed first 
class operators for transmitter control 
and announce. Start $65.00 per week, 
automatic $5.00 per week raise each 
six months and three years. Wire or 
phone WTNB, Birmingham, Ala. 





Technical 


Looking for young engineer-announcer. 
Must have first class license. Need not 
have trained voice. Must have quality. 
New 250 watt Mutual in central Vir- 
ginia. Send complete photograph, 
autobiography, tape recording or tran- 
scription of voice. Box 347D, BROAD- 
CASTING. 


Experienced licensed combination man 
with emphasis on good board operation. 
Some announcing. State minimum 
starting salary needed. KISD, Sioux 
Falls, S. D. 


Situations Wanted _ 








Managerial 





Well qualified. Will accept salary plus 
commission. Guarantee to make money. 
Box 5D, BROADCASTING. 


Station manager-commercial manager. 
Presently managing a small market 
station. Young, 39, conscientious, stable, 
family man. No armchair executive, 
but a person who has come up through 
the ranks and knows by first-hand 
experience all phases of station opera- 
tion. Available January 1st. Box 200D, 
BROADCASTING. 


General manager, commercial manager 
or both. No hotshot, no miracle man. 
Just good solid business executive, 
strong on sales, thorough knowledge of 
programming and public relations. 15 
years radio and newspaper manage- 
ment and sales. Can efficiently operate 
going station or build new one. Ex- 
cellent background, best references. 
Write Box 289D, BROADCASTING. 


Situations Wanted (Cont'd) 





Manager, young, aggressive, strong on 
sales. Record of successful manage- 
ment. College graduate. Box 296D, 
BROADCASTING. 


Manager-sales manager with top record 
in billing. 8 years experience in all 
departments both network and inde- 
pendent operations. Know good radio 
and how to sell it. College graduate 
with excellent references. Desires only 
permanent and sound proposition. Box 
307D, BROADCASTING. 





Trouble shooters work in pairs. This 
manager-program director pair has 
raised station income 200% in tough 
market with ideas, sales, programming. 
Economy and common sense have paid 
off in reduced operating expenses. Lets 
— business. Box 353D, BROADCAST- 





Manager—Presently employed, age 38, 
family man, 16 years experience, suc- 
cessful management record, excellent 
references, good national contacts. 
Box 361D, BROADCASTING. 





Manager or commercial manager, I 
have been a successful salesman, com- 
mercial manager and manager in both 
small and metropolitan markets for 
independent and network stations. Mar- 
ried, middle aged and _ reliable. In- 
terested only in well _ established 
station. Available January 1, top refer- 
ences. Box 374D, BROADCASTING. 


Commercial manager, time salesman, 
13 years experience. Best references. 
Box 376D, BROADCASTING. 

Can you use this combination of ex- 
perience? All phases radio and tele- 
vision sales plus merchandising, pub- 
licity, advertising and sales adminis- 
tration. Young, aggressive, married. 
Would like association with live net- 
work affiliate with television plans. 
Box 380D, BROADCASTING. 


Seven years aS manager-salesmanager 
plus six years aS announcer-program- 
ming, fits me admirably to make money 
for good station. Write, wire, Box 505, 
Lexington, N. C. 











Sales manager, who in past 17 years 
has personally sold millions of dollars 
in local time at WAVE, Louisville, 
seeks job as commercial manager of 
substantial southern station or as man- 
ager of smaller outlet. 45 years old. 
Married, two children. Florida or Gulf 
Coast preferred. Complete references 
available either direct or from WAVE. 
Correspondence confidential if you 
wish it. Address James F. Cox, P.O. 
Box 212, Anchorage, Ky. 





Salesman 





Sales manager, topflight salesman with 
8 years experience in all phases of 
radio. Have knowhow to increase your 
billings. Want sound proposition. Col- 
lege graduate. Best of references. Box 
308D, BROADCASTING. 

Experienced salesman, I have an out- 
standing record on both network and 
independent stations in small and 
metropolitan markets. I am at present 
managing a 250 watt station, but will 
be available January 1 for a sales job 
with a well established station in a 
good market. Married, 43 years old. 
Best of references. Box 375D, BROAD- 
CASTING. 

Salesman - newscaster. Experienced, 
married, ambitious. Net-indie back- 
ground. Charles Perron, KAAA, Red 
Wing, Minn. 


What station can use a good sales 
manager who not only knows sales, but 
programming, production and_ con- 
tinuity, as well as management. Write, 
wire Box 505, Lexington, N. C. 





Announcers 


Announcer, 23, single, 112 years ex- 
perience, know board, copy and ac- 
counts, will travel. Box 264D, BROAD- 
CASTING. 





“Situations Wanted (Cont’d) 


Announcer-salesman. Ambitious, will- 
ing, able. Experienced, married, civic 
minded. Box 377D, BROADCASTING. 


Experienced announcer, 
play-by-play. Just finished football 
season large market. Capably handle 
basketball, baseball, professional only, 
young, married. Box 303D, BROAD- 
CASTING. 





sportscaster, 





Deep resonant voice, graduate radio 
school and six months on station as 
announcer and operator. $50 week 
minimum. Prefer midwest. Box 305D, 
BROADCASTING. 





Announcer-console operator. Have 
studied with professionals and had on- 
air experience in interview, news and 
disc jockey shows. Will travel—willing 
to let audition recording and resume 
sell me for reasonable starting salary. 
Please write, Box 328D, BROAD- 
CASTING. 





You need a salesman and Yd like to ‘be 
it. Also experienced newscaster. Box 
378D, BROADCASTING. 


Look! I have a disc, a photo that are 
falling apart on the shelf. I’m terrific 
at 22, immediately available anywhere 
and am a college grad. References on 
request. Box 337D, BROADCASTING. 





Experienced, authoritative news, disc 
jockey, remotes. Mature, will travel. 
Disc, photo, references available. Need 
permanent position with secure future. 
Box 348D, BROADCASTING. 





Experienced sports announcer. Play- 
by-play in football, baseball and 
basketball. University graduate. Im- 
mediately available. Tape _ recording, 
photo on request. Box 349D, BROAD- 
CASTING. 





Sportscaster — Ten years experience 
both play-by-play and reporting. 
Presently employed for four years by 
5000 watt NBC affiliate doing sports, 
news, special events and interviews. 
29, married, car, pilot’s license. Details 
without obligation. Request personal 
audition be requested. Box 357D, 
BROADCASTING. 





Wanted — Announcer - continuity job. 
Twenty-one, single, presently employ- 
ed, 314 years college training as speech 
major. Six months experience. Any 
location. Disc, photo available. Box 
358D, BROADCASTING. 





Experienced combination man _ avail- 
able. Seven years in radio, two at 
CBS outlet. Ist class phone. Heavy 
announcing and control. Go anywhere. 
Box 360D, BROADCASTING. 





Announcer. 20 months experience. Now 
employed in regional station. City of 
100,000. Good staff man. Topnotch news. 
Box 363D, BROADCASTING. 





Sportscaster - announcer, experienced 
play-by-play, currently employed. De- 
one change. Box 364D, BROADCAST- 


Salesman. Happy now but they’re cut- 
ting staff. Unless you’ve a permanent 
opening I’m not your man. Box 379D, 
BROADCASTING. 








Announcer, no formal experience, but 
one year’s voice training. Fast learner. 
Will relocate anywhere, but east coast 
preferably. Very anxious to obtain 
job in radio—how about a break. All 
replies answered promptly. Box 384D, 
BROADCASTING. 


Experienced staff announcer, morning 
man—music director, can handle all 
phases of broadcasting to your liking. 
Hard worker, ambitious, sober, reliable. 
Family man, now employed. Desire 
change to southwest, Colorado, but all 
offers considered, answered. Box 386D, 
BROADCASTING. 








Announcer, two years well rounded 
commercial experience, including New 
York vicinity. Not reaching for the 
moon. Just want to prove my worth 
to an established organization. Mar- 
ried, available immediately. Box 387D, 
BROADCASTING. 


5 years radio experience—disc, music, 
sales, kiddie, interview, news. Former 
continuity director, large Pennsylvania 
market. Disc. photo. unon request. Box 
392D, BROADCASTING. 








Announcer, experienced vet. single, de- 
pendable. Prefer south. Photo, disc 
available. Box 394D, BROADCASTING. 


Position wanted as staff announcer. 
Experience all phases including play- 
by-play. Strong on news. Disc avail- 
able. Box 396D, BROADCASTING. 





Situations Wanted ( Cont’) 





Personality deejay-announcer 27 

gle, presently employed leading & 
watt New England network afi; 
seeks better permanent POSition la 
more air time topnotch dise show. 
comedy, inane chatter o1 phone 
versations, but intelligently py Cy 
programs based on thorough Sette 
edge music, records, top Hoopers jy. 
mail response. Four years expe 
college man. Excellent clean Pree 
pearance. Absolute sobriety, reliant 
Writes good, live copy. fee ml 
BROADCASTING. a 
Announcer-engineer, need steadc~ 
18 months training. Sev: n ae 
perience. Married, sober. Wil] tm: 
Available immediately. James Tae 
WLIP, Kenosha, Wisc. We 


Announcer, 3!3 years experiagece 
t R en 
lege station, single. News p My 


0 


Ave., Woodhaven, N 


Sportscaster-engineer. 3 ye 
sports. Football, basketball, bases 
boxing, rodeos. Tape of live broaa. 
casts available. Satisfactio _ 
38 months chief engineer 
tion. Construction, maintenance, sy 
vision. Available immediately, 
McCreary, Box 202, Jacksonville. Texas 





Engineer-announcer, Ist 
Photo, disc upon request. 
sone, 700 Quincy St., N. W.,, 





Graduate leading announcers sm 
Radio City, New York asks for initia 
start. Strong news, DJ, sports, ad ji; 
and some writing. Good on comme. 
cial readings. Opportunity more j 
portant. than. salary. Married wil 
travel. Emiel E. Vercolen, 418 Humbolé: 
St., Rochester 10, N. Y. ‘ 
Announcer, small network outlet aw. 
where. High recommendations last em 
ployer. Substantial salary, experience 
main objective. Disc available, R W 
Whittemore, 9524 Bruce Dr., Silve 
Spring, Md. 7 





Technical 





Experienced engineer, studios, trans 
mitters, any offers please? Box 
BROADCASTING. 





Engineer, first phone license. Experi 
enced transmitter and control boar 
operation. Single, car. Box 19) 
BROADCASTING. 


Engineer, B.S.E.E. Degree, 1st clas 
radio-telephone license, class A 
teur license, 38 months studio 
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perience, vet, married. Willing % 
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console, transmitter, remotes. Cz 
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339D, BROADCASTING. 
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Situations Wanted (Cont’d) 
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i. program director-newscaster, 10 years 


og ning 


a 
ain ~gQADCASTING. 


rience in all phases of program- 
and announcing with major mar- 
iet network stations, my references will 
sore than back me up. Box 398D, 


_ ——— = i‘ E: sa 
‘Bpomotion manager. Five years solid 


Bits. Family man, 


tice in all 


i __—__— 


ience in highly competitive mar- 
pert excellent record, 
references. Wide experi- 
other phase of station 
weration including sales and_ pro- 
mmming. Box 201D, BROADCAST- 
NG. ay ra 
jogram director, experienced. Now 
aployed desires same job elsewhere. 
il letters answered. Box 293D, 


‘ER0ADCASTING. 


G, — 
“08 wws editor-program director, 8 years 
~ Beperience all phases, competent, re- 


ill, BROADCASTING. 





ible, sober, interview or e.t. Box 





>————rogramming, production, administra- 
‘on plus plenty air ability makes top 


experience 
ble. R. W. 
r., Silver 


$$. 


ios, trans 
Box 8c 


>. Experi 
trol boarf 
Box 193) 


Ist clas 
ss A ame 


ding 5 an 


CASTING EC 


ne licens 


iB rogram director. 7 


yrs. experience. 
hefer midwest, east. Available im- 
ndiately. Box 288D, BROADCAST- 
NG. 


fanted, job for one program director 
gd one announcer. Both employed. 
bx 29D, BROADCASTING. 


free years, programming, announc- 
ig, selling, ideas, sober, reliable, 
gerything answered. Box 304D, 
BROADCASTING. 


Program director, experienced inde- 
yadent and network, excellent record, 
i references, wants good opportunity. 
Programs increase sales, listening audi- 
me. Network quality voice, can do 
il types shows, Own specialty shows. 
Details references, disc on request. 
Pease state salary. Box 320D, BROAD- 
CASTING. 











Nwsman—Three years commercial 


offe § adio experience. Thoroughly experi- 


st phon, 
otes. Ci 
CASTING 


transmit 
on. Preiti 
state. Ba 


xperienced 
reasonal 
OADCAST 


ise desi 
Some A 


ravel. Bom 


rience A 


0 kw New 


Nebr. Wi 
YCASTIN 


experien 
D, BROS 


ence study 


have ca 
perman' 


YCASTING 


wed reporting, news writing, editing, 
amouncing. Wants job eastern metro- 
itan area. 25, married, college grad- 

e. Currently employed as news 

. Box 335D, BROADCASTING. 


Young woman desires job as women’s 
pogram director in New England. 
Qualified to produce women’s partici- 
mation and department store shows. 
Sven years broadcasting experience. 
Qualified for TV. Wellesley graduate. 
Box 45D, BROADCASTING. 





News Editor experienced in writing 
eal and wire copy. High ranking 
Mssouri University journalism grad- 
ute. Reporter on daily newspaper. 
Was secretary five years. Studied radio 
feaking. Eox 355D, BROADCASTING. 


States, 


| important considerations. 





BROADCASTING. 


is continually expanding its operations. 


tasting as a business, and an understanding of various broadcasting 


| station equipment and broadcasting station layouts are necessary. A 
g00d personality and a desire to work hard and receive good income are 
| In your reply state age, education, complete 
| employment record, marital status, earnings record and section of 
country. in which you would prefer working. 


Positions for the men who qualify and produce. 


Copywriter-announcer who can turn 
out volume copy that sells. Married, no 
children. Western states preferred. Let 
me send you sample of my work. Box 
356D, BROADCASTING. 





Combination continuity writer-director 
women’s activities. Want some air time. 
Can build women’s and_ children’s 
shows that will sell. Box 359D, BROAD- 
CASTING. 

Ambitious young journalist, experi- 
enced reporting, editing, good appear- 
ance, voice for newscasting, seeks radio 
or television news spot. College honor 
graduate. Fluent, concise writer. Prefer 
midwest. Box 365D, BROADCASTING 


Want an accurate, conscientious, fast 
copywriter? College graduate, young 
lady experienced in handling accounts 
—, traffic. Box 388D, BROADCAST- 


Television 


Technical 


TV engineer, graduate American Tele- 
vision Institute of Technology. B.S.T.E. 
First class phone. Naval electronics 
experience. Excellent references. De- 
sire position in TV broadcasting. Box 
383D, BROADCASTING. 


Technical director for progressive sta- 
tion or agency. Currently employed 
in metropolitan TV operation. Experi- 
enced with camera, shading, switch- 
ing, film and remote TV. Experienced 
with major league baseball, football, 
hockey, arena contests, etc. Box 987c 
BROADCASTING. 


Production-Programming, others 


Hollywood-New all 


phase production 


York experience 
of television, films 
Valuable asset to agency television 
department or station. College grad- 
uate. References, age 25, single, will 
relocate. Box 393D, BROADCASTING. 


TV production or TV studio engineer- 
ing. 3 years Navy radar. 2 years TV 
studio equipment design. 2 years TV 
station. 18 years theater, all phases. 2 
years engineering draftsman and de- 
signer. Rm. 207K, 1105 Larkin St., San 
Francisco 9, Calif 


For Sale 
Stations 


For sale, New York city area AM “sta- 
tion, $125,000. Broker. Box  830c, 
BROADCASTING. 


Successful 250 watt network station 
small north midwestern town. Net 
earnings in excess of $20,000 per year 
No competition. Completely equipped. 
Assets in excess of $70,000. Price 
$110,000. Box 247D, BROADCASTING 








Radio station—Long established sta- 


tion in prosperous Pacific Coast metro- 
politan city with excellent prospects 
Owner retiring because of health 
$22,500 cash, full price. Principals only. 
Box 338D, BROADCASTING. 





Western New York area AM station 
for sale. Good market. Moderate down 
ayment, reasonable terms. Selling 
ecause of other commitments. Box 
382D, BROADCASTING. 


WANTED: SALES ENGINEERS 


A progressive leading manufacturer of broadcast transmitting equipment 


Two additional openings will 


| be available for men who are aggressive, sales-minded individuals. One 
area includes the Mid-Atlantic States and one the Central Mid-Western 


A thorough knowledge of technical broadcasting and broad- 


These are permanent 
Reply to Box 368D, 





For Sale (Cont'd) 


For sale, new 250 watt unlimited. City 
over 100,000 1940 census. Great Lakes 
area. Box 389D, BROADCASTING. 
250 watt, single station market, 10,000 
Mid-Atlantic state. Independent, profit- 
able, two years on the air. $35,000 
cash. No broker. Box 399D, BROAD- 
CASTING. 


Equipment, ete. 

Five (5) portable Twin-trax (Amplifier 
Corporation of America) tape recorders 
used as demonstrators. Cost $335.00 
will sell for $150.00, net each. One new 
Twin-trax in original factory package, 
$225.00, net. Box 340D, BROADCAST- 
ING. 

One Collins 12Z-3 four-channel remote 
amplifier; used very little on tape re- 
corder demonstration. Cost $425.00; will 
sell for $350.00. Box 341D, BROAD- 
CASTING. 


Four E. F. Johnson lighting filters 
3172-9-2; immediate delivery, cost 
$125.00; will sell four for $100.00 each 
Box 342D, BROADCASTING 

Two (2) VL-1D; two (2) UL-1D Radio 
Music reproducer heads, new at 30 

off broadcasters net. Box 343D, BROAD- 
CASTING. 


Bargain in UTC transformers 
standard types high quality 
transformers at 60% off list 
BROADCASTING 


For sale, RCA 1 kw transmitter Fair 
condition. Very reasonable. A. James 
Ebel, Radio Station WMBD, Peoria, Ill 


over 25 
broadcast 
Box 344D, 


(Continued on page 73) 


Situations Wanted 


Announcers 


South and southwest n 
tion! Available on not 
ONE OF NATION'S 
WESTERN DJ'S. 2000 
cial mail per week. 12 year 
000 watts Live 
and pitch. Family man. Sobe sit 
reliable. Handle 1 chores. BOX 35 
BROADCASTING 


nagers, atter 
e after Jan. 1 
TOP FOLK 
pieces commer 
s exp 50-50, 
MC 
ere 


2D, 


p. 2 
> 1 
Best refs talent 


Production-Programming, others 


What will $90.00 a Week Buy? 
TWELVE 


Radio expe 


YEARS 


rience-Farn 


2. DOCUMENTED sales rec 
PROVEN audience uilder 
4. SUCCESSFUL time salesn 


5. OUTSTANDING backgrour 
motion 


Available as pd, farm director, 


announcer or any of above.Write 


Box 366D, BROADCASTING. 





Situations Wanted (Cont'd) 





ti LU/4NN 

MEN WITH 2 
STABLE RADIC 
EADY TO 
IN THE 
R TRADE AREA 
KGROUNDS IN 


PUT 
NUMBER 


. PRO. 


For Sale 


Equipment 


Expansion program calls for 


immediate sale present Federal 


3 kw 


FM transmitter, 
192-A with modulator 


ilse complete set spare 


model 
109-A; 


parts 


and tubes. Now set up for 102.5 


Mg, 
frequency. 
Contact 
WOAI, 


SRT+ SRT+SRT+SRT*+ SRT+ SRT*+ SRT 


but will operate any FM 
Perfect 
Charles L. 


San 


condition 


Antonio, 


School 


SRT +SRT+ SRT + SRT+ SRT 


SRT-Radio 


AMERICA'S OLDEST BROADCASTING SCHOOL 
Intensive full or part time 


COURSES 
ANNOUNCING + ACTING 
SCRIPT WRITING « ADVERTISING 
Outstanding Faculty of 
Network Professionals 


Co-Educational « Day or Evening 
Small Classes 
Approved for Veterans 


Write for Prospectus 
School of Radio Technique 


RKO Bidg., Radio City, New York 20, N. Y 
228 South Wabosh Ave., Chicago 4, Illinois 


SRT+SRT+ SRT + SRT + SRT 


Jeffers, 


‘Texas. 


AUS *48S*1NS + LBS LBS * LBS °i1Bs 





$25.000.00 Opportunity 


Well established broadcaster offers aggressive radio man capable 


of taking over management opportunity to purchase control of ex- 


cellent fulltime station for 


years. This is an unusual situation for the right man or 


$25,000. Balance 


financed over several 


partners, 


CONTACT THE NEAREST OFFICE OF THE EXCLUSIVE REPRESENTATIVES 


BLACKBURN-HAMILTON COMPANY, INC. 


MEDIA BROKERS 


WASHINGTON, BD. C. 
James W. Blackburn 
Washingten Bidg. 
Sterling 4341-2 


CHICAGO 
Harold R. Murphy 
333 N. Mich. Ave. 


Randolph 6-4550 


SAN FRANCISCO 
Ray V. Hamilton 
235 Mentgomery &t. 


Exbreek 2-5672 


: 
: 
: 
: 











PLEASE SEND BROADCAS ING 


1950 YEARBOOK AS MY GiFr qfORUA 
a Advertis 


AN even & 
jast year is 
ond annual 
sponsored k 
¢ Gran 


CLAS: 
— For 


y kw BIF-: 
wy BF-3B 
aca. Used 
it the bugs 
Make offer. 
fer portion ( 
gansas City, 


ior sale, 25 
gif-supporti! 
james Ebel, 


for sale—Tv 

; sith desk st 

C ; Se, sa Prie 
onc 903.00. Price 
A gophone (V 
nan-on-the- 

sacésgae sith crystal 

= ww times, } 

gts of extra 

zal cost $23 

jarsaw, Ind 


jor Sale: C 
order, new 
nodel 200 30 
sractically 

flectric re} 
sters. Make 
thief Engir 
ork, Salt I 


jor Sale—Co 
MB W.E.1 
two crysta! 
ses. power 
lwo water | 
p final. Di 
february 1, 
Vissoula, Mi 


(ne 3 kw G 

ype BT-3- 

reular ante 

t. self-sup) 

wer with 

mplete w: 

# ft. 159” | 

2 r ine, dry ai 
ee fer. Station 


_ 


52 WEEKS A YEAR ee 
Ma ie ccs ha eras aeoee Mill buy loc 
caso ome New Yor 
Box 354D, 


Wanted, by 


. with BROADCASTING ® TELECASTING. What better gift than that of business knowledge , 
: t regional 
est terms. 


of thought-provoking feature articles and lens-sharp reporting of all radio—AM, FM, TV 
Monday every week. Profitable to give, BROADCASTING’s practical and sensibly pone too ne rege —= 


a up your Holiday gift-giving quickly and inexpensively by listing your clients, staff mem 
ers, prospective advertisers, radio friends on attach - ight ‘ ee sn | 
ached handy-order form at right. Each gift . — ae soercial 
eee eee eeeeeet = Ing or 


service. ‘14 


announced with a full color Christmas card, hand-signed with your name. Subscriptions will 
Electronic ¢ 


start with December 26 issue. 


Remember, when you give BROADCASTING ®@ TELECASTING you give 
the finest in radio for 52 weeks, plus the big 3'2 Ib. 1950 Yearbook 


at Special Christmas rates ...1 for $7 4 for $25 8 for $45 


Y eo 
pore Bhar one may be renewed as part of this order. Simply list it first, as addressed 

n e subscription for one year from it: irati bt aut : 
ch cn arden es al Ss present expiration. Special prices apply to 


Sign gift card: ...... 


IMPORTANT—Mail today to: 


BROADCASTING * TELECASTING 


NATIONAL PRESS BLDG., WASHINGTON 4, D.C. 


enclosed [] Bill me later 








NG RUM FOR ‘50 


Advertisers To Meet Jan. 27 


\N even greater attendance than 
hast year iS predicted for the sec- 
nq annual Advertising Workshop 
nonsored by the Advertising Club 
+ Grand Rapids, Mich., by its 


+ Stor FF CLASSIFIEDS (Cont'd) 


= 


For Sate (Cont'd) 
and 3 


super turnstile antenna. 
long enough to iron 


. a kw BTF-10B FM transmitte1 
wy BF-3B 





: . 10 kw ampli- 
ser portion only.) A. R. Moler, KMBC, 
nding xansas City, Mo 

a: 50 ft. extra heavy IDECO 
+ Stel pe ae. cing tower with top hat. A. 
ees Ebel, Radio Station WMBD, 
eoria, Il. 


IF RENE for sale—Two RCA 44BX microphones 
th desk stands, used few times only 
vw less than year. Original cost 
493.00. Price $75. One RCA radio-mi- 
gophone (walkie talkie suitable for 
san-on-the-street, etc.) Type BTP-1A 
th crystal for 26.17 me. Used only 
oy times, new 7 months ago. Three 
sts of extra tubes and batteries. Orig- 
"al cost $238.05. Cash $170.00. WRSW, 
farsaw, Indiana. 









jor Sale: One Piesto model Y4 re- 

IF ReNEygorder, new condition. One Ampex 
rodel 200 30” per second tape recorder, 
yactically new. Two 9-A Western 
fectric reproducers complete with 
ites. Make offer. W. D’Orr Cozzens 
niefp Engineer, Intermountain Net- 
ork, Salt Lake City, Utah. 


for Sale—Complete and modified model 
MB W.E.1 and 5 kw transmitter. 
two crystal oscillators with ovens. 
Iss power transformers throughout. 
two water cooled 343-As in push pull 
p final. In service, but available 
february 1, 1950. Price $10,000. KGVO, 
Yissoula, Montana. 


. State 


IF RENE 


ne 3 kw GE FM transmitter 99.1 me 
mpe BT-3-B; one 2 bay GE FM 
ercular antenna type BY-2-B; one 278 

self-supporting American Bridge 
wer with 22 ft. antenna support, 
mplete with A-3 lighting unit and 
# ft. 154” Seal-O-Flange transmission 
ne, dry air compressor. Make us an 
fer. Station WDOS, Oneonta, N. Y 


Wanted to Buy 


. State 


IF RENE 


Stations 


Will buy local AM station, New Jersey 
New York. Information confidential 
Bx 34D, BROADCASTING. 


Wanted, by young radio executive local 
t regional station, state lowest price, 
est terms. Best references. Box 397D 
BROADCASTING 


. State 


Miscellaneous 





We offer, frequency measuring service. 

mmercial quartz Crystals, new, re- 
ing or repairs. Frequency monitor 
ce. “l4 years experience.” Eidson 
“ectronic Co., Box 31, Temple, Texas. 
Phone 3901. 





IF REN® 


. State. 


president, Wesley Aves, in an- 
nouncing “Forum for ’50” at the 
Pantlind Hotel in Grand Rapids on 
Jan. 27. 

Last year, he said, the first 
forum drew more than 300 adver- 
tising and merchandising execu- 
tives from Michigan, Indiana, Ohio, 
Wisconsin, Illinois and New York. 
It is expected representatives from 
more states will be attracted to the 
second forum. 

Purpose of the workshop is to 
preview to the advertising, mer- 
chandising and marketing execu- 
tives the blueprint of future plans 
in the fields as drawn up by the 
country’s advertiser leadership. 
At the same time, the businessman 
can obtain ideas to project into his 
enterprise the latest developments 
in advertising and related fields, 
Mr. Aves said. 
will open with a wel- 
breakfast and continue 
through to an evening dinner meet- 
ing. Among those scheduled as 
featured speakers are: Fairfax 
Cone, chairman of the board, Foote, 
Cone & Belding; George S. MeMil- 
lan, vice president, Bristol-Myers 
Co.; Harold J. McCormick, sales 
promotion manager, Hot Point Inc.; 
William A. Marsteller, vice presi- 
dent, Rockwell Mfg. Co.; Henry 
Hoke, publisher of The Reporte) 
of Direct Mail Adv.; Dr. Kenneth 
Dameron, professor of business or- 
ganization, Ohio State U., and di- 
rector of the National Committee 
on Consumer Relations in Adver- 
tising; Elon G. Borton, president 
of Advertising Federation of 
America, and Col. Rhys Davies, 
3ritish political and business an- 
alyst. 

RMA Names Clement 
LEWIS M. CLEMENT, engineer- 
ing and research director of Cros- 
ley Division, Avco Corp., has been 
appointed chairman of the Radio 
Mfrs. Assn. receiver section’s exec- 
utive committee, according to Dr. 
W. R. G. Baker, director of the 
Engineering Dept. of RMA. Mr. 
Clement succeeds Dorman D. 
Israel, executive vice president of 
Emerson Radio & Phonograph 
Corp., New York, who resigned 
after directing the receiver section 
two years ago. 


Sessions 
come 


Gates jas /- 


IFITISFORA 


BROADCASTING STATION 
GATES RADIO COMPANY 


D.C. 


er 


QUINCY, ILLINOIS 
TELEPHONE + 522 








WASHINGTON, D.C. 
TEL. METROPOLITAN 0522 
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SCALPED to an “I” is Bill Denton, 
KWSC Pullman, Wash., sportscaster 
who predicted on his nightly program 
over the 5 kw State College of Wash- 
ington station that the Washington 


State Cougars would lose to their 
traditional rivals, U. of Idaho Van- 
dals. Returning home with a 35-13 
victory, five members of the Cougars 
squad invaded KWSC’s studios and 
added Mr. Denton’s hair to their tro- 
phies. The “I” is for Idaho, or as 
Mr. Denton said: “‘In this racket a 
guy can use an ‘I’ in the back of 
his head.” 


ALLIED RADIO 


FTC Rules on Tube Ads 


ALLIED RADIO Corp., of Chicago, 
has been directed by Federal Trad 
Commission to cease misrepresent- 
ing the number of “fully function- 
ing tubes” in radio sold by 
the firm. Challenged advertise- 
ments were used prior to July 1947, 
according to FTC. 

The order specifically requires 
the corporation to cease and desist 
from representations that its radio 
contain a number of tubes 
“when one or more of the tubes 
referred to are tubes or other de- 
which do not perform the 
recognized and customary func- 
tions of radio receiving sets in the 
detection, amplification and recep- 
tion of radio signals.” The com- 
mission found that one of the tubes 
was advertised as a “rectifier” 
which did not perform the above- 
mentioned functions. Other charges 
contained in the complaint against 
Allied were not sustained by the 
record, FTC added. 


sets 


sets 


Vv ices 


KWWL Ex-Staffer Sues 


AL LAVAL, former staff member 
of KWWL Waterloo. Iowa, has 
named Ralph J. McElroy, KWWL 
general manager, as defendant in 
a back overtime 


pay action suit 
filed Nov. 19 in Waterloo District 
Court. Mr. Laval asks approxi- 


mately $800 in back overtime pay 
plus an equal amount in damages, 
interest, costs of the action and 
attorney’s fees. Suit covers period 


from Nov. 1, 1947, until July 16, 
1949. 

KSMA Santa Maria, Calif., joins 
Southern California Broadcasters 
Assn. as 45th member. 

































































































NEWS EXCHANGE 


Set by Missouri AP Group 








MEMBERS of the Missouri Assn. 
of Associated Press Broadcasters 
have voted exchange news be- 
tween them ai protect AP by 
collect telephone calls. 

Meeting to discuss mutual prob- 
lems, the radio men agreed that 
their greatest challenge lay pro- 
tecting the cooperative on news 
from their areas. They agreed to 
call collect on stories of interest 
to other state members, and to call 
the St. Louis or Kansas City AP 
bureaus for the association’s pro- 
tection, 

Re-elected president at the meet- 
ing was Bruce Barringt KXOK 
St. Louis news director; Jim Mon- 
roe, KCMO Kansas City, was re- 


elected vice cnairmal 


Guest speaker was Merrill Chil- 
cote, managing editor of the St 
Joseph News-Press and chairman 
of the Missouri AP newspaper 


members continuing study commit- 


tee. 


Motorola Trains 

MOTOROLA radio, 
TY, equipment, 
has spent $85,000 so far in a com- 


Inc., Chicago, 


communications 


prehensive sales training program 
for more than 8,600 retailers across 
the nation. Program was developed 
by Walter H. 

dent in charge of 
Ellis L. 
advertising, 
training. 


Stellner, vice presi- 
merchandising, 
director of 


promotion and 


and Redden, 


more DIALERS 
per DOLLAR 


put KROD te work for you 





@eCBS our.er 
@ 600 ON YOUR DIAL 


@ 5000 WATTS 
@ SOUTHWEST NETWORK 


@ As a time buyer, you are 
interested in the best “buy” 
for the money in the rich El 
Paso market. That’s KROD 
—CBS regional outlet, Key 
Station of the Southwest Net- 
work, far-west link of the Lone 


Star Chain. 


RODERICK 
BROADCASTING CORP. 


* 
Dorrance D. Roderick 
President 
Val Lawrence 
Vice-Pres. & Gen. Mgr. 
Represented Nationally by © 
Taylor-Borroff & Company, Inc. 


Your 
Southwestern 


Salesman 
EL PASO + TEXAS 
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They Love Us 
in Alberta 


Opening the huge stack 
of mail every morning at 
KDYL is always a pleas- 
ure, but even our office 
girl was thrilled by a re- 
cent letter from Brocket, 
’way up in Alberta, Can- 
ada, ordering a product 
advertised on “The Old 


Corral.” 


A thoughtful postscript 
said, “*The Old Corral’ 
is the finest program 
We listen to it 


every morning.” 


there is. 


What more do we need 


to say? 








117-119 W. 46 St 
HENRY GREENFIELD, Mg. Director MLY.19 


Altoona, Pa., 
It’s 
ROY F. THOMPSON 


A prize radie combination in 
the rich industrial market of 


Central Pennsylvania. 


Represented by 
ROBERT MEEKER ASSOCIATES 
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KTFI PROMOTION 
Ruled Conflict With P.O. Laws 


PROMOTION stunt of the treas- 
ure-hunt type as proposed by 
KTFI Twin Falls, Ida., has been 
held in conflict with postal regu- 
lations by Roy C. Frank, acting 
solicitor of the Post Office Dept., 
on the ground that the element of 
chance is present and that time 
and effort spent in window-shop- 
ping constitutes “consideration.” 

KTFI proposed to have mer- 
chants display gifts in windows a 
week before the treasure hunt day, 
according to Florence M. Gardner, 
manager. Street addresses and 
phone numbers would have been 
picked to match the total number 
of gifts displayed by each mer- 
chant. 

It was planned to have a portion 
of a house or phone number placed 
in a window beside each gift on 
treasure hunt day. Window shop- 
pers would have gone into stores 
upon finding a portion of their 
home or phone number, receiving 
the gift if such was the case. 


The post office opinion said, “The 
winning of a prize in this plan depends 
upon chance. The element of considera- 
tion is also present, in the substantial 
expenditure of time and effort involved 
in visiting the various stores in order 
to ascertain whether one has_ been 
selected to receive a prize. The plan is 
accordingly in conflict with Section 36.6 
postal laws and regulations, 1948, and 
all matter relating thereto is non- 
mailable.” 


On All Accounts 


(Continued from page 16) 


national spot business on the John- 
son Wax account, Rayve Shampoo, 
Pillsbury Mills, Carlings Ale, Hoov- 
er Vacuum Cleaner, Santa Fe Rail- 
road, Pure Oil, Wilson & Co., and 
Chicago Motor Club. 

Before joining R. J. Potts in 
Kansas City early this fall, Mr. 
Brewer had spent several months 
on WNBQ Chicago’s television 
sales staff, and, prior to NBC-TV’s 
midwest inaugural, had done con- 
siderable part-time writing and 
directing for WBKB (TV) Chicago, 
when the Balaban & Katz TV sta- 
tion was an experimental outlet. 
He also was the producer and di- 
rector of Musically Yours, a tran- 
scribed radio recruiting program 
for the Fifth Army. 

In Kansas City, he is handling 
radio or television for Butternut 


Bread, Braniff Airways, Forum 
Restaurants, American Beauty 


Macaroni, Cook Paint & Varnish, 
Mid-Continent Petroleum, Muehle- 


bach Brewery, and Union Wire 
Rope. 
Bill’s full name is William 


Jewett Brewer—the middle name 
being his mother’s maiden name. 
His maternal grandfather, the late 
E. C. Jewett, was president of the 
State Bank of Woodstock, founder 
of the McHenry County (IIl.) Title 
and Trust Co., and a_ northern 
Illinois patriarch. Bill last July 
married Virginia Sherman, auburn- 
haired Chicago model who has 
appeared on the television show 
Paradise Island. He is a photog- 
rapher of professional rank, but 
prefers to call this his chief hobby. 





ON behalf of Montana’s Historical 
Library, Gov. John Bonner (I) accepts 
transcriptions of the 1949 state 
legislative sessions and a copy of 
the Legislative Highlight booklet from 
Paul Hatton, manager of KXLJ 
Helena. Since its inception, KXLJ 
has broadcast the biennial sessions 
and also has issued the legislative 
booklet. KXLJ fed all broadcasts to 
the Z Network, giving state-wide 

coverage. 


Now on 970 ke With 5 kw 
SUPPORTED by an extensive pub- 
licity campaign, WWSW, Pitts- 
burgh independent, increased its 
power from 250 w to 5 kw on Nov. 
27, Pete Schloss, general manager, 
reports. City’s Mayor David L. 
Lawrence pressed the button put- 
ting the station’s new, modern 
transmitter on the air at the new 
frequency of 970 ke. 

Mr. Schloss reported the new 
equipment, designed by Glenn D. 
Gillett & Assoc., consulting engi- 
neers, will broaden the sports and 
music station’s coverage to more 
than 2 million listeners. Change- 
over took place during a quarter 
time break in the Pittsburgh Steel- 
ers-Philadelphia Eagles profession- 
al football broadcast when listeners 
were told to switch from the old 
frequency of 1490 ke to the new 
970 ke. Local campaign promoting 
WWSW’s change utilized newspa- 
pers, transit ads, window displays, 
book match covers, labeled pennies, 
and other advertising media. 





WWSW, founded in 1982, is affili- 
Pittsburgh 


ated with the Post 


Gazette. 
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or continuance of hearing sched- 
yin Washington 12-15-49 on appli- 
‘ion of WTRF for CP; hearing con- 
ca to 2-14-50 in Washington. 
p (By Examiner Leo Resnick) 
RIB Providence, R. I. -Granted 
stion for leave to amend applica- 


Young ¢ 
rk agen. 
Bristj). 


4 Me to change tower site specified in 
in Me mation for mod. CP to present 
of thezMation shown on license, and to 


cit geographical coordinates. 


n uth 
_ gy Examiner J. Fred Johnson) 


multi whe First National Bank of Mont- 
Produc} ry and Margaret Covington Mil- 
of U. cf, executors of estate of G. W. 


rngton, Jr., deceased (WGWD) 


and u-Buden, Ala.—Granted petition for 
d “mas. einite continuance of hearing on 
jication for renewal of _ license 


duled November 28 in Gadsden, 


omplaint . and for leave to amend application 
oT ufegecify new program plans; hearing 
C heliR ued until further order. 
d disere. (By Examiner Jack Blume) 
Young ésentieth Century-Fox of Calif. Inc., 
ad under » Francisco—Granted petition for 
->.:,, fre to amend application to show 
’ Bristol. wh of Richard Spier, one of officers 
. ctors, and to reopen record in 
th whom ine for CPs for TV stations in 
for such Francisco, Calif., et al.; it is 
nd-desissfeher ordered that record in this 
‘Ibeeeding is reopened for limited 
ate these se of incorporating therein by 
the com-ference so much of amendment as 


fact of demise of Richard 


; loses 
did hot - and upon such incorporation by 
ms used,ference, record is then closed. 


WAS Bestg. Station Inc., Associated 
is, Inc.—Granted joint petition in- 
tr as it requests continuance of 
ing on application of Radio Read- 
« Reading Pa., scheduled 12-5-49; 
wing continued to 1-9-50, at Wash- 
.. (By Comr. Walker) 

‘A\CUM Cumberland, Md.—Granted 
(Beion for extension of time to Dec. 
mple off» file exceptions to initial decision. 
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License Renewal 
Applications for license renewal filed 


by following stations: KWSD Mt. 
Shasta, Calif.; KCKN Kansas City, 
Kan.; KRMD Shreveport, La.; WAIR 


Winston-Salem, N. C.; WFBG Altoona, 
Pa.; WHAR Clarksburg, W. Va. 
APPLICATION RETURNED 


Lincoln County Bestrs. Inc., Libby, 
Mont.—RETURNED Nov. 25 application 
for CP new AM station 1230 ke 250 
w unl. 


November 30 Decisions .. . 
BY A BOARD 
License Renewal 


The following stations were granted 
renewal of licenses for period ending 


Aug. 1, 1952: WDNE Elkins, W. Va.; 
WBML Macon Ga.; WVOS Liberty, 
N. Y.; WCHV and Aux., Charlottes- 
ville, Va.; KYUM Yuma, Ariz.; WWON 
and Aux. Woonsocket, R. I.; WBAX 
Wilkes-Barre, Pa. 

License Extension 


Licenses of following stations were 
extended on temp. basis for the period 
ending March 1, 1950: KPMO Pomona, 


Calif.; WMEX Boston; WGAR (and 
aux.) Cleveland; KMPC Los Angeles; 
WJR (and aux.) Detroit; WTUX Wil- 
mington, Del.; KDB Santa Barbara; 
KGB San Diego; KHJ (and aux.) Los 
Angeles; KFRC (and aux.) San Fran- 
cisco; WBAL Baltimore; KXXL Reno 


Nev.; WDEL Wilmington, Del.; WPDQ 
Jacksonville, Fla.; WCHS Charleston, 


W. Va.; KEYY Pocatello, Ida.; WSNY 
Schenectady; WGWD Gadsden, Ala.; 
KHOZ Harrison, Ark.; KXLR No. Little 
Rock; KWAK Stuttgart, Ark.; KWEM 
West Memphis, Ark.; KORA Bryan 
Tex.; WINK Fort Myers, Fla.; KOB 
Albuquerque; KTXJ Jasper Tex.; 


WMRO Aurora 
Bend, Ind. 
WKEU Griffin, 
further extended 
March 1, 1950 
KBYR Anchorage, Alaska—Same 
KPOA Honolulu, T. H.—Same 


License Renewal 


Il.; WJVA_ South 


license 
basis to 


Ga.—Present 
on temp. 


WAZF Yazoo City, Miss.—Granted 
renewal of license for period ending 
Feb. 1, 1952. 

KASA Elk City, Okla.—Granted re- 


newal of license for period ending Aug 
1, 1952. 

KOCA Kilgore, Tex.—Same 

WBIR Knoxville, Tenn.—Same. 

KNGS Hanford, Calif.—Granted re- 
newal of license for period ending May 
1, 1952. 

KXXX Colby, Kan.—Same 

WIKK Erie, Pa.—Granted renewal of 
license for period ending Nov. 1, 1951 

KFFA Helena, Ark.—Same 


WKBR Manchester, N. H.—Granted 


renewal of license for period ending 
Aug. 1, 1952 

KRAL Rawlins, Wyo.—Same 

KAVR Havre, Mont.—Same 


WSKI Montpelier, Vt.—Granted re- 
newal of license for period ending 
Aug. 1, 1952. 

WMOX Meridian, Miss.—Same ? 

KVMA Magnolia, Ark.—Granted re- 


newal of license for 
1, 1952. 


period ending May 


License Extension 
WVNJ Newark, N. J.—Present license 


extended on temp. basis to March 1 
1950 
License Renewal 
KOAL Price, Utah—Granted renewal 
of license for period ending Feb. 1 
1952 
Petition Granted 
WJIOL Joliet, I1l.—On petition of A. J 
Felman, granted extension of time to 


15, 


Jan 1950 for achieving compliance 
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M@tesented, individually and as a group, by THE KATZ AGENCY, INC. 
ROADCASTING e Telecasting 


with Sec. 3.109 of rules, and ordered 
that temp. license be further extended 
to March 1, 1950. 

Time Extended 


KARK Little Rock, Ark.—Ordered 
that the time for achieving compliance 
with Sec. 3.109 of rules be extended to 
Jan. 15, 1950, and station’s license was 
further extended on temp. basis to 
March 1, 1950, pending compliance with 
Sec. 3.109 

Hearing Designated 

Desert Bestg. Co., Palm Springs, 
Calif.—Designated for hearing in Wash- 
ington Feb. 8 application for new sta- 
tion 1000 ke 1 kw unl. DA-N, and 
ordered that KOMO Seattle and Orange 
Empire Bestg. Co permittee KZYZ 
Redlands, Calif., be made parties to 
proceeding 

WKCT Bowling Green, Ky.—Desig- 
nated for hearing in Washington Feb. 7 


application for CP to change from 1 
kw D to 500 w-N, 1 kw-D, unl. on 930 
ke, install DA-N, and ordered that 
WBCK Battle Creek, Mich., and WSLI 
Jackson, Miss be made parties to 
proceeding 

KXLR No. Little Rock, Ark.—Desig- 
nated for hearing application for CP to 
change from 1450 ke 250 w unl. to 1150 
ke 1 kw-N, 5 kw-D, unl. DA-N and 
change trans. and studio location, in 


consolidated proceeding with 
tions in Doc. 9429 et al, at 
place to be set. 
Action Set Aside 
KYES Treasure State Bestg. Co. Inc., 
Butte, Mont.—Ordered that Commis- 
sion’s action of Oct. 14 denying appli- 
cation for extension of completion date 


applica- 
time and 


be set aside and designated for hear- 
ing Jan 11, 1950 in Washington 
(Permittee was authorized new sta- 
tion 610 ke 1 kw unl. DA-N) 
Extension Denied 
KVNE Pleasant Valley Bestg. Co., 
Oxnard, Calif.—Denied application for 
mod. CP for extension of completion 
date, informed applicant that if he 
requests hearing within 20 days, denial 
will be set aside pending outcome 
Modification of CP 
KGEM Boise, Ida.—Granted mod. CP 
make changes in DA 
Hearing Designated 
WINS New York — Designated for 
hearing Jan. 5 in Washington appli- 


cation for extension of 
date for CP as mod. which 
change in frequency, power! 
install new trans. and DA 
October 14 denying said 
was set aside 

Petition Granted 

WHDH Boston and WXKW Albany, 

N. Y¥.—Granted petition of WHDH in- 
sofar as it requests designation for 
hearing of application of WXKW 
Albany, N ; for mod. CP; denied 
insofar as it requests designation for 
hearing of application for license. Fur- 
ther ordered that application be desig- 
nated for hearing in consolidated pro- 
ceeding with application of WHDH and 
KOA Denver 

Hearing Designated 


completion 
authorized 
and hours 
Action of 
application 


WKOP Binghamton, N. Y.—Desig- 
nated for hearing in Washington appli- 
cation for CP change from 750 ke 1 kw 
D to 1360 ke 1 kw-D, 500 w-N DA-N 
unl. and made WHBY Green Bay, Wis 
party to proceeding 

Suspends Operation 

WMMJ Peoria, Ill.—Granted author- 
ity to remain silent for period of 60 
days trom Oct. 23 pending reorgani- 
zation and refinancing of station 

SSA Extended 

KOB Albuquerque, N. M.—Granted 
extension of SSA for operation on 770 
ke with 50 kw-D, 25 kw-N, to Jan 
1, 1950, and final action on said appli- 


cation is withheld pending further 
consideration and disposition of motion 
of American Bestg. Co. Inc. for denial 
of application of KOB's application for 
extension of SSA 

(Continued on page 76) 


SALESMAN WANTED 


Immediate opening in 5 kw. net- 
work affiliated station located 


south’s best metro- 
politan markets. Merchandising 
and marketing experience pre- 


in one of 


ferred but not absolutely essen- 
tial. Excellent opportunity for 
advancement into key sales exec- 
utive job. Good salary. Send 
complete details and picture to 


BOX 400 D, BROADCASTING 
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ATLANTIC CITY’S 
HOTEL OF DISTINCTION 





voted to the wishes of a discrimi- 
r clientele and catering to their 
t want and embracing all the ad 











val es of a delightful boardwalk hotel 

Sp us Colorful Lounges—Sun Tan 
Decks atop—Open and inclosed Soloria— 
Salt Water Baths in rooms—Garage on 


premises, Courteous atmosphere throughout. 
When in Atlantic City visit the 
FAMOUS FIESTA LOUNGE 
RENOWNED FOR FINE FOOD 





OPEN ALL YEAR 


Under Ownership Management 
Exclusive Penna. Ave. and Boardwalk 
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FCC Actions 


(Continued from page 75) 
Decisions Cont.: 
License Renewal 


Following FM stations were granted 
renewal of licenses for period ending 
Dec. 1, 1952: KFOR-FM Lincoln, Neb.; 
KYSM-FM Mankato, Minn.; WDBQ 
Dubuque, Iowa; WEXL-FM Royal Oak, 
Mich.: WHVA Poughkeepsie; WJEJ- 
FM Hagerstown; WMUN Muncie; 
WPAY-FM Portsmouth, Ohio; WPIC- 
FM Sharon, Pa.; WSJS-FM Winston- 
Salem; WSM-FM Nashville; WSOC- 
FM Charlotte, N. C.; WWST-FM 
Wooster, Ohio; WOPT Oswego, N. Y.; 
WWHG-FM Hornell, N. Y. 

WKJG-FM FortWayne, Ind.—Granted 
renewal of license for period ending 
Dec. 1, 1950. 

WPLH-FM Huntington, W. Va.— 
Granted renewal of license for period 
ending Dec. 1, 1951. 

WRAK-FM Williamsport, Pa.—Same 

WRAL-FM Raleigh, N. C.—Same. 

WSAV-FM Savannah, Ga.—Same. 

WFMF (FM) Chicago—Same. 

WFHA-FM New Britain, Conn.— 
Granted temp. extension of license to 
March 1, 1950. 

KPRC-FM Houston, Tex.—Same. 


WFMN-FM Alpine, N. J.—Granted 
further temp. extension of license to 
March 1, 1950. 


WXLW-FM Indianapolis—Same. 
WPEN-FM Philadelphia—Same. 
WEEI-FM _  Boston—Present license 
extended to March 1, 1950. 
WMOH-FM Hamilton, Ohio—Present 
license extended to March 1, 1950. 
WSRK-FM Shelbyville, Ind.—Same. 


KUOA-FM Siloam Springs, Ark.— 
Granted renewal of license to Dec. 1, 
1950. 


KTEM-FM Temple, Tex.—Same. 


WEWS-FM Cleveland—Granted re- 
newal of license to Dec. 1, 1951. 
WSTV-FM Steubenville, Ohio— 


Granted renewal of license to Dec. 1, 
1952. 

Following FM stations were granted 
mod. of terms of present authorizations: 


WCOD (FM) Richmond, Va.—To 
change ERP from 46 to 34 kw. 
WELI-FM New Haven, Conn.—To 


change from Class B to Class A sta- 
tion; change frequency from 107.9 mc 
(Channel 300) to 92.1 me (Channel 221); 
change power from 20 kw to 870 w; ant. 
height from 500 ft. to 100 ft. 

WMLL (FM) Evansville, Ind.—To 
change ERP from 20 kw to 50 kw; ant. 
from 280 ft. to 230 ft.; cond. 

WJIZ (FM) Hammond, _ Ind.—To 
change ERP from 8.8 kw to 9.3 kw. 


“AMERICA’S FINEST 
WESTERN ACT”! 


The Texas Rangers, stars of 
stage, screen, radio and tele- 
vision, early this summer made 
a personal appearance tour in 
the Midwest: They are pictured 
here in Oklahoma City, when 
they were commissioned hon- 
orary Colonels of the State of 
Oklahoma by Governor Roy 
J. Turner. 

The Texas Rangers transcrip- 
tions, used on scores of stations 
from coast to coast, have 
achieved Hooperatings as high 
as 27.4. 

Advertisers and stations — ask 
about our new sales plan! 


Wire, write or phone 


ARTHUR B. CHURCH Productions 
KANSAS CITY 6, MISSOURI 
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KDNT-FM Denton, Tex.—To change 


ERP from 730 w to 760 w; ant. from 
290 ft. to 270 ft.; cond. 
KSMB-FM Santa Maria, Calif.— 


Granted renewal of license for period 
ending Sept. 1, 1952. 


Extended present licenses of follow- 
ing on temp. basis to March 1, 1950: 
KHJ-FM Los Angeles; WNDR-FM 
Syracuse, N. Y.; KA-3427 Albuquerque 
Bestg. Co., Albuquerque, N. M.; 
KM2XBD KM2XBA KM2XCY, Don Lee 
Bestg. System, Los Angeles; KA-3428 
KA-3429, Balaban & Katz Corp., Chi- 
cago; KCA-61 and nine others. Allen B. 
DuMont Labs., New York; KA-3436 
KM-2XBB, Paramount Television Pro- 
ductions Inc., Los Angeles; WBKB 
(TV), Balaban & Katz, Chicago; WABD 
(TV), Allen B. DuMont, New York; 
KE2XCV, General Electric, Syracuse; 
KS2XAP, Sarkes Tarzian, Bloomington, 
Ind.; KG2XAQ and four other devel- 
opmental stations, Westinghouse Radio 
Stations Inc.; KDKA-FM, KYW-FM 
and WBZ-FM, Westinghouse Radio 
Stations Inc. FM stations at Pitts- 
burgh, Philadelphia and Boston. re- 
spectively; KE2XDO, Jamaica Radio 
Television Co., Jamaica, Long Island, 


ACTIONS ON MOTIONS 
(By Commission en Banc) 


Oral arguments heretofore scheduled 
Dec. 9 continued to Dec. 19 on follow- 


ing: WCPO Cincinnati, Queen City 
Bestg. Inc., Cincinnati, and WLAP 
Lexington, Ky; WMMJ Peoria, and 
Lincoln Bestg. Co., Springfield, II1.; 


Manistee Radio Corp., Manistee, Mich 
and Door County Bestg. Co. Inc., 

Sturgeon Bay, Wis.; Texas Star Bestg. 

— Dallas, Tex., and KTRH Houston, 
ex. 


(By Examiner Hugh B. Hutchison) 


FCC General Counsel—Granted peti- 
tion to continue indefinitely hearing 
scheduled Dec. 12, at Clearwater, 
Florida, on application for consent to 
transfer control of Clearwater Bestg. 
Co. Inc. (WCLE Clearwater, Fla.) 

Lamar County Bestg. Co., Paris, Tex. 
—Granted petition for leave to amend 
application for CP to specify 500 w in 
lieu 1 kw; accepted amendment. 

WHGB Harrisburg, Pa.—Granted pe- 
tition for leave to amend Exhibit F, 
Sec. V of application for CP by sub- 
stituting 10 revised pages of Exhibit F, 
prepared by its consulting radio engi- 
neers, in order to correct certain errors 
now appearing in present Exhibit F 
attached to application. 

(By Examiner Basil P. Cooper) 

KCNC Fort Worth, Tex.—Granted 
motion for continuance of hearing on 
application and that of James H. Sligar. 
Wichita Falls, Tex. from 12-1-49 to 
2-20-50 at Washington. 

(By Examiner J. D. Cunningham) 


WBUD Trenton, N. J.—Granted mo- 
tion for extension of time to Dec. 13 
to file proposed findings of fact in pro- 
ceeding on its application and that of 
WTNJ Trenton, N. J. 

(By Examiner Leo Resnick) 

KXLJ Helena, Mont.—Granted peti- 
tion to accept its late appearance in 
proceeding on application for renewal 
of license, scheduled Dec. 13 at Helena 


November 30 Applications... 


ACCEPTED FOR FILING 
AM—1490 ke 
Mendocino Bestg. Co., Ukiah, Calif. 
—CP new AM station 1400 ke 250 w unl 
AMENDED to request 1490 kc. 
AM—1440 ke 
WJPG Green Bay, Wis.—CP change 
from 810 ke 500 w D to 1440 ke 500 w 
unl DA-N. 
License for CP 
KSTN Stockton, Calif.—License to 
cover CP new AM station. 
KCHA Chorles City, lowa—Same. 
WWSW Pittsburgh—License to cover 
CP change frequency etc. 
KTRM Beaumont, Tex.—Same. 
WDBJ-FM Roanoke, Va.—License to 
cover changes in existing station. 
Modification of CP 
KOB-TV Albuquerque, N. M.—Mod. 
CP new TV station for extension of 
completion date to 3-1-50. 
KTTV (TV) Los Angeles—Same to 
6-30-50. 
WOSU-FM Columbus, Ohio—Mod. CP 


new noncommercial educational FM 
station for extension of completion 
date. 


WNAC-FM Boston—Mod. CP new FM 


station for extension of completion 
date. 
WDMG-FM Douglas, Ga.—Same 


KNX-FM Hollywood—Same. 

KWCO Chickasha, Okla.—Mod. CP? 
new AM station to specify DA-N. 
change trans. and studio sites. 


SHHSSSSSSSSSSSSSSSSSSIASsssessssssssssssssssaseeny 


New Grants, Transte 
Changes, Application 
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FCC ROUNDU 


Box Score 


Summary of Authorizations, Applications, 
New Station Requests, Ownership 


SUMMARY TO DECEMBER 


Total 
Class On Air Licensed 
AM Stations 2,078 2,030 
FM Stations 744 481 
TV Stations 94 25 


*5 on air 


NON-DOCKET ACTIONS 


AM GRANTS 


Watertown, Wis.—Watertown Radio 
Inc., granted 1580 kc, 250 w day; esti- 
mated cost $16,937. Principals: Albert B. 
Gale, onetime 10% owner and secre- 





TENDERED FOR FILING 
AM—1240 ke 
KBYR Anchorage, Alaska—CP change 
studio site to Spenard. 


Modification of License 


WGBI Scranton, Pa.—Mod. license 
change hours from sharing with WQAN 
Scranton (Contingent on WQAN 


changing to 630 kc). 


Extension of SSA 


KWBU Corpus Christi, Tex.—Exten- 
sion of SSA for 1030 ke 50 kw from 
sunrise at Boston to sunset Corpus 
Christi for 12 mo. 


December 1 Applications .. . 


ACCEPTED FOR FILING 
License Renewal 


Following stations filed appli: .tions 
for license renewal: KIST Sant:: Bar- 
bara, Calif.; WWGS Tifton, Ga.; KGEM 
Boise, Ida.; WJPR Greenville, Miss.; 
WKOZ Kosciusko, Miss.; KRJF Miles 
City, Mont.; WUSJ Lockport, N. Y.; 
KBND Bend, Ore.; WCDT Winchester, 
Tenn.; KFYO Lubbock, Tex.; KXRO 
Aberdeen, Wash.; 
Wash.; WSB-TV Atlanta, Ga.; 
TV Dayton, Ohio; KING-TV Seattle. 


Modification of CP 
Following FM stations filed appli- 
cations for extension of completion 
dates: WGCH_ Greenwich, Conn.; 
WRGK Brookfield, Ill.; WTQS Evans- 
ton, Ill.; KDTH-FM Dubuque, Iowa; 
WMIN-FM St. Paul; WERC-FM Erie, 
Pa.; KTSA-FM San Antonio, Tex.; 
WLOW-FM Norfolk, Va.; WCOD Rich- 

mond, Va.; KSLH St. Louis. 


CPs 
200 
320 
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Appli- their 
Cond’l cations h pit assighe 
Grants Pending Hel oted Nov. : 
330 % KBUR-AM-F 

anted acqu 
ia Bi 4 = Burlil 

354 le Brington Ha 
ap of eight 

jstributed. 

in P. and 
tary-treasurer WMLO Milwaukee, pp pily wal 
ident 31.25%; John Yeo, owner p aTING Oct 
Palmyra, Wis., seer 9 Harris 
treasurer 37.5%; and Carl V. Koj in KBUI 
WEXT Mi ox) w. Gri 
31.25%. Granted Noy, 2 al 
Caruthersville, Mo.—Pemiscot Beggmeed Nov. 3¢ 
Inc., granted 1370 ke, 1 kw day; sgim licensee, 
Pricipals: ¢. assignmen 


mated cost $16,854. 
Baird, owner and manager real eg 
president 21.5%; 
former newscaster KBOA Kennett, ¥ 
vice president 24%; James Floyd 
terson, secretary and manager Cham 
of Commerce, secretary-treasurer 5 
James Eric Taylor, part owner Tay 
Sand and Gravel Co., 21.5% 


F. Smith Jr., program director, Tt 











ber, W. N. 
to Willian 
Bohannon, 
[BROADCA 
consumma 
rses. Pres 
tion. 


detions . 


William R. Smit 


+9705 










Sanford J. Willis, chief  enging = 

WIJIMW Athens, Ala., 14%. Grant ine televisio 

Nov. 30. gons deletec 

i . ieee first of y 

Charlotte Amalie, St. Thomas, \ Deletions, 
gin Islands—Radio American We follow: 


Indies, granted 1230 kc, 250 w fu 
estimated cost $13,350. 


Principals: 








This is secomitVU (TV) 

station authorized for Virgin Isanagpts. C0, CI 
Edward Moore Vickengeial of rec 

Coral Gablgpepletion da 


chief engineer WVCG 


Fla., 65%; 


mercial educational 


Raymond Earl Higdon, ai 
with WVCG, 20%; Hazel Vickers, 1 
Granted Nov. 30. 


KDON Santa Cruz, 
power increase from 1 kw to 5 kw 
1460 ke fulltime, 
antenna. Granted Nov. 30. 


WMBL Morehead City, N. C.—6 
ed switch from 740 ke to 1280 ke, ope 
ating 1 kw day. Granted Nov. 30. 


KWEW Hobbs, N. M.—Granted powg 















TLBF Lees! 
h license No 
insolidated 
WLBE Lees 


Calif.—Granta Hunter | 


change  directio: 
S= WECW May: 
wp of Puert 
“Eifective Oct. 
m license ré 
nership anc 


WFTW Fort | 


increase from 100 w to 250 w, on Rwy. Inc., li 
ke fulltime. Granted Nov. 30. rhased WK 
“ ney G, Nov. 7]. 
FM Grant _ Firs Baltin 
St. Paul. Minn.—Northwestern Voe@timore Inc. 
tional Institute, granted new NODCOBB ies to dev 
FM station, ) there. Wi 

206 (89.1 mc), power 10 w; estima 
cost $8,945. Granted Nov. 30. ew Appli 
TRANSFER GRANTS AM | 
Pa.—Granted UM) abel, Okl: 


WDAD Indiana, 


fer of control of Indiana Bestrs. 4h 1 kw d 








to 297 ft. above average terrain. Alice L. Short, sote owners, to Tho "vied 3 
: son K. Caseell, WDAD manager a 

TENDERED FOR FILING 26% owner WCHA Chambersburg, f >, 
: ‘ me ILE N : 
AM—1260 ke and 24% owner WLEA Hornell, wh"5. Applica 
and members of his family. Gram@) og progr: 

KSMI Seminole, Okla.—CP change £ F ‘ 
Nov. 30. M-FM Bradf 

from 500 D to 1 kw unl. and change eniaains  dtiiineiti W. Va.—Gratitl y A 
site to near Wewoka, Okla., install DA- WCHS Charleston, W. 50.000 f ch, =W. 
DN (Contingent on’ grant’ of transfer assignment of license for $650,000 t. 1150 ke, | 
bid). Charteston Bestg. Co. to The Tiem@ii4. Prici, 
hief engineer 
%; Samuel | 
= = ee president 
= — . try, supervi 
| well Coun 
\ tetary-trea 
Mena, Ark.- 
fulltime; e: 
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RECORDING CORPORATION 


Paramus, New Jersey 


Mailing Address: P. O. Box 500, Hackensack, N. J. 
In Canada: WALTER P. DOWNS, Ltd., Dominion Sq. Bldg., Montreal 


THE WORLD’S FOREMOST MANUFACTURER 
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al estate. br 
her 50%. File 
Corning, N, 
ke, 250 
1%. Corn 
KNP-FM ( 
Y. Filed D 
Hood River 
mM Bestrs., 
Intipals: 
N Euge 
les and Ere 
Fishe 
fney; and ¢ 
A. Fisher & § 
wea, TRAN 
KSMI fea 


RROADC 


RECORDING 







— 
















by Lewis C. Tierney, one- 

, eaten or of WBTH Williamson, 
e oor director of extensive coal 
i” *’ interests. Firm is controlled 
‘ ened family. Charleston Bestg. 
Titrolled by John A. Kennedy and 
ore who now reside in San Diego, 
we where he has acquired 51% in- 
4 jn San Diego Journal. WCHS 


jgned 5 kw on 580 ke. Granted 































eA shamrock, Tex.—Granted as- 
ment of license from J. C. Howell, 
a Montgomery and Lester Camp- 
a ‘Albert Cooper. Mr. Cooper pays 
197 to Mr. Montgomery, $200 each 
+ Howell and Mr. Campbell, rep- 













































Mr. age a 4 
li- ‘o> their investments in station. 
ons pe assigned 1580 ke, 250 w day. 
ding nted Nov. 30. ; 
30 BUR-AM-FM Burlington, Iowa — 
iD ted acquisition of control of li- 
9 ypante’ Burlington Best Co., by 
see, urlington pstg. Das ) 
4 atston Hawk-Eye Co. for $60,000. 
ap of eight to sell 240 sh which is 
‘istributed. Paper is controlled by 
bn P. and Sidney r. Harris and 
sily which also is identified in own- 
waukee, rffsin of KSAL Salina, Kan. [BROAD- 
owner P; STING, Oct. 31]. Messrs. John and 






mey Harris already hold 200 of total 
‘hin KBUR. Station assigned 1490 
50 Ww. Granted Nov. 30. 

{HBR Hillsboro, Tex. — Acknowl- 
i Nov. 30 receipt of notification 
m licensee, Hill Country Bestg. Co., 
assignment of license from R. W. 
her, W. N. Furey and Ross Bohan- 
to William S. Snowden and Ross 
Bohannon, approved by FCC July 
[BROADCASTING, July 25], was 
consummated because of financial 
res. Present owners to continue 


yration. 
















treasurer § 
Owner Tay 
1.5%; 





















director, uqgeletions . - - 
a. Gun ne television and four AM authori- 





sons deleted by FCC. AM dropouts 
¢ first of year total 42, FM 178, TV 
; Deletions, effective dates and rea- 
nerican Well. follow: 
30 w fulting ve (TV) Portland 
nth ats. CO., CP Nov. 22. 
ore Vickerseeial of request for 
Coral Gablggapletion date. 
| Higdon, aM@"LBF Leesburg, Fla.—Lake Bestg. 
Vickers, 5m, license Nov. 25 (Effective June 23). 
lesolidated with WEUS Eustis, Fla., 
WLBE Leesburg under ownership of 
Hunter [BROADCASTING, June 





Thomas, Vi 















Ore.—Video 
Forfeited by 
extension of 








































‘alif.—Grantq 
w to 5 kw 
ze direction 
30. 








WECW Mayaguez, P. R.—Electronics 
wp of Puerto Rico, license Nov. 23 
























































































































N. C.—Grilifitective Oct. 23). Licensee withdrew 
1280 ke, pm license renewal hearing involving 
Nov. 3. Brership and technical issues. 
sranted pow FTW Fort Wayne, Ind.—Fort Wayne 
250 w, On Wiis, Inc., license Nov. 22. Licensee 
v. 30. uthased WKJG there [BROADCAST- 
‘6, Nov. 7]. 
_ BNILS Baltimore—Radio-Television of 
western V0titimore Inc., CP Nov. 21. Permittee 
new NOMBBijtes to devote attention to WAAM 
| Station, ) there. Will build AM station later. 
w; estimat 
doce ew Applications . . . 
ANTS AM APPLICATIONS 
sranted W™Hiihel, Okla.—David M. Segal, 790 
a Bestrs. li 1 kw daytime; estimated cost 
n Paul J. aM. Applicant is owner KTFS Tex- 
rs, to Thon na, Tex., and WGVM Greenville, 
manager imp. Filed Nov. 30. 
persburg, hg tonton, Ohio—David W. Jefferies, 
Jornell, N ke 100 w fulltime estimated cost 
mily. Gran; Applicant is in charge of techni- 
—* land program operations for WESB- 
; M-FM Bradford, Pa. Filed Nov. 29. 
Va.—Gram Welch, W. Va.—Pocahontas Bestg. 
$650,000 fo. 1150 ke, 1 kw day; estimated cost 
» The Tiem@i2i4. Pricipals: Howard R. King, 








tf engineer WBRW Welch, president 
%; Samuel Sidote, Maitland, W. Va., 
€ president 10%; Dewey C. Brad- 
ty. supervisor of maintenance, Mc- 
well County Board of Education, 
telary-treasurer 20%. Filed Nov. 29. 
Mena, Ark.— R. B. Bell, 1450 ke, 250 
fulltime; estimated cost $13,390. Ap- 
aoe, Mamages own property. Filed 






































Summerville, Ga.—Tri-State Bestg. 
®, 910 ke, 1 kw day. Principals: E. C. 
‘sterfield, retail clothier, president 
© and William B. Farrar, manager 
mite studios at Summerville of 
1AQ Rome, Ga., and in insurance and 
al estate. businesses, secretary-treas- 
her 30%. Filed Dec. 1. 
Corning, N. Y.—Corning Leader Inc., 
~ 250 w day; estimated cost 
sia Corning Leader is licensee 
P-FM Corning and WELM Elmira, 
Y. Filed Dec. 1. 
oa River, Ore.—Oregon-Washing- 
pbestrs., 1340 ke, 250 w fulltime; 
ves: C. H. Fisher, 50% owner 
oy Eugene, Ore., owner Tower 
and Erecting Co. and 50% owner 
wey. s sher & Son, Tower Sales 
' Fer sand C. O. Fisher, 50% owner C. 
isher & Son. Filed Dec. 1. 


... TRANSFER REQUESTS 
SMI Seminole. Okla.—Assignment 
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CBS STAGE HANDS 
IBEW Seeks Action on Coast 


STORM warnings centered around 
CBS-TV Hollywood last week as 
International Brotherhood of Elec- 
trical Workers sought what it 
termed “overdue” action on work- 
ing and wage conditions of stag 
employes in CBS studios B and C. 

In a letter to Ned Marr, network 
West Coast attorney, Roy Tindall, 
business manager, Local 45, IBEW. 
stated that “no acceptable terms” 
had been made between the net- 
work and. the union since the latte: 
had become negotiating agent for 
the ten stage men involved June 3, 
1949 (men receive 75 cents an hou 
and have no regulation of working 
hours). 

Mr. Tindall concluded by saying 
that situation is one that must be 
corrected at this time “even if it 
requires drastic measures.” 

Union seeks a wage that will at 
least equal that of similar placed 





television employes who receive 
$52.50 weekly. It further desires 
regular conditions eight hour 
day, five day week with three 
weeks vacation, enjoyed by net- 
work engineers. 

of license from Seminole Bestg. Co. 


to KADA Bestg. Inec., operator of 
KADA Ada, Okla., for $27,500. Seminole 
is owned by Tom Potter, Texas oijl 
man and owner of KBTV (TV) Dallas 
and part owner of KDET Center, Tex. 
KADA Bestg. is owned by Dr. C. C. 
Morris, retired preacher, and members 
of his family. Contingent upon FCC 
approval of transfer, application was 
filed seeking authority to move KSMI 
from Seminole approximately eight 
miles to point near Wewoka and to 
increase power and hours of operation 
from 500 w, daytime only, to 1 kw 
fulltime, directional. Authorities said 
there would be “slight” —. be- 
tween KSMI and KADA. KSMI, Mutual 
outlet, is on 1260 kc; FCC was asked 
to consolidate contingent fulltime ap- 
plication with two applications for 
1260 ke at Hutchinson, Kan., which 
are set for hearing Dec. 19. Filed 
Nov. 28. 

KPIX (TV) San Francisco—Assign- 
ment of license from The Associated 
Bestrs. Inc., to KPIX, Inc., newly 
formed subsidiary. Filed Dec. 1. 

Colorado City Bestg. Co., Colorado 
City, Tex.—Assignment of permit for 
new station on 1320 ke to new part- 
nership of same name but substituting 
one new partner. John Blake withdraws 
$425 equal interest to devote time to 
managership of KPAN Hereford, Tex. 
His interest is assumed by Clint 
Formby, commercial manager KSNY 
Snyder, Tex., who will be manager of 
new station. Marshall Formby and 
Eldon B. Mahon retain interests. Filed 
Dec. 1. 


KBYR_ Anchorage, 
ment of license from 
to Paul Allen Odlaug, receiver named 
by Third District Court at Mr. Cap- 
per’s request. Station is part of assets 
of Keith Capper Enterprises which 
was voluntarily placed in receivership 
July 11 to protect assets of organiza- 
tion, application said, explaining that 
primarily action was initiated against 
Mr. Capper’s theatre-restaurant. Filing 
of this suit precipitated action by other 
creditors, it was said. KBYR assigned 
250 w on 1240 ke. Filed Nov. 30. 

WJPD Ishpeming, Mich.—Acauisi- 
tion of control of Ishpeming Bestg¢ 
Co., licensee, by James P. Deegan, 
owner of 198 of total 200 shares, 
through purchase of three shares held 
by Bernard Maloney individually. Value 
of stock is $100 par. WJPD assigned 
250 w on 1240 ke. Filed Nov. 29. 

WBEX Chillicothe, Ohio—Transfer of 
control of Shawnee Bestg. Co., licensee, 
from D. C. Summerford (122 sh), J 
Harry Callaway (66 sh) and F. A. 
Dieringer (112 sh) to Walter A. Graham 
and James E. Graham, owners WWGS 
Tifton, Ga., 26% each; Ivan Kulbersh 
and Murray Marcus, assistant managers 
Kulbersh’s Dept. Store, Tifton, and 
Wilkie A. Nieghbors, each 16%. Con- 
sideration $68,000. WBEX assigned 250 
w on 1490 ke. Filed Nov. 28. 


Alaska—Assign- 
Keith Capper 
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NORTHWEST, WINDS 


tmpled top portion of KHQ's to 





Tower Snapped; KOMO Silenced Briefly 


KHQ Spokane again is operating 
at full power on a quarter-wave 
antenna after a high velocity 
winds snapped the 826-foot tower 
almost in half. The accident hap- 
pened after 4 a.m. on Sunday, Nov. 
27, at the height of the storm. The 
nearby municipal air field recorded 
a wind velocity of 85 miles per hour 
100 feet in the air about the time 
the top of the tower crashed to the 
ground. 

Although the antenna snapped at 
practically the exact halfway mark, 
the station was left with the quar- 
ter-wave length type antenna used 
by the majority of broadcast sta- 


LIBERTIES GROUP 
Urges FCC Action on Richards 


THE FCC was urged last week by 
the American Civil Liberties Union 
to speed a hearing date on pending 
charges of news bias made more 
than a year ago against G. A. Rich- 
ards, owner of KMPC Los Angeles. 
Ir March 1948, the Radio News 
Club of Hollywood alleged Mr. 
Richards slanted news against the 
late President Roosevelt, his fam- 
ily and minority groups. 

A letter, signed by Dr. 
Haynes Holmes, ACLU board of 
directors chairman, and Thomas 
Carskadon, ACLU Radio Commit- 
tee chairman, was delivered to FCC 
Chairman Wayne Coy. It asserted 
the continued postponement of 
public hearings would shake public 
confidence in the 
the “guardian of 
terest.” 

The ACLU 
to consider 





John 


Commission as 
the public in 


also asked the FC¢ 
the transfer by M1 
Richards of his radio properties, 
now pending before the Commis- 
only after it 
the charges made against him. Also 


sion, disposes of 


under consideration are license re- 
newal applications of KMPC, 
WGAR Cleveland and WJR De- 


troit, all Richards’ stations, and an 
application to transfer control to 
three trustees. A motion for dele- 
tion of these issues has been filed 
by Mr. Richards’ counsel, the 
ACLU pointed out. 





tions. KHQ Chief Engineer John 
Walker said continued operation 
was possible because the tower had 
been designed to be half as tall as 
its wave length was long. 

“We couldn’t have built a quar- 
ter-length antenna more accurately 


if it had been measured,” Mr. 
Walker said. “Asa result, we have 
very little change in coverage.” 


Four-hundred-and-thirty-feet of the 
tower still stands. Only five hours 
and 10 minutes of air time was lost 
before the engineering staff re- 
stored service, Mr. Walker said. He 
explained the major delay in get- 
ting the station back on the air was 
due to repairs to the feed-line con- 


necting the transmitter with the 
antenna. The falling section of the 
tower landed squarely atop the 


coaxial cable connecting transmit- 
ter and tower. 

Richard Dunning, president of 
KHQ, said studies will be made to 
determine whether a new tower 
will be necessary or if a new top 
can be added. He said the tower 
is fully covered by insurance. It 
was erected in 1936 by Louis Was- 
mer, owner of KHQ at that time. 
Cost of repairing or replacing the 
tower has not been determined, M1 
Dunning said 


The wind storm also forced 
KOMO Seattle off the air for 13 
minutes on Nov. 26, Daytime 
outlet, KBRC Mt. Vernon, was 
given special permission by the 
FCC to continue Sunday night 


throughout the 


emergency. 


Thomas A. Williams 


THOMAS A. WILLIAMS, the “Old 
Dirt Dobber” of the CBS Garde: 
Gate program, died last Tuesday 
morning in a Nashville hospital 
following a heart attack. Mr. Wil- 
liams first took the air over WLAC 
Nashville in 1932. Since that date, 
his broadcasts grew into a weekly 
coast-to-coast CBS feature on near- 

200 stations. Mr. Williams is 
survived by his wife, Edna; daugh- 
ter, Peggy Jean, three sisters and 
a brother. 
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FCC ASKED TO PROBE 
NETWORK, RMA FM ROLES 


RESPONSIBILITY of networks, set manufac- 
turers and FCC itself for FM’s “lack of suc- 
cess” should be brought into open by FCC, 
according to petition filed with Commission by 
Frank U. Fletcher, attorney, secretary and co- 
owner of WARL-FM Arlington, Va., across 
Potomac River from Washington. Mr. Fletch- 
er is member of NAB board of directors repre- 
senting FM. 

WARL-FM petitioned FCC Friday to call 
hearing on proposed rule requiring additional 
FM operating hours and full duplication of 
AM schedules. 

Networks and set makers are giving their 
non-AM attention and promotion to TV, 
WARL-FM charges, with FM to be saddled 
with higher operating costs and no increase in 
revenue, under proposed rule. Petition said: 

There is no doubt that the FCC, through Ex- 
Chairman Charles R. Denny, encouraged all AM 
broadcasters to get into the FM field, and without 
delay, both at the Chicago meeting of the NAB in 
1846 and the Atlantic City meeting in 1947. Less 
than four years later, and before the FM ingustry 


had had a chance to develop, Chairman Wayne Coy 
said practically the same thing about television. 


FCC should hold hearing at which all facts 
could be brought out, WARL-FM contends, 
including desirability of amending network 
rules in regard to furnishing of service to 
non-associated FM stations in same markets as 
AM network affiliates. 

WARL-FM contends FCC’s proposed rule 
was issued at insistence of FM Assn. which is 
said to represent less than half of FM stations 
and which is due to be absorbed by NAB. 


NABET LOSES NBC CASE 


NABET LOST to NBC Friday afternoon arbi- 
tration award which upheld network’s right to 
take TV feed of WOR-TV New York’s Twenty 
Questions, sponsored by Ronson, although engi- 
neers originating show in WOR studios not 
NABET members. Union claimed origination 
violated its NBC contract providing members 
had right to originate all NBC-TV remotes. 
Had NABET won, NBC-TV would have had 
to make substitution Saturday in 8-8:30 p.m. 
time bracket occupied by show. 


TUBE OUTPUT SOARS 


PRODUCTION of receiving tubes increased 
sharply in autumn, according to Radio Mfrs. 
Assn. October’s output of 24,353,631 tubes 
nearly 5 million over same month in 1948 and 
3 million over September af this year. Of 
October tube output, 18,920,740 were for new 
sets, 4,400,156 for replacements, 773,452 for 
export and 259,283 for government agencies. 
Due to summer slack, 10-month tube produc- 
tion of 151,034,194 tubes was below figure 
for 10 months of 1948 when total was 164,- 
331,340 tubes. 


KWKW PASADENA SOLD 


SALE of KWKW Pasadena, Calif., for $57,- 
500 to John H. Poole, owner KSMA and KSMB 
(FM) Santa Maria, Calif., reported in appli- 
cation filed at FCC Friday. Sellers, Marshall 
S. Neal, Paul Buhlig, E. T. Foley and Edwin 
Earl, fortnight ago received FCC consent to 
purchase KAGH and KARS (FM) Pasadena 
from Andrew G. Haley, Washington radio at- 
torney, for $90,000 on condition they dispose 
of KWKW, 1 kw daytimer on 1430 ke [Broap- 
CASTING, Nov. 21]. 
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TWO PETITIONS FILED 
FOR THEATRE TV 


TWO NEW petitions for hearing to allocate 
frequencies for theatre television service filed 
with FCC Friday. One submitted by Ameri- 
can Theatres Corp., operator of 47 motion pic- 
ture houses in New England, particularly Bos- 
ton area; others filed by Neighborhood Theatre 
Inc., which operates 45 in Virginia. 

American Theatres Corp., headed by Presi- 
dent Samuel Pinanski of Theatre Owners of 
America, is theatre TV pioneer in New Eng- 
land through its Pilgrim Theatre in Boston. 
ATC said it “would plan vastly to expand its 
efforts if the Commission authorized adequate 
facilities for such a service.” 

Like similar requests by other theatre 
groups in past weeks, petitions hailed theatre 
TV as opportunity for broader public service, 
extension of television service, and expansion 
of program fare, and as means of mass train- 
ing and education in event of national or local 
emergency. They were filed by Marcus Cohn 
and Bernard Koteen of Washington law firm 
of Cohn & Marks. 


PROGRESS IN NEGOTIATIONS 
WITH DESIGNERS CLAIMED 


ALTHOUGH strike of 72 television set and 
costume designers at ABC, CBS, DuMont and 
NBC networks and at WPIX (TV) New York 
continued into twelfth day today (Dec. 5), 
union and management were reporting prog- 
ress in efforts to settle dispute. Negotiations, 
broken off Nov. 23, resumed Thursday and 
further meeting is scheduled today. 

Parties came together when Rudy Karnolt, 
business manager of union, Local 829, United 
Scenic Artists, AFL, asked Martin Lacey Sr., 
president of AFL Central Trades of New 
York, to intervene. Mr. Lacey appointed his 
son, Martin Lacey Jr., to act as mediator in 
effort to bring two sides together. Latter ar- 
ranged meeting Thursday. Union originally 
seeking parity in wages with designers in other 
lines, understood willing to settle for less. 


NBC RECEIVES CITATION 


EDUCATION WRITERS ASSN. awarded 
NBC citation “for outstanding interpretation 
of education to public.” Floyd Taylor, direc- 
tor of American Press Institute, Columbia U., 
was chairman of award committee. 


CARLINGS COMMENTARY 


CARLINGS Ine., Cleveland (ale), sponsoring 
Bjorn Bjornson, commentator, on WTOP 
Washington, CBS outlet, six five-minute pe- 
riods weekly. Mr. Bjornson had been with 
NBC since 1941. Agency, Leo Burnett, Chi- 
cago. 


DuMONT DAYTIME SERIES 


DuMONT TV Network will cable The Shop- 
pers Matinee, two-hour daytimer, to inland 
affiliates starting Dec. 12. Show fashioned so 
inland stations can sell spots locally. Pro- 
gram to be aired 2-4 p.m. 


WILL HONOR STANTON 


FRANK STANTON, CBS president, to be 
initiated Dec. 9 into Alpha Delta Sigma, na- 
tional honorary marketing fraternity, at New 
York Advertising Club. 


MERGER OF TV GROUPS 
INTO NATIONAL BODY se; 


MERGER of Independent Television Py, 
Assn., New York, and Television Proj, 
Assn., Hollywood, into national body fy, 
as mid-December reality Friday by Ipyip 
Sulds, newly-elected president of castery 

and Mal Boyd, president of Wesi Coast Fe 
zation. 






Mr. Boyd on Friday mailed propo 
merger to Hollywood board, while i 
New York board had already approve 7 
officers meanwhile starting coordinate) 
for public acceptance, with Mr. Boyd; 
regularly with Mr. Sulds and ITPA py, 
New York, and to handle Coast producers 
lems by correspondence. 


Closed Circuit 


(Continued from page 4) 


remote control operation of FM transy 

by AM stations to cut technical oye , 
Several stations hold if authorization j 
forthcoming, alternative will be to turn jp? 
permits. More than 300 FM permits oy te: 
tive authorizations have been turned ip; 
1946. 


ALL FOUR networks submitting 
shows to Helbros Watch Co., New | 
through Dorland Inc., New York. Des 
expected early this week. Helbros has & 
sponsoring Quick as a Flash on MBS fo 
three years. 


LIGGETT & MYERS (Chesterfields) th 
Newell-Emmett Co., New York, negotiat 
for full sponsorship of Cubs’ games on WI! 
Chicago and Midwest Baseball Network | 
posed of 35 stations). Games sponsored ! 
past five years by Old Gold Cigarettes ; 
Walgreen Drug Co. 


SIGNS that swift pickup in output of re 

ing sets is not mere flurry are seen by ma 
facturers in high-level production of tubes a 
parts. Set makers predict pace will con 

into January, when post-holiday doldrums 

mally appear. 


DANCER - FITZGERALD - SAMPLE, \ 
York, recommending spot announcement ¢i 
paign as well as network show for 1950 ad 
tising plans to Falstaff Brewing Cor 
Louis. 


AMERICAN TOBACCO Co., New } 

(Lucky Strike cigarettes), through BBD0O,} 

York, all but completed negotiations for ! 

long dramatic television show, starring } 

ert Montgomery, to be presented every 0 | 
week, beginning in January. Network | 

ably will be NBC-TV. 


CANDY manufacturer currently negotia 
with Martin Stone Assoc. for sponsorship 
television show, Americana, featuring ! 
Grauer. Show formerly sponsored by f 
stone Tire & Rubber Co. 


PERSONAL PRODUCTS Corp., Millt 
N. J., shopping for network television s 
for its Yes cleansing tissues. Agency, 5 
Ayer, Philadelphia. 


WLS Chicago board of directors unders' 
to have approved expenditure of $25, 000 
single station promotion next year, nal 
square dance contest similar to that cond 
successfully in Chicago last summer. Sum 
not include internal station costs, whieh 
be charged off to overall operation expel 
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PHIL EVANS 


The KMBC-KFRM Team fulfills a vital daily 
need in thousands of rural homes in Missouri, 
Kansas and surrounding states. 


The Team maintains a full-time Farm Service 
department, under the direction of Phil Evans, 
nationally known expert. Innumerable experi- 
ments and developmental projects conducted on 
the thousand-acre KMBC-KFRM Service Farms, 
are passed on to rural listeners. 


Evans is ably assisted by Ken Parsons, well 
known agronomist. Together, these two experts, 
with their up-to-the minute daily reports, keep 
rural listeners informed on latest developments in 
this important business of farming and agriculture. 


The Team has the largest and finest 
group of artists ever developed by any 
Midwestern radio station. Pictured here 
is Hiram Higsby, master of ceremonies 


KEN PARSONS 


- 


BOB RILEY 


Third member of this trio is Bob Riley, full-time 
marketcaster, who spends his entire working day 
at the Stockyards. He presents the market news 
several times each day } ese from the Kansas City 
Livestock Exchange. 

Other program features are presented by The 
Team specifically for the farm andience. As a 
result, The KMBC-KFRM Team is a welcome 
guest in the homes of those who live in the great 
Kansas City Trade territory. 

\“ 
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and entertainment star, heard on the na- 
tionally famous Brush Creek Follies, 
Dinnerbell and Western Roundup... just 
a few of the top-notch entertainment 
programs that are a daily feature of The 


KMBC-KFRM Team. 


% 1940 Census 


The KMBC-KFRM Team Serves 3,659,828* People 


7th Oldest CBS Affiliate 


KMBC 


OF KANSAS CITY ~ 
5000 on 980 


Programmed from Kansas City 


For Kansas Farm Coverage 
5000 on 550 


OWNED AND OPERATED BY MIDLAND BROADCASTING COMPANY 





Advertising men who know their onions 
know there’s nothing like the warm and 
friendly salesmanship of home-grown talent to 
solve their sales problems in local areas. 
As in the case of one of the nation’s largest 
tobacco companies.’ Thanks to a Radio Sales 
Account Executive, they bought WBT’s big local 


star, Grady Cole, and built their entire 


promotion campaign around him in the Carolinas. 


Now? Sales are driving ahead of the pack... 
and this big cigarette advertiser has found that 
using local live talent gives his coast-to-coast 
‘ampaign extra momentum. 

Illustrates why national spot advertisers 
now sponsor more than 750 local live talent 


broadcasts each week on the radio stations rep- 


resented by Radio Sales...in 13 of your 


most important markets. 


tAnother re 





